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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


abulous  Rise  of  N.  Y.  Daily  News 
lue  to  Capt.  Patterson’s  Genius 

Intimate  Details  of  How  He  Made  His  Tabloid  a 
Unique  Publishing  Success  in  20  Years  .  .  . 
How  the  Paper  Operates 
By  WALTER  E.  SCHNEIDER 


HAT  INFANT  PRODIGY  of  American  newspapers,  the  New  the  average  for  December  of  that  year. 
York  Daily  Neivs,  into  whose  veins  a  journalistic  genius  Sunday  News,  launched  May  i, 

led  Joseph  Medill  Patterson  is  still  injecting  his  own  magic  3ure/with  Us  cfrculaurToarTS 
t  gave  it  early  manhood  and  gigantic  stature,  bids  adieu  to  the  half  million  mark,  averaged 

fabulous  teen-age  this  week-end.  308,318  copies  for  1922  and  was  in 

Monday  will  mark  the  twentieth  anniversary  of  its  birth  fourth  place  during  that  first  full  year. 
June  26,  1919,  but  what  the  future  holds  for  it  is  as  unpre-  Second  rank  was  achieved  two  years 
table  now  as  then.  Even  Captain  Patter-son,  whose  statement 

his  tabloid’s  memorable  milestone  is  reproduced  on  Page  6,  'forthT'^Sunday  News^^Thl* 

n  t  venture  a  guess.  ^  Sunday  tabloid  hit  its  mountain  climb- 

Phtnomenal  Career  August,  1919,  valley  of  26,635  copies  overtook  its  rival  in 

Back  in  1919  the  journalistic  jere-  1,234,189,  then  a  new  U.  S. 

croaked  a  chorus  so  loud  and  ^  average  for  May,  1939.  For  j-pcord,  against  1,073,243  for  the  Sun- 

vincing  that  it  sounded  almost  like  day  American. 

wake  for  the  imdernourished  baby,  .u  ®  Rise  of  News  Charted 

wnn*t.  lacit  siv  months  ”  thov  1938  was  19,025,729,  the  largest  display  R'*®  «>»  News  Charted 


day  American. 

Rise  of  News  Charted 

Milestones  on  the  ascent  to  the 


won’t  last  six  months”  thev  was  me  largest  aispiay  - ^  - - 

ted  Even  those  in  the  editorial  linage  in  the  U.  S.,  but  well  under  the  Milestones  on  the  ascent  to  the 
hold  of  the  infant  News  beean  1937  Peak  of  20.308,154  lines,  and  813,-  greatest  Sunday  circulation  of  all  time 
wonder  whether  thL  despairing  215  below  the  19,83^44  mark  for  1936.  -3,464,290  averaged  for  March  of  this 

A. - .  -.-1..  .1 - Ai - Ki —  year — are  the  two  million  mark  passed 


ervers  weren’t  right — for  the  staff 
four  reporters  was  reduced  to  two 
order  that  the  paper  might  survive 
critical  period  during  the  first 
nths  of  its  life. 

Survive  it  did,  as  everyone  knows, 
become  a  Peck’s  bad  boy  of  jour- 
1  during  its  early  years,  astound- 
and  often  amusing  those  who 
tched  its  phenomenal  career.  To- 
at  20,  the  youngster  still  outgrows 
linage-and-circulation  pants  every 
r,  but  has  long  since  abandoned 
jne  of  its  nose-thumbing  antics  and 
*s  life  more  seriously. 

Ihe  truism  that  behind  every  great 
wspaper  there  is  an  equally  great 
sonality  is  the  fact  that  stands  out 
ve  all  others  in  studying  the  News 
what  made  it  the  success  of  news- 
r  successes.  By  no  means  is  it  a 
newspaper,  but  the  stamp  of 
wtterson  personality  is  upion  it 
libly,  in  the  news  columns  and 


At  present  only  three  other  publica- 


kularlv  nn  •  "l  Robert  Rutherford  McCormick  (left)  and  Joseph  Medill  Patterson  photographed  during 

te  the  C  t  ■  a  cousinly  chat  at  the  ANPA-AP  conventions  last  April.  Capt.  Patterson  is  vice-president 


te  the  Captain  daily  holds  council 
I  New  York’s  masses  as  no  editor 
done  before  or  since  his  time. 

Liaage,  Circulation  Peaks 


and  board  chairman  and  Col.  McCormick  is  president  of  the  Tribune  Company,  which 
publishes  the  Chicago  Tribune.  In  New  York  the  News  Syndicate  Company,  a  sub¬ 
sidiary,  has  Captain  Patterson  as  its  president  and  as  directing  head  of  the  Daily  News, 
with  Colonel  McCormick  as  vice-president  and  board  chairman. 


— nt  hau^  ^  tions  in  the  world  have  greater  daily  in  October,  1933,  and  the  three  million 

ks  sucrpcc  or  Sunday  circulations  —  the  London  point  reached  in  1936,  exactly  37 


s. 


its  nipoocJ  o*'  Sunday  circulations  —  the  London  point  reached  in  1936,  exactly  37 

Pkttercn’  nearly  every  case  Daily  Express,  morning,  2,466,323;  the  months  later. 

rdinat!  ^  R^JJ^tis  for  inspiration,  London  Daily  Herald,  morning,  over  A  completer  picture  of  the  News’ 
co-operation  had  2,000,000,  and  News  of  the  World,  phenomenal  rise  is  presented  in  the 


1^ 


to  Ha  ‘iU  *u  - y  i_ -  ana  news  oj  ine  vvunu,  pnenornvnai  rise  is  preseiiieu  i 

measure  of  these  London,  Sunday,  3,750,000.  The  fig-  following  year  by  year  figures; 

Usiacmc  u  cansmittmg  his  own  quoted  are  from  the  International  rircnl  timi  I 

‘  ^  rare  loyalty  year  Book  of  E.  &  P.  for  1939.  .\v.  S.in.lav  .\v.  (.!S 

izabnn  *  By  the  end  of  1920  the  tabloid  had  1. 

ioumalic  greater  feats  ascended  to  eighth  place  in  circulation  I9i'r .  .^r.4s,i  . 

tinue  1  have  made  and  among  its  standard-size  contempora-  .  \ 

■’» » uniou^o  ^  ries.  In  1921  it  attained  second  place,  jg",,'  4.^!2,',iy/  .lo.s.'u.'i  t 

P'^tilishing  success.  outranked  only  by  the  New  York  .  .=;y2..i67  504. ,104  4 

in  two  decades  has  scaled  Evening  Journal,  and  remained  on  I9J4 .  75.i.(.28  754.1  9  5 

7*1^551011  of  peaks  in  circulation  that  lofty  plateau  until  1924,  when  it  i^-’S .  S55.710  i,n5_’.476  7 

V  ;  ^S^'tcenth  on  the  list  of  topped  every  New  York  new.spaper  in  .  l  in 

orks  English  language  dailies  yearly  average  for  the  first  time.  In  ]9]s  '  i'225!25s  i!44n'460  10 

’  .  ®3rliest  weeks,  the  Daily  the  daily  field  the  News  passed  the  1929  .  1  296.875  1.567.552  12 

culation  has  climbed  from  an  million  mark  in  1925.  with  1,000,740  as  ly.io .  1.599.552  1.624.557  15 
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855.710 
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192() . 

1.040.914 

1.254,189 

8.271,698 

1927 . 

1.177.558 

1.405.651 

10.156,151 

1928 . 

1.225.258 

1.440.460 

10,452,709 

1929 . 

1  296.875 

1.567.552 

12.514,661 

1959 . 

1.299.552 

1.624.557 

15.209,975 

Captain  J.  M.  Patterson  as  he  appeared 
just  after  the  war  when  he  launched  his 
New  York  Illustrated  Dally  News. 


1951 . 

.  . .  1.515,894 

1.750.670 

15.155,508 

1952 . 

.  .  .  1,400,901 

1.772.559 

15,279,947 

. 

,..  1,421,248 

1.822,207 

13,914,704 

1954 . 

,..  1.497,655 

2,185,255 

15,850,879 

1955 . 

.  .  .  1,615,675 

2,511,258 

17,817,490 

1956 . 

...  1.629.177 

2,825,095 

19,858,944 

1957 . 

...  1.682,059 

5,052,755 

20,508,154 

1958 . 

.  .  .  1.761,095 

5.178,065 

19,025,729 

*  6-26 

0  1251,  1919, 

t  First 

Sunday  issue 

5-1,  1921. 

What 

one  of  his 

editors 

terms  Mr, 

Patterson’s  “divine  gift”  to  sense  trends 
among  the  masses  was  responsible  for 
the  newspaper’s  enviable  record 
throughout  the  depression  years.  Had 
the  News  continued  to  be  the  frothy 
and  amusing  tabloid  of  its  first  dizzy 
decade,  without  a  preponderance  of 
serious  and  significant  news  reflecting 
the  trend  of  the  times,  it  might  have 
been  a  different  story,  he  believes. 

Transition  of  Tabloid 

“It  was  the  Captain’s  genius  that 
saw  danger  in  the  course  the  paper 
was  pursuing,”  he  said  in  discussing 
the  transition  of  the  tabloid  from 
boisterous  boyhood  during  the  playboy 
era  to  the  economics- minded  journal 
of  an  era  of  great  depression. 

Not  long  after  the  Big  Crash  Cap¬ 
tain  Patterson  walked  into  the  edi¬ 
torial  department  and  announced  this 
conviction: 

“We’re  off  on  the  wrong  foot.  The 
people’s  major  interest  is  no  longer 
in  the  playboy,  Broadway  and  divorces 
but  in  how  they’re  going  to  eat  and 
from  this  time  forward  we'll  pay  at¬ 
tention  to  the  struggle  for  existence 
that’s  just  beginning. 

“All  signs  point  to  the  prospect  of 
a  great  economic  upheaval  and  we’ll 
pay  attention  to  the  news  of  things 
being  done  to  assure  the  well  being  of 
the  average  man  and  his  family.” 

Thus  began  the  second  decade  of  the 
News  in  which  its  $10,700,000  hom.e 
was  built  and  paid  for;  profits  rolled 
in  from  continuously  increasing  circu¬ 
lation  and  linage  when  all  but  a  few 
publishers  were  losing  money;  bonuses 
were  continued  without  a  break,  and 
the  down-to-earth  economic  ideas  of 
Captain  Patterson  gave  it  the  editorial 
prestige  it  holds  today  among  the 
masses  and  among  newspapermen  gen¬ 
erally. 

Never  Dropped  Lighter  Vein 

The  News  has  never  abandoned  its 
lighter  vein  that  started  it  on  the  road 
to  success.  The  tabloid,  basing  its 
appeal  principally  on  its  convenient 
size  and  its  many  pictures,  always  ha.s 
been  designed  to  be  read  by  persons — 


Illustrated  Daily  News 


GKKMWS  HUM  h  Sli.MM.  (il  TIil.VTV 


up  this  rijfht  aKaiii  when  times  worry  aroiiml 
to  uornrality  again. 

**Hut  these  times  arc  anything  but  normal. 
.  .  .  Whatever  Mr.  Ko  isevelt  may  urge  as 
metiuuls  of  attacking  these  emergencies,  we 
expect  t«»  support  him.  to  withhobl  tibstructive 
criticism,  to  give  the  new  leader  a  chance. 


^[r^J  Ur 

3'-'/ 1? ' 
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Front  pa9e  of  the  first  issue  of  the  Illus¬ 
trated  Daily  News,  June  26,  1919,  si9ned 
by  the  men  who  helped  to  publish  it. 
Si9natories  include  the  late  Merton  E. 
Burke,  subsequently  mana9in9  editor;  Wil¬ 
liam  H.  Field,  9eneral  mana9er,  deceased; 
Geor9e  d'Utassy,  business  mana9er,  now  in 
Chica90  as  mana9er  of  h^.  L.  Annenber9's 
ma9azines;  the  late  Arthur  L.  Clarke,  first 
mana9in9  editor  and  father  of  Richard 
Clarke,  present  Sunday  editor;  Mabel  Mc- 
Elliott,  wife  of  Richard  Clarke;  James  S. 
Sullivan,  circulation  mana9er,  who  is  now 
in  New  Orleans,  and  Edward  H.  Miner,  art 
director,  who  still  holds  that  post  today. 
The  word  "illustrated"  was  dropped  from 
the  title  durin9  the  tabloid's  first  year. 


Rode  Roosevelt  Wove 


criticism,  tu  give  the  new  leader  a  chance. 
We  take  the  liberty,  toti.  t»f  resitectfully  asking 
<»ther  !u  si)a]K.‘rs.  even  if  they  do  not  feel 
they  can  conscientiously  make  the  same  i»le<lge, 
at  least  to  give  Mr.  UtMtseveh  lietter  than  an 
- .  1 _ 1.  r  _  .1 . 1  ..r 


ai  leasi  lo  give  -'ir.  ixtMtse'eii  in.sii  <tii 

even  l‘reak  for  the  go<Kl  of  an  embattled 
nation." 


A  more  recent  editorial  written  by 
Mr.  Patterson  was  “Arthur  Brisbane 
Dies.”  which  appeared  Dec.  27,  193S. 
The  editorials  written  by  the  editor 
himself  are  rare,  but  the  voice  under 
the  masthead  is  almost  wholly  the 
Captain’s,  transmitted  to  print  and 
the  mcisses  of  News  readers  through 
Reuben  Maury,  his  editorial  writer 
“with  a  mind  like  a  camera,”  after 
the  subject  has  been  threshed  out  in 
the  morning  editorial  conference  with 
Mr.  Maury  and  C.  D.  Batchelor,  the 
cartoonist. 


presumably  wage  earners — in  the  ac¬ 
tive  years  of  life,  who  are  normally 
interested  in  romance  and  adventure, 
as  well  as  in  how  they  get  their  daily 
bread.  Its  news  formula  has  been  to 
balance  the  appeal  of  the  paper  about 
equally  between  men  and  women. 

Thus,  one  executive  explained,  page 
two  is  usually  devoted  to  stories  of 
more  interest  to  men  than  to  women. 
Page  three,  as  a  rule,  contains  mostly 
news  of  interest  to  women.  The  edi¬ 
tors  also  try  to  maintain  this  balance 
in  the  news  through  the  remainder  of 
the  paper. 

“We  have  never  abandoned  our 
policy  of  diversifying  news  so  it  would 
appeal  to  men  and  women,  but  after 
the  depression  the  playboy  faded  out 
of  page  two  and  his  place  was  taken 
by  the  news  of  the  day,  substantial 
news  affecting  the  business  and  poli¬ 
tical  life  of  the  nation  as  a  whole  and 
the  individual  citizen  in  particular,” 
it  was  stated. 


His  Editorial  on  Brisbane 

The  simple,  direct  editorial  style  of 
the  Patterson  mind  which  has  proved 
popular  with  the  millions  whose  lan¬ 
guage  he  speaks  appears  in  the  brief 
editorial  on  Brisbane,  which  is  quoted 
here  in  full: 


**llf  was  the  greatest  iuwhi»a|>er  man  (»f 
<mr  time,  we  lieheve.  If  he  had  Iteen  writing 
that  sentence  almut  snmehody  else,  he  would 
have  left  tmt  ‘we  believe.’  He  ditln’t  lielieve; 
he  KNEW. 

“He  has  inthienced  the  technic  of  every 
newspaper  piiblishetl  in  the  English  language. 
Even  the  newspa|»ers  which  ino>t  disliked  him 
have  lifted  and  clung  to  many  of  his  methtnls. 
Me  could  do  everything  from  high  reix^rting 
to  high  financing. 

“We  didn’t  think  Ins  ideas  were  alway> 
>ound.  but  they  were  always  put  with  extreme 
plausibility.  For  instance,  we  disagreetl  with 
his  views  that  airplanes  would  su|»erve<le  in 
fantry  in  the  next  war;  and  we  think  it  is 
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As  Captain  Patterson  had  caught  the 
spirit  of  the  boom  days — when  the 
News  depicted  to  $17-a-day  bricklay¬ 
ers  and  all  others  with  “paper  profits” 
what  sort  of  life  they’d  lead  when 
their  great  fortunes  were  made — in 
his  editorial  policy  Mr.  Patterson  like¬ 
wise  rode  the  crest  of  the  popular 
wave  which  swept  Franklin  D.  Roose¬ 
velt  into  power  in  1932.  One  need 
only  recall  the  public  sentiment  behind 
the  new  national  leader  at  the  time 
of  the  bank  holiday  to  appreciate  the 
editorial  discernment  in  the  unprece¬ 
dented  Patterson  declaration  of  March 
6.  1933,  entitled  “A  Pledge  to  Support 
Roosevelt.”  It  said  in  part: 


This  sketch  of  60-year-old  Mr.  Patterson, 
made  by  C.  D.  Batchelor,  New  York  Daily 
News  cartoonist,  typifies  the  kindly  tyrant 
who  is  a  czar  one  moment  and  asks  in  his 
next  breath  how  a  hirelinq's  children  are. 
It  was  sketched  from  a  photoqraph  made  at 
a  baseball  qame  last  year. 


fir  from  proven  that  they  will  snperwiU 
l)atlle>hips.  The  subjoined  editori.tl,  which 
was  written  and  printed  in  the  earlier  Sunday 
editions  before  bis  death,  was  in  atteniptnl 
answer  to  some  of  Hrisbane’s  writiups. 

“Hnt  to  rejieat;  as  a  tiewspaper  technician, 
he  was  the  daddy  of  us  all.  So  Ioiir.  old  man; 
.itid  deeji  synn>athy  to  your  family  whom  you 
loved  so  well." 


"This  newsiiaper  now  pledRcs  itself  to  sup 
port  the  policies  of  I’resident  I'ranklin  D. 
Roosevelt  for  a  jieriod  of  at  least  one  year 
from  tislay;  lotiRer,  if  circumstances  warrant. 
The  News  m.akes  this  pledse  from  conscien¬ 
tious  motives.  lielievinR  that  the  times  call  for 
such  a  iilcdRc.  It  is  no  sin  dl  s.acrifice.  .  .  . 
<  >ne  of  an  eilitor’s  chief  preroR.atives  in  a  free- 
press  nation  is  his  right  to  tell  any  one,  from 
the  I’resident  down,  how  to  act,  anil,  on  occa¬ 
sion.  where  to  head  in.  This  ripht  to  volun¬ 
teer  counsel  to  everylsidy  is  a  right  which 
most  newspaper  editors  hold  sacreii.  \\  c  feel 
the  same  way  .about  it.  in  times  anywhere 
near  normal,  and  certainly  expect  to  snatch 
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June  13,  1939, 


Editor  It  Publisher 


I  have  been  asked  to  nake  a  etetament  es  to 


what  the  next  five  or  ton  years  ere  likely  to  bring 


forth  In  journallsB,  particularly  with  regard  to  The 


News  and  picture  Journalism. 


answer  la  that  I  haven't  the  remotest  Ides 


of  whet  the  next  five  or  tan  months  may  bring  forth,  to 


say  nothing  of  the  next  five  or  ten  years. 


My  moat  earnest  hope  Is  that  the  next  five  or 


ten  years  will  not  Include  for  American  newspapers 


the  coverage  of  a  great 


J.  M.  Patterson 


PATTERSON  STATEMENT  ON  ANNIVERSARY 


Joseph  M.  Patterson  does  not  speak  for  publication  and  tor  many  years  he  has  hid  r 
ironclad  rule  aqainst  interviews.  He  did,  however,  after  declininq  to  be  intenrisne 
qrant  a  request  by  EDITOR  &  PUBLISHER  for  a  statement  on  the  twentieth  ennlvfiii 
of  the  New  York  Daily  News  and  his  views  on  pictorial  Journalism  now  and  during  t 
next  decade.  Accordinq  to  some  of  his  associates  at  the  News  the  letter  to  EDITOI! 
PUBLISHER,  reproduced  above,  is  the  first  statement  authorized  for  publication 
Captain  Patterson  since  he  launched  his  tabloid. 


according  to  several  of  Mr.  Patter¬ 
son’s  associates  at  the  News. 


The  Daily  News’  prestige  editorially 
dates  back  to  1926,  when  Mr.  Patter¬ 
son  gave  up  his  duties  as  co-editor  of 
the  Chicago  Tribune  with  his  cousin. 
Colonel  Robert  R.  McCormick,  and 
went  to  New  York  to  give  all  his 
attention  to  Liberty  magazine,  recently 
established,  and  to  his  constantly 
growing  tabloid,  which  by  that  time 
had  reached  its  “marvelous  million” 
in  six-day  circulation. 


No  Longer  "Gum-chewer't  Shectlef" 


Mr.  Maury,  then  a  26-year-old 
lawyer  with  no  previous  newspaper 
experience,  joined  the  News  the  same 
year  as  a  reporter.  Mr.  Maury’s  writ¬ 
ings  on  his  native  town  of  Butte, 
Montana  in  the  American  Mercury 
had  attracted  Mr.  Patterson  and  about 
three  months  later  the  Patterson - 
Maury  editorial  team  began  to  func¬ 
tion.  It  was  quite  an  event  in  the 
life  of  the  young  tabloid  when  an  edi¬ 
torial  was  quoted  in  1927  for  the  first 
time  in  the  Literary  Digest.  Today 
even  the  super-critical  magazine  Time 
no  longer  speaks  disrespectfully  of 
the  News  as  “the  gum-chewer’s  sheet- 
let.” 


generally  known  that  the  new  day 
toil  often  begins  at  6  a.m.  in  the  0^;: 
ing  home  of  its  publisher.  At  - 
hour  Mr.  Patterson  usually  aw.i' 
after  six  to  eight  hours  of  sleep.  a:d 
spends  several  hours  in  bed  digeaj 
the  news  of  the  morning  papers 
his  7  a.m.  breakfast.  His  full  list 
papers  includes  the  Daily  Worker/' 
Wall  Street  Journal  and  the  Joi-' 
of  Commerce  in  order  that  he 
keep  in  touch  with  those  upp 
poles  of  economic  thought. 

After  exercising  briefly  at  : 
throwing,  or  on  his  private  roller  ska 
ing  rink  which  in  the  winter  prcy- 
relaxation  in  his  favorite  sport  of  • 


1 


Typically,  in  “What  Has  the  Span¬ 
ish  War  Proved,”  which  followed  Mr. 
Patterson’s  personal  tribute  to  Mr. 
Brisbane,  a  Maury-written  but  Pat¬ 
terson-inspired  product  paid  tribute 
to  the  publisher’s  insistent  “two-ships- 
for-one”  policy.  On  this  subject  Mr. 
Patterson  has  spoken  weekly  for  years, 
usually  on  Monday  morning.  Whether 
or  not  his  voice  has  been  effective  il 
is  difficult  to  say,  but  it  probably  has 
been  instrumental  in  changing  the 
U.  S.  naval  policy  in  recent  years. 


Mr.  Batchelor,  who  joined  the  edi¬ 
torial  page  team  in  October,  1931, 
brought  to  the  News  its  first  Pulitzer 
prize  for  the  best  American  cartoon 
for  the  year  1936.  His  “Inviting  the 
Undertaker”  series.  No.  85  of  which 
appeared  June  18,  brought  fresh  laur¬ 
els  in  1937  and  1938,  when  the  traffic 
safety  themes  developed  in  editorial 
conference  with  Mr.  Patterson  re¬ 
ceived  the  C.I.T.  safety  awards  for 
cartooning.  Last  July  he  also  received 
the  National  Headliners  Club  award. 


The  work  day  of  this  great  tabloid 
may  end  when  the  last  edition  is  put 
to  bed  around  4  a.m.,  but  it  is  not 


Towerinq  above  the  East  Side  ^ 

whose  dwellers  contributed  to  . 

success  is  the  $10,700,000  ivory  * 
Editor  Patterson  at  220  East  42n 
Opened  in  February,  1930,  the 
buildinq  is  now  debt-free. 
the  News'  skyline  neiqhbor,  *"*,„. 

Buildinq,  second  larqest  in  Men  • 
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Sister  Says  Patterson 
Was  “Born  With  Genius” 

By  ELEANOR  M.  PATTERSON 

PUBLISHER,  WASHINGTON  (D.  C.)  HERALD  TIMES 

The  following  impressions  of  her  brother,  Joseph  Medill  Patterson,  were 
written  by  Mrs.  Patterson  at  the  request  of  Editor  &  Publisher  for  the  occa¬ 
sion  of  the  twentieth  annii'ersary  of  Captain  Patterson's  launching  of  the 
tabloid  New  York  Daily  News  on  June  26,  1919. 
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One  of  the  early  picture  smashes  which 
demonstrated  the  pulling  power  of  illus¬ 
trations  on  a  big  story.  Some  200  photo- 
qraphs  were  used  on  the  Wall  Street  bomb¬ 
ing  of  Sept.  16,  1920.  during  the  days  im¬ 
mediately  following.  Circulation  climbed 
some  50,000  on  the  story.  Most  of  this 
gain  was  held. 

skating,  the  vigorous  Captain  Patter¬ 
son  is  ready  to  start  the  day  in  earnest 
at  the  office.  Before  his  marriage  last 
year  to  Mary  King,  woman's  editor  at 
the  News,  he  drove  his  own  car  to 
New  York  rather  frequently  so  he 
could  study  traffic  problems  first 
hand.  In  recent  months,  however. 
Captain  Patterson  is  just  another  New 
York  Central  commuter  more  often 
than  not.  He  and  Miss  King  invariably 
arrive  together  at  the  News  between 
10  and  11  a.m. 

Once  in  the  office,  the  dynamic  pub¬ 
lisher  starts  unleashing  the  ideas  he 
has  accumulated  overnight.  A  look- 
see  at  his  own  desk,  his  first  visit  is 
to  the  editorial  department,  which 
is  his  pride  and  joy.  His  contacts  with 
the  business  departments  he  keeps  *0 
a  minimum,  meeting  the  administra¬ 
tive  executives  and  those  of  other  de¬ 
partments  at  a  weekly  conference 
starting  at  1  p.m.  on  Mondays. 

Confers  on  Sunday  Stories 
The  Sunday  department  frequently 
is  his  first  stop.  Nearly  all  the  Sunday 
stories  originate  in  conversation  at 
the  desk  of  Richard  W.  Clarke,  Sun¬ 
day  editor,  who  in  the  absence  of 
Harvey  Deuell.  the  managing  editor, 
and  Frank  W.  Carson,  assistant  man¬ 
aging  editor  and  city  editor,  becomes 
executive  head  of  the  News’  editorial 
staff. 

It’s  an  exceedingly  informal  per¬ 
formance.  with  the  publisher  editor 
of  the  most  widely  circulated  Ameri¬ 
can  newspaper  cooking  up  features 
to  be  developed  by  the  Sunday  de¬ 
partment.  They  chat  until  finally  they 
come  up  with  something,”  suggested 
by  Mr.  Patterson.  Mr.  Clarke  or  by  a 
Sian  member  who  might  join  the  con- 
K  The  tabloid's  exploration  of 
|he  field  of  sex-predetermination  dur¬ 
ing  the  past  year,  leading  to  experi- 
®ents  with  white  rats  .sponsored  by 
e  News  at  the  Applied  Research 

“boratories.  Dayton.  N.  J..  began  in 
a  wnference  with  Mr.  Clarke, 
rt,  1  editor  is  the  son  i:f 

c  late  Arthur  L.  Clarke,  who  was 
c  first  managing  editor  of  the  News, 
e  IS  one  of  the  few  staff  members 
return  after  leaving 
c  News,  as  Captain  Patterson  usu- 
fftiL  ufKin  re-employment  of 

j  employes.  Mr.  Clarke,  inci- 

j  n^arried  the  first  movie  and 

Tir  4*  of  the  News.  Mabel  Mc- 
I  Re  is  43  years  old.  He  joined 

‘  1922  tk*  September,  1919,  left  in 
f  a«-  4°  b^eome  rotogravure  editor  and 
Yo^  U7  editor  of  the  New 

t  in  1930  rejoined  the  News 

at  Mr.  Clarkes  desk 
Monday  morning  Mr.  Patterson 


Eleanor  Patterson 


ARTHUR  BRISBANE  once  said  that 

the  only  two  men  in  the  world  he 
knew  who  never  do  anything  they 
don’t  want  to  do 
are  W.  R.  Hearst 
and  Joe  Patter¬ 
son.  It  would  be 
truer  to  say  that 
neither  of  these 
men  pays  the 
slightest  atten¬ 
tion  to  non- 
essentials. 

Joe  sweeps 
aside  small  wor¬ 
ries,  irksome 
“duties,"  petty 
annoyances  with 
a  pretty  heavy 

hand.  He  intends  to  keep  his  mind 
swept  clean  of  detail,  unprejudiced, 
impersonal. 

My  guess  is  that  Joe  Patterson  has 
no  natural  talent  for  the  business  side 
of  newspaper  operation.  However, 
he  knows  how  to  choose  his  business 
executives  and  get  the  best  out  of 
them. 

How?  Well,  for  one  thing,  big  and 
slow-moving  Joe  is  as  intuitive  and 
suspicious  as  an  old  grizzly  bear.  You 
just  can’t  fool  him.  and  it’s  known  to 
be  dangerous  to  try.  Figures  bore 
him.  details  annoy  him. 

The  other  day,  speaking  of  the  fall¬ 
ing  off  of  liquor  advertising,  he  asked. 

Let’s  see — that’s  national,  isn’t  it?” 
and  glanced  at  the  clock.  It  was  time 
to  go  to  the  movies. 

Never  "Bawls  Out"  Editors 

He  is  very  reticent  about  his  work. 
He  does  not  like  to  talk  about  it.  or 
give  advice  to  others.  But  late  one 
night  he  heard  me  call  up  our  man¬ 
aging  editor  and  blast  away  about 
something. 

“Why  do  you  do  that?”  he  said. 

“Don’t  you?” 

“No.  never.” 

“But  if  you  know  he’s  wrong  .  .  .  ?" 

“Well,  he’ll  see  it  himself  in  the 
morning  and  be  sorrier  than  you  are.” 

I  will  not  attempt  to  evaluate  his 
editorial  genius.  'That  he  was  born 
with.  .And  I  believe  that  you  news¬ 
paper  folk  appreciate  the  force  and 
quality  of  his  accomplishment  as 
deeply  as  I  do. 


"Cissy"  Debunks  Some 
Patterson  Sagas 

FOLI.OWING  are  excerpts  from  a  let¬ 
ter  written  by  Eleanor  Patterson  to 
the  editor  of  the  Netv  Yorker  in  pro¬ 
test  of  the  Profile  of  her  brother  pub¬ 
lished  last  August.  Mrs.  Patterson  has 
asked  Editor  &  Publisher  to  debunk 
“a  lot  of  hooey”  in  the  Patterson  Pro¬ 
file,  since  the  New  Yorker,  she  said, 
promised  to  publish  her  protest  in 
full,  “but  put  me  off  from  week  to 
week  until  interest  in  the  articles  had 
naturally  died  down.” 

Aug.  28,  1938. 

To  The  Editor.  The  New  Yorker:  — 
Some  months  ago  a  man  from  your 
office  told  me  over  the  telephone  that 
he  was  writing  a  Profile  of  my  brother 
Joseph  Medill  Patterson,  and  he  asked 
me  if  I  would  help  him  with  some 
stories  of  Joe’s  childhood.  We  got  to 
talking  back  and  forth,  and  I  pulled 
out  this  story,  my  earliest  recollection 
of  him. 

Didn't  Wring  Canary's  Neck 

When  we  were  very  little  children, 
we  came  into  a  room — it  was  my 
mother’s — to  find  the  canary  bird  dead, 
lying  on  the  bottom  of  the  cage.  I 
was  afraid  to  touch  it.  But  Joe  reached 
in.  took  it  out  and  stood  holding  it 
on  the  palm  of  his  fat  little  hand; 
tears  poured  down  his  cheeks.  I  can 
still  see  the  stiff,  tiny  claws,  and  I 
can  still  feel  my  sense  of  guilt  be¬ 
cause  there  was  Joe  weeping  for  our 
pet  and  I  wasn’t  sorry  at  all.  Only- 
scared  and  a  little  sick.  You  know 
sometimes  an  incident  like  that  sticks 
with  you  all  your  life. 

I  gave  this  story  to  your  Mr.  Alex¬ 
ander.  and  what  does  he  do  with  it? 

"OUl  trifiids.  relate  that  when  he  was  a 
'hihi.  he  <*nct  w  ninp  the  neck  <»f  a  canary 
trillii  he  rt^t  titetl.  Then  he  ran  t(» 
his  atnl  wept.  !v  grew  nhler.  lu 

liarnetl  the  I'l-Hy  ff  weeMinjr  over  wruiiL' 
tKCk>.” 

Obviously,  this  is  a  perversion  of 
the  simple  story  I  told  Mr.  Alexander, 
of  a  kid  crying  for  his  dead  pet. 

Your  Mr.  Alexander  goes  on  to  say 
that  Joe  went  to  the  family  opera  box 
(we  never  had  one)  wearing  wrinkled 
tails,  mud-caked  tan  shoes,  a  flannel 
shirt  open  at  the  throat,  and  a  lot  of 
ether  hooey  too  long  to  quote.  All  of 


calls  into  the  conference  William  '. 
White.  Jr.,  picture  editor,  or  if  reporter 
Ruth  Reynolds  is  working  on  a  story 
Mr.  Patterson  has  developed,  he  passes 
his  ideas  and  enthusiasm  along  to  her. 

The  “What  Has  Happened  to  Jus¬ 
tice?”  series  and  other  double  spreads 
on  crime  subjects  which  have  been  a 
Sunday  feature  of  the  News  since  1922. 
were  started  by  Mr.  Patterson  and  he 
still  helps  to  supervise  these  features. 

Color  Studio  His  Pet 

The  color  studio  is  the  publisher’s 
greatest  enthusiasm  of  the  moment. 
■SO  he  might  drop  down  to  the  fourth 
floor.  An  ardent  cinema  tan  still, 
he  attends  movies  several  afternoons 
a  week  and  on  Sundr.ys  he  and 
Mrs.  Patterson  drive  to  a  theatre  in 
Peek.skill,  N.  Y.,  near  Ossining.  It’s 
one  of  his  favorite  methods  of  finding 
out  for  himself  what  the  masses  like 
and  do  not  like.  The  color  section  of 
the  Sunday  News  usually  features  a 


movie  star  of  his  selection,  and  when 
a  Hollywood  or  Broadway  celebrity 
visits  the  color  studio  to  be  photo¬ 
graphed  Mr.  Patterson  usually  hovers 
over  the  star  in  his  much  enjoyed  role 
of  host. 

On  a  warm  day  recently  Helen 
Hayes  and  Lillian  Gish  happened  to 
mention  that  the  studio  lights  made 
them  ov-erheated  and  thirsty.  Both 
asked  for  a  Coca  Cola.  The  Captain’s 
attention  to  such  details  is  illustrated 
by  the  fact  that  he  not  only  quenched 
the  thirsts  of  the  Misses  Hayes  and 
Gish,  but  that  same  afternoon  he  or¬ 
dered  laid  in  a  goodly  supply  of  Coca 
Cola  which  is  cooled  in  the  studio’s  air 
conditioning  plant  for  future  cinema 
queens.  He  looked  upon  the  lack  of 
refre.shments  as  a  reflection  on  the 
newspaper's  hospitality. 

His  executives  know  he  wants  what 
he  wants  when  he  wants  it,  and  no 
(Continued  on  page  45) 


this,  of  course,  is  just  wild-eyed  re¬ 
porting.  Aside  from  any  other  fact  or 
reason,  Joe,  like  any  other  normal 
man,  hates  to  be  conspicuous. 

"Joe  Is  Exceptionally  Neat" 

Your  Mr.  Alexander,  still  in  pur¬ 
suit  of  a  portrait  of  demented  genius, 
strives  for  an  impression  of  disorder- 
liness — muddy  boots,  sloppy  uniforms, 
etc.  Now,  as  a  matter  of  fact,  Joe  is 
exceptionally  neat.  A  trait  he  in¬ 
herits  from  our  mother. 

Joe’s  broad,  short  nails  are  always 
immaculate.  I  don’t  know  how  he 
manages  this — certainly  never  by  way 
of  a  manicure — possibly  with  the  aid 
of  a  pen-knife.  His  hair  is  cut  too 
short  ever  to  be  tousled.  His  skin  is 
so  healthy  and  so  clean  that  he  .never 
looks  “greasy”  even  when  the  sweat 
is  /pouring  down  his  face.  His  shoes, 
square-toed,  are  polished  neatly.  His 
plain  dark  blue  suits  (I’ve  never  seen 
him  in  any  other  color)  are  well  set. 
well  pressed,  well  made.  His  white 
cheviot  shirts  somehow  look  fresh 
even  at  the  end  of  the  day. 

The  last  time  I  saw  Joe.  it  was  a 
very  hot  day.  He  left  the  office  hat¬ 
less.  coatless,  his  white  shirt  open  at 
the  throat.  No  tie.  But  right  here  is 
where  your  Mr.  Alexander  would 
skate  wide  of  the  mark.  As  Joe  walked 
off,  down  42nd  Street,  on  his  way  to 
his  favorite  movie,  he  melted  into  the 
crowd,  utterly  unconscious  of  himself, 
one  of  the  whole  of  them. 

Tells  of  Row  wifh  Hammond 

I  have  talked  a  lot  about  Joe’s  ap¬ 
pearance,  because  Mr.  Alexander,  in 
his  anxiety  to  make  a  sensational 
cross  between  his  “Lennie”  of  “Mice 
and  Men”  and  Lord  Northcliffe,  has 
placed  great  emphasis  upon  Joe’s  per¬ 
sonal  appearance. 

Mr.  Alexander  writes  of  Joe’s  rum¬ 
pus  with  Percy  Hammond.  I  happened 
to  know  about  this  first-hand,  because 
I  was  in  Chicago  when  it  occurred. 

Anyone  who  knew  Percy,  knew  that 
he  was  a  lovable,  talented,  spoiled 
child.  And  he  was  lazy.  Percy  had 
the  habit  of  loafing  around  Chicago 
during  the  summer  when  the  impor¬ 
tant  shows  were  off,  and  taking  his 
vacation  in  the  autumn  when  the  big 
openings  were  on.  That  particular 
spring,  he  broke  the  news  to  Joe  that 
he  had  signed  up  with  the  New  York 
Herald  Tribune  for  the  fall.  Right  on 
top  of  that  the  Chicago  Tribune’s  be¬ 
loved  B.L.T.  died,  and  Joe  tried  to 
persuade  Percy  to  take  over  the  col¬ 
umn  if  only  for  the  moment,  until 
somebody  else  could  be  found,  or 
licked  into  shape  to  move  in. 

Well,  Percy  would  and  he  wouldn’t. 
He  shillied  and  he  shallied.  He  wept 
and  he  stormed,  and  he  missed  edi¬ 
tions  searching  for  the  perfect  and 
the  only  word. 

Why  No  One  Is  Indispensable 

So.  finally,  the  storm  broke.  And 
my  brother  told  Percy  that  instead 
of  taking  it  easy  all  summer  at  full 
pay.  so  far  as  the  Chicago  Tribune 
was  concerned,  he  could  piack  up  and 
leave  “right  now.”  Joe  didn’t  try  to 
find  an  exact  substitute  for  Percy. 
He  picked  for  dramatic  critic  a  bright 
and  very  young  reporter,  who  wrote 
(not  in  exquisite  English)  what  he 
and  the  rest  of  the  crowd  thought  of 
the  performance.  I  think  from  that 
day.  Joe  discovered  that  no  one  in¬ 
dividual — and  he  would  add,  includ¬ 
ing  himself — is  indispensable  to  a  good 
newspaper. 

A  western  friend  once  said  to  mo — 
"hor.ses  hates  to  fall  down.”  Now,  we 
publi-shers  “hates  to  fall  down”  too. 
isn’t  that  true?  That’s  one  reason  why 
I’ve  taken  all  this  trouble  to  set  you 
right.  Not  paragraph  by  paragraph, 
because  that  would  be  too  tiresome  for 
both  of  us.  but  just  in  a  general  way. 

Sincerely  yours, 

Eleanor  Patterson. 
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New  Faith  Will  Create  Wealth, 
AFA  Says— Rose  Is  President 


Convention  Agrees  With  Roosevelt  on  Spread¬ 
ing  Purchasing  Power  But  Individual 
Initiative  Must  Be  Fostered 


By  MARLEN  E.  PEW,  Jr. 


THE  35th  annual  convention  of 
the  Advertising  Federation  of 
America.  Inc.,  came  to  a  conclusion 
Wednesday  at  the  Waldorf-Astoria 
Hotel,  New  York,  after  three  days  of 
speeches  and  discussions  devoted  to 
the  theme  that  today's  advertising 
builds  tomorrow's  prosperity. 

In  the  course  of  the  meetings,  at¬ 
tended  by  1.500  delegates,  the  many 
problems  facing  business  today  were 
discussed  at  length  and.  without  ex¬ 
ception,  the  solutions  were  found  to 
lie  in  the  ability  of  advertising  to  give 
the  public  and  the  consumer  a  greater 
appreciation  of  the  importance  of 
business  to  the  nation's  well-being. 
Must  Spread  Purchasing  Power 
In  the  closing  minutes  of  the  con¬ 
vention,  the  Federation  adopted  a 
resolution  recognizing  the  “justice  and 
economic  wisdom”  of  President  Roose¬ 
velt's  message  to  the  conference  on 
the  need  for  spreading  purchasing 
power,  but  at  the  same  time  added 
that  this  could  not  be  accomplished 
without  first  creating  more  wealth  and 
putting  more  men  back  to  work 
through  increased  production  and 
distribution  of  the  products  of  fa;Tn 
and  factory. 

“More  wealth  can  be  created  only 
as  people  have  faith  and  confidence 
in  individual  opportunity  through  free 
enterprise."  the  resolution  stated.  “We 
heartily  commend  the  statements 
made  in  our  convention  keynote  ad¬ 
dress  (by  Paul  W.  Garrett)  that  ‘The 
problem  of  restoring  prosperity  be¬ 
comes  a  matter  of  restoring  the  indi¬ 
vidual's  faith  in  himself,  in  his  ability 
to  determine  his  own  future.'  and  ‘to 
comprehend  and  dispel  the  illusions 
prevailing  in  this  country  that  are 
killing  individual  initiative — the  illu¬ 
sion  that  we  no  longer  need  incentives 
to  spur  men  on  to  individual  effort; 
the  illusion  that  prosperity  can  come 
only  through  a  division  of  wealth;  the 
illusion  that  we  can  have  abundance 
by  restricting  productivity.  Wealth  is 
a  perishable  commodity  and  to  be¬ 
come  abundant  enough  to  go  around 
must  be  abundantly — and  constantly 
— created.’ 

“In  this  emergency,  advertising 
must  do  more  than  help  in  the  dis¬ 
tribution  of  goods:  It  must  help  the 
people  to  have  a  better  understanding 
of  the  system  of  free  enterprise  which 
has  always  been  the  foundation  of 
American  prosperity  and  high  stand¬ 
ard  of  living.  It  must  present  the 
personality  of  business,  interpreting 
the  institution  in  terms  of  opportu¬ 
nity  to  human  individuals.  It  must 
help  to  restore  man’s  faith  and  cour¬ 
age  so  that  he  may  exercise  in  greater 
degree  his  individual  initiative  and 
creative  ability. 

Advertising  Can  Restore  Confidence 

“In  America  we  can  help  keep  the 
human  spirit  free  by  bringing  about 
a  better  understanding  and  co-opera¬ 
tion  of  labor,  industry,  management, 
capital  and  government,  which  will 
increase  our  faith  in  the  greatest 
business  of  all — the  working  and  liv¬ 
ing  together  of  a  free  people  for  the 
common  welfare.” 

A  second  resolution  approved  by 


the  Federation  said  that  while  adver¬ 
tising  by  itself  could  not  overcome  the 
tides  of  world  menace  and  domestic 
strife,  it  could  do  much  to  restore  the 
confidence  of  the  people  and  encour¬ 
age  business  to  go  ahead. 

Norman  S.  Rose,  advertising  man¬ 
ager,  Christian  Science  Monitor,  Bos¬ 
ton,  was  elected  president  of  the 
Federation  by  the  board  of  directors 
at  the  meeting  following  the  conven¬ 
tion.  Mr.  Rose  was  previously  treas¬ 
urer  of  the  Federation. 


Cleveland;  Paul  W.  Garrett,  director 
of  public  relations.  General  Motors 
Corporation.  New  York,  and  Dr.  Ken¬ 
neth  Dameron.  Ohio  State  University. 

Four  retiring  officers  and  directors 
have  been  added  to  the  advisory  com¬ 
mittee  for  the  board  of  directors,  C.  C. 
Younggreen,  executive  vice-president, 
Reincke  -  Ellis  -  Younggreen  &  Finn, 
Chicago;  John  Benson,  president, 
American  Association  of  Advertising 
Agencies,  New  York;  Chester  H.  Lang, 
manager,  publicity  department,  Gen- 


FO 


Officers  and  guests  at  Monday's  AFA  luncheon  in  Waldorf-Astoria.  Left  to  right: 
Walter  B.  Weisenburger,  executive  vice-president  of  National  Association  of  Manufac¬ 
turers;  Mason  Britton,  chairman  of  the  AFA  board  of  directors;  Paul  W.  Garrett,  director 
of  public  relations  of  the  General  Motors  Corporation;  Henry  F.  Grady,  vice  chairman 
of  the  United  States  Tariff  Commission;  George  M.  Slocum,  retiring  AFA  president. 


Mason  Britton,  vice-chairman  of  eral  Electric  Company,  Schenectady; 


the  board,  McGraw  -  Hill  Publishing 
Company,  will  continue  as  chairman 
of  the  board  for  the  Federation.  J.  A. 
Welch,  advertising  director,  Crowell- 
Collier  Publishing  Company,  was 
named  treasurer.  Mrs.  May  O.  'Van- 
der  Pyl,  president.  Advertising  Letter 
Service,  Detroit,  was  re-elected  sec¬ 
retary.  Charles  E.  Murphy  will  con¬ 
tinue  as  AFA  general  counsel. 

George  Slocum,  publisher.  Auto¬ 
motive  News,  Detroit,  retiring  presi¬ 
dent.  was  added  to  the  board  of 
directors,  while  J.  J.  Hartigan.  vice- 
president,  Campbell-Ewald  Company. 
Detroit,  was  re-elected  to  the  board. 
Newly  elected  to  the  board  this  year 
are  William  A.  Hart,  director  of  ad¬ 
vertising,  E.  I.  Du  Pont  de  Nemours 
Co.,  Wilmington.  Del.;  Allen  Billings¬ 
ley.  president.  Fuller  &  Smith  &  Ross. 


and  Miss  Edith  Ellsworth.  Roche.  Wil¬ 
liams  &  Cunnyngham,  Inc.,  Phila¬ 
delphia. 

Invitations  to  hold  the  1940  conven¬ 
tion  were  received  from  Chicago,  and 
from  San  Antonio,  Texas,  together 
with  one  for  the  1941  convention  from 
New  Orleans. 

In  his  annual  report.  Mr.  Slocum 
noted  that  the  Federation  is  develop¬ 
ing  a  public  relations  program  for 
Advertising  Clubs,  and  announced  as 
an  important  new'  activity  of  the  Fed¬ 
eration  “the  work  on  anti-advertising 
propaganda  in  textbooks,  which  is  to 
be  continued  and  should  bring  re¬ 
sults.” 

C.  C.  Younggreen.  executive  vice- 
president.  Reinck-Ellis-Younggreen  & 
Finn.  Chicago,  was  elected  Grand 
President  of  Alpha  Delta  Sigma,  na¬ 


tional  professional  advertising  frate- 
nity,  Wednesday  morning. 

Other  officers  elected  are:  Eric 
Smith,  Guy  Burrough,  Inc.,  Los  Ar.. 
geles.  Grand  Secretary;  James  arop. 
shire.  Director  of  Publications,  Uni¬ 
versity  of  Kentucky,  Lexington,  fo 
Grand  Treasurer. 

Regional  Vice-Presidents:  Mid'«- 
District — E.  K.  Johnston.  UniveRit: 
of  Missouri;  Western  District— F.-ari 
A.  Nagley,  University  of  SouAer 
California;  Eastern  District— Herbe- 
H.  Palmer,  Syracuse  Univenir 
Southern  District — J.  J.  Tigert.  Un.. 
versity  of  Miami. 

The  invitation  of  the  University  c 
Missouri  to  hold  next  year’s  conve: 
tion  at  Columbia,  Mo.,  in  connectic: 
with  the  annual  Journalism  Weekwt 
accepted. 

Seven  Departmental  Meefingi 

In  conjunction  with  the  AFA  o 
vention,  seven  groups  held  their  ow 
meetings.  They  were  the  group  k 
Club  Activities,  Alpha  Delta  Signu 
the  National  Association  of  Broad¬ 
casters,  Premium  Advertising  Asso¬ 
ciations  of  America,  Public  Utilitic 
Advertising  Association,  Direct  Ad¬ 
vertising  Clinic  and  National  Indu.- 
trial  Advertisers  Association. 

Tuesday  was  reserved  for  depa."- 
mental  meetings.  Carlton  K.  Matso:. 
director  of  public  relations  of  tfce 
Libby-Owens-Ford  Glass  Compar.;. 
cautioned  members  of  the  Mi 
Utilities  Advertising  Associatior. 
against  dangerous  delusions,  such  a< 
that  “things  will  again  be  somewh: 
as  they  were  before  1929  and  tha 
except  for  a  little  sapping  and  mir¬ 
ing,  business  can  now  afford  to  wa;' 
for  the  counter-trend  of  1940."  E: 
said  that  no  matter  what  public  rela¬ 
tions  men  think  of  President  Roose¬ 
velt  and  the  New  Deal,  a  successor  t 
Mr.  Roosevelt  will  not  be  a  cure-a- 
for  the  ills  which  are  affecting  busi¬ 
ness.  He  urged  them  to  begin  to  deal 
with  the  world  as  it  is  and  ‘‘quit  dis¬ 
sipating  our  energies  in  betting  (C 
last  sou  on  a  conservative  poliuca. 
counter-revolution.” 

After  Mr.  Matson  had  concluded 
M.  S.  Rukeyser,  economic  writer  fa 
the  William  Randolph  Hearst  nexs- 
papers  and  for  International  Ner 
Service,  said  that  business  leader 
should  widen  their  advertising  fuK- 
tion  beyond  mere  selling.  He  saidtitf 
business  should  undertake  to  give  de 
newspaper  reading  public  a  ben: 
understanding  of  what  it  has  done  fa 
the  living  standards  of  Americans 

The  group  then  elected  E.  K.  Hi’- 
tell  of  Eastern  Tennessee  Light  a:; 
Power  Company  its  president.  H  J 
Rowe  of  Iowa  Electric  Light  as 
Power  Company,  was  elected  r.- 
vice-president;  A.  C.  Joy,  Pacific  G- 
and  Electric  Company,  second  vice 
president;  Clara  Zillessen,  Philan- 
phia  Electric  Company,  third 
president;  H.  W.  Olcott.  Boxei.  * 
Jacobs.  Indianapolis,  secretary,  as 
T.  H.  Spain,  Public  Service  £«• 
trie  and  Gas  Company.  Newit 
treasurer. 


N 
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PRESIDENT  ROOSEVELT'S  GREETING 

My  dear  Mr.  Bri+ton: 

I  send  hearfy  greetings  ‘:o  the  a-'nua  convention  of  the  Adver- 


Twenty-nine  public  utility  coai^ 
nies  won  a  total  of  59  awards  in » 


tising  Federation  of  America. 

Advertising  by  helping  in  the  dlstrloution  of  goods  produced 
can  be  an  Immense  aid  In  stimuiat'ng  and  maintaining  production: 
and  only  through  the  continuous  spread  of  ourchasing  power  can 
either  advertising  or  production  be  justlfieo. 

Thus  purchasing  power,  produc^-Ion  and  advertising  are  inter¬ 
dependent  and  stand  or  fall  togethe’’.  I  believe  that  In  just  such 
measure  as  your  convention  recognizes  this  Interdependence  Its 
deliberations  will  promote  general  prosperity  and  the  happiness 
and  security  of  the  greatest  number. 

Very  sincerely  yours. 

(signed)  FRANKLIN  D.  ROOSEVELT 


annual  better-copy  contest  spnr.^  • 
by  the  association,  it  was  annou-'- 
Tuesday.  More  than  4.000  entries 
the  contest  were  received 


"Consumer  Is  King" 

Speaking  at  the  luncheon  of  -W' 
Delta  Sigma,  William  H.  Johns,  ch^- 
man  of  the  board  of  Batten. 
Durstine  and  Osborn.  Inc.,  stated 
the  consumer  is  “king”  where  ad-- 
tising  plans  are  concerned.  ^ 
vertising  must  benefit  the  consuls 
advertiser  and  media  owners,”  he  » 
‘‘but  the  consumer  and  how  he  ber.t- 
must  always  be  kept  foremost 
mind  of  the  advertising  pla""®^ 
In  the  morning  sessions  of 
(Continued  on  page  48) 
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NAEA  Resolution  Hits  New 
Rate  Differential  Threat 


with  cosmetic  and  other  ads.  which 
brought  that  paper  47.000  lines  of 


copy. 
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Urges  General  New  Car  Rate  for  Low-Priced 
Auto  Being  Offered  Through  Department 
Stores  . . .  Forrest  Geneva  New  President 


By  STEPHEN  J.  MONCHAK 


inner 


of 


PUTTING  ASIDE  on  Wednesday 
morning  discussions  on  the  omni¬ 
present  problem  of  meeting  the  chal¬ 
lenge  of  competing  media  in  the  na¬ 
tional  advertising  linage  picture, 
which,  along  with  other  related  sub¬ 
jects,  had  featured  the  business  ses¬ 
sions  of  the  annual  three-day  con¬ 
vention  of  the  Newspaper  Advertis¬ 
ing  Executives  Association,  approx¬ 
imately  140  delegates,  in  an  unex¬ 
pected  action,  adopted  unanimously 
a  resolution  referring  to  a  current 
matter  of  general-retail  rate  differ¬ 
ential  in  which  they  see  a  new  chal¬ 
lenge  to  their  advertising  revenue. 

Aimed  at  and  brought  about  by  the 
action  of  the  Crosley  Corporation,  Cin¬ 
cinnati,  which  is  selling  its  new  low- 
price  automobile  through  retail  de¬ 
partment  stores,  which,  in  handling 
the  product,  are  asking  a  retail  de¬ 
partment  store  rate  for  advertising  it 
instead  of  the  general  new  car  rate, 
the  resolution,  which  was  adopted  after 
some  discussion  from  the  floor,  said: 

Resolution  Pastod 
“It  is  the  recommendation  of  the 
Newspaper  Advertising  Executives 
Association  that  the  newspaper  new 
car  rate  for  automobile  advertising  be 
charged  for  that  classification  of  ad¬ 
vertising  regardless  of  by  whom 
placed.’’ 

Coming  as  a  surprise  to  delegates 
who  were  entering  the  last  day  of 
business  meetings  in  the  West  Foyer 
w  the  Waldorf-Astoria  Hotel.  New 
York,  where  they  had  convened  from 
June  19-21.  the  problem,  until  then 
corridor  conversation,  was  brought  in¬ 
to  the  open  by  Colonel  Leroy  W.  Her- 
advertising  director,  Washington 
<D.  C.)  Star,  retiring  NAEA  president. 

It  evoked  much  pro  and  con  dis¬ 
cussion  from  the  floor,  the  latter  sup¬ 
port  coming  from  representatives  of 
the  smaller  newspapers,  and  the  reso- 
ution  was  amend^  twice  before  it 
was  carried  without  a  dissenting  vote, 
hxcept  for  one  dissenting  vote,  an- 
0  er  resolution  was  adopted  to  send 
a  copy  of  the  NAEA  stand  to  every 
1  >  newspaper  in  the  country. 

Experts  Discuss  Problems 
•  '^.^viously.  NAEA  delegates,  meet¬ 
ing  m  conjunction  with  the  35th  an- 
oonvention  of  the  Advertising 

America,  had  listened 
cn  discussions  by  experts 

differ*^  5°'’*''°versial  subjects  as  rate 
“«erentials.  merchandising  .service, 
<uo  presentations  by  ANPA  Bureau 
of  executives  on  the  work 

“tireau.  and  to  the  featured 
O  Hare  McCormick, 
fcoarrt  executive  editorial 

the  oo?  Times,  before 

fTupcH  *  NAEA-AFA  luncheon 

Standardized  construc- 
kadin  combat  the  influence  of 

ton  ^  national  advertising  medi- 
Mvertif-  leading  newspaper 

lions  p  ’"f^.^’^^eutives  heard  presenta- 
n  this  and  related  subjects  by 


Unanimously  elected 
to  head  the  NAEA 
for  the  coming  year 
are,  I.  to  r.,  Forrest 
R.  Geneva,  advertis¬ 
ing  director,  D  e  s 
Moines  Register  & 
Tribune,  president; 
William  J.  Ellysoi, 
Jr.,  business  m  a  n  - 
ager,  Richmond 
(Va.)  News  Leader, 
vice-president;  and 
C.  E.  Phillips,  adver¬ 
tising  director,  Rock¬ 
ford  (III.)  Star  Reg¬ 
ister-Republic.  named 
to  the  board. 


George  R.  Gould,  director  of  adver¬ 
tising.  New  Haven  (Conn.)  Register, 
described  his  paper’s  co-operative 
Health  Section  which  in  its  first  years 
twice  has  been  commended  by  the 
U.  S.  Department  of  Health  for  the 
service  it  rendered  the  community. 
The  section  each  year  produces  for 
the  tabloid  paper  on  the  average  of 
125  columns  of  copy. 

Mr.  Ellyson  told  of  his  paper’s  idea 
of  a  local  Druggist’s  Club  which  took 
a  full  page  in  co-operation  with  na¬ 
tional  manufacturers.  Sixty-four 
local  druggists  participated  in  the  idea 
and  the  project,  now  in  its  third  year, 
hds  brought  the  club  $12,000  revenue. 


several  representatives  of  allied  fields. 

In  the  closing  business  session  and 
coming  immediately  after  going  on 
record  on  the  rate  differential  matter, 
the  delegates  elected  unanimously 
Forrest  R.  Geneva,  advertising  direc¬ 
tor,  Des  Moines  Register  and  Tribune. 
and  chairman  of  the  1939  program, 
president  to  succeed  Colonel  Herron; 
C.  E.  Phillips,  advertising  director, 
Rockjord  (Ill.)  Star  Register- Repub~ 
lie,  vice-president;  and  W’illiam  L. 
Ellyson  Jr.,  business  manager.  Rich- 
mond  (Va.)  News  Leader,  and  H.  M. 
McClaskey.  advertising  director. 
Louisville  (Ky.)  Courier-Journal  and 
Times,  to  the  association's  board. 
Colonel  Herron  also  was  named  to 
the  board. 
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(heir  „  ^  related  subjects  by 

IsinB  adver- 


tising  a  uy  an  aaver- 

'nent  storo*^^’  by  depart- 

®  sales  executiv’es  and  by 


Ira  Hirtchmonn  Speaks 

Mr.  McClaskey  was  unable  to  attend 
the  convention  because  of  press  of 
business. 

Calling  for  "more  provincialism  and 
less  internationalism"  in  current  news 
stories,  after  a  brief  welcoming  ad¬ 
dress  by  Colonel  Herron  Monday 
morning,  Ira  A.  Hirschmann.  vice- 
president  of  Bloomingdale's  depart¬ 
ment  store.  New  York,  told  the  as¬ 
semblage  that  ‘‘bad  (international  war 
scare)  news  is  overplayed  by  news¬ 
papers,”  that  there  is  too  little  cheer¬ 
ing  local  news,  and  that  the  average 
American  buyer  cannot  purchase 
with  confidence  because  of  this  situ¬ 
ation. 

‘‘To  read  a  composite  of  the  front 
pages  of  the  daily  newspapers  of  the 
last  year,  one  would  think  that  doom 
is  around  the  corner."  he  said.  ■'How- 
can  you  blame  customers  for  no: 
wanting  to  buy  with  confidence?  I 
maintain  that  this  vast  news  is  vastly 
overplayed,  that  your  circulation  de¬ 
partments  are  largely  responsible,  and 
that  it  is  destroying  the  newspaper  ad¬ 
vertising  department’s  ability  to  sell 
space  on  a  fair  and  sound  basis." 

He  added:  “I  still  believe  that  the 
newspaper  is  the  first  medium  of  ad¬ 
vertising,  and  all  others  arc  supple¬ 
mentary.” 

Space  Seller's  Ideos 

Talking  on  a  space  buyer  s  reaction 
to  the  space  seller  s  contribution  to  an 
advertiser,  as  next  speaker.  Louis 
Tannenbaum,  advertising  manager. 
R.  H.  Macy  &  Co..  New  York,  said  a 


number  of  important  innovations  and 
valuable  suggestions  ultimately  used 
in  the  Macy  store  were  the  brain  chil¬ 
dren  of  space  sellers. 

Mr.  Phillips,  the  new  vice-president, 
acting  as  chairman  of  the  Monday 
morning  session,  discussed  the  theme, 
"Newspaper  Advertising  Pays,”  of  the 
NAEA  exhibit,  suggested  it  would  be 
a  fine  thing  if  the  NAEA  would  print 
a  booklet  giving  newspapers  sugges¬ 
tions  of  success  stories  in  newspaper 
advertising  to  be  distributed  to  typical 
groups  of  industries.  Colonel  Herron 
seconded  that  idea. 

Three  of  five  scheduled  NAEA  mem¬ 
bers  then  presented  their  newspaper’s 
advertising  revenue  plan  which  gave 
their  respective  papers  their  best  in¬ 
come  during  the  year.  One  of  the 
scheduled  speakers,  Buel  W.  Hudson, 
advertising  manager,  Woonsocket 
(R.  I.)  Call,  did  not  attend,  and  an¬ 
other  presentation,  that  of  F.  B.  Hurd, 
advertising  manager.  Providence 
(R.  I.)  Journal,  was  read  by  Mr. 
Geneva. 

Reading  Mr.  Hurd’s  paper,  the  sym¬ 
posium  chairman  told  of  the  Rhode 
Island  daily’s  success  with  a  co-opera¬ 
tive  two-week  campaign  tied-in  with 
the  Home  Owners  Loan  Corporation 
and  which  was  underwritten  by  13 
local  brokers.  It  produced  $1,000  rev- 


Sid  R.  Phillips,  advertising  director. 
Columbus  Ohio  State  Journal,  ex¬ 
plained  his  paper's  revenue-producing 
idea,  a  daily  fashion  column  tie-in 


Defends  Merchandising 

At  Tuesday  morning’s  business  ses¬ 
sions.  delegates  heard  Wilson  Condict, 
advertising  manager,  St.  Louis  Globe- 
Democrat,  discuss  merchandising  ser¬ 
vices  of  newspap>ers.  He  asserted  in 
defense  of  the  practice  that  "most 
agencies  ask  for  and  demand  this 
work  on  the  theory  that  they  are  quite 
sure  that  something  along  this  line  is 
available  if  they  put  a  sufficient 
amount  of  pressure  behind  their  re¬ 
quest.” 

He  said  he  believed  a  "great 
change  can  be  made”  if  the  news¬ 
papermen  themselves  will  take  the 
attitude  that  such  service  “is  not 
just  something  for  nothing  that  is 
thrown  in  to  fill  up  the  package  we 
sell  the  advertiser.” 

Hitting  at  critics  of  the  merchan¬ 
dising  theory  as  practiced  by  news¬ 
papers,  Mr.  Condict  pointed  out  that 
in  many  cases  he  has  been  able  to 
show  an  advertiser  or  agency  that 
■‘our  merchandising  plan  is  predi¬ 
cated  entirely  upon  their  advertising 
in  my  newspaper  to  do  the  best  job.” 

"We  do  not  consider  it  as  a  bonus 
for  having  selected  our  newspaper. 
We  do  not  want  them  to  take  this 
attitude  towards  it.”  He  continued: 

Things  Advertiser  Cannot  Do 

■'There  are  some  things  which  an 
advertiser  cannot  do  for  himself  in 
each  market  in  which  he  runs  his 
campaign  and  we  then  have  the 
privilege  and  opportunity  of  demon¬ 
strating  our  ability  to  get  a  good 
job  done  by  doing  a  sincere  and 
conscientious  merchandising  job.  I 
know  that  it  works  and  I  know  that 
it  produces  for  the  advertiser  a 
greater  recognition  among  the  resale 
dealers  that  handle  the  advertisers’ 
products.” 

“We  believe  that  no  other  single 
factor  has  done  more  toward  build¬ 
ing  the  Sears  retail  stores  than  the 
newspapers.”  W.  Woodruff  Bissell, 
retail  advertising  manager,  Sears, 
Roebuck  &  Co.,  New  York,  quoted  from 
the  remarks  by  Soars  executive  vice- 
president.  D.  M.  Nelson,  in  his  talk  on 
"Newspaper  and  Chain  Store  Rela¬ 
tions.” 

In  the  past  five  years.  Sears,  Roe- 


In  jovial  mood  at 
Tuesday's  NAEA 
luncheon  are,  I.  to 
r.;  Don  U.  Bridga, 
advertising  manager, 
New  York  Times; 
William  G.  Palmer, 
vice-  president;  J. 
Walter  Thompson 
Co..  New  York;  and 
Chesser  Campbell, 
advertising  manager, 
Chicago  Tribune. 
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EDITOR  &  PUBLISHER  FO 


NAEA  Resolution  Hits  New  Rate  Differential  Threat 


buck  &  Company  alone  has  spent  ap¬ 
proximately  $48,000,000  on  newspaper 
white  space.  Mr.  Bissell  revealed,  stat¬ 
ing:  "In  1933  Sears  spent  over  seven  | 
millions  for  newspaper  advertising  - 
in  1934  and  1935  over  nine  millions 
each. 

"In  1937  we  spent  over  $11,000,000 
for  over  81  million  lines  of  newspaper 
space — by  far  the  largest  retail  ex¬ 
penditure  in  the  country — and  nearly 
foui’  times  as  much  as  the  leading 
national  advertiser  in  the  newspapers. 

General  Motors.” 

Retail  Ahead  of  Mail  Order 

As  for  the  results,  he  declared  that 
Sears  retail  stores  came  through  both 
depression  and  recession  with  plenty 
to  spare,  and  that  in  13  years.  Sears 
retail  stores  have  actually  outstripped 
in  volume  the  business  done  by  the  Sealed  at  the  table  at  the  NAEA  luncheon 


of  daily  newspapers,  of  the  reading  dwindles  down  almost  to  nothing." 
habits  relating  to  news  and  advertis-  The  Tribune  covered  180  programs  I  1 
ing  content.  during  the  survey. 

Plans  of  Bureau  The  Tribune  took  $150,000  worth  of 

Speaking  of  the  promotion  side  of  revenue  from  radio  after  findings  of 
his  department,  he  listed  a  number  of  the  afternoon  survey  were  shown  to 
things  the  Bureau  hopes  to  do  to  bring  advertisers  and  agencies,  he  pointed 
about  more  national  ad  revenue  for  out. 

its  members.  They  are:  Newspapermen  have  amplified  the 

Start  a  trade  paper  campaign;  start  status  of  radio  as  an  advertising  me- 
a  monthly  newspaper  for  bureau  mem-  dium  by  the  attention  given  to  it  b 
bers;  start  a  more  elaborate  bulletin  speeches,  solicitations,  conversatioK 
dealing  with  new  ideas,  treatment  and  writings,  although,  mail  adver-  CEOF 


technique  for  newspapers;  start  a  hsing,  for  example,  ab^rbs  a  mud 


campaign  to  educate  newspaper  read-  larger  percentage  of  the  advertiser's 
ers  on  the  importance  of  papers  dollar  than  is  obtained  by  radio  but  inenit 


through  a  dramatic  motion  picture  I'®,  Sots  high  blood  pressure  abou:  til.  hs 


presentation;  issue  special  presen ta-  h,  Don  ^  ^idge.  advertising  direc-  in  tin 


tions  to  augment  the  current  general  New  York  Times,  told  the  aim  electe 


presentations. 


He  said  he  thought  "national  adver- 


mail-order  division,  one-time  keystone  in  the  Waldorf's  Grand  Ballroom  Tuesday 


Issue  a  handbook  for  advertisers;  Risers  and  advertising  agencies  invest- 
start  a  direct  mail  promotion  job  with  mg  an  overwhelming  majority  of  the 


of  that  organization. 


are,  I.  to  r.,  Colonel  Leroy  W.  Herron,  ad> 


1  i  r,  ■'ertising  director,  Washington  (D.  C.)  Star,  textbook  on  newspapers.  PfP®*’  revenue  ^ 

“  -etiring  NAEA  president,  and  Anne  O'Hare  Along  research  lines,  he  said  he  had  d«sing  service. 

McCormick,  member  of  the  New  York 


among  manufacturers  in  not  giving 


resale  dealers,  and  issue  or  sponsor  a  present  and  prospective  national  news-  *  ' 
textbook  on  newspapers.  paper  revenue  do  not  want  merchan-  0th 

Alonv  research  lines,  he  said  he  had  dising  service.  *s  dii 


future  plans  to:  make  a  test  of  ad-  Some  rate  differentials  “are  far  loo 


any  forni  ot  advertising  an  a^  ^ua  e  executive  editorial  board,  who  was  vertising  reading  habits  of  consumer  wide,”  he  said,  and  newspapemier  ‘I*' 


opportunity  to  work  for  them.”  Doug¬ 
las  Taylor,  vice-president.  Printers’ 
Ink.  illustrated  with  graphs  and  charts 
how  newspapers  could  develop  addi- 


guest  speaker. 


groups;  would  like  to  make  a  market  "may  as  well  admit  it.” 


Hitting  at  merchandising  practices 
of  newspapiers  next,  he  saw  poor  man- 


research  study,  and  would  like  to 
make  a  cost  study. 


As  solutions  to  these  problems,  he 
recommended  that  newspaperme:. 


1  vnfnX  from  tL^^  newspapers  next,  ne  saw  poor  rnan-  ^  optimism,  he  told  should  “(1)  really  get  their  teeth  into 

tional  volume  trom  tne  concerns  ai  agement  in  this  as  newspapers  have  ^  d  >  *i,:o  ...uv.  _ 1  Deviti 

ready  sold  on  using  newspaper  white  gLe  too  far  in  competing  with  each  assemblage  that  the  Bureau  .s  this  problem  with  the  realization  th. 


space. 

“The  more  I  go  into  this  question  of 


other.” 

He  called  for  “a  policy  of  standard - 


program  is  rolling  now  and  more  it  is  a  revenue  issue  of  primary  and 
benefits  will  be  forthcoming.”  and  continuing  importance;  (2)  thtj 


"The  more  I  go  into  tnis  question  o  ne  cauea  xor  a  poucy  01  stanaaia-  ^.^de  a  plea  for  more  co-operation  of  should  eliminate  unsound  expend;-  7" 
adequacy  m  advertising  the  more  I  ization  in  this  respect,  pointing  out  :„t„rested  vrouns  tures  in  the  sale  of  national  adver-  * 


aaequacy  m  auvenisiuB  me  muie  ^  m  ,,  i  .  armins 

wonder  at  the  fact  that  advertising  that  there  is  a  current  school  of  g  P  • 


works  as  well  as  it  does  in  view  of  the  thought  in  ad  agency  circles  which 


Breckenridge  Speaks 


>Ulg.  • 

“(3)  they  should  approach  ti* 


inadequacy  and  handicaps  placed  up-  holds  that  the  newspaper’s  expenses  Wilder  Breckenridge.  sales  manager  problem  objectively  with  the  realia- 


on  it  by  the  manufacturers.”  he  com¬ 
mented. 


in  merchandising  practices  eventually  of  the  Bureau,  said  the  Bureau  now 


finds  its  way  into  the  rate  that  news- 


As  high  as  80%  of  the  national  ad-  P^Pers  ask  for  their  white  space. 


,  tion  that  there  is  justice  to  the  views 

has  188  prospective  national  advertis-  national  advertisers  and  (4i 

ers  on  its  lists,  who  now  are  split  up  j^ey  should  find  a  way  to  correct  ur- 
among  competing  media.  reasonable  inequalities  where  they 


active  in  less  than  half  of  the  leading  fication  and  a  reduction  in  their  mer- 
cities  of  the  country,  he  pointed  out  chandising  efforts,”  he  continued. 


vertisers  in  newspapers  actually  are  Newspapers  today  need  a  “simpli-  ^tnong  competing  media.  reasonable  inequalities  where  they 

active  in  less  than  half  of  the  leading  fication  and  a  reduction  in  their  mer-  William  A.  Thomson.  Bureau  direc-  exist  even  though  a  period  of  evolu- 
cities  of  the  country,  he  pointed  out  chandising  efforts,”  he  continued,  tor,  after  tracing  the  progress  of  the  tion  may  be  required.” 

during  an  illustration  of  his  talk  with  “Agencies.”  he  added,  “view  these  Bureau  from  its  inception,  said  the  He  stressed  that  these  were  his  ow: 

20  statistical  tables  and  charts.  merchandising  efforts  as  “relatively  membership  now  stands  at  670.  He  personal  opinions. 

unimportant.”  paid  tribute  to  Frank  E.  Tripp,  general  NAEA  Awards 


20  statistical  tables  and  charts. 


membership  now  stands  at  670.  He  personal  opinions. 


He  stressed  that  these  were  his  ow:  panai 


Agency  Head  Critical 


paid  tribute  to  Frank  E.  Tripp,  general 


He  called  for  a  "meeting  of  minds”  manager.  Gannett  Newspapers,  who 


Causing  the  delegates  to  sit  up  and  on  this  “major  problem”  and  offered  made  a  plea  for  more  NAEA  co-opera- 


iook  at  each  other  with  a  new  atten¬ 
tiveness,  William  G.  Palmer,  vice- 
president.  J.  Walter  Thompson  Co., 


his  services  to  help  arrive  at  a  solu¬ 
tion. 


president.  J.  Walter  ihompson  uo.,  -j-be  greatest  service  that  newspa-  opening  Wednesday  mornings 

New  York,  took  newspapers  to  task  can  do  for  ad  agencies,  he  con-  session,  stressed  more  local  effort  in 

on  their  technique  of  raising  their  tinued.  does  not  lay  in  the  power  of  newspaper  advertising  offices,  illus- 


tion  with  the  Bureau.  produced  results,  the  copy  beh 

William  Nugent.  Media  Records,  created  and  sold  by  members  of  new* 
Inc.,  opening  Wednesday  morning’s  paper  staffs,  the  winners  were  as  fo. 
session,  stressed  more  local  effort  in  lows: 


NAEA  Awards 

Competing  for  prize  awards  in  three 
groups  of  advertisements  which  have 
produced  results,  the  copy  beffi 
created  and  sold  by  members  of  new"- 


First  group  (newspapers  with  50.W 


national  ad  revenue.  In  admittedly  (be  paper’s  merchandising  efforts,  but  with  figures  and  graphs  how  circulation  or  over)  in  order:  Afiltrov 


critical  mien,  he  told  the  admen  that  rather  in  the  manner  in  which  “it  ‘toffee  and  other  accounts  have  dropped 


they  and  agency  men  “have  a 
public  relations  job  to  do  among 
themselves.” 

Rather  than  give  a  prepared  address. 
Mr.  Palmer,  a  veteran  of  three  decades 
in  advertising,  submitted  himself  to 
frank  and  pertinent  questions  and  an- 


builds  its  influence  in  the  communitv.”  during  recent  years. 


Wants  Single  Rate 

Of  differentials,  next  on  his  list  of 
questions,  he  said: 

"The  greatest  single  service  publis’n- 


A  complete  “Review  of  a  Survey  of 
Radio  Program  Listenership  in  Chi- 


kee  Journal;  New  Orleans  Item-Trib¬ 
une;  Indianapolis  News. 

Second  group  (newspapers  betwee: 
25,000  and  50,000  circulation)  in  order 


which  has  caused  much  com-  Springfield 


State  Journal 


ment  in  agency  circles,  was  presented 
by  C.  E.  McKittrick,  manager  of  the 


ers  can  do  for  advertising  agencies  is  eastern  advertising  office  of  the  Chi 


Peoria  (Ill.)  Star;  Schenectady  (N.^' 
Union-Star. 

Third  group  (newspapers  with  less 


swered  in  the  same  manner  on  the  arrive  a  single,  standardized  cago  Tribune,  work  on  which  was  than  25.000  circulation)  in  order:  Shi- 


general  subject  of  “Newspaper  and  I"®!®'  which  will,  if  brought  about,  started  a  year  ago. 
Agency  Relations,”  which  were  col-  more  national  Image  to  news-  Radio  Survey 

lected  in  advance  from  NAEA  mem-  PsP®*"®- 


The  existing  diffetentiels.  he  pointed  »=  SUTili’tyyf 


boygan  (Wis.)  Press:  Norristo^ 
(Pa.)  Times-Herald:  Roanoke 
Times. 

As  a  tribute  to  Colonel  Herron  L 


Before  answering  the  first  questions. 


which  he  grouped  into  one  dealing  f  advertising  medium,  and  j^ese  homes,  picked  at  random  k* 

with  radio,  he  said  he  was  “shocked  evolved  into  80%  falling  into  the  aver- 


out,  is  “hurting  greatly  newspapers  as  1,  •  }^j  j  rmL-xeex  v,  services  to  the  NAEA.  the  men: 


calls  in  and  around  Chicago  and  how 
these  homes,  picked  at  random. 


bership  presented  him  with  a 


and  embarrassed  at  the  lack  of  un-  unuuic-uicias  nume^  ±^,r  m  me  ,  .  j  l  a  t  vice- 

derstanding  between  newspaper  pub-  In  conclusion,  Mr.  Palmer  called  on  so-called  “Gold  Coast  area,”  and  the  ^emg  made  by  A.  L.  Shuman, 

lishers  and  advertising  agencies.”  It  his  listeners  to  present  with  ad  agen-  remainder  in  the  lower  purchasing  president.  Fort  Worth  (Tex.)  ® 

is  this  lack  of  understanding,  he  told  cies  “a  united  front  to  meet  the  chal-  area  Twentv-pivht  thmicanrl  ninp  Telegram,  a  past  president  0 


diverted  into  other  media 


age  middle-class  home;  12%  in  the  PIT'S 


his  audience,  that  calls  for  a  public  lenge  of  consumer  groups,  women's 
relations  job.  clubs,  and  government  of  this  thing 

On  the  question  relating  to  agency  advertising. 


area.  Twenty-eight  thousand  nine 
hundred  of  the  35,000  calls  were  effec¬ 
tive. 


^  NAEA. 

clubs,  and  government  of  this  thing  tive^^  -j-be  meeting  was  adjourned  by  ^ 

we  call  advertising.”  ...  ,  - ,  .  ,  .  .  ,  Geneva  until  October  when  'J* 

Convening  again  after  Tuesdav’,  Vu  NAEA’s  fall  convention  will  meet  ^ 

v.onvening  again  alter  luesday  s  method  throughout,  both  the  day  and  pbi-aon 

luncheon,  attended  bv  169  nercons  .......  _ j  '-nicago. 


commissions  and  the  influence  of  radio 


accounts  on  the  agency,  he  said  “no  luncheon,  attended  by  169  persons,  night  sides  were  surveyed.  On  the 
agency  can  afford  to  be  in  a  position  delegates  were  presented  highlights  latter  angle  of  the  test  which  was  held 

to  advocate  any  one  medium  over  an-  the  efforts  of  the  ANPA  Bureau  of  for  one  week  from  6  to  11  p.m.  the 

other.”  which  thought,  he  added,  “ob-  Advertising  during  the  past  year  by  over-all  picture  was:  20%  of  the  per- 

viously,  is  on  the  basis  of  intelligence  Bureau  executives.  Irwin  Maier,  sales  sons  called  were  not  home;  approx- 

and  integrity.”  manager,  Milwaukee  (Wis.)  Journal,  imately  52%  of  the  persons  were  home 

AA  .  __  ..  presided.  u,,. 


GODSHALL  APPOINTED 


and  integrity.” 

Says  Newspapers  Most  Effective 

He  told  the  delegates  not  to  won-y 


overusing  auring  me  past  year  by  over-all  picture  was:  20%  of  the  per-  Philadelphia.  June  21— The  a?" 

anager^^M^Tt  approx-  pointment  of  Richard  (Lou)  Go^ 

.f  j’  waukee  (Wis.)  Journal,  imately  52%  of  the  persons  were  home  as  advertising  art  director  of 

but  were  not  listening  to  the  radio,  Philadelphia  Evening  Ledger  wasaR' 
George  Benneyan.  head  of  the  Bu-  w’hile  the  remaining  28.5%  were  listen-  nounced  this  week.  Mr.  Godsn^ 
au  s  Research  and  Promotion  De-  ing.  who  has  been  with  the  LedS^t  iR 

irtment,  brought  special  attention  to  The  all-time  high  was  38%  listener-  almost  20  years,  will  succeed  SpeoRR 


about  radio  as  a  competing  medium  partment,  brought  special  attention  to 


reau’s  Research  and  Promotion  De- 


because  newspapiers  have  been  and  the  work  of  the  Advertising  Research  ship  for  any  one  day  which  was  a 

olurotrc  mtrill  Ka  iViA  AtTAAfivrA  _  A  A  a  a  x  ^  •  a  aa.  «  . 


who  has  been  with  the  Ledger 
almost  20  years,  will  succeed  Spe^ 
Archdeacon,  who  resigned.  Mr. 


always  will  ^  the  most  eflfective  single  Foundation,  AAAA  and  ANA  spon-  Sunday  evening  program.  After  9:45  shall  had  been  handling  the  JWP* 


American  advertising  medium. 


sored,  which  now  is  making  a  survey  at  night,  he  pointed  out.  "listenership  promotional  art  work.  He  is  36. 
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Stern  Relinquishes  Control 
Of  N.  Y.  Post  to  George  Backer 
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GEORGE  BACKER,  president  of  tho 

Jewish  Telegraphic  Agency,  New 
York,  and  American  Labor  Party 
member  of  the  New  York  City  Coun¬ 
cil.  has  bought  the  controlling  interest 
in  the  New  York  Post  and  has  been 
elected  president  and  publisher  to 
tucceed  J.  David  Stern,  who  resigned 
these  offices,  it  was  announced 
Wednesday  night.  Mr.  Stern  remains 
ts  a  director. 

Others  associated  in  the  new  control 
as  directors,  it  was  announced,  are: 
Mrs.  Dorothy  Schiff  Backer,  daughter 
cf  the  late  Mortimer  Schiff,  banker, 
and  wife  of  Mr.  Backer;  James  A. 
Coveney,  head  of  James  A.  Coveney 
Co.,  representative  for  shopping  pub- 
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The  a?; 

Godshi- 


Remains  as  Director  .  .  .  Banking  Interests 
Represented  on  New  Board  .  .  .  Publisher 
Is  Head  of  Jewish  Telegraph  Agency 


member  of  the  State  Executive  Com¬ 
mittee  of  the  American  Labor  Party, 
and  by  Mr.  Stern’s  implied  endorse¬ 
ment  of  the  new  plans,  that  the  news¬ 
paper  will  continue  a  strong  supporter 
of  President  Roosevelt  and  of  New 
Deal  policies. 

Reports  that  Mr.  Stern  planned  the 
sale  of  the  Post  had  been  current  in 
recent  months.  In  April  one  such  re- 


department  of  the  paper,  has  discussed 
with  various  employes  their  work, 
and  has  invited  and  offered  sugges¬ 
tions  relating  to  the  business.” 

The  new  publisher  of  the  Post  is 
36  years  old,  a  native  of  New  York 
City.  He  is  the  son  of  the  late 
George  Backer,  builder  and  real 
estate  owner,  and  with  his  two  broth¬ 
ers  has  continued  the  family  real 


Devitt  Co.;  Thomas  Finletter,  repre- 
lenting  the  Schiff  interests;  Isaac  Gil¬ 
man.  president  of  the  Gilman  Paper 
Co.;  Albert  M.  Greenfield,  president 
•f  Bankers  Securities  Corp.,  Philadel¬ 
phia,  and  head  of  A.  M.  Greenfield  & 
Co.,  real  estate;  Alvin  Johnson,  head 
»f  the  New  School  for  Social  Research, 
Kew  York,  author  and  educator;  and 
Ralph  Beaver  Strassburger,  pub- 
biher,  Norristown  (Pa.)  Tinies- 
Herald. 

Officers  Elected 

It  was  said  that  the  change  of 
management  involved  the  refinancing 
ot  New  York  Post.  Inc.,  on  a  basis 
'.ioh  assured  its  continued  develop- 
pTieni.  A  re-organization  meeting  was 
'd  on  the  night  of  the  announce- 
mt.  and  the  following  officers,  in 
Edition  to  Mr.  Backer,  were  elected: 
Col.  Louis  J.  Kolb,  a  director  and 
w  executive  committee  of  General 
“king  Co.,  vice-president;  Mr.  Fin- 
Uer,  secretary  and  treasurer;  and 
»esley  M.  Garver,  business  manager 
^  the  Post  since  the  death  of  Jacob 
.'iiansky  a  year  ago,  and  secretary- 
beasurer  of  Publishers  Service  Co., 
'’'>1  affiliate,  as  assistant  secretary 
f  d  treasurer. 

Mr.  Backer  also  heads  Publishers 

^ivice  Co. 

Mr.  Stern,  in  a  prepared  statement, 
w-bed^  Mr.  Backer  as  “a  sincere 
His  statement  said: 

George  Backer  is  a  sincere  liberal, 
am  happy  to  have  him  carry  on 
p-  traditions  and  purposes  of  the 
pi  *  York  Post. 

,,  years  ago  I  stepped  in  at  the 
'"th  hour  to  save  the  Post  from 
b  then  the  circulation 

fei  e  Post  has  quadrupled,  confirm- 
Biy  belief  that  New  York  wants, 
much  as  it  reads,  a  liberal,  fighting 
■•■'Paper. 

^"fidence  of  Labor  and  Capifal 

is  singularly  well 
achieve  the  goal  at  which 
L  lJ'5  He  has  the  confidence 

uoth  labor  and  capital.  He  has  the 
and  character  to  be  fair 


a 

both 

of  i.  Pi'esent  state  of  the  country 
r  was  a:;  contribution  can  be  made 

/-n(lsh^  fe,  L,  development  than  to  'oe 
edger  if  ^ntrnvo  many  great 

d  Spe"'^'  i  our  which  must  be  solved 

Mr.  Co^'  ;  Although  "th" 

,0  pap*”  ID  stato  •*  undonncement  did  not 
?  36.  fc.i  ,1  >'  indicated  by  the  jjo- 

ccord  of  Mr.  Backer,  who  is  a 


George  Backer 


port  said  that  the  paper  would  be 
taken  over  by  interests  represented  by 
Mr.  Backer.  Mr.  Backer  said  at  the 
time,  however,  that  no  sales  contract 
had  been  signed  and  that  any  an¬ 
nouncement  to  that  effect  would  be 
“premature”  (E.  &  P.,  June  17,  P.  8). 

Editor  &  Publisher  learned  that  less 
than  a  million  dollars  was  involved  in 
the  transfer  of  control  of  the  news¬ 
paper  property. 

One  of  the  first  actions  of  the  new 
publisher  was  posting  of  a  signed  bul¬ 
letin  board  statement  Thursday  morn¬ 
ing  to  the  effect  that  payment  in  full 
in  a  lump  sum,  with  interest,  would 
be  made  to  all  Post  employes  who 
had  subscribed  to  the  Employes  De¬ 
posit  Fund  amounting  to  10%  of  their 
salaries,  used  by  the  former  manage¬ 
ment  to  defray  expenses. 

No  Personnel  Changes  Planned 

This  was  scheduled  to  go  into 
effect  on  the  next  Post  pay  day,  Mon¬ 
day,  June  26,  according  to  the  an¬ 
nouncement.  The  amount  involves 
between  $50,000  and  $75,000,  the  sum 
collected  since  the  plan’s  inception  last 
year.  Editor  &  Publisher  learned. 

No  change  in  personnel  is  contem¬ 
plated,  the  announcement  also  stated. 
No  change  in  the  paper’s  make-up  is 
expected,  but  plans  are  under  way  by 
the  new  management  to  add  new  fea¬ 
tures  to  the  paper. 

Asked  for  a  description  of  the  human 
side  of  the  new  publisher,  a  colleague 
said  of  him: 

“He’s  regular,  he’s  affable  and  un¬ 
affected,  and  he’s  intensely  sincere 
about  the  newspaper  business.  Let 
me  add,  also,  that  that  description  can 
be  applied  to  Mrs.  Backer,  who,  for 
the  last  few  days,  has  visited  every 


David  Stern 


estate  firm  of  George  Backer,  Inc.,  of 
which  he  is  vice-president.  He  was 
graduated  from  the  Barnard  School 
and  from  the  University  of  Pennsyl¬ 
vania. 

His  wife  is  the  daughter  of  the  late 
Mortimer  L.  Schiff  and  the  grand¬ 
daughter  of  the  late  Jacob  H.  Schiff, 
bankers.  They  were  married  in 
October,  1932.  They  have  one  child. 
Sarah  Ann,  5  years  old. 

Mr.  Backer  is  not  unfamiliar  with 
the  newspaper  business,  having  served 
an  apprenticeship  many  years  ago  as 
a  reporter  for  the  old  Netv  York 
Globe.  Since  1921,  when  he  took 
over  management  of  his  father’s  real 
estate  interests,  his  interests  have  been 
primarily  in  fields  other  than  pub¬ 
lishing,  however. 

He  has  been  actively  connected  with 
the  theater,  both  he  and  his  wife 
having  become  stockholders  in  the 
Playwrights  Producing  Company.  In 
addition  he  has  devoted  much  time  to 
philanthropy,  to  efforts  for  the  re¬ 
lief  of  Jewish  refugees  from  Germany 
and,  recently,  to  the  development  and 
supervision  of  the  Palestine  exhibit 
at  the  New  York  World’s  Fair. 

Ran  for  Congress 

Formerly  a  Democrat,  now  an  ALP 
member,  he  was  named  to  the  New 
York  City  Council  la.st  December  to 
succeed  the  late  B.  Charney  Vladeck. 
In  1937  and  1938  he  ran  for  Congress 
in  the  Seventeenth  Congre.ssional 
District  as  the  ALP  candidate  but 
was  defeated  in  both  instances  by 
Representative  Bruce  Barton,  Repub¬ 
lican,  president  of  Batten,  Barton, 
Durstine  &  Osborne,  New  York  ad¬ 
vertising  agency. 

Mr.  Backer  was  elected  in  January 
to  the  presidency  of  the  American  Ort 


Federation,  which  raises  funds  for  the 
World  Ort  Union,  conductor  of  agri¬ 
cultural  and  vocational  schools  for 
Jews  in  several  European  countries. 
He  also  is  a  member  of  the  board  of 
the  Council  of  Jewish  Federation  and 
Welfare  Funds  and  the  Jewish  Social 
Service  Association. 

He  is  a  trustee  of  the  Chatham 
Square  Music  School.  New  York,  and 
among  his  business  directorships  are 
places  on  the  boards  of  Manhattan 
Properties.  Inc.,  and  Textile  Proper¬ 
ties,  Inc. 

Mrs.  Backer,  like  her  husband,  has 
long  been  identified  with  philan¬ 
thropic  and  welfare  undertakings.  In 
November,  1937,  she  was  sworn  in  by 
Mayor  Fiorello  H.  LaGuardia,  of  New 
York,  for  a  nine-year  term  without 
salary  as  a  member  of  the  Board  of 
Child  Welfare. 

Mrt.  Backer  Prominent 
Other  organizations  in  which  she 
has  served  as  a  director  or  an  official 
include  the  Women’s  Trade  Union 
League,  the  New  York  Joint  Com¬ 
mittee  for  Ratification  of  the  Child 
Labor  Amendment,  the  Henry  Street 
Settlement  and  Mount  Sinai  Hospital, 
all  of  New  York. 

Like  her  husband  she  is  a  liberal 
in  politics,  and  in  1936  she  changed 
her  allegiance  from  the  Republican 
to  the  Democratic  party  in  order  to 
work  for  the  election  of  President 
Roosevelt. 

Mr.  Stern,  announcing  that  he  was 
‘TOO  per  cent  behind  President  Roose¬ 
velt,  General  Johnson  and  the  NRA,” 
entered  the  New  York  newspaper 
field  in  1933  from  Philadelphia  and 
Camden,  N.  J.,  where  he  was  editor 
and  publisher  of  the  Philadelphia 
Record,  Camden  (N.  J.)  Courier-Post. 
The  Post  transaction  does  not  involve 
Mr.  Stern’s  connections  with  these 
papers,  it  was  announced. 

The  Post,  a  p.m.  daily,  is  the  oldest 
newspaper  in  New  York  having  been 
founded  Nov.  16,  1801.  It  has  had  a 
notable  place  in  the  history  of  Ameri¬ 
can  journalism.  Formerly  the  New 
York  Evening  Post,  it  was  founded  by 
Alexander  Hamilton  and  his  associ¬ 
ates  as  an  organ  for  the  Federalist 
party.  It  was  purchased  by  Mr.  Stem 
in  December,  1933,  from  the  Curtis- 
Martin  Newspapers,  Inc.  This  latter 
corporation  held  the  paper  for  the 
late  Cyrus  H.  K.  Curtis  of  Philadel¬ 
phia.  who  had  been  the  publisher. 

Famous  Editors 

William  Cullen  Bryant  became  its 
editor  in  1829  and  continued  for  a 
half  century.  He  established  the  edi¬ 
torial  page  as  a  force  and  used  it 
against  slavery  as  early  as  1840.  Bry¬ 
ant,  at  his  death,  was  succeeded  by 
Parke  Godwin,  and  three  years  later. 
Henry  'V  i  1 1  a  r  d  .  railroad  builder, 
formed  a  group  which  took  over  the 
paper  and  made  Carl  Schurz  the  edi¬ 
tor.  Edwin  L.  Godkin  assumed  the 
editorial  mantle  in  1883. 

In  the  recent  financial  history  of 
the  paper,  Oswald  Garrison  'Villard 
and  the  Villard  family  held  financial 
control  for  .37  years,  until  1917  when 
he  gave  an  option  to  associates  for 
the  purchase  of  his  share,  and  Thomas 
W.  Lamont.  of  J.  P.  Morgan  &  Co.. 
bought  control. 

The  latter  placed  Edwin  F.  Gay  in 
charge,  and  two  years  later,  in  1922. 
a  .syndicate  headed  by  Mr.  Gay  as¬ 
sumed  full  control.  The  syndicate  in¬ 
cluded  Franklin  D.  Roosevelt,  Owen 
D.  Young,  George  W.  Wickersham. 
August  Heckscher.  Norman  H.  Davis. 
Paul  M.  Warburg.  Frank  L.  Polk  and 
Mar.shall  Field. 

Mr.  Curtis  bought  the  paper  from 
this  group  in  1923.  It  was  under  his 
ownership  that  the  modem  building 
and  plant  was  erected  at  75  West 
Street.  Mr.  Curtis  died  on  June  7. 
1933,  and  the  paper  passed  to  Mr. 
Stern  within  six  months. 
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ICMA  Takes  Steps  to 
Widen  Services  to  Dailies 


INDIANAPOLIS,  Ind..  June  22— With 
major  interests  centering  around 
federal  and  state  legislation  affecting 
newspaper  circulation  procedure, 
members  of  the  International  Circu¬ 
lation  Managers'  Association,  at  their 
41st  annual  convention  here  this  week, 
covered  a  wide  range  of  subjects,  hon¬ 
ored  Howard  W.  Stodghill,  ICMA  i>ast 
president,  and  took  steps  to  widen  the 
organization’s  service  to  dailies.  More 
than  550  members  and  guests,  repre¬ 
senting  one  of  the  largest  convention 
registrations  in  ICMA  history,  at¬ 
tended  the  three-day  meeting. 

Don  R.  Davis,  Birmingham  (Ala.) 
News  and  Age-Herald,  was  elevated 
from  first  vice-president  to  the  presi¬ 
dency.  succeeding  Jack  Estes,  Dallas 
News.  Clem  D.  O’Rourke,  Cleveland 
Press,  was  chosen  first  vice-president 
and  Ralph  B.  Cowan,  Toronto  (Ont.) 
Star,  was  elected  to  succeed  Mr. 
O’Rourke  as  second  vice-president. 
L.  W.  McFetridge,  Tulsa  (Okla.) 
World,  was  re-elected  secretary- 
treasurer.  Robert  W.  Taylor,  Flint 
(Mich.)  Journal,  was  named  sergeant- 
at-arms  to  succeed  Mr.  Cowan. 

Jacksonville  in  1940 

Directors  chosen  included  Charles 
Staab.  Cincinnati  Enquirer,  director 
at  large,  to  succeed  J.  D.  Cameron, 
Winnipeg  (Man.)  Free  Press;  Joseph 
E.  Fehrenbach,  Kitchener  (Ont.) 
Daily  Record,  re-elected  to  represent 
Canadian  Circulators;  Jesse  B.  Birks, 
Decatur  (Ill.)  Herald  and  Review, 
Central  States;  George  W.  Stabler, 
Williamsport  (Pa.)  Grit,  Inter-state; 
and  Phil  Knox.  Oakland  (Cal.)  Trib¬ 
une,  California  representative. 

Jacksonville,  Fla.,  was  chosen  as 
the  1940  convention  city. 

Besides  approving  an  increase  in 
dues  to  provide  necessary  funds  to 
make  the  association  more  effective 
in  serving  circulation  managers  and 
newspaper  publishers,  ICMA  mem¬ 
bers  evidenced  keen  interest  in  estab¬ 
lishing  carriers  as  independent  con¬ 
tractors  by  removing  ill  elements  of 
office  control  in  contract  provisions 
w’ith  carrier  boys.  Likewise,  circu¬ 
lators  sought  further  enlightenment  on 
the  question  of  carrier  boy  and  em¬ 
ploye  status  under  the  wage  and  hour 
act.  It  was  stated  that  where  carriers 
clearly  operate  as  independent  con¬ 
tractors.  they  are  not  affected  by  the 
law.  which  applies,  according  to  ex- 
p>ectation  of  rulings  made  to  date,  only 
to  employes  working  in  or  about  a 
newspaper  plant  engaged  in  inter¬ 
state  commerce. 

Townsendites  Interfere 
The  well-attended  ICMA  conven¬ 
tion  at  the  Claypool  Hotel  held  the 
local  sp>otlight  until  yesterday  when 
thousands  of  Townsendites  swarmed 
into  the  city  and  overshadowed  the 
circulation  managers’  meeting.  Ex¬ 
ceptionally  hot  weather  failed  to  les¬ 
sen  the  enthusiasm  of  either  group, 
although  ICMA  members  found  it 
difficult  to  get  about  the  hotel  lobby, 
which  was  packed  with  elderly  fol¬ 
lowers  of  Dr.  Francis  E.  Townsend, 
founder  of  the  Townsend  pension  plan. 
John  McCarrens,  Cleveland  Plain 


Raises  Dues  to  Improve  Functions  . . .  Interest 
Shown  in  Educating  Carriers  .  .  .  Don  Davis, 
Birmingham  News,  Age-Herald,  New  President 
By  GEORGE  A.  BRANDENBURG 


Dealer,  president  of  the  American 
Newspaper  Publishers’  Association, 
and  Cranston  Williams,  newly-ap¬ 
pointed  ANPA  general  manager,  were 
unable  to  attend  the  ICMA  meeting 
and  deliver  their  scheduled  addresses. 

Increase  in  Dues 

Members  approved  recommendations 
of  the  ways  and  means  committee  to 
increase  the  dues  structure  of  the  or¬ 
ganization  and  to  provide  for  an  asso¬ 
ciate  membership  classification.  Pur¬ 
pose  of  the  raise  in  dues  is  to  improve 
ICMA  service  to  members;  to  relieve 
greatly  increased  burdens  placed  upon 
officers  because  of  the  added  compli¬ 
cations  of  circulation  managemeru,  lo 
make  ICMA  a  more  vital  force  in  the 
newspaper  publishing  business;  and 


to  establish  closer  relations  with  pub¬ 
lisher  associations  and  allied  news¬ 
paper  groups.  When  necessary  funds 
are  available,  a  full-time  man  will  be 
employed  to  assist  officers  and  direc¬ 
tors  in  managing  the  affairs  of  the 
association. 

Under  the  new  dues  structure,  effec¬ 
tive  immediately,  annual  dues  for 
regular  members  employed  on  news¬ 
papers  of  75.000  or  more  daily  aver¬ 
age  circulation  shall  be  $15  and  for 
members  on  newspapers  of  less  than 
75,000  circulation.  $10.  Associate  mem¬ 
bers  will  pay  $5  annual  dues,  without 
voice  or  vote  or  right  to  hold  elective 
office.  A  convention  registration  fee 
of  $5  will  be  charged,  this  fee  to  be 
in  payment  for  one  banquet  ticket  and 


ICMA  officers  at 
Indianapolis  conven¬ 
tion.  L  to  r.:  Don 
R.  Davis,  Birmingham 
(Ala.)  News  and 
Age  Herald,  newly- 
elected  president; 
Jack  Estes,  Dallas 
News,  retiring  presi¬ 
dent;  L.  W.  McFet¬ 
ridge,  Tulsa  (Okla.) 

World,  secreta'v- 
treasurer;  and  M.  W. 
Halmbacher,  Okla¬ 
homa  City  Oklaho¬ 
man  and  Times,  di¬ 
rector. 


Canadian  and  U.  S. 
circulators  exchange 
greetings  at  ICMA 
convention.  L  to  r.: 
Frank  Henderson, 
Vancouver  (B.  C.) 
Province;  W.  E.  Gas¬ 
coigne,  Dayton  (O.) 
Journal-Herald;  Wil¬ 
liam  J.  Jarvis,  Day- 
ton  Journal-Herald; 
James  Jae,  St.  Louis 
Globe  Democrat, 
ICMA  membership 
chairman;  and  Wal¬ 
ter  G.  Andrews,  R. 
Wayne  (Ind.)  News- 
Sentinel,  associate 
chairman. 


r  1 
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Ralph  B.  Cowan,  To¬ 
ronto  Star  (left) 
greets  J.  R.  Taylor 
(center),  formerly  of 
the  Flint  (Mich.) 
Journal  and  Grand 
Rapids  (Mich.) 
Press,  past  ICMA 
president,  while  Mr. 
Taylor's  two  sons, 
Joseph  A.,  Muskegon 
(Mich.)  Chronicle, 
and  Robert  W.  Tay¬ 
lor,  Flint  Journal, 
ICMA  director  (ex¬ 
treme  right)  look  on 
at  Indianapolis  meet¬ 
ing. 


Other  entertainment  features 
nected  with  the  convention. 

A  major  part  of  Wednesday's 
sion  was  devoted  to  practical  dt 
strations  of  carrier  salesmanship  tr^ 
ing.  For  the  first  time  in  nine  vg 
ICMA  departed  from  the  usual  k 
manship  demonstrations  in  v 
carrier  boys  displayed  their  abiL' 
salesmen  in  competition.  Instead, 
program  featured  methods  used 
newspapers  in  training  carriers.  ' 
phase  of  the  convention  progra,T. 
under  the  direction  of  R.  W.  Ta> 
Flmt  (Mich.)  Journal.  Sale;--,; 
training  as  successfully  practicK 
smaller  papers  was  demonstrated 
Russell  Stokeley,  Elyria  (0.)  C  ■ 
icle-Telegram,  and  associates.  Cb 
Payne,  Indianapolis  Star,  supens 
sub-station  group  training  class, 
sisting  of  ten  Star  carriers.  S; 
opticon  talking  pictures  used  by 
Cleveland  Press  in  training  new 
boys  were  shown  imder  the  diretl 
of  Clem  O’Rourke,  Press  circ; 
manager. 

$5,000  Donation 

Charles  Staab,  Cincinnati  Enqii 
termed  the  so-called  Staab  surv^j 
carrier  boy  earnings,  training 
working  conditions  as  a  “teami 
victory”  that  greatly  enhanced 
prestige  of  ICMA  and  the  circub: 
profession  as  a  whole.  John  H.  K 
Lancaster  (Pa.)  Newspapers. 


A. 


J.  E. 


chairman  of  the  ICMA  newspaper:: 
welfare  committee,  announced  1...  i 
$5,000  has  been  donated  by  “a  z.i‘. 
publisher  friend,”  who  believes  iri3  ^ 
educational  value  of  newspaper  ■ : 
work,  for  a  study  of  the  entire  m 


paper  boy  situation.  Mr.  Kuntz 


duced  H.  B.  McDaniel,  former 
school  councilor  at  San  Diego.  Ci 
now  of  Teachers  College,  Coiid  |[|g  q 
University,  who  will  make  the  so.",!  ^  Loyj, 

Mr.  McDaniel  explained  the  s::  j 

will  include  vocational  and  educad  ■  jjisgj 
aspects  of  newspaper  boy  work.  3  yg  p 
volving  approximately  600.000  k;  fjortl 
throughout  U.  S.  The  study,  he  |„!risi) 
would  encompass  a  job  analysis :  Oklai 
eluding  vocational  training  receit  £ 
health  implications,  moral  educ:  '  Soutl 
and  other  factors  pertinent  to  the  s  'ock  I 
ject.  The  study  is  to  be  laur"*  Tenn 
this  year  under  the  direction  of )  [empf 
Edwin  A.  Lee  of  Teachers  College  Texa 

James  N.  Shyrock,  liidia%^  kar-T 
News,  newly-appointed  managbg ; '  Virgi 
rector  of  the  Audit  Bureau  of  C:  jm.  N 
culations,  O.  C.  Harn,  retiring  .d  lerald 
managing  director,  and  E.  W.  West 
dler,  chief  auditor  of  the  bureau,  v-:  l^’on 
introduced  to  the  convention.  J.  E 
Gallup  Speaks 

Dr.  George  H.  Gallup,  directory 
the  American  Institute  of  Public  Cc 
ion,  provided  a  stimulating  inte: '  ►  ■  to 
in  addressing  the  Wednesday 
eon  meeting.  He  described  his 
rent  study  of  American  public  th  - 
as  opening  a  “new  realm  in  jou.^ 


be* 


thar 

A'iH; 


Ar.b 

ftamb 


ism”  in  which  newspapers  report 
the  public  is  thinking  as  well  as 
the  public  does.  Having  just  ^ 
turned  from  Europe,  where  he  has 
tablished  French  and  Sca:!ii:r 
institutes  of  public  opinion.  Dr.  G; 
expressed  the  hope  of  being  abit 
survey  the  public  thinking  E 
democracies.  He  has  previously  (■ 
lished  a  British  Institute  of 
Opinion. 

Referring  to  critics  of  his  sc- 
who  point  to  the  dangers  of 
wagon”  opinion,  after  an  institute 
vey  has  been  made,  Dr.  Gallup 
dared  that  American  people  are 
inclined  to  desert  minority 
merely  to  be  in  the  winning  side 
asserted  his  surveys  are  helpW- 
preventing  so-called  pressure  P 
such  as  the  Townsendites,  as^- 
here  for  convention  this  week 
(Continued  on  page  50) 


S.  Ochs  Named  SNPA  Head 
illiams  Honored  on  Leaving 


iLD  point  comfort,  Va.,  June 

17-Adolph  Shelby  Ochs,  general 
lanager  of  the  Chattanooga  Times. 
I  _  was  elected 


Florida— James  L.  Knight.  Miami 

[frulri. 

Georgia— George  C.  Biggers,  Atlan- 
I  Journal. 

Kentucky — Barry  Bingham,  Louis- 
i!le  Courier-Journal  &  Times. 
Louisiana — Charles  P.  Manship, 

^:oii  Rouge  State  Times  &  Advocate. 
Mississippi — L.  P.  Cashman,  Vicks- 
k'g  Post. 

North  Carolina  —  Talbot  Patrick, 
!;Idsboro  News-Argus. 

Oklahoma— Dave  Vandivier,  Chick- 
Express. 

fSouth  Carolina — A.  W.  Huckle, 
tck  Hill  Herald. 

I  Tennessee  —  Enoch  Brown,  Jr., 
fe^phis  Commercial  Appeal. 

I  Texas— B.  N.  Honea.  Fort  Worth 
P'U-Telegram. 

f  Virginia— Major  Raymond  B.  Bot- 


SNPA  executives  chat  (l-r)  Walter  C.  Johnson,  Chattanooga  Times, 
secretary-manager;  Cranston  Williams,  ANPA  general  manager;  Adol 
Chattanooga  Times  and  new  SNPA  president,  and  John  D.  Ewing,  Shre 
Times  retiring  president  and  new  board  chairman. 


outlined  plans  for  expansions  of  the  George  Lang,  professor  of  philosophy  cross— Set^  of  Kem  Cards— Won  by 

Bureau’s  work  in  behalf  of  all  news-  at  the  University  of  Alabama.  Mr.  William  Ell  yson.  Kiclimond  Xcws-I.eader. 
papers.  Mr.  Breckenridge  declared  Swift’s  address  on  news  photography  IliRh  Net- Hawks  Martini  Mi-xcr — Won  by 
that  newspapers  were  a  more  effec-  was  summarized  in  last  week’s  issue.  C  n.  .Short,  Roanoke  (\a.)  Times-Herald. 
tive  advertising  medium  than  at  any  Dr.  Lang’s  address,  which  departed  Holes— Tno  Trac  Game 

time  in  the  past,  but  that  they  had  frequently  from  his  prepared  draft.  Most  Sixes-Saddle  Note  Book -Won  by  J. 
been  outstripped  by  other  media  in  covered  the  gamut  of  intellectual  free-  r  Gray.  Atlanta  Journal, 
selling  technique.  The  Bui'eau’s  work  doms  as  they  applied  to  the  future  Best  Gross  Score  by  non-winner  in  19.18  or 
during  the  past  year  had  been  con-  development  of  the  United  States  and  1939— Asprey  Carving  Set--Won  by  Charlie 
centrated  on  research,  developing  democratic  civilization.  Peace.  Greenville  (S.  C.)  News  &  Piedmont, 

facts  which  would  enable  publishers  “The  early  editors  who  fought  for  p,.  Gmests '"'T' s'^KnigM 

to  prove  the  efficiency  and  economy  freedom  of  the  press,”  he  said,  “al-  Herald;  Kohert  C.  tbnlVr.  .Xewiiort  News 
of  advertising  in  the  daily  press.  most  without  exception  served  prison  Press;  John  D.  Ewing.  Shreveport  Times;  B. 

The  agricultural  difficulties  of  the  terms  for  their  faith  in  that  partic-  N-  Honea.  Fort  Worth  Star -Telegram. 
South,  focussing  around  a  marked  de-  ular  liberty.  It  seems  a  strange  thing.  Guests’  Section 

dine  in  both  foreign  and  domestic  indeed,  that  not  till  the  middle  of  the  j  ,  R^rometer  Bmik- 

cotton  consumption,  and  the  methods  19th  century  was  the  free  pre.ss  es-  ,.tidV— W,!n  by  i:.  B.  Scribner!  Tenney  Wood- 
now  being  undertaken  to  overcome  tablished  in  England.  All  those  who  wanl  &  Conklin.  New  York, 
them  were  succinctly  outlined  by  fought  for  a  free  press  fought  for  Socon.l  l.ow  Gross-  Pigskin  Traveling  Clock 
Oscar  Johnston,  president  of  the  Na-  something  which  they  regarded  as  an  George  r.ittlc.  Home  Economics 

tional  Cotton  Council  of  America.  indispensable  adjunct  of  political.  Table.  Ol.ve  Top 

The  program,  Mr.  Johnston  said,  economic,  and  social  liberty.  That  is  _\von  by  Wilder  Breckenridge,  Bureau  of 

is  three-fold.  First  is  scientific  re-  one  point  which  the  press  at  any  time  .\dvertising,  ANP.\. 

search  for  the  purpose  of  developing  dare  not  forget.  Fourth  lx>w  Gross— Electric  Clock.  White 

new  uses  for  cotton,  and  a  better  “It  is  obvious  from  this  tradition  Gn.'x  Dome  Top— Won  hy  T.  w.  Walker, 
product.  That  is  a  long-time  project,  that  a  free  press  is  at  one  with  the  Sawyer  Ferg^son-W  .alker.  New  ^orl^ 

Also  requiring  patient  effort  is  an  Christian  religion  in  affirming  the  m.  IL  L^,ng.  ThT  Branhlfm  Company.  nI’V  ^ 
attack  on  national  trade  policies,  to  dignity  and  worth  of  the  plain  man.  '  Second  l.ow  Net— Bronze  Carafon  Set— 
destroy  trade  barriers  and  open  for-  It  is  also  evident  that  a  free  press  is  Won  by  c.  T.  Hicks,  international  Paper  Co., 
eign  markets  to  the  agriculturist.  The  at  one  with  those  who  affirm  the  ser-  -\fianta.  Ga. 
r  journalism.  It  instructed  council  intends  to  prove,  he  said,  that  vice  of  reason  to  promote  human  wel-  ^  Colt  m 

dent  to  name  a  representa-  the  American  high  tariff  policy  does  fare.  It  is  a  r^uireinent  of  a  fr^  ;h'XT'lTnotvpe'’'com^pany.' New  Orl^ 

«  council,  which  will  be  com-  not  mean  a  full  dinner  pail  to  90%  of  press  that  not  only  freedom  of  thought  Fourth  Low  Net— Driver— Won  by  Wick 
members  representing  other  American  labor,  and  that  the  highest  but  freedom  of  communication  of  litie  Moore.  Montmorency  Paper  Co  .  Quebec, 
•r  groups  and  the  journalism  wages  are  paid  in  the  automotive  in-  thought  are  identical  interests.  And  Canada, 
associations.  Under  the  dustry  which  has  no  tariff  protection,  finally,  it  is  inherent  in  the  claims  of  Kicker— RC.\  Portable  Radi^Won  by 

die  resolution,  which  was  The  third  element  is  an  effort  to  a  free  press  that  what  it  contends  for  ‘  '  ° ' 

y  Mark  Ethridge,  Louisville  increase  domestic  consumption,  to  when  defending  that  freedom  is  some-  '  ^Second  Best  Kicker  Brown  Steamer  Robe 
Journal  and  Times,  the  coun-  which  the  many  factors  in  cotton  pro-  thing  more  precious  than  life  itself.  — ivon  by  Earl  Wheatiy,  International  Paper 
study  educational  require-  duction  and  processing  can  adjust  “In  this  last  observation  we  again  Company,  New  York. 

the  newspaper  profession  themselves  despite  the  closing  of  for-  find  religion  and  freedom  of  the  press  Third  Best  Kicker— Town  Cner  Shaker— 
^Bt  school  standards  and  eign  markets,  provided  domestic  use  accepting  a  common  philosophy.  For  (Continued  on  page  34) 


[m,  Newport  News  Press  &  Times- 
krnid. 

'West  Virginia— J.  H.  Long, 


West  Virginia — J.  H.  Long,  Hunt- 
'9101  Advertiser  &  Herald-Dispatch. 
L  E.  Chappell,  Birmingham  News  & 
■'-•-'Herald,  was  elected  treasurer  to 
k  eed  Walter  C.  Johnson,  who  be- 
p'Os  secretary-manager  in  succes- 
‘  to  Cranston  Williams,  new  man- 
|e.  of  the  American  Newspaper  Pub- 
Association. 

Williams  was  given  a  parting 
r  the  SNPA,  with  which  he 
t associated  since  1924,  in  the 
P--.  of  a  sterling  silver  pitcher,  a 
J '/■  toJ"  $1,000,  and  a  rising  vote 
*  ®Bks  for  his  tireless  labors, 
jj^-'idc-  from  the  usual  resolutions  of 
r '  J  to  officers,  committees,  the 
r^niierlin  Hotel,  and  the  local  en- 
p^inment  committee,  the  only  for- 
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EDITOR  5,  PUBLISHE? 


Wallace  Proposes 
Press  Board  to 
Judge  Ethics 


Secretary  of  Agriculture 
Urges  Publisher-Regulated 
Agency  to  Increase  Service 


Washington.  D.  C..  June  19 — Secre¬ 
tary  of  Agriculture  Henry'  A.  Wallace 
proposed  tonight  that  newspaper  pub¬ 
lishers  and  editorial  workers  establish 
a  board  or  agency  to  pass  judgment  on 
the  accuracy  or  ethical  handling  of 
news  accounts  and  editorial  com¬ 
ments. 

"What  has  been  suggested."  Mr. 
Wallace  told  members  of  the  Alabama 
Press  Association  at  a  dinner  here, 
“is  the  opposite  extreme  from  govern¬ 
ment  supervision  of  the  press;  it  is 
simply  that  the  press  itself  take  steps 
to  strengthen  public  confidence  in  the 
press  and  increase  the  service  that  the 
press  can  render. 

Confined  to  Glaring  Coses 
"Such  a  board  or  agency  would  not 
need  to  have  and  probably  should  not 
have  the  sweeping  power  now  exer¬ 
cised  by  the  ‘czar  of  the  movies’  or 
the  ‘czar  of  baseball.’  The  volume  of 
work  handled  by  any  practicing  news¬ 
paperman  is  so  great  that  under  any 
kind  of  outside  supervision,  except 
that  imposed  by  the  newspaper  itself 
and  its  executives,  with  its  own  stand¬ 
ards,  he  would  feel  uncomfortable  if 
he  thought  anyone  was  going  to  cen¬ 
sor  the  material  that  went  into  his 
paper.  Therefore  any  kind  of  board 
or  agency  set  up  by  the  newspapers 
might  well  confine  itself  to  those  few 
cases  which  were  the  subject  of  great 
controversy,  with  charges  of  unfair¬ 
ness,  inaccuracy,  injury  to  the  public 
interest,  or  injury  to  innocent  persons. 
For  such  glaring  cases,  especially 
since  it  is  these  cases  which  have  so 
much  effect  on  the  public’s  trust  in 
the  press,  the  suggestion  is  that  news¬ 
papermen  might  establish — of  them¬ 
selves,  for  themselves,  and  by  them¬ 
selves — a  board  or  agency  to  pass 
judgment.’’ 

Secretary  Wallace,  who  was  an  edi¬ 
tor  of  farm  papers  for  a  quarter  of  a 
century  before  he  came  to  Washing¬ 
ton,  proposed  that  awards  of  distinc¬ 
tion  for  newspaper  service  be  pro¬ 
vided.  He  praised  the  press  for  its 
accomplishments,  but  insisted  news¬ 
papers  have  been  guilty,  at  times,  of 
offenses  against  the  principles  that 
must  be  followed  if  a  free  press  is  to 
continue. 

Upholds  Rights  of  Criticism 

The  Cabinet  member  upheld  the 
right  of  newspapers  to  criticize  pub¬ 
lic  officials,  but  insisted  the  converse 
is  equally  true — "‘public  officials  have 
the  right  to  criticize  newspapers." 

‘‘Newspapers,’’  he  continued,  ‘‘dis¬ 
charge  an  important  responsibility 
when  they  keep  a  watchful  eye  on 
government  and  call  attention  to  any 
instances  of  loose  or  lax  administra¬ 
tion.  They  not  only  perform  an  im¬ 
portant  public  service,  but  also  a 
valuable  service  to  those  men  in  office 
who  are  conscientious  in  carrying  out 
their  responsibility  for  the  adminis¬ 
tration  of  public  affairs.  Often  a  news¬ 
paper  story  calls  the  attention  of  a 
public  administrator  to  a  bad  situa¬ 
tion  and  enables  him  to  clean  it  up.” 

American  newspapers  have  accus¬ 
tomed  their  readers  to  a  ‘‘good  job  of 
repiorting”  which  is  now  taken  for 
granted,  without  realization  of  the 
mechanism  required  for  gathering  and 
disseminating  news,  and  the  separa¬ 
tion  of  the  wheat  from  the  chaff,  Sec¬ 
retary  Wallace  observed.  ‘‘Just  the 
same,”  he  added,  “the  fact  that  we 
have  the  world’s  best  newspapers  does 


WOULD  CURB  POLLS  AND  STRAW  VOTES 

WASHINGTON,  D.  C.,  June  19 — Legislation  to  curb  polls  on  public  ques¬ 
tions,  candidates  and  election  outcomes,  has  been  introduced  in  the  House 
by  Representative  Walter  M.  Pierce  of  Oregon,  and  will  be  submitted  to  the 
Senate  by  Senator  Rufus  C.  Holman  of  the  same  state.  Two  measures  are 
propxjsed.  The  first  would  bar  from  the  mails  any  material  relating  to  polls 
or  straw  votes,  including  ballots  intended  for  piersons  selected  for  the  sam¬ 
plings,  and  material  sent  by  syndicates  which  conduct  the  polls  to  news¬ 
papers  which  publish  the  results.  The  second  would  give  a  joint  committee 
of  Congress  access  to  all  records  of  p>ersons  or  firms  conducting  these  surveys, 
for  the  purpxjse  of  determining  methods,  accuracy,  and  purposes  behind  the 
balloting.  Pierce  has  introduced  similar  legislation  at  past  session.  He  con¬ 
siders,  he  said,  published  results  of  straw  votes  have  an  undesirable  effect 
upon  readers  in  that  they  may  serve  to  mould  public  opinion  and  control 
the  outcome  of  public  issues. 


REDUCED  POSTAL  RATES  ON  CATALOGS  EXPECTED 

WASHINGTON,  D.  C.,  June  19 — Reduced  pKistage  rates  on  catalogs  and  similar 
printed  advertising  matter  is  in  prospect  with  only  formal  approval  of 
the  Interstate  Commerce  Commission  required  to  effect  a  cut  of  approximately 
50%.  The  Post  Office  Department  favors  the  sla.sh  on  the  theory  that  wider 
distribution  of  catalogs  will  promote  business  generally,  and  in  particular 
will  increase  revenues  by  stepping  up  first  class  mail  carrying  orders  and 
invoices,  money  o 'der  business,  and  parcel  post  shipments.  TTie  prop<jsed 
fees  would  range  between  four  and  ten  cents  for  the  first  pound,  depending 
upon  the  zone;  between  one-half  cent  and  seven  cents  for  each  additional 
pound.  Mail  order  houses  and  other  enterprises  which  confine  their  adver¬ 
tising  matter  largely  to  catalogs  were  the  petitioners  for  the  reduced  rates. 


Virginia  Porter  Wins 
Snapp  Award 

The  Josephine  Snapp  Award  fortise 
most  outstanding  contribution  to  ac. 
vertising  by  a  woman,  presented  e. 
nually  by  the 
Women’s  Adver¬ 
tising  Club  of 
Chicago,  went  to 
Virginia  E.  Por¬ 
ter  of  Libby,  Mc¬ 
Neill  and  LJbby 
for  1938.  Senator 
Arthur  Capper, 
assisted  by  Mrs. 

Consuela  Miller, 


not  mean  that  they  should  not  be  ex¬ 
pected  to  maintain  still  higher  stand¬ 
ards.  Granting  that  the  vitality  of 
democracy  depends  heavily  upon  the 
excellence  of  its  press,  we  must  seek 
continually  for  more  objective  re¬ 
porting  and  responsible  leadership 
from  the  press.  The  very  fact  that 
the  American  public  still  believes  in 
its  newspapers  puts  a  special  respon¬ 
sibility  on  the  newspapers  to  justify 
continuance  of  that  faith.  When  any 
newspaper  is  inaccurate  or  unfair,  it 
hurts  the  standing  of  all  newspapers. 

.  Enlightened  self-interest  as 
well  as  service  of  the  public  welfare 
ought  to  give  the  press  a  deep  in¬ 
terest  in  the  preservation  of  democ¬ 
racy.  If  our  system  should  some  day 
break  down  and  be  replaced  by  a 
dictatorship  of  either  the  right  or  the 
left,  the  press  would  be  the  first  to 
lose  its  freedom.” 


MULCAHY  NAMED 

Washington,  D.  C..  June  19 — Joseph 
A.  Mulcahy,  newspaperman,  has  been 
appointed  special  executive  assistant 
to  Attorney  General  Frank  Murphy 
and  placed  in  charge  of  press  relations 
for  the  Department  of  Justice.  He 
succeeds  Gordon  E.  Dean,  who  trans¬ 
fers  to  the  anti-trust  division.  The 
new  appointee  was  Arthur  Brisbane’s 
copy  boy  before  becoming  a  reporter 
for  the  New  York  Evening  World.  He 
was  managing  editor  of  the  New  York 
Evening  Journal,  editor  of  the  Detroit 
Times,  and  editor  of  the  Son  Fran¬ 
cisco  Call  Bulletin,  leaving  the  last 
position  for  public  relations  work. 


Two  Libel  Judgments 
Against  N.  Y.  Dailies 

Two  judgments  for  libel  were  filed 
against  two  New  York  City  news- 
papiers  this  week.  One  was  against 
the  Post  for  $6,800  in  connection  with 
an  action  brought  by  Louise  Henry 
for  the  wrongful  use  of  her  photo¬ 
graph,  and  the  other  was  for  $10,477 
against  the  New  York  American,  Inc., 
in  connection  with  a  suit  filed  by 
Irene  Szalay,  formerly  known  as  Irene 
Walsh. 

Miss  Henry,  a  movie  actress,  charged 
that  her  photo  was  used  in  a  report 
of  a  divorce  action  in  Westchester 
County  and  that  the  matrimonial  suit 
concerned  an  entirely  different  person, 
though  the  name  was  similar.  The 
judgment  was  filed  after  affirmance 
by  the  Court  of  Appeals  of  a  New 
York  Cotmty  Supreme  Court  verdict. 
The  item  involved  in  this  action  was- 
published  in  the  Post  on  Oct.  24,  1935. 

Mrs.  Walsh,  now  known  as  Irene 
Szalay,  charged  that  on  March  2, 
1932,  the  New  York  American  pul>- 
lished  a  libelous  report  concerning 
matrimonial  difficulties  in  which  she 
was  then  allegedly  involved.  She  sued 
for  $100,000.  A  jury  before  Supreme 
Court  Justice  Peter  J.  Schmuefc 
awarded  her  $10,000  and  costs. 


LOCHNER  SPEAKS 

Madison,  Wis.,  June  19 — Louis  P. 
Lochner,  chief  of  the  Associated  Press 
Berlin  bureau  and  winner  of  the 
Pulitzer  prize  this  year  for  distin¬ 
guished  foreign  correspondence,  told 
more  than  300  University  of  Wiscon¬ 
sin  alumni  here,  June  16,  that  al¬ 
though  democracy  may  be  expensive, 
it  still  looks  good  to  him.  Lochner 
was  graduated  from  Wisconsin  in 
1909.  For  18  years  he  has  been  cov¬ 
ering  Europe,  for  the  last  15  with  AP. 
He  spoke  for  more  than  an  hour  here 
at  an  alumni  dinner  on  what  brought 
Hitler  to  power,  what  Nazi  Germany 
has  accomplished,  and  what  she  has 
had  to  pay  for  dictatorship. 


Virginia  E.  Port*- 


retiring  presi¬ 
dent  of  the  Chi¬ 
cago  Club,  pre¬ 
sented  Miss 
Porter  with  a 
beautiful  sterling  silver  vase  at  a 
opening  luncheon  of  the  Advertisr; 
Federation  of  America  Convention  ^ 
the  Waldorf-Astoria  in  New  Yoii 
June  19. 

"Her  entry,”  said  the  jury  in  sek- 
ing  the  work  of  Miss  Porter,  "is  thor¬ 
oughly  to  be  commended  as  a  sotKir 
planned,  brilliantly  executed  advtr 
ing  and  promotional  campaign,  er. 
iting  a  knowledge  of  consumen 
well  as  of  products,  and  meeting  • 
present  consumer  demand  for  infor¬ 
mative  labeling  and  factual  adve 
ing,  attractively  presented.” 

Three  other  women  given  honc:- 
able  mentions  for  their  outsia’r 
work  during  1938,  were  Frances  .Ml 
Suarez,  manager  of  the  advertii::| 
department  of  Philadelphia  Q- 
Company,  Philadelphia;  Ann  I.  Glet-j 
son,  owner  of  the  Gleason  .■\dveri:- 
Agency,  Detroit;  and  Margu. 
Auberle,  advertising  director  of  Micj 
gan  Mutual  Liability  Company, 
troit. 


Mississippi  Governor 
Lauds  Ne-wspoper  Ai] 


Topeka,  Kan.,  June  19— The  sa 
of  Mississippi’s  plan  for  attracting:  ■ 
industries  has  been  achieved  pit'-- 
pally  through  the  use  of  newsp;:-' 
advertising,  according  to  Gov.  He 
L.  White  who  was  here  in  confers  ' 
last  Friday  with  Gov.  Payne  H.  & 


LEBHERZ  TO  CAPITAL 

Edwin  C.  Lebherz,  day  city  editor, 
Buffalo  (N.  Y.)  Courier-Express,  has 
been  named  Washington  correspondent 
succeeding  James  F.  Doyle,  who  re¬ 
turns  to  Buffalo  after  six  years  in 
Washington,  in  a  series  of  editorial 
department  changes  effective  this 
week.  Other  changes  were  John  H. 
Tranter,  associate  Sunday  editor  and 
automobile  page  editor  becomes  day 
city  editor,  and  Mrs.  Lillian  Kirk,  as¬ 
sistant  society  editor  becomes  society 
editor  succeeding  Anne  M.  Mcllhenny, 
who  returns  to  the  local  staff  after  re¬ 
organizing  society  pages  and  coverage. 


CARRIERS  TO  FAIR 

Thirty  Albany  (N.  Y.)  Times-Vnion 
carrier  salesmen  have  won  free  trips 
to  the  Fair  in  a  carrier  contest.  Re¬ 
turns  to  date  indicate  approximately 
100  boys  will  visit  the  fair  as  guests 
of  the  Times-Union. 


LEWIS  MARRIED 

Washington,  D.  C.,  June  19 — With 
only  immediate  relatives  and  friends 
present.  Sir  Wilmott  Lewis,  Washing¬ 
ton  correspondent  of  the  London  Times, 
and  Mrs.  Norma  Bowler  Hull,  promi¬ 
nent  society  woman,  were  married 
June  17  at  Lorton,  Va.,  at  th6  bride’s 
Sycamore  Landing  estate.  It  was  the 
third  marriage  for  each. 


"Our  chief  factor  in  industrial  • 
velopment  is  newspaper  adverlisr-i 
Gov.  White  said.  “With  the  close 
operation  of  the  press  we  have ; 
complished  marvelous  results  in  * 
two  and  one-half  years  the  prog: 
has  been  in  operation.  Of  course  ’j 
used  other  methods  of  bruiginj  - 
products  before  the  public,  but  •' 
have  found  that  use  of 
paper  space  has  been  the 
effective.” 

Gov.  White  pointed  out  wt  ^ 
average  family  income  in  Missi- 
has  been  increased  from  $400  in  - 
to  about  $600  in  1939,  by  the  p-j 
development  of  industries  and  ;  ■ 
factories  which  furnish  an  ample 
ply  of  labor.  It  has  also  cut  - 
the  number  on  WPA  payrolu- 
stated. .  .  , 

‘"Since  the  plan  has  been  in  '■■t  ^ 
lion  we  have  had  an  increase  o 
in  industries  and  58%  in  manu.--  - 
ing  plants.” 


ELECTED  TO  ANA 

Pacific  Mills,  New  York,  has  been 
elected  a  member  of  the  Association 
of  National  Advertisers. 


PAPERS  MERGED 

The  Wildwood  (N. 

Journal  and  the  Wildwood  i-' 
were  merged. last  week.  It 
nounced  that  the  Leader 
discontinued.  Former  State  _ 
William  C.  Hunt,  who  was  ediw- 
the  Leader,  will  become  ma--' 
editor  of  the  new  publiwtion._ 
Henry  C.  Lapidus,  editor  o*  ‘  i, 
une  Journal,  will  become  edio_  j 
bert  S.  Bailie  will  be  advertismi 
business  manager. 
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Gamble,  Penter  and 
Bemsten  to  Speak 

San  Jose.  Cal..  June  22— Frederic 
R  Gamble.  American  Association  of 
Advertising  Agencies  executive  secre¬ 
tary;  Morris  Penter,  publisher,  Oak¬ 
land  (Cal.)  Post-Enquirer  and  H.  C. 
Bemsten.  manager  of  the  ANPA’s 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


WE  LEAVE  TO  OTHER  pages  of 

_ _  this  issue  the  report  and  discus- 

Coast  adverising  bureau  are  feature  sion  of  the  gigantic  advertising  jam- 
speakers  of  the  California  Newspaper  boree  held  at  the  Waldorf-Astoria 
Advertising  Managers  Association  this  week  when  the  hosts  of  the  Ad- 

convention  which  opens  here  tomor-  vertising  Federation  of  America  held 

j-ow.  a  four-day  session.  There  was  some 

“Newspapers  Speak  for  Themselves”  down-to-the-ground  talk,  but  also 

will  be  Mr.  Bernsten’s  topi^  while  quite  a  bit  of  high  falutin’  philos¬ 
ophizing  on  the  international,  na¬ 
tional,  moral  and  social  implications 
of  advertising. 

We  think  the  implications  are 
overwhelmingly  local. 

Boiled  down,  honest  advertising  is 
an  attempt  to  put  into  words  com¬ 
pelling  reasons  for  buying  an  honest 


Advertising  Is  Essentially  Local 
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Mr.  Penter  will  talk  on  “Here  Today — 
Gone  Tomorrow”  and  Mr.  Gamble 
will  discuss  agency-newspaper  rela¬ 
tions.  William  S.  Kellogg,  president, 
California  Newspaper  Publishers  As¬ 
sociation,  and  August  Bruhn,  Los  An¬ 
geles  manager,  McCann  -  Erickson, 
Inc.,  will  speak  at  the  agency-news¬ 
paper  relations  luncheon  to  be  held 
Sunday  at  the  Golden  Gate  Exposition. 

All  phases  of  newspaper  advertising 
activities  have  been  covered  in  a  pro¬ 
gram  for  sessions  here  over  which 
Don  Mikkelsen,  Redwood  City  Trib¬ 
une.  and  J.  W.  Metcalfe,  Alhambra 
Post-Advocate,  will  preside  alter¬ 
nately  as  presidents  of  the  northern 
and  southern  units  of  the  advertising 
managers  organization. 

Pacific  Ad  Club 
Convention  Opens 

Oakland,  Cal.  June  24 — The  thirty- 
sixth  annual  convention  of  the  Pa¬ 
cific  Advertising  Clubs  Association 
opens  tomorrow  at  the  Golden  Gate 
Exposition  on  Treasure  Island  in  San 
Francisco  Bay.  A  special  exhibit  of 
advertising  material  has  been  on  dis¬ 
play  at  the  Exposition  since  Sunday. 

Sessions  of  a  third  year  of  the  “Uni¬ 
versity  of  Advertising”  which  provide 
courses  in  all  types  of  advertising  will 
be  held  here  Monday,  Tuesday  and 
Wednesday,  with  the  newspaper  ses¬ 
sion  scheduled  for  Tuesday  morning. 
Golf  tournaments  for  both  men  and 
women  and  a  final  day  at  the  Ex¬ 
position  will  close  the  convention 
Thursday,  June  29. 

Frederic  Gamble,  executive  secre¬ 
tary,  American  Association  of  Adver¬ 
tising  Agencies,  will  be  guest  speaker 
at  Monday’s  agency  session  to  be 
conducted  by  Fred  Tomaschke  of 
Tomaschke-Elliott.  Inc.,  Oakland.  A 
retail  advei  Using  session  will  be  held 
Wednesday  afternoon. 


St.inil.iril  Oil  is  M)  'tears  Old  This  Morning 

,  U  /w:  f/tf 


James  F.  Duffy 


product,  whether  a  cake  of  soap  or  a 
grand  piano.  The  local  point-of- 
sale  action  is  the  test  of  its  effective¬ 
ness. 

When  advertising  sells  more  goods 
there  should  be  more  jobs  and  more 
jobs  means  greater  consumption. 

Research,  of  course,  is  imperative, 
but  the  task  rests  primarily  in  'he 
hands  of  the  copy  writers. 

Predetermination  Flop 

OVER  IN  NEW’ ARK.  N.  J..  this  week 
loquacious  Sidney  A.  ForteTs 
highly  publicized  “system”  for  pre¬ 
determination  of  sex  in  babies  was 
shot  to  pieces  when  the  predicted  boy 
baby  proved  to  be  a  girl,  and  born 
two  days  later  than  the  predicted  date. 

Stormed  talkative  Mr.  Fortel:  “Na¬ 
ture  can't  do  this  to  me!” 

We  wonder  if  there  is  any  moral 
here  for  those  who  assert  they  can 
predetermine  the  effectiveness  of  ad¬ 
vertising  copy? 

Dinner  Hour  Radio  Selling 
A  FRIEND  OF  OURS  who  turns  on 
the  radio  more  frequently  than 
some  do.  raises  an  interesting  question 
of  advertising  effectiveness,  time  se¬ 
lection,  and  good  taste. 

As  he  sat  down  to  late  dinner  the 
radio  was  tuned  in  and,  repelled,  but 
curious,  he  heard  programs  extolling 
a  dandruff  cure  and  a  remedy  for 
athlete’s  foot. 

He  won't  tune  in  at  dinner  time  any 


mathes  named 

^  Mathes  Co..  Inc.,  New 
York,  has  been  named  by  State  Agri¬ 
cultural  Commissioner  Holton  V. 
Noyes  to  conduct  New  York’s  1939-40 
inilk  advertising  campaign,  for  which 
Jhe  Legislature  appropriated  $310,000. 


The 


campaign  will  break  July  1.  The 


Inbad  the  Ailer 

AND  SPEAKING  of  remedies  for  hu¬ 
man  afflictions,  some  sort  of  a  prize 
should  go  to  the  Inbad  the  Ailer  color 
copy  being  placed  in  magazines  for 
the  laxative  Saraka.  We  first  met  up 
with  Inbad  in  a  car  card  on  the  Long 
Island  railroad,  and  confidentially,  we 
wanted  to  shoot  him. 

P.  O.  Rules  On  Free  Ads 

THE  OFFER  of  the  Sayre  (Okla.) 

Daily  Headlight  Journal  to  pub¬ 
lish  advertisements  free  of  charge  for 
farmers  comes  under  the  postal  reg¬ 
ulations,  the  paper  has  been  informed 
by  the  postmaster  general. 

To  comply  with  p>ostal  regulations, 
the  newspaper  has  set  a  limit  of  $1 
on  the  amount  of  free  classified  ads 
it  will  carry  for  the  farmers. 

A  ~~  vci  naiiii:;  The  letter  from  the  postoffice  de- 

gency  Ltd.,  Sydney,  Australia,  has  partment  gives  the  following  explana- 
G  New  York.  Frank  tion  of  the  regulation  concerning  free 

age  governing  director  of  the  advertising: 

^  New  York,  has  ap-  "Subscriptions  which  are  obtained 
Arnold  Van  Leer  Associates,  at  a  reduction  to  the  subscribers  of 
tiv*  special  trade  representa-  more  than  50%  of  the  regular  adver- 

tised  annual  price  are  at  a  nominal 


Commemorating  a  half  century  of  service, 
Standard  Oil  Company  of  Indiana  released 
the  above  ad  to  newspapers  throughout  its 
midwest  territory  this  week.  Significantly, 
the  name  of  the  firm  Is  missing  from  the 
ad  and  instead  is  signed  by  "  100,000  Stand¬ 
ard  Oil  Stockholders  .  .  .  18,000  Standard 
Oil  Employees  .  .  .  23,000  Standard  Oil 
Dealers."  Keynote  of  the  copy  theme  is 
"the  road  ahead"  rather  than  "self  back- 
patting"  on  achievements  during  the  past 
50  years. 

rate.  See  paragraph  3  (a),  section 
526.  P.  L.  and  R.  Furthermore,  sub¬ 
scriptions  obtained  for  a  daily  news¬ 
paper  like  the  Sayre  Headlight  Jour¬ 
nal  at  an  annual  rate  of  less  than  $2 
are  at  a  nominal  rate  within  the  con¬ 
templation  of  the  jrostal  laws  and  reg¬ 
ulations.  Persons  whose  subscrip¬ 
tions  are  obtained  at  a  nominal  rate 
cannot  be  included  in  the  ‘legitimate 
list  of  subscribers’  required  by  section 
520,  P.  L.  and  R. 

"The  actual  value  of  the  free  adver¬ 
tising  service  available  to  each  farm 
subscriber  should  be  shown  in  the  of¬ 
fer.  The  value  must  not  be  large 
enough  to  effect  a  reduction  in  the  an¬ 
nual  subscription  price  of  more  than 
50’';  or  a  reduction  of  the  subscrip¬ 
tion  price  to  less  than  $2  a  year.  The 
offer  should  know  that  payment  is  re¬ 
quired  for  advertising  which  is  in¬ 
serted  after  the  available  free  adver¬ 
tising  service  has  been  used.  Other¬ 
wise.  the  free  advertising  service 
should  be  entirely  eliminated.” 


bureau  of  State  Publicity,  Albany, 
AS  appointed  Barlow  Agency,  Syra- 
conduct  World’s  Fair  travel 
Advertising.  The  rest  of  the  bureau’s 
advertising  continues  with  Kelly, 
•Nason  &  Winsten,  New  York. 

OPENS  U.  S.  OFFICE 

wlk  American  companies 

1  A  .  r  "’^''‘^^“udising  possibilities  of 
1  J.  .  J®  New  Zealand,  a  special 

•Vision  of  the  Goldberg  Advertising 


NEW  AYER  DIRECTORS 

The  election  of  five  new  directors 
of  N.  W.  Ayer  &  Son,  Inc.,  Phila¬ 
delphia,  was  announced  June  19  by 
H.  A  Batten,  president.  The  new  di¬ 
rectors  are  Thurman  L.  Barnard. 
George  W.  Cecil,  John  Hansel,  Paul 
L.  Lewis  and  Frank  L.  Scott,  Jr.  In 
addition  to  the  five  new  members 
named.  William  M.  Armistead.  Clar¬ 
ence  L.  Jordan,  Adam  Kessler,  Jr., 
Gerold  M.  Lauck.  and  Mr.  Batten 
were  re-elected  directors  by  the  stock¬ 
holders  at  the  annual  meeting. 

■ 

HAS  VIRGINIA  ACCOUNT 

Houck  &  Company,  Roanoke,  has 
been  appointed  to  handle  the  advertis¬ 
ing  campaign  for  the  Virginia  Con¬ 
servation  Commission  for  a  period  of 
three  years,  effective  July  1. 


Among  Advertising  Folk 


JAMEIS  P.  DUFFY,  assistant  to  the 
president  of  Anthracite  Industries. 
Inc.,  has  resigned  to  become  director 
of  advertising 
and  sales  promo¬ 
tion  for  Ruppert 
beer  and  ale,  ef¬ 
fective  i  m  m  e  - 
diately,  George 
E.  Ruppert,  pres¬ 
ident  of  Jacob 
Ruppert  Brew¬ 
ed  ry  announced 
this  week.  He 
succeeds  Bruce 
Ashby.  Mr. 

Duffy  started 
with  the  Inger- 
soll  Watch  Co., 
in  1917  as  assistant  sales  promotion 
manager.  In  1923  he  became  adver¬ 
tising  and  promotion  manager  of 
Eberhard  Faber  Pencil  Co.,  and  later 
served  in  a  similar  capacity  for  Co¬ 
lumbia  Phonograph  Co.  In  1929  he 
became  advertising  and  sales  promo¬ 
tion  manager  of  Delaware  and  Lacka¬ 
wanna  Coal  Co.,  and  in  1937  was 
named  assistant  to  the  president  of 
Anthracite  Industries,  Inc.,  in  charge 
of  all  advertising  and  merchandising 
activities. 

Howard  O.  Ward,  director  of  ad¬ 
vertising  and  sales  promotion,  export 
division,  Chrysler  Corporation,  was 
elected  president  of  the  Adcraft  Club 
of  Detroit,  June  15.  Other  officers 
chosen  were  William  H.  Moore,  direc¬ 
tor  of  advertising  sales.  Detroit  News, 
first  vice-president;  James  R.  Adams. 
executive  vice-president  and  general 
manager,  MacManus,  John  &  Adams. 
Inc.,  Detroit  agency,  second  vice- 
president;  Reuben  Ryding,  assistant 
advertising  manager,  J.  L.  Hudson 
Co.,  secretary  to  the  board  of  direc¬ 
tors;  Carl  Georgi,  Jr.,  director  of 
media,  D.  P.  Brother  &  Co.,  advertis¬ 
ing  agency,  treasurer.  Harold  M. 
Hastings  continues  as  secretary- 
manager  of  the  club. 

Thomas  H.  Corpe,  former  General 
Motors  executive,  has  joined  the  Lock¬ 
heed  Aircraft  Corp.,  Burbank,  Cal,  as 
sales  counsel  in  charge  of  advertising 
and  promotion.  He  joined  General 
Motors  after  service  in  the  World 
War  and  later  served  as  its  special 
sales  representative  abroad.  After 
service  in  several  General  Motors 
units,  he  became  advertising  and  pro¬ 
motion  director  of  the  Buick  Motors 
division  in  1932  where  he  remained 
until  last  year. 

Congressman  Bruce  Barton,  of  Bat¬ 
ten,  Barton.  Durstine  &  O.sborne,  ad- 
dres.sing  the  graduating  class  of 
Worcester,  Mass.,  Polytechnic  Insti¬ 
tute.  June  16  on  “In  Time  of  Change’’ 
warned  the  graduates  that  “there  is 
only  one  thing  in  the  world  perma¬ 
nent  and  that  is  change.” 


H.  B.  LeQuatte.  president  of  H.  B. 
LeQuatte,  Inc.,  New  York,  in  an  ad¬ 
dress  before  the  Young  Men’s  Busi¬ 
ness  Club  of  New  Orleans,  this  week, 
which  was  broadcast  by  WLW  said 
that  he  is  not  disturbed  by  attacks 
on  advertising.  Moreover,  he  never 
expects  advertising  to  attain  perfec¬ 
tion,  so  long  as  men  are  human. 

Walter  C.  Ayers  has  joined  the 
merchandising  staff  of  Brooke,  Smith  & 
French,  Inc.,  of  Detroit  and  New 
York,  and  will  carry  on  special  crea- 
(Continued  on  page  49) 
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Brewery  Triples  Sales  in 
3  Y ears  Using  N ewspapers 


All- Year-Round  Consistent  Advertising, 
Motto  for  Stag  Beer  . . .  Agency 
Executive  Laudatory  of  Medium 
By  GEORGE  A.  BRANDENBURG 


headlines  and  cartoon  illustrations 
dealing  with  American  life  in  the 
"Gay  Nineties."  Such  headlines  as 
the  following  are  used; 

"Remember  when  we  blew  in  the 
band  and  led  the  parade  to  STAG  .  .  . 
the  old  reliable  DRY.  not  sweet;”  "We 
sure  had  fun  at  the  auction  sale;” 
■  Back  of  the  tirehouse  pitchin'  horse¬ 
shoes  we  won  the  county  champion¬ 
ship  and  two  cases  of  Stag. 


Reporters'  Stories  Used 
To  Convict  Murderer 

Buffalo.  N.  Y..  June  19— A  coo- 
fession  obtained  by  two  Buffalo  polia 
reporters  was  used  by  District  At¬ 
torney  Lee  J.  Hagerty  last  weA  ig 
convincting  John  J.  Coogan  in  the  ar- 
son-murder  of  four  last  winter. 

The  day  after  police  announai 
Coogan  had  confessed.  Clarence  h 
Bull,  Evening  News,  and  Beverly  C 


STAG  BEER  may  not  be  the  best 
known  beverage  in  the  "smart 
spots,”  but  in  the  territory  where  it 
has  distribution  Stag  Beer  ranks 
high  in  sales,  backed  by  the  distinc¬ 
tion  of  being  probably  the  largest  and 


wi  woti  vtf '  “f 

fD«»  lIlTTiWfit!  ® 


Sample  of  1,000-line  ad  placed  June  I  for 
Stag  Beer. 


most  consistent  beer  advertiser  in 
newspapers. 

The  story  of  Stag  Beer’s  success  in 
newspapers  dates  back  three  years 
ago  when  Griesedieck  Western  Brew¬ 
ery  Co.,  Belleville,  Ill.,  began  its  ex¬ 
tensive  promotion  campaign.  The 
present  management  of  the  brewery 
has  been  in  command  since  1912  and 
includes  the  oldest  members  of  the 
Griesedieck  family  engaged  in  mak¬ 
ing  beer. 

Champagne  of  the  Masses 

Henry  L.  Griesedieck.  president  of 
the  company,  is  a  realist.  He  is  not 
kidding  himself  about  who  drinks 
beer.  He  knows  that  beer  is  the 
"champagne”  of  the  masses.  Conse¬ 
quently,  he  aims  to  sell  the  man  on 
the  street.  From  a  popular  stand¬ 
point,  999c  of  all  Stag  Beer  consumed 
is  sold  at  10  cents  a  bottle. 

Another  "p>eculiarity”  of  Mr.  Gries¬ 
edieck  is  his  theory  that  beer  adver¬ 
tising  should  be  done  on  a  consistent 
year-around  basis,  rather  than 
splurging  in  the  summer  season  and 
omitting  copy  during  the  cold  months. 
This  doesn't  mean,  of  course,  that 
Stag  Beer  advertising  isn't  increased 
during  the  summer  months.  In  fact, 
the  company’s  schedules  are  usually 
doubled,  but  from  October  to  March 
the  firm  continues  its  copy  in  news¬ 
papers,  with  schedules  running  as 
high  as  10,000  lines. 

"Year  'Round  Sales" 

Mr.  Griesedieck  believes  it  is  good 
business  to  keep  his  customers  “sold’’ 
the  year  ’round,  rather  than  to  pick 
them  up  again  when  the  beer  drink¬ 
ing  season  is  in  full  force.  He  main¬ 
tains  it  is  impK>rtant  to  create  a  "con¬ 
stant  consciousness”  of  his  product, 
placing  the  heavy  emphasis  in  the 
more  seasonable  months. 

“We  run  as  much  newspaper  ad¬ 
vertising  normally  in  cold  months  as 
many  competitors  run  during  the  en¬ 


tire  year,”  explained  H.  H.  Jaeger,  ac¬ 
count  executive  at  J.  Walter  Thomp¬ 
son  Company,  Chicago. 

"We  sell  the  same  product  the  year 
around,  so  why  shouldn’t  we  advertise 
it  on  the  same  basis?”  he  asked,  as¬ 
serting  that  his  client  doesn’t  believe 
that  taste  for  beer  changes  during  the 
year. 

Approximately  70  newspapers  carry 
the  Stag  Beer  copy  on  a  12-month 
basis.  These  papers  are  located  in 
Illinois  (outside  Cook  county).  Mis¬ 
souri,  Oklahoma,  Arkansas.  Texas, 
western  Tennessee  and  Kentucky  and 
eastern  Kansas.  Additional  territory 
in  the  Southwest  and  Southeast  will 
be  opened  up  as  soon  as  production 
at  Belleville  will  permit.  Mr.  Jaeger 
told  Editor  &  Publisher. 

Ad  Per  Week 

Copy  insertions  vary  in  sizes  from 
full  pages  to  250  lines,  with  1.500.  800 
and  500-line  units  included.  Papers 
carrying  the  firm’s  major  schedules 
average  at  least  one  ad  a  week 
throughout  the  year.  Newspaper  ad¬ 
vertising  is  supplemented  by  bill¬ 
boards  as  a  constant  reminder  of  the 
selling  story  told  in  newspapei-s.  Spot 
radio  is  used  only  as  an  introductory 
medium  in  new  sales  territory. 

“We  consider  the  newspaper  not 
only  the  spearhead,  but  the  very 
foundation  of  our  whole  selling  pro¬ 
gram,”  declared  Mr.  Jaeger.  "We 
have  found  newspapers  valuable  in 
this  respect,  not  only  as  a  consumer 
medium,  but  as  a  tremendous  mer¬ 
chandising  force  in  terms  of  our  dis¬ 
tribution  objectives  and  trade  rela¬ 
tionships.” 

The  company’s  preliminary  report 
for  the  year  1938  discloses  a  net 
profit  of  $545,692.  The  1938  profit  is 
the  best  since  repeal  and  compares 
with  $346,640  in  1937.  Supplementing 
these  figures  is  the  testimony  of  Mr. 
Jaeger,  who  said; 

“During  the  period  of  advertising, 
which  dates  back  three  yeai-s,  the  vol¬ 
ume  of  business  done  by  the  brewery 
will  have  been  more  than  tripled.  This 
year,  we  expect  to  nearly  quadruple 
it.  The  only  thing  that  will  stop  us 
will  be  the  capacity  of  the  breweiy. 
By  July  15.  the  firm  will  have  com¬ 
pleted  its  fourth  addition  and  plans 
are  now  under  way  for  further  ex¬ 
pansion." 

Copy  Theme 

Granted  that  the  medium  and  use  of 
it  are  right,  what  about  the  copy 
theme?  Here  again  the  company  has 
been  smart.  When  the  firm  began  its 
present  intensive  advertising  program, 
the  agency  created  a  jovial  rotund 
character,  known  as  Otto,  who  had  a 
Dachshund  named  Maxie.  These 
two  German  characters  dominated 
early  Stag  Beer  advertisements, 
spreading  the  story  of  beer  made  “the 
good  old  German  way”  and  "dry,  not 
sweet.” 

As  events  developed  in  Europe  and 
anti-Nazi  sentiment  spread  in  this 
country,  Otto  and  Maxie  were  slowly 
Americanb.ed  and  worked  into  new 
situations.  Current  Stag  copy  empha¬ 
sizes  the  age  factor  in  making  beer 
that  tastes  like  beer  used  to  taste 
"way  back  when.”  This  is  accom¬ 
plished  through  old  style  type  for 


Illustrations  used  to  tie  in  with  the  _ _  ^ _  _ _ 

headlines  and  text  are  “pages  from  Webster,  Times,  interviewed  Com 
"Otto’s  .Album.  ”  with  Otto’s  hand-  h.  his  cell.  Coogan  told  "all” 
written  notes  explaining  “who’s  who” 
in  the  pictures.  For  instance,  below 
the  picture  dealing  with  the  horseshoe 
pitching  contest,  is  the  note:  “That’s 
Slim  Fernsprecher  of  Puddleville 
stretching  to  knock  out  my  ‘leaner.’ 

.And  that’s  Maxie’s  Grandpop  mind¬ 
ing  the  baby.”  Copy  then  suggests; 

"To  score  a  ‘ringer’  on  the  heat  .  .  . 

Pitch  into  Stag  " 


in  stoiai 

published  that  day. 

Last  week  at  the  trial,  the  defeat 
attorney  sought  to  show  the  conla- 
sion  was  obtained  only  with  the  ail 
of  third  degree  brutality.  Haget^ 
placed  Bull  on  the  stand  not  onlyb 
corroborate  points  in  the  police  cob- 
fession,  but  to  controvert  defeat 
third  degree  claims. 


Urges  Press  Criticism 
Of  Responsible  Parties 

Buff.\lo,  N  Y..  June  19 — Newspa¬ 
pers  should  be  encouraged  to  carry 
their  criticLsm  ‘‘to  the  high  places 
where  responsibility  for  conditions 
lies,”  said  Joseph  J.  Cana  van.  chair¬ 
man  of  the  State  Parole  Board  and 
former  New  York  World  city  editor, 
speaking  at  the  National  Proba¬ 
tion  .Association  conference  here  last 
week 

"A  good  newspaper."  he  asserted. 

‘  is  devoted  to  presentation  of  facts _ 

It  is  not  a  mouthpiece  for  propaganda. 
The  'oetter  the'  paper,  the  less  it  is 
affected  by  the  influence  that  can  be 
exerted  by  any  pressure  group. 

"The  public  needs  a  free  press."  he 
said  at  another  point,  ‘‘free  to  probe 
and  publish  the  facts  about  its  public 
services.  If  we  can  make  our  heads 
rule  our  wounded  feelings,  we  will 
concede  that  we  (public  officials)  too, 
need  a  free  press  to  print  our  weak¬ 
nesses  as  well  as  our  strength.”  Only 
a  ‘‘weak,  degenerate  press,’’  he  said, 
“could  overlook  ineffectiveness  in 
public  administration  or  be  hood¬ 
winked  by  propaganda  hiding  that  in¬ 
effectiveness." 


Daily,  F  ormer  Shopping 
News,  Suspends 

Mansfield,  Ohio,  June  19  —  Tb 
Mansfield  Tribune,  which  changd 
from  a  weekly  shopping  news  to  i 
morning  newspaper  Jan.  16.  announai 
suspension  of  publication  JunelO'wMi 
the  statement  that  the  printing  of  i 
daily  newspaper  is  an  expsnsiw 
proposition  and  that  it  w'as  "financiaUf 
impossible  to  continue  publication.' 

'ITie  Tribune  also  stated  that  “monej 
was  lost  on  every  issue  printed.” 

The  News-Journal,  founded  in 
an  afternoon  paper,  is  the  only  daOjf 
in  Mansfield. 


A.  Q.  Miller  Heads 
Kansas  Editors 


6.813  MEDALS  AWARDED 

Detroit,  June  19— The  twenty-fifik 
annual  Decathlon  and  Pentathki, 
sponsored  by  the  Detroit  Free  PrtM, 
attracted  9,057  boy  and  girl  athleta 
from  Detroit  schools;  the  largest  num¬ 
ber  to  register  and  compete  in  4e 
history  of  these  competitions.  Hie* 
athletic  events  were  started  by  tie 
Detroit  Board  of  Education  25  yem 
ago.  The  Free  Press  began  its  spon¬ 
sorship  of  the  events  in  1920.  Hm 
year  3,795  medals  were  distribuM 
at  the  Decathlon  and  3.018  at  tkt 
Pentathlon.  These  events  were  su¬ 
pervised  by  'Vaughn  S.  Blanchard,  i- 
rector;  Tod  Rockwell,  Free  PrK‘ 
sports  writer  and  Donald  P.  Kotts. 


FO  I 


Members  of  the  Kansas  State  Edi¬ 
torial  .Association,  meeting  in  Coffey- 
ville  recently,  elected  A.  Q.  Miller 
president,  to  succeed  Hugh  J.  Powell, 
of  the  Coffeyville  Journal.  Miller  is 
publisher  of  the  Belleville  Telescope. 

Other  officers  are;  Sen.  Jesse  Deni- 
ous.  Dodge  City  Globe,  v'ice-president; 
and  H.  C.  Stitcher.  Topeka,  re-elected 
secretary-treasurer. 

Newspapers  hav’e  been  among  the 
most  potent  forces  shaping  construc¬ 
tive  policies  of  government — they  are 
the  "Watchdogs  of  good-government,” 
Gov.  Payne  Ratner  told  the  Kansas 
Editors.  "Frequently  newspapers  of¬ 
fer  the  last  hope  of  a  square  deal  for 
debt-saddled  taxpayers.”  he  said. 

Frank  Gannett.  Rochester,  N.  Y., 
publisher,  attributed  the  ills  of  the 
United  States  to  the  country’s  “ruin¬ 
ous’’  monetary  policy,  a  fluctuating 
dollar. 

Other  speakers  at  the  convention 
included  Speaker  E.  A.  Briles,  of  the 
1939  House  of  Representatives;  the 
out-going  president  of  the  association, 
Hugh  J.  Powell;  Warden  M.  F.  Am- 
rine  of  the  state  penitentiary.  Mayor 
J.  D.  Byers,  Coffeyville;  W.  A.  Blair, 
Oswego;  Ray  Breitweiser,  Clay  Cen¬ 
ter  Dispatch;  Helen  Townsley,  Great 
Bend  Tribune,  A.  K.  Trimmer,  Gove 
County  Republican-Gazette;  Mrs. 
Anna  Mickey  Searcy,  Leavenworth 
Times;  Ewing  Herbert,  Hiawatha 
World:  and  Dr.  Charles  M.  Shel¬ 
don. 


I.  A.  McNEIL  HONORED 

Montreal.  June  18— J.  A.  McNe;. 
former  managing  editor  of  the  .Mo"- 
trcal  Gazette,  who  becomes  genera. 
manager  of  the  Canadian  Press  July  1 
was  tendered  a  dinner  here  last  nigh- 
by  his  former  associates.  !Mr.  McNe; 
was  toasted  as  a  "natural  newspaper¬ 
man”  by  John  Bassett,  president  ot 
the  Gazette,  who  spoke  of  Mr.  Mr- 
Neil’s  26  years  of  service  with  dia' 
paper.  On  behalf  of  tho.se  attendir-i 
Paul  Bilkey,  vice-president  and  ea;; 
tor-in-chief  of  the  Gazette,  presentee 
Mr.  McNeil  with  an  air  luggage  tn> 
elling  bag.  Mr.  McNeil  succeeds  J  • 
B.  Livesay,  who  is  retiring  as  geners- 
manager  of  the  Canadian  Press. 


16  LOSE  SUIT  OVER  PAY 

Sixteen  former  employes  of 
Press  Company,  Albany,  N.  Y.,  1*' 
their  action  for  $1,600  in  vacation^; 
when  the  Court  of  Appeals  una-n.- 
mously  affirmed  a  judgment  of  ^ 
Appellate  Division  June  19.  Thejuo9 
ment  upheld  City  Court  Ju®^* 
Charles  J.  Duncan,  who  had  dismiss^ 
the  employes’  complaint.  PlainB^ 
were  among  30  who  were  dismiss^- 
when  the  Knickerbocker  Press  >|'- 
Albany  Evening  News  were  conso-^ 
dated  in  June,  1937.  At  that  ^ 
were  given  approximately  55-®^  ^ 
severance  pay.  In  their  action  the  ^ 
claimed  they  were  entitled  to  vacatJ  - 
pay  in  addition  to  this  amount 
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SOWING  FOR  GREATER  RETURNS 


1  he  richer  the  M)il  the  more  abundant  the  day,  six  days 
fid  . .  .  whether  you  plant  seed  and  reap  {train  has  led  all  Phi 

w  sow  advertisin{t  and  harvest  sales.  tion  —  withou 

The  newspaper  advertiser  seekint;  {treater  or  premiums  e 
ifturns  finds  his  most  fertile  field  for  advertis-  Kvery  read 

in|i  response  where  circulation  is  built  ivithout  voluntary  pure 

•he  Use  of  subscriber  contests,  or  premiums  or  He  buys  it  to 

Pnzes  to  subscribers  —  circulation  built  '■olelv  He  wants  t* 

*1  reader  interest.  He  follows  its 

In  Philadelphia  ONK  newspaper,  'Phe  — pa{te  after  { 

p 

'enin{t  Bulletin,  provides  the  advertiser  with  Remember, 

*^i'  l^ffile  field  of  circul.'ition  {tained  entirely  riser  many  ni< 
merit  alone.  for  'The  Kver 

In  all  its  history,  The  Kvenin{t  Bulletin  has  mr)re  homes,  t 

“f'er  used  any  subscriber  inducement  hut  the  any  dailv  new 

interest  of  its  pa{:es.  or  evenin{r. 

And  for  thirt\-four  continuous  \ears,  e\er\  -And  1  he  I 

Gli/ 

He€irA/  ertr^AuiAf  neeuA 


day,  six  days  a  week,  'I'he  Kvcniiiji  Bulletin 
has  led  all  Philadelphia  newspapers  in  circula¬ 
tion —  without  the  use  of  subscriber  contests, 
or  premiums  or  prizes  to  subscribers. 

Every  reader  of  ’Phe  Bulletin  makes  a 
voluntary  purchase  of  his  newspaper  every  day. 
ffe  buys  it  to  read. 

He  wants  to  know  what's  in  Phe  Bulletiti. 
He  follows  its  news  and  its  features  faithfully 
— pa{:e  after  pa{;e,  day  after  day. 

Remember,  'Phe  Bulletin  offers  the  adver¬ 
tiser  many  morr  of  these  careful  readers  .  .  . 
for  'Phe  Kvenin;:  Bulletin  re{:ularly  {roes  into 
more  homes,  to  he  reatl  by  more  families,  than 
am  daily  newspaper  in  Philadelphia.  mornin{r 
or  evenin{r. 

,\ntl  Phe  Bulletin’s  {rreat  readin-.r  audience 


is  concentrated  where  advertisin{:  is  most  likely 
to  {ret  most  results  —  ivithin  the  responsive 
Philadelphia  retail  tradin{r  area  (95..^°'o  ABC). 

Ask  \t)ur  advertisin{r  a{rency  about  recent 
survexs  on  advertisin{r  response  amon{:  Phila¬ 
delphia  newspaper  readers  .  .  .  made  by  an 
impartial  research  or{ranization — 

surveys  which  show  that  advertisin{r  in  'Phe 
Kvenin{r  Bulletin  {rets  more  attention  than  in 
all  other  Philadelphia  newspapers  combined — 
surveys  w  Inch  prove  that  the  people  w  ho  buy 
'Phe  Bulletin  to  riad  .  .  .  reail  to  /»«{  .' 

More  readers  .  .  .  more  attentive  readers  .  .  . 
more  responsive  readers — these  the  aiKertiser 
in  'Phe  Eveniiirr  Bulletin  reaclu-s  at  one  of  the 
hi'ivtst  costs  I'll-  reader  in  America! 

Cniiuraihf.  I'rit).  HuUrtin  rnniimnu.  VhiUidi  hthm 
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Skott  “Takei 


FRANK  NOEL.  Associated  Press  pho¬ 
tographer  of  the  Albany,  N.  Y.,  bu¬ 
reau  who  went  with  the  Royal  train, 
prefers  a  juicy  steak  to  any  other  dish. 
In  a  small  Canadian  town,  he  found  a 
little  grotto  and  met  a  waiter  he  says 
he’ll  hire  some  day. 

After  Frank  ordered  a  steak,  the 
waiter  asked:  ‘  What’ll  it  be?  Good 
and  Faithful  Servant  or  Day  in  June?” 

Frank  pondered,  then  asked  an 
explanation. 

“Well  done,”  said  the  waiter,  “or 
what  is  so  rare?” 

■ 

BILLCT  -  DOUX  received  recently 
from  a  correspondent  by  the  state 
editor  of  Portsvioutli  (O.)  Tivies: 

“Dear  Mr.  A.  H.  Boyer,  b  as  in  boy, 
o  as  in  oyster,  y  as  in  you,  e  as  in  egg 
and  r  as  in  romance,  has  called  my 
attention  to  the  fact  that  we  have  been 
having  his  name  Voyer  in  his  death 
notices  and  asked  me  whose  fault  it 


was.  I  told  him  it  might  be  mine  as 
I  have  a  tooth  out  in  front  and  cannot 
enunciate  clearly,  or  that  it  might  be 
yours,  and  as  I  did  not  know  of  any 
defects  that  you  have,  it  must  by  the 
process  of  elimination  be  my  fault. 
He  is  the  new  Undertaker  in  Waver ly 
having  started  in  business  last  winter, 
so  in  case  of  your  untimely  demise  or 
mine,  we  must  try  to  get  right  with 
him  so  that  if  we  should  happen  to 
call  upon  him  to  take  care  of  our  corpi 
delecti  that  he  will  do  a  good  job  so 
that  our  friends  will  remark  when  we 
are  ready  for  the  last  and  final  rites, 
‘now  don’t  he  look  natural.’  ” 


UNEXPECTED  presentation  of  a  great 
truth  in  Louisville  Courier- Journal: 
“FROM  TODDLERS 
TO  PROS.  THEY 

UKE  TO  SWIM 

‘If  there’s  anything  that  can  run 
baseball  a  close  race  as  the  national 
sport,  it  is  wimming.” 

■ 

REALIZING  the  city-wide  amateur 
drama  festival  was  nearing  its  close, 
the  city  desk  of  the  Telegraph- Journal 


in  Saint  John,  N.  B.,  Canada,  looked 
around  to  see  who  was  available  to 
cover  the  story.  A  reporter  by  the 
name  of  Jack  Warner  appeared  to  be 
available  and  was  told  to  hurry  to  the 
hall  and  pick  up  the  finals  and  the 
adjudicator’s  remarks.  A  half-hour 
later  the  reporter  was  back.  “Who 
got  the  individual  best  performance 
award,”  the  desk  asked.  “I  did.” 
Ducking,  the  reporter  saved  his  neck 
by  shooting  the  notes  on  the  story 
across  the  desk.  It  appeared  his 
brother  was  star  actor  and  director  of 
a  cast  in  the  festival.  When  the  re¬ 
porter  arrived,  the  curtain  was  about 
to  go  up  for  that  cast’s  appearance; 
but  the  star  was  missing.  The  reporter 
had  heard  his  brother  rehearse  and  so 
he  jumped  from  the  wings  onto  the 
stage,  and  beat  out  a  Dominion-wide 
drama  festival  winner  to  take  top 
honors  for  the  city-wide  contest.  The 
reporter’s  vehicle  was  entitled.  “Fool¬ 
ing  the  Boss”  and  concerned  efforts  to 
secure  a  raise  in  pay. 


Editor  &  Publisher  will  pay  $2  for  each 
"Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned 


THE  .TOHNSTOWN  DEMOCRAT 


City  Zone  Population  105,265  Tribune-Democrat  ABC 

Trade  Area  Population  299,781  Circulation  53,815 

Two  good  newspapers,  with  local  ownership  management 


Add 

10,000 


Early  Monday,  our  circulatioo 
manager  got  back  to  his  desk 
with  pleasant  thoughts  of  a 
long  week-end,  opened  his 
Editor  &  Publisher  for  June 
17,  and  suddenly  found  him¬ 
self  writhing  in  mental  agony. 

"I  was  shocked”  he  wrote  us 
"to  see  the  Herald  Tribune 
advertisement  in  Editor  & 
Publisher  this  morning  in 
which  you  had  deducted 
10, out)  from  our  last  $ii 
months’  Sunday  statement.” 

"Shocked”  was  not  quite  the 
word  for  it. 

He  was  referring,  of  course, 
to  that  Herald  Tribune  pag^ 
and -a- half  advertisement 
(page  1-4)— at  the  bottom  of 
the  right  hand  portion  of 
which  was  a  reference  to 
"5  17,001)  readers  in  the 
Herald  Tribune  market." 

Our  explain-it-please  depart¬ 
ment  had  no  ready  explana¬ 
tions  in  stock.  But  the  alibi 
department  thought  that  the 
department  of  understatement 
might  have  been  working 
overtime. 

Eact  of  the  matter:  there  were 
527,103  families  in  the  last 
Sunday  statement  given  by  the 
Herald  Tribune  to  the  A.B.C 
—  for  the  September  1938- 
March  1939  six  months’ period. 

That  527,(HK)  w  as  10,000  more 
than  was  stated  .  .  .  10,000 
more  than  the  year  previous 
.  .  .  and  the  biggest  family  of 
Herald  Tribune  readers  in  98 
years’  history. 

Please  add  that  lo.OOO! 


NEW  YOAk 

Jfctalb  STrihuni 

A  European  mdition  is  published 


NEW^^YORK 


ULSTER 


DUTCHESS 


ORANGE 


PUTNAM 


^^The  Autobiography  of  a  Market” 

is  a  stu<lv  of  New  York  homes  ...  a  story  that  no  one  person  eonhl  write.  The 
<*ooperation  of  thousands  supplied  the  facts  about  one  of  America’s  great 
aiarkels,  now  revealed  —  elose-np  —  for  the  first  time.  Any  New  York 
Herald  Trihiine  representative  will  tell  you  how  the  information  was  gotten, 
why  it  is  accurate,  and  what  it  contains  that  is  of  direct  value  to  you  in  selling 
a  profit  to  those  who  consume  more  in  Greater  New  York. 


I 


c  L. f. 

SAN  FRANCISCO 


Q*T^^r  Jobs.”  Harrison’s  talk  will  be  fol- 

i**CCXlHy  lowed  by  a  symposium  on  “The  For- 

_  ^  eign  Newsfront,”  featuring  John 

Q^OIlV©n©  Thompson,  foreign  editor,  San  Fran¬ 

cisco  News,  and  Barry  Faris,  editor- 
TVirOO  in-chief.  International  News  Service. 

XllICC  Oscar  Leiding,  cable  editor  of  the 

—  »•  c  _  Associated  Press  and  SDX  executive 

Traveling  Convention  to  See  councillor,  will  preside  at  this  session. 

San  Francisco,  Palo  Alto  Donald  Sterling,  Portland  Journal 

And  Los  Angeles  managing  editor  and  ASNE  president, 

^  will  be  the  principal  speaker  at  the 

With  symposia  covering  three  ma-  banquet  Friday  evening.  Mr.  Clapper 
jor  newsfronts,  an  address  by  the  will  also  speak  on  the  same  program 

president  of  the  American  Society  of  with  Mr.  Sterling. 

Newspaper  Editors  and  shop  talks  by  The  Saturday  morning  session  will 
well-known  newpapermen,  the  24th  include  talks  by  Chilton  R.  Bush,  di¬ 
national  convention  of  Sigma  Delta  rector  of  journalism  at  Stanford,  who 
Chi.  professional  journalistic  frater-  ^vill  speak  on  “The  Road  Ahead  for 
nity.  will  convene  in  San  Francisco,  Journalism  Schools;”  and  Irving  Dil- 
Palo  Alto  and  Los  Angeles,  Aug.  31  Hard.  St.  Louis  Post-Dispatch  edi- 
to  Sept.  5.  torial  writer  and  SDX  national  sec- 

Combined  with  Ae  strictly  profes-  retary,  who  will  discuss  his  experi- 
sional  aspects  of  journalism  will  be  ences  at  Harvard  University  as  a  Nie- 
a  generous  helping  of  California  hos-  man  Fellow 

pitality  and  entertainment,  including  ^  Portland  Oregonian 

Ae  Golden  Gate  Exposition  at  &n  and  SDX  treasurer,  and 

Francisco  and  a  tour  of  nmtion  pic-  ^  l.  Peters,  roto  editor  of  the 

ture  and  radio  studios  m  Hollywood,  SjjX  chairman  of 

C.  Edwards  to  Speak  the  executive  council,  will  participate 

According  to  program  plans  an-  in  a  symposium  on  “The  Local  News- 
nounced  this  week  by  President  front”  as  a  concluding  feature  of  the 
George  A.  Brandenburg,  Chicago  cor-  Saturday  morning  program. 

respondent  for  Editor  &  Publisher.  With  ample  time  to  visit  the  San  Roe  S.  Eastman  of  the  New  York 
the  convention  will  open  in  the  San  Francisco  fair,  the  delegates  will  en-  Times,  executive  secretary  of  the 
Francisco  Press  Club  Thursday  mor^  train  for  Los  Angeles  on  Monday  American  Press  Society,  talked  to  the 
ing,  Aug.  31.  At  this  session  Paul  C.  (Labor  Day),  arriving  there  that  Pittsburgh  section  of  that  organiza- 
Eklwards.  associate  editor,  San  Fran-  evening.  The  convention  will  recon-  tion  W^nesday  at  the  Hotel  Key- 
cisco  News,  will  deliver  the  keynote  vene  Tuesday  morning  at  the  Bev-  stone,  Pittsburgh,  on  the  labor  situa- 
address.  erly  Hills  Hotel.  A  trip  to  Hollywood  tion  in  the  country’s  newspaper  edi- 

The  California  Newspaper  Publish-  motion  picture  studios  will  follow,  torial  departments.  He  reviewed  the 
ers’  Association  will  be  host  to  the  with  luncheon  at  one  of  the  studios.  Society’s  program  for  modification  of 
delegates  at  the  Thursday  luncheon.  In  the  afternoon  the  delegates  will  the  Wagner  Act  so  that  no  employing 
William  S.  Kellogg,  Glendale  News-  tour  Hollywood  radio  studios.  Movie  publisher  may  contract  to  make  mem- 
Press,  CNPA  president,  will  preside,  scenario  and  radio  script  writing  will  bership  in  a  labor  union  a  pre-re- 
Addresses  will  be  given  by  Neal  Van  be  discussed  by  Hollywood  experts,  quisite  to  employment  in  the  news 
Sooy,  Azusa  Herald.  CNPA  first  vice-  In  the  evening,  the  University  of  department  of  his  publication, 
president,  and  Bill  Rogers.  Beverly 
Hills  Citizen,  son  of  the  late  Will 
Rogers. 

Raymond  Clapper,  Washington  col¬ 
umnist  for  Scripps-Howard  Newspa¬ 
per  Alliance  and  SDX  national  hon¬ 
orary  president,  and  Leo  Rosten, 
author  of  “The  Washington  Corres¬ 
pondents.”  will  take  part  in  a  sym- 
p>osium  on  “The  Washington  News- 
front”  at  the  Thursday  afternoon  ses¬ 
sion.  In  the  evening,  the  delegates 
will  be  guests  of  California  and  Oak¬ 
land  newspapers  at  a  dinner  at  the 
fair  grounds.  Speakers  for  this  occa¬ 
sion  are  yet  to  be  annoimced. 

Undergraduate  Affairs 
The  convention  will  move  to  Stan¬ 
ford  University  Thursday  night,  op¬ 
ening  Friday  morning  with  a  session 
devoted  to  undergraduate  and  profes¬ 
sional  chapter  affairs.  Paul  Harrison. 

NEA  Hollywood  correspondent,  will 
open  the  Friday  afternoon  program 
with  a  talk  on  “Pitfalls  of  Publicity 


EDITOR  &  PUBLISHER 
CALENDAR 

June  25-.30 — Pacific  Advertis¬ 
ing  Clubs  Assn.,  convention, 
Oakland,  Calif. 

June  25-28 — New  York  State 
Publishers  Assn,  and  Associated 
Dailies,  summer  conference.  Lido 
Beach  Hotel,  Long  Island. 

June  29-Julv  1 — Pacific  Coast 
Classified  Advertising  Assn., 
convention,  Oakland,  Calif. 

July  10-12— -National  Assn,  of 
Broadcasters,  annual  convention, 
Atlantic  City. 


Southern  California  and  Los  Angeles 
SDX  chapters  will  be  hosts  at  a  din¬ 
ner.  marking  the  final  phase  of  the 
convention. 

As  an  added  feature,  Pierre  Huss, 
chief  of  the  Berlin  bureau  of  Inter¬ 
national  News  Service,  will  address 
one  of  the  convention  sessions.  Mr. 
Huss,  a  graduate  of  Leland  Stanford 
University  and  a  member  of  Sigma 
Delta  Chi.  is  a  native  of  San  Fran¬ 
cisco. 


IN  a  w’ar-cloudtd  world, 
^  new  and  fiercer  perils 
threaten  our  Panama  Canal 
.  .  .  What  are  they  and  from 
what  direction  do  they 
come?  .  ,  .  How  well  pre¬ 
pared  are  we  to  defend  this 
vital  life-line?  .  .  . 


T  ho  HI  as  L 
Johnson, 


Department  Stores  led 
Reserve  District  with 
saifft  volume  running 


During  May,  1939," 
the  entire  Eigjbt% 


famous  World  War  corre¬ 
spondent  and  author  of 
books  and  articles  on  mili¬ 
tary  subjects  and  espionage, 
went  to  Panama  on  assign¬ 
ment  from  NEA  Service . . . 
The  result  is 


SIX 

Smashing 

STORIES 


which  client  editors  of 
NEA’s  budget  service  will 
have  on  their  desks  next 
week — at  no  extra  cost! 


(*  39  weeks) 


You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 


— WHAS—  (fonrier'^onntal 

OPERATORS  The  Louisville  Times 


Cltvtland’t  Homt  Newtpaptr 


NATIONALLY  REPRESENTED  BY  THE  BRANHAM  CO, 


24,  1939 
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PLANT  TO  PROSPER 

•k  AN  IDEA  THAT  VVAS  DEVELOPED  INTO 


AN  INSTITUTION 


Like  the  weather,  everyone  has  talked 
about  the  farmers’  problems,  particularly  in 
regard  to  crop  diversification,  but  very  few 
ever  did  much  about  it.  Back  in  1934  the 
Memphis  Commercial  Appeal  took  definite 
steps  to  put  an  idea  to  work  in  the  Mid-South. 

With  a  practical,  well-planned  promo¬ 
tional  idea,  The  Commercial  Appeal  started 
Want  to  Prosper,  stressing  diversification. 

The  very  first  year  about  2,000  farmers  in 
West  Tennessee,  Mississippi,  Arkansas  and  Southeast 
Missouri  enrolled  in  the  Plant  to  Prosper  campaign. 
The  main  idea  was  to  encourage  the  farmers  to  better 
their  conditions  and  adopt  a  self-sustaining,  *‘live  at 
home”  program. 


the  agricultural  extension  forces  of  the  Mid- 
South  (organizations  which  realized  the 
importance  and  tremendous  value  of  such  a 
campaign).  The  Commercial  Appeal  has 
developed  this  program  until  this  year 
more  than  32,000  farmers  are  partici¬ 
pating. 

National  recognition  and  acclaim  have 
been  accorded  this  outstanding  promotional 
endeavor  to  aid  the  farmer.  An  idea  has 
been  developed  into  an  institution. 

The  Memphis  Commercial  Appeal  has  been  a 
partner  in  progress  not  only  with  the  farmer  but  with 
manufacturers,  distributors  and  merchants  for  100 
years. 


H.  L.  Majure,  1938  Plant 
to  Protper  Champion. 
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Working  in  close  cooperation  with  the  agricultural 
division  of  the  Memphis  Chamber  of  Commerce  and 


In  the  Mid-South,  The  Commercial  Appeal  is  the 
only  media  which  really  gives 


1. 


2‘Way  Selling  Action 

The  Commercial  Appeal  sells  the  consumer  2.  The  Commercial  Appeal  sells  the  dealer  by 

by  its  established  reader  interest.  its  vast  trade  paper  influence. 


THE  COMMERCIAL  APPEAL 

Memphis 


A  Scripps-Howard  Newspaper 
National  Representative  —  THE  BRANHAM  COMPANY 
**More  Than  a  Newspaper  —  An  Institution** 


TENNESSEE 


Yost  Completes 
50  Years  With 
Globe-Democrat 

Honored  by  Associates  .  .  . 

Editor  of  Editorial  Page 

Since  1915 

A  book  bound  in  gold  leather,  con¬ 
taining  letters  of  felicitation  from  con¬ 
temporaries  in  journalism,  statesmen, 
and  other  admirers  in  all  parts  of  the 
nation,  was  presented.  June  21,  to 
Casper  S.  Yost,  editor  of  the  editorial 


Casper  S.  Yost  (left)  receiving  from  E. 
Lansing  Ray,  Globe-Democrat  president 
and  publisher,  a  book  bound  in  gold  leath¬ 
er  and  containing  letters  of  felicitation 
from  contemporary  journalists,  statesmen, 
and  intimate  friends,  commemorating  the 
jolden  anniversary  of  Yost's  service  vrith 
the  Globe-Democrat,  June  21. 

page  of  the  St.  Louis  Globe -Democrat. 
in  commemoration  of  the  fiftieth  anni¬ 
versary  of  his  service  with  that  news¬ 
paper. 

The  gift,  made  by  E.  Lansing  Ray, 
president  and  publisher  of  the  Globe- 
Democrat,  carried  also  a  flyleaf  of 
parchment,  on  which  was  a  hand 
lettered  and  illuminated  testimonial 
from  Mr.  Ray  and  the  officers  of  the 
paper.  The  presentation  was  made 
privately  in  Mr.  Ray’s  office  in  the 
presence  of  the  officers  of  the  paper 
and  members  of  Mr.  Yost’s  staff. 

Illuminated  Testimonial 

Imprinted  on  the  front  cover  was 
a  medallion  showing  a  profile  of  Mr. 
Yost.  The  illuminated  testimonial 
carried  the  following  tribute: 

“In  commemoration  of  his  half- 
century  of  distinguished  service  of  a 
journalist  to  his  profession;  his  gift 
to  literature;  his  promotion  of  under- 


Xational  advertisers  are  wise 
in  asking  a  newspaper  about  its 
local  advertUine  and  the  re¬ 
sponse  to  Merchant  messasres. 
THE  DAY  sets  a  new  pace  in 
this  i-i  pard.  Retail  sales  in  New 
London  alone  are  approximately 
$19,000,000  yearly.  That's  better 
than  the  t7.  S.  averaee.  Gainfully 
occupied  in  a  section  known  to  be 
self  -  sufficient,  prosperous  and 
proeressive.  the  approximately 
1.5.000  loyal  la  julers  of  THE  DAY 
constitute  a  SURE  sales  territory 
for  the  national  advertiser. 


standing;  his  contribution  to  the  com¬ 
munity  and  the  nation;  and  in  appre¬ 
ciation  of  his  nobility  of  character; 
his  intellectual  attainment;  and  his 
loyal  perseverance  in  a  great  cause, 
this  testimonial  is  presented  by  asso¬ 
ciates  at  the  St.  Louis  Globe-Democrat 
to  Casper  Salathiel  Yost.’’ 

One  page  of  the  book  carried  a  pic¬ 
ture  of  Mr.  Yost  at  the  old  red  desk 
which  he  and  two  predecessors  have 
used,  and  which  he  refuses  to  aban¬ 
don.  Another  carried  a  reprint  of  his 
favorite  among  his  own  editorials, 
that  of  Nov.  12,  1918.  signalizing  the 
World  War  Armistice. 

Casper  Salathiel  Yost  was  born  at 
Sedalia,  Mo.,  July  1,  1864,  and  was 
educated  at  the  common  schools  at 
Lebanon  and  Richland,  Mo.  His  ca¬ 
reer  as  a  journalist  began  at  the  age 
of  eight,  when  he  set  type  for  the 
Laclede  County  Leader,  Lebanon,  Mo., 
standing  on  a  chair  in  order  to  reach 
the  type  cases.  Later  he  moved  to 
St.  Louis,  where  he  served  on  the  old 
Daily  Chronicle,  and  as  telegraph  edi¬ 
tor  on  the  old  Missouri  Republican. 
He  joined  the  staff  of  the  Globe- 
Democrat  in  1889,  and  served  until 
1915  as  assistant  managing  editor  and 
Sunday  editor.  Since  February,  1915, 
he  has  been  editor  of  the  Globe-Demo¬ 
crat’s  editorial  page. 

Was  President  of  ASNE 

Mr.  Yost  was  the  prime  mover  in 
the  founding  of  the  American  Society 
of  Newspaper  Editors,  and  served  as 
president  of  that  organization  from  its 
inception  in  1922  to  1926.  He  has  also 
served  as  president  of  the  Missouri 
Society  of  The  Sons  of  the  American 
Revolution,  and  as  president  of  The 
St.  Louis  Author’s  Club. 

In  addition  to  his  editorial  duties 
he  has  found  time  to  write  several 
books,  including  “A  Successful  Hus¬ 
band.”  “Patience  Worth.”  “The  World  _ 
War,”  “Principles  of  Journalism.”  , 
“The  Quest  of  God.”  and  “The  Car¬ 
penter  of  Nazareth.” 

Mr.  Yost  holds  honorary  degrees  of 
LL.D..  awarded  by  Lincoln  Memorial 
University.  1926,  McKendree  College, 
1928,  and  University  of  Missouri,  1934. 
In  1932  he  was  awarded  a  medal  of 
honor  for  distinguished  service  in 
journalism,  the  award  coming  from 
the  School  of  Journalism  at  Univer- 
sitv  of  Missouri. 

He  was  married  in  1883  to  Miss 
Anna  Augusta  Parrott.  Of  their  three 
sons,  two  are  living,  Alfred  Clarence 
Yost,  and  Casper  Salathiel  Yost,  Jr. 

■ 

GROUP  BANS  PRESS 

Lee  Matthews,  of  the  Jackson 
(Mich.)  Citizen-Patriot  staff  and  As¬ 
sociated  Press  representative,  was  es¬ 
corted  peacefully  from  a  hall  where 
the  Direct  Credits  Society  was  holding 


Circulation 
for  May 

306,980 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  May,  1939. 

May  circulation  of  The  Sun¬ 
day  Sun  averaged  191,677  per 
Sunday. 

Everything  In  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


a  national  assembly  in  Jackson.  June 
11.  after  he  sought  to  cover  the  meet¬ 
ing.  Matthews  was  told  that  the  "cap¬ 
italistic  press"  was  not  recognized  by 
the  society. 

m 

Third  Akron  Shopping 
Guide  Suspends 

Akron,  O.,  June  19 — The  third  at¬ 
tempt  to  publish  a  throw-away  “shop¬ 
ping  news”  in  Akron  met  with  failure 
this  week. 

Eldward  Kahn,  who  twice  before 
had  attempted  similar  ventures,  has 
announced  the  suspension  of  the 
Akron  Shopping  Guide. 

The  latest  attempt  to  distribute  a 
free  sheet  started  with  eight  pages, 
fell  to  six.  and  later  to  four.  It  halted 
operations  on  June  6  after  a  six 
months’  experience. 

The  cause  of  its  failure  was  the  in¬ 
ability  to  attract  downtown  mer¬ 
chants.  with  the  exception  of  one 
merchant.  This  single  department 
store  used  a  page  a  week  from  the 
first  to  the  last  issues.  Advertising 
came,  for  the  most  part,  from  neigh¬ 
borhood  stores  and  a  few  smaller 
downtown  stores.  It  did  not  attract 
any  food  accounts,  and  only  a  scat¬ 
tering  of  automobile  business. 

The  first  effort  to  establish  a  shop¬ 
ping  guide  of  this  type  in  Akron  was 
in  1929.  It  lasted  until  1931.  An¬ 
other  effort  was  made  in  1936.  Pub¬ 
lished  by  a  local  printer,  it  was 
reported  to  have  lost  in  the  neigh¬ 
borhood  of  $10,000  in  its  15  months' 
existence.  It  met  with  sporadic  suc¬ 
cess  at  first,  but  following  an  attack 
on  chain  stores,  an  immediate  loss  of 
linage  resulted.  It  had  three  adver¬ 
tising  managers  in  the  15  months. 


Widow  Inherits 
Pulitzer  Estate 

Ralph  Fhilitzer.  former  publisher 
New  York  World,  and  vice-president 
of  the  Pulitzer  Publishing  Companj-  I 
which  publishes  the  St.  Louis  Pog 
Dispatch,  who  died  June  14.  left  his 
lesiduary  estate  in  trust  to  his  widen 
Mrs.  Margaret  Leech  Pulitzer,  of  New 
York,  it  was  revealed  on  June  3 
when  his  will  was  filed  for  probate  c 
Surrogates’  Court.  New  York.  Th; 
will  was  dated  June  20.  1938. 

The  will  directed  the  trustees  to  j 
hold  as  part  of  the  principal  of  the  | 
residuary  trust  all  shares  that  he  ; 
might  own  at  the  time  of  his  death  c  ' 
the  capital  stock  of  the  Press  Pub-  ' 
lishing  Company,  which  owned  the  ' 
World,  and  of  the  Pulitzer  Publish¬ 
ing  Company.  He  authorized  the 
trustees  to  sell  at  any  time  the  whole 
or  any  part  of  the  stock  of  the  t» 
companies  at  fair  market  values. 

The  trustees,  however,  are  directec 
first  to  offer  the  stock  of  the  Pres- 
Publishing  Company  to  his  brother 
Herbert;  to  the  Press  Publishing 
Company  and  to  his  brother,  Joseph.  ' 
a  trustee,  in  that  order.  If  the  stock 
of  the  Pulitzer  Publishing  Company  ..- 
to  be  sold,  it  is  to  be  offered  first  to 
Joseph,  the  Pulitzer  Publisher  Com¬ 
pany  and  Herbert. 


ANNENBERG  QUIZ 

The  federal  grand  jury  investigauo;: 
of  the  income  tax  of  M.  L  Annenberg 
Philadelphia  Inquirer  publisher,  wil 
require  the  remainder  of  June  and 
part  of  July.  U.  S.  Attorney  Wil¬ 
liam  J.  Campbell  announced  ths 
week. 


in  a 


Dayton  ranks  FlftST  in 
stotn  and  national 
avorago  por  eapito 
purehosos  of  g rotor* 
ios,  antomotivo  noods, 
gosolino  o  n  d  oils, 
m  o  n  *  s  and  tadios* 
woaring  opparol,  fur* 
nituro,  building  ma* 
toriols,  drugs,  ott. 
Considor  your  product 
in  this  wooitliy  mar* 
kot. 

Source— V»  S.  Deportment 
o/  Commerce. 


HRST 

MARKET 


Tho  Dayton  Doily  News 
ranks  FIRST  from  o 
standpoint  of  reader  and 
advertiser  acceptance. 
With  the  lowest  possible 
advertising  rate  on 
unduplicated  circulation, 
The  News  reaches  16,631 
more  homes  than  any 
other  newspaper  in  the 
rich  Miami  Valley.  A 
daily  average  of  62,599 
circulation  striking  at 
the  purchasing  power  in 
which  you  are  inter* 
ested.  Consider  your  ad¬ 
vertising  in  this  power¬ 
ful  newspaper. 

*Soiirce — .dudit  lliireau  <>/ 
Circulation  Piiltlishcr  t 
Statement. 


THE  DAYTON  NEWS 

Dayton,  Ohio 

Daily  and  Sunday— "Miami 
Pultlic  Servant  A'«».  I 


Dallas  News  Editors  Play  Vital  Roles  in  Daily  Lives  of 
Southwestern  People  >  >  >  >  >  >  > 


WILLIAM  B.  RUG6LES,  Associdta 
Editor  In  Chief,  is  melting  timely 
use  of  his  A.E.F.  eiperlence  and 
his  active  commission  in  the  re¬ 
serve  corps,  in  handling  editorials 
on  national  preparedness  and  in¬ 
ternational  affairs.  As  a  member 
of  the  Dallas  Traffic  Commission, 
1937-39,  he  has  kept  abreast  of 
traffic  needs;  and  his  editorship 
of  the  University  of  Texas  alumni 
magazine  attests  to  his  familiarity 
with  educational  problems. 


VICTOR  H.  SCHOFFELMAYER, 

News  Agricultural  Editor,  was  the  recipient 
of  the  first  annual  award  of  the  Dallas 
Agricultural  Club,  a  plaque  presented  for 
"Distinguished  service  to  Texas  agriculture 
The  occasion  was  marked  by  a  public  test 
monial  dinner  on  May  I,  attended  by  more 
than  400. 


GEORGE  WHITE,  Sports  Editor,  is  seers 
these  days  (or  nights)  at  Rebel  Field,  where 
he  is  official  scorer  for  the  Texas  League 
baseball  games.  He's  a  member  of  Grant- 
land  Rice's  advisory  board  for  Collier's  All- 
American  football  team;  a  member  of  the 
selection  committee  which  names  Southwest¬ 
ern  representative  for  National  Collegiate 
Athletic  Association's  basketball  team  cham¬ 
pionship  playoff;  is  frequently  called  to 
luncheon  clubs  to  discuss  seasonal  sports, 
championship  races;  Is  often  heard  on  the 
air,  interviewing  sports  celebrities,  or  being 
interviewed,  on  sports  subjects. 


LYNN  LANDRUM,  The  News'  Page  One 
columnist,  on  Invitation  addressed  the  Texas 
Senate  at  Austin,  on  April  I  I ;  also,  the 
House.  Senator  Joe  Hill  introduced  him  as 
"one  of  the  greatest  men  on  one  of  the 
greatest  newspapers  In  the  world." 


DR.  JOE  J.  TAYLOR,  Editor  In  Chief,  In  thl- 
serious  pose,  may  be  planning  his  bit  of  fun 
for  the  next  weekly  luncheon  session  of  the 
Dallas  Bonehead  Club — those  deflators  of 
stuffed  shirts  and  exponents  of  original  action. 
"State  Press"  continues  to  delight  thousands 
of  readers  of  his  column  with  gentle  humor 
solid  philosophy. 


STUART  McGregor, 

The  News'  Staff  Busi¬ 
ness  Analyst,  has  a  great 
load  off  his  shoulders 
by  having  completed 
the  huge  task  of  edit¬ 
ing  the  1939-40  edition 
of  the  Texas  Almanac 
I  and  State  Industrial 
(.(Guide — an  edition  ac- 
t  ^  claimed  as  the  best  In 
u  the  entire  line  of  Texas 
H  Almanac  Issues  since 

■I  1857. 


HARRY  C.  WITHERS,  Associate  Managing  Editor 
of  The  News,  in  his  thrice-a-week  column.  Is  rapidly 
winning  a  reputation  as  an  authority  on  local  matters. 

The  publication  staff  of  Dallas  Technical  High  School  ^  ;  5^ 
has  recently  Instituted  a  semiannual  award — honor  y|^ 
pins  to  be  known  as  the  Harry  C.  Withers  Journalism  ■jjpr 
Award.  The  name  was  selected,  the  staff  members 
said,  because  "we  feel  that  Mr.  Withers  exemplifies 
the  highest  standards  of  journalistic  citizenship  and 
the  latter's  humanitarian  Ideals." 

JOHN  ROSENFIELD,  Am.isements  Editor,  Theater  and  Music 
Critic  of  The  News,  travels  periodically  to  the  West  Coast  and 
the  East,  always  with  the  view  of  improving  relations  between 
the  provincial  metropolis  he  loves  and  the  big  towns.  New  York 
and  Los  Angeles,  that  feed  so  much  entertainment  and  art  to 
Dallas.  When  not  covering  shows,  writing  reviews,  directing 
i  his  department  and  editing  the  amusements  pages,  Rosenfield 
[  gives  lectures  on  music,  drama  and  motion  pictures  In  sundry 
I  schools  and  before  civic  groups. 


. . .  and  The  Dallas  Morning  News,  which  these  men  help  to  produce, 
is  a  welcomed  visitor  in  more  homes  today  than  ever  before  in  its 
history  ...  a  consultant,  an  entertainer,  a  helpful  interpreter  on  most 
things  that  go  to  make  up  modern  living.  Sell  the  readers  of  the  News 
cind  you  have  sold  the  Dallas  market! 

The  Dallas  Morning  News 

JOHN  B.  WOODWARD,  Inc.,  Representatives 

Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac,  Radio  Station  WFAA  (50,000  Watts) 


FCC  TO  LICENSE  STATIONS  FOR  ONE  YEAR 

FEDERAL  COMMUNICATIONS  COMMISSION  Thursday  in  Washinys 
announced  that  the  license  period  for  standard  broadcast  stations  he!^ 
after  will  be  one  year,  rather  than  six  months. 


lected  was  only  84%.  Thus  by  selling  lection  campaign,  featured  by  freqiie; 

By  CHARLES  E.  CALKINS  his  office  to  the  public  he  has  enabled  display  ads,  the  total  taken  in 

the  city  administration  to  reduce  the  $236,000,  a  clear  profit  of  $43,000  fi 
BRIDGEPORT,  CONN.,  is  winning  many  days  left  in  which  to  pay  their  tax  rate  by  approximately  five  mills.  Bridgeport! 

recognition  as  one  of  America’s  typi-  taxes  without  penalty.  It  is  28.3  mills  this  year,  while  if  the  Several  years  ago  Bridgeport  » • 

cal  industrial  cities,  but  in  one  respect  In  the  14  years  he’s  been  in  office  he  rate  of  collection  was  still  84%,  the  forced  to  levy  a  special  tax  to  nur 

it’s  unique.  It  has  a  tax  collector  who  has  collected  a  total  of  $102,000,000  tax  rate  would  have  to  be  more  than  the  heavy  load  resulting  from  the  de^ 
has  placed  his  city  in  the  first  rank  and  an  additional  $1,000,000  in  interest  33  mills  to  obtain  the  same  amount  of  pression.  The  tax  was  more  than  fox 
for  tax  payments.  And  he  has  done  charges.  money  to  run  the  city.  mills.  Taxpayers  protested  and  toi 

it  by  buying  display  advertising  in  Advises  Persistence  Another  example  of  Challenger’s  effi-  the  subject  to  the  courts.  The  S 

newspapers.  “Advertise  and  be  persistent,”  he  ciency  through  the  medium  of  display  preme  Court  declared  the  tax  lop; 

The  tax  collector  is  Howard  S.  Chal-  advises  tax  officers  who  would  like  to  advertising  is  given  in  Connecticut’s  and  Mr.  Challenger  collected  75^ 
lenger  who  happens  to  be  a  Repub-  duplicate  his  record.  old  age  assistance  tax.  the  amount  due  within  30  days  ir; 

lican  himself.  His  record  is  so  out-  Challenger  says  of  himself  that  he  The  tax  is  $3  a  year  for  every  voter  the  aid  of  a  4-column  ad  in  all  ck 

standing  that  he  has  served  under  vvas  “born  with  printer’s  ink  in  my  and  is,  in  effect,  a  poll  tax.  The  money  papers.  He  regards  this  as  his  mos 

Republican.  Democratic  and  Socialist  blood.”  At  the  age  of  nine  he  started  goes  to  the  state  to  pay  for  the  old  successful  advertisement, 

mayors,  certainly  no  mean  feat  in  it-  selling  papers.  He  left  school  when  age  pensions.  Unlike  most  taxes,  the  Bridgeport’s  fiscal  year  ended  Marx 
self  and  eloquent  testimony -as  to  his  he  was  12  in  order  to  handle  his  rapid-  various  cities  and  towns  don’t  pay  over  31.  There  was  a  drive  in  Mardij 
ability.  ly  growing  business  and  when  he  was  to  the  state  what  they  collect.  Each  collect  taxes.  During  the  month  Ck. 

Believes  in  Advertising  16  he  had  ten  boys  working  for  him.  town  is  given  a  quoU  and  must  pay  lenger  collected  nearly  $200,000  : 

Challenger  is  a  firm  believer  in  the  He  built  his  newspaper  circulation  that  amount.  Anything  over  that  sum  taxes — for  next  year!  That’s  hoii 

jMJwer  of  newspaper  advertising.  And  business  until  it  was  paying  him  $30,-  goes  into  the  town’s  general  fund  and  efficient  his  two-fold  method  of  ne»- 
he  practices  what  he  preaches  by  buy-  000  a  year  net.  In  the  meantime  he  is  pure  gravy.  But  any  deficit  must  paper  advertising  and  no  political  r.. 
ing  as  much  display  space  as  the  city  became  interested  in  politics  and  be  met  from  the  town’s  funds.  terference  works  out. 

administration  will  allow  him.  served  as  a  member  of  Bridgeport’s  To  most  of  the  state’s  towns  the  old  He  does  not  believe  in  frightens; 

Not  long  ago  the  newspaper  read-  Board  of  Education  and  was  also  a  age  tax  is  a  headache.  Most  of  them  people  to  collect  their  taxes.  He  b 
ers  of  Bridgeport  opened  their  papers  state  senator.  fail  to  meet  their  quota  and  have  to  53,000  accounts  for  real  estate  and 

and  discovered  this  two-column  ad.  When  he  was  appointed  tax  collec-  dig  into  the  general  fund  for  the  personal  property  taxes  and  82.0D 

four  inches  deep:  tor  by  the  state  legislature  in  1924,  he  balance.  accounts  for  the  old  age  astiiitarv 


1938  TAXES 
Are  Now  Due 

All  tax  bills  have  been  mailed 
according  to  the  records  of  this 
office. 

FAILURE  to  receive  a  bill  will 
not  exempt  you  from  the  payment 
of  taxes. 

It  is  your  duty  to  call  at  the  Tax 
Collector’s  Office  for  a  bill. 

Open  9  a.m.  to  5  p.m.  today 
929  Main  Street,  Bridgeport 
Howard  S.  Challenger 
Tax  Collector 


in  The  Wall  Street  Journal,  whicti 
executives  read  in  their  office?- 
your  point  of  sale. 

»  »  »  86  per  cent  of  The  Wall  Street 
Journal’s  circulation  is  read  byei 
ecutives  at  their  desks. 

^  ^  ^  It  gives  you.  per  advertisiit? 
chdlar,  more  readers  who  are  acti'e 

management-executives  of  industr. 

al  corporations  with  assets  of  ore. 
$1,000,000  than  any  other  publics 
tion — magazine  or  newspaper. 


Stealing  away  for  a  round  of  golf 
may  or  may  not  bring  you  a  piece 
of  business. 

^^♦But  your  time  is  well  spent  if 
you  become  more  impressed  with 
the  application  of  folloiv-through  in 
your  advertising  and  selling. 

*  *  •  Follow-through  cuts  golf  scores 
down.  It  also  pushes  sales  curves  up. 

*  *  4  If  you  promote  newspa¬ 
per  space  or  hank  service,  in¬ 
surance  <»r  raw  materials  to 
high  executives,  in  publications 
they  read  at  home,  you  cash  in 
by  following  through.  This  de- 
m  a  n  d  s  merchandising  your 
home-read  messages  at  low  cost_ 


NEWSPAPER 


•  The  Tribune  has  more  circula¬ 
tion,  daily  and  Sunday,  than  any 
other  Chicago  newspaper. 


Valuations  for  all  purposes 
Accounting  •  Taxes  •  Systems 
Confidential  Negotiations 


#  Advertisers  place  more  linage 
in  the  Tribune  than  in  any  other 
Chicago  newspaper. 


llud(*npyl. 

Van  Henthuysen,  Henry  &  Co. 

7U  Piii«*  Street*  New  York 


(Cljxcaijcr  O^ribuu^ 


FAMOIS  ILLISTRATORS 


whose  cover  designs  have 
distinguished  this  maga¬ 
zine  include: 


JAMKS  MONTGOMERY  FLAGG 
MrGl.F.I  LAND  BARCLAY 
ARTIILR  CROLCH 
JORJ  DARRIS 
JARO  FABRY 
NFI.I.  BRINKI  EY 
KARL  CORDREY 
HENRY  RAI.EIGH 
JOHN  LA  GATTA 
MALD  FANGEL 
II  B.  HOl.COMB 
MAJOR  FELTON 
and 

GEORGE  PETTY,  the  noted 
artist,  who  drew  this  lovely 
June  bride  for  the  Home 
Magazine  cover  of  June  3. 


HASHIEI  I.  HAMMETT 
GEORGE  JEAN  NATHAN 
10I«  MATTOX  MILLER 
DAMON  HLNYON 
THARA  SAMTFR  AIINSLOW 
MABCLERITE  MOOERS  MARSHALL 
bub  tONSIDINE 
DAN  PAKkER 
GRETTA  PALMER 
CHARI  ES  NEVILLE 
PEGGY  BACON 

mari;ahet  fishback 

MIRDOCK  PEMBERTON 
JACK  MOSHER 
RLBE  GOI.DHEKG 
HELEN  VIELSHIMER 
ALICE  KITIN 
HYPE  IGOE 
HILDECARDE  DOLSO.N 
LEONARD  HALL 
COl'RTNEY  RVLEY  COOPER 
MARJORIE  HILLIS 
and 

ARTHl'R  GITTERMAN 


'■--I- ERE  is  something  successfully  new,  in  a  newspaper  magazine  that 
has  proved  itself  beyond  challenge,  in  two  of  America's  greatest  evening 
newspapers.  There  is  no  Saturday  circulation  letdown,  even  at  an  in¬ 
creased  price  of  6ve  cents  to  readers.  Advertisers  like  it,  too.  In  tabloid 
format  with  many  pages  in  three  colors  anti  black.  Paced  to  1939  stream¬ 
lining  —  newspaper  realism,  magazine  quality. 

The  Saturday  Home  Magazine,  under  your  own  title,  is  available  to  se¬ 
lected  newspapers,  either  in  16-page  tabloid  format,  ready-printed  in 
color,  or  through  a  selection  of  pages,  and  for  Saturday  or  Sunday  publica¬ 
tion.  Several  important  newspapers  are  now  using  this  magazine,  and  the  tab¬ 
loid  comic  section,  with  pleasing  results  in  prestige,  revenue,  and  circulation. 


^'OOuCtD 


BV  KING  FEATURES  SYNDICATE.  INC.,  S35  E.  ASTH  ST,  NEW  YORK  CITY,  FOR  THE  NEW  YORK  EVENING  JOURNAL-AMERlCAN  AND  THE  CHICAGO  AMERICAN, 


45,000,000  Customers  for  Tobacco 
-with  Aid  of  Newspaper  Advertisin 
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EDITOR  &  PUBLISHER 


E  D  i;r 


ONE  "FREE  PRESS"  SPEAKS 

A  LAWYER  SPOKESMAN  for  a  VeniHtiit  {froup 

of  brewers  and  Wverafje  wludesalers  recently 
addressed  his  eolleapiies  on  advertising  jKilieies. 
He  referred  to  the  ineonsisteney  of  buying  adver¬ 
tising  space  for  l>eer  in  pajH^rs  witli  dry  editorial 
policies,  papers  '‘which  clnb  you  <in  the  head,”  and 
suggested  that  advertising  be  liniite<l  to  paj)ers 
with  "more  lilH-ral"  views.  He  cited  two  Vermont 
newspapers.  t>ne  morning,  one  evening,  as  chief 
"offemlers." 

The  morning  new.spai>er  recognized  its  image 
in  the  attorney's  words  and  ran  up  battle  signals. 
It  was  the  Hiirliiigtoii  Free  I^rcxx.  markedly  dry 
on  the  editorial  page,  but  not  <|uite  certain  tlur- 
ing  the  past  year  whether  acceptance  of  In'er  ad¬ 
vertising  was  .sound  i>ublic  ]M>licy.  The  Free 
Pre.ss  is  no  longer  uncertain.  Referring  to  the 
brewers'  meeting  on  June  ^0,  it  remarked: 

"So  far  as  this  new.spaper  is  concerned,  this 
misguided  group  has  barred  their  imlu.stry  from 
future  use  of  our  a<lvertising  columns.” 

We  report  that,  not  as  an  extraordinary  ))ro- 
cedure,  but  as  another  example  of  our  well-worn 
prec-ept  that  a  newspa|K*r's  advertising  space  is 
of  much  more  value  to  a  legitimate  advertiser 
than  as  indicate<l  by  the  rate  card.  The  advertiser 
gets  the  measure  heajx'd  uj»  and  running  over  when 
he  contracts  with  a  newsj)aj)er  for  a  bit  of  its 
white  -space.  When  he  asks  for  more  than  his 
contract  rights,  he  is  depreciating  the  newspaper 
Indh  as  a  community  .servant  ami  as  a  meditim 
for  his  own  message.  Alost  adverti.sers  know  that. 
We  think  the  Vermont  brewers  will  s<Hm  learn. 

UNION-OWNED  DAILY 

TNION  OWNERSHIP  of  daily  newspajH'rs  in 

the  Engli.sh-language  field  has  l)een  seldom  at¬ 
tempted,  and  still  le.ss  often  .succes.sful.  That  is 
the  obvious  truth  in  this  country.  In  England, 
the  Labor  Party  it  .self  for  .several  years  operated 
the  London  Daily  Heraid.  making  a  creditable 
new.spaper,  but  never  attaining  wide  circulation 
ft*r  its  views.  Not  until  the  paper  was  taken  over 
by  one  of  the  largest  publi.shing  hou.ses  in  Great 
Britain  did  it  get  into  the  millions. 

The  prospect  of  success,  we  believe,  is  not  too 
bright  for  the  union  operation  of  the  Mihrankee 
Post,  once  Victor  Berger’s  Socialist  Leader.  Ber¬ 
ger,  a  good  new.spaperman.  made  a  successful 
and  widely  quoted  paper  until  his  conscience  ran 
afoul  of  war-time  regidations.  Since  then,  it  has 
had  a  fairly  unhappy  career,  and  it  is  now  in  the 
hands  of  the  Milwaukee  Federated  Trades  Coun¬ 
cil,  an  -AFL  organization,  which  proposes  to  put 
the  bite  on  the  local  unions  for  upwards  of  $100,- 
000  for  the  production  of  a  “gcHKl  paper.” 

The  bite  is  evidently  on.  according  to  a  recent 
story  in  the  Mihrankee  Journal.  Tx)cal  trade 
unionists  are  being  told  to  take,  and  not  discon¬ 
tinue  the  Post — or  accept  the  consequencs,  which 
seem  to  include,  in  .some  unions,  stiff  fines  and 
possible  suspension  from  membership. 

In  the  present  relationship  between  .AFL  and 
CIO,  members  of  the  latter,  we  hear,  are  inclined 
to  l>e  cynical  about  the  “liberal”  program.  They 
can’t  be  dragooned  into  sub.seribing.  and  they  are 
quite  likely  to  throw  plenty  of  dead  eats  if  their 
su.spieions  are  verified.  That  difficulty  and  the 
question  of  whether  adverti.sers  will  patronize  a 
forced  circulation  paper  make  the  ec-onomie  fu¬ 
ture  an  acute  problem — one  for  which  many  times 
$100,000  may  not  be  .sufficient  financing.  .And 
fundamentally,  we  are  not  at  all  certain  that  any 
newspaper  can  succeed  against  the  internal  pres¬ 
sures  involved  in  such  collective  owner.ship. 


1  A  L 


Therefore,  thou  art  inexrusable;  O  man.  whoso¬ 
ever  thou  art  that  juilge>l :  for  wherein  thou  judges! 
another,  thou  eondemnesl  thyself,  for  thou  that 
judgest  doe>t  the  >ame  things.  Romans  11:1. 


"BAD"  NEWS  AGAIN 

IRA  HIRSCH.MANN,  New  York  retail  adver¬ 
tising  exi>ert.  can  generally  be  counted  ujK)n  to 
toss  an  apple  »>f  di.scontent  into  any  new.spaper 
audience,  and  he  ran  true  to  form  this  week.  He 
gave  the  New.spaper  .A<lvertising  Executives’  con¬ 
vention  a  fancy  dressing-down  for  the  preponder¬ 
ance  of  "bad"  international  news  on  their  front 
pages  of  recent  months.  In  the  face  of  such  news, 
he  claims,  there  can  l>c  no  firm  foundation  for 
busine.ss. 

His  charge  is  l>ecoming  fairly  common  among 
bu.sine.ss  men.  and  its  prevalence  may  l>e  hurting 
new.spa|>ers  more  than  their  “war  heads”  are  said 
to  Ik*  hurting  bu.siness.  There  i.sn't  a  «loubt  in  the 
world  that  the  problems  pre.st*nted  by  the  in¬ 
trigues  of  European  and  -Asiatic  powers  are  of  the 
most  .st*rious  character  for  this  country. 

We  don't  want  another  summer  of  1914,  with 
an  .America  bli.ssfully  indifferent  to  events  in  a 
plaw  called  Servia,  ignorant  that  the  pistol  fired 
at  an  archduke  had  set  fires  which  are  still  blaz¬ 
ing  iii  years  afterward.  We  want  the  news,  told 
without  pulling  punches  but  without  exaggera¬ 
tion.  We  have  to  know,  regardle.ss  of  whether 
department  store  sales  fall  off  after  each  flicker 
in  the  skies.  We  won’t  want  gue.sses.  optimistic 
or  otherwi.se.  in  the  papers.  It’s  up  to  every 
reader  to  do  his  own  gues.sing  from  the  facts  he 
can  gather  in  the  news,  influenced,  it  may  be,  by 
editorial  opinion  based  on  correlation  of  the  day's 
intelligence  with  what  has  gone  before.  News¬ 
papers  are  trying  to  work  that  way,  we  believe. 
Their  performance  might  be  more  highly  re- 
.spected  if  it  was  more  carefully  read  by  the  self- 
appointed  critics. 


"ETHICAL"  CENSORS 

I'NDER  THE  B.ANNER  of  “profes.sional  ethics.” 

we  have  noted  recent  efforts  by  trade  associa¬ 
tions  to  restrict  adverti.sing  of  their  members. 
Every  legislative  .ses.sion  has  many  such  bills  on 
its  calendar.  Few  pass,  but  the  New  York  law 
limiting  the  advertising  of  optometri.sts  did  get  by. 

Pennsylvania  refused  to  pass  a  law  barring 
price  advertising  by  undertakers,  but  the  state 
funeral  directors’  board  is  now  advising  its  mem¬ 
bers  that  they  cannot  u.se  prices  in  their  news¬ 
paper  advertising. 

If  ethics  are  involved  at  all.  their  connection 
with  advertising  is  incidental.  .Any  violation  of 
ethics  comes  in  failure  to  perform  advert i.sed 
promi.ses.  If  the  advertising  is  truthful,  we  can 
.see  no  rea.son  why  the  public  should  not  know- 
in  advanw  the  price  of  profes.sional  services  it 
wants  to  buy.  .A  .shy.ster  who  advertises  will 
neither  reform  nor  go  out  of  bu.sine.ss  beeause  he 
can’t  adverti.se.  but  there  is  rea.son  to  fear,  if  the 
mrK)ted  restrictions  on  adverti.sing  become  effec¬ 
tive,  as  the  Pittsburgh  Press  points  out,  the  final 
result  will  be  suspension  of  more  newspapers  and 
heavy  additions  to  the  unemployed  ranks.  That’s 
a  con.sideration  not  to  be  lightly  di.smis.sed. 


FOR  MORE  ADVERTISING 

WHILE  WE  .AGREE  entirely  with  the  spirit 
which  prompted  the  adoption  of  the  “new 
car  rate"  re.sohition  by  the  NewspajK*r  .Advertising 
Executives,  we  lK*lieve  that  its  principal  meaninj; 
is  again  that  new .spairers  are  fighting  the  battles 
of  others  rather  than  their  ow  n.  The  effort  of  a 
newcomer  in  the  automobile  field  to  sell  small 
cars  through  dei>artmetit  stores,  at  tlepartment 
store  rates  in  newspa|K*rs.  might  have  reduced 
newspaiH*r  revenues  somewhat.  Its  main  impli¬ 
cation  was  unfair  com|K‘tition  against  dealers 
who  are  paying  the  established  automotive  ad¬ 
vertising  rate. 

It  has  U'en  the  o)>inion  of  Editor  i  Pvblisheh 
for  several  years  that  the  ine(|ualities  of  news- 
paj»er  rates  constitute  a  major  obstacle  to  the 
siicce.ssful  promotion  of  new.spajK'r  advertising. 
Tliey  are  not  an  impa.ssiblc  t>bstacle.  but  they  are 
nevertheless  a  hindrance  to  the  projK'r  .selling  of 
newspajK-r  space.  Newspapers  have  lost  thou¬ 
sands  of  dollars  by  diversion  of  “general”  adver¬ 
tising  through  local  channels  at  retail  rates,  but 
we  Irelieve  it  is  far  more  imjKirtant  that  the  suc- 
r-e.ss  of  the  arivertising  it. self  was  imperilled  by  the 
tolerance  of  .such  practices. 

Out. side  of  the  department  .store  circle,  few 
retail  dealers  are  conscious  of  the  necessity  of 
adeejuate  and  sustained  space  in  newspapers.  They 
.seldom  realize  that  an  inadequate  campaign, 
either  in  .space  or  duration,  is  a  waste  of  money 
and  energy.  .And  in  their  eagerness  to  get  any 
.scherlules  newspapers  al.so  have  been  blind  to  the 
damage  they  were  doing  their  own  medium  by 
accepting  campaigns  which,  by  their  inadequacy, 
were  foredoomed  to  failure. 

The  SNPA  convention  la.st  week  heard  a  com- 
pari.son  by  J.  I.  Meyerson  of  Oklahoma  City  on 
the  u.se  of  newspapers,  magazines,  and  radio  by 
important  adverti.sers.  In  almost  every  com- 
pari.son.  newspapers  were  behind  the  eight  baD 
Few  of  their  campaigns  ran  the  13  weeks  which 
is  regarded  as  minimum  by  the  broadcasting  sta¬ 
tions.  Much  of  the  spac*e  averaged  well  under 
the  equivalent  of  the  15-minute  period  which 
radio  con.siders  the  minimum  for  a  selling  unit. 
.According  to  Mr.  Meyerson,  broadcasting  rate 
cards  both  compel  the  adequate  use  of  the  me¬ 
dium  and  offer  inducements  for  more  than  mini¬ 
mum  u.se.  Few-  new  spapers  can  tell  a  similar  story. 

If  general  advertisers  w-ere  using  newspapers  in 
the  numbers  they  should  be.  and  w-ith  space  ami 
time  schedules  adjusted  to  their  selling  jobs  in 
each  new  spaper’s  market,  we  believe  that  the  dif¬ 
ferential  betw-een  retail  and  general  rates  would 
soon  become  a  dead  letter.  If  rate  cards  were 
adjusted  to  give  the  department  store  the  beneht 
of  its  large  space  and  frequency  of  insertion,  with 
smaller  and  less  frequent  adverti.sers  enjoying 
mathematically-  comparable  charges,  the  useful- 
ne.ss  of  the  space  salesman  would  be  tremendously 
widened.  He  could  think  in  terms  of  the  adver¬ 
tiser’s  problem,  free  from  such  considerations  as 
to  whether  the  department  store,  the  retail, 
automotive,  or  the  general  rate  wouhl  apply- 
other  media  goes  to  the  market  place  handicapped 
by  a  lot  of  outw-orn  terminology-,  and  the  sooner 
the  newspaper  gets  back  to  .simple  rates  and  in¬ 
telligible  regulations,  the  .sexmer  busine.ss  will  le- 
turn  in  the  volume  nee<le<l  to  support  the  daily 
press  efficiently-. 

WHERE  SIGNmCANCE  ENTERS 

M.ATERI.AL  things  are  indifferent,  but  how 
handle  them  is  not  indifferent. 

Epictetus. 
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ern  Virginia,  Inc.,  regional  chamber 
of  commerce.  Mr.  Chapman  is  one 
of  the  vice-presidents  of  the  organiza¬ 
tion. 

“  James  L.  McGovern,  editor,  Bridge- 

MERRILL  C.  MEIGS,  Chicago  port  (Conn.)  Times-Star  and  his  po- 

ning  American  publisher,  was  me  ijtical  writer,  Frank  J.  Quinlan  ad- 
principal  speaker  at  the  annual  llli-  dressed  the  Bridgeport  Women’s  Traf- 
nois  department  Assn,  at  its  concluding  session  of 
encampment  of  ^  course  on  traffic  duties. 

I^orei^n^*Wars  at  George  Campbell,  editor,  Oioosso 
R  Wf  H  Ill  (Mich.)  Argus-Press,  has  been  reap- 
oc  or  ,  . ,  pQjjjjgd  to  the  state  boxing  control 

■  board  by  Gov.  Luren  D.  Dickinson. 

Pa^‘,  publUher;  ,  ^eOTge  F.  Bc^th,  publisher,  Worces- 
w  nf  /r  h  «  r  (M^ss.)  Telegram  and  Gazette  was 

trr.r,r,  ^  PorviiR  recipient  of  a  Master  of  Arts  de- 

l^an'nd  Amer: 

.  :ii  „„„  Williamstown,  Mass. 
ica»i,  will  con¬ 
tinue  as  chair-  J-  G.  Sturtevant,  son  of  the  late  J.  L. 
man  of  the  state  Sturtevant,  at  his  death  president 
Marrill  C.  Meigs  commi-ssion  ap-  of  th®  Wausau  (Wis.)  Daily  Record- 
pointed  by  Gov.  Herald,  has  been  elected  to  succeed 
Raymond  E.  Baldwin  to  study  revision  his  father  by  the  board  of  directors, 
of  Connecticut  election  laws  for  an-  He  was  also  elected  general  manager 
other  two  years  by  direction  of  the  and  treasurer,  and  through  action  of 
General  Assembly.  Mr.  Pape  ren-  the  directors,  assumes  the  post  of  pub- 
dered  a  report  on  behalf  of  his  board  lisher.  Appointment  of  W.  F.  Mc- 
but  the  only  action  taken  was  to  Cormich.  the  last  four  years  office 
authorize  the  continuance  of  the  nianager,  as  business  manager,  as- 

sistant  secretary-treasurer,  and  Mrs. 

‘  U.  S.  Senator  Carter  Glass,  of  Vir-  ®  cashier  has  been 

gmia,  publisher  of  the  Lynchburg  announced  by  the  new  publisher. 
News  and  Advance,  has  predicted  G.  Kates,  editor  and  manager, 

that  his  colleague.  Senator  Harry  Claremore  (Okla.)  Daily  Progress,  has 
Flood  Byrd,  also  of  Virginia,  and  been  appointed  a  member  of  the 
publisher  of  the  Winchester  Star,  committee  to  administer  the  $76,000 
•will  lick  the  pants  off  whoever  may  Will  Rogers  memorial  fund  recently 
run  against  him”  for  his  State’s  Dem-  presented  to  the  University  of  Okla- 
ocratic  senatorial  nomination  next  homa  by  the  Oklahoma  Will  Rogers 
vpar  memorial  commission. 


FOLKS  WORTH 
KNOWING _ 

G.  ALBERT  STEWART,  48,  during 
the  past  22  years  has  served  as 
managing  editor  of  the  Clearfield 
(Pa.)  Progress, 
but  he  has  not 
limited  himself 
to  the  activities 
of  that  position 
for  in  the  last 
nine  years  he  has 
become  secre¬ 
tary  -  treasurer, 
principal  owner 
and  publisher  of 
the  paper. 

He  began 
working  for  a 
living  at  the  age 
of  14  years,  go- 


S.  Albert  Stewart 


Sen.  Arthur  Capper,  publisher  of 
Capper  Publications,  Topeka,  Kan., 
has  been  re-elected  honorary  vice- 
president  of  the  Washington  Animal 
Rescue  League. 

Grove  Patterson,  editor,  Toledo 
Blade,  was  awarded  the  degree  of  doc¬ 
tor  of  laws  at  the  56th  annual  com¬ 
mencement  last  week  of  the  Univers¬ 
ity  of  Toledo.  Mr.  Patterson  was  the 
13th  person  to  receive  an  hnorary  de¬ 
cree  in  the  history  of  the  university. 

E.  Robert  Stevenson,  editor-in- 
chief,  V/aterbury  (Conn.)  Republican 
and  American  and  Howard  E.  Com¬ 
stock,  political  writer  for  the  Bridge¬ 
port  (Conn.)  Post-Telegram  addressed 
the  recent  institute  of  politics  spon- 
Mred  by  the  Connecticut  League  of 
Women  Voters  at  Connecticut  Col¬ 
lege,  New  London.  Both  spoke  on  the 
value  of  the  expose  of  lobbyists  in 
Connecticut. 

Louis  Seltzer,  editor  of  Cleveland 
ploys  shortstop  on  the  daily’s 
softball  team,  which  is  a  member  of 
ne  Cleveland  newspaper  league. 

Kimball,  publisher  of  the 
UeQueen  (Ark.)  Bee  and  Daily  Citi- 
has  purchased  an  interest  in  the 
•  ^olia  (Ark.)  Banner-News  and 
'm  move  to  ffiat  city.  J.  C.  Hutchin- 
will  continue  as  president  of  the 
"’hich  has  purchased 
pr« including  a 
/  tCimball,  is  second  vice-pres- 
tion  Arkansas  Press  Associa- 

^®hins,  publisher,  Conway 
RnX-  Cabin  Democrat,  and  Mrs. 

automobile 

at  Wa°i,-  include  stops 

tfjji  ■''Sion,  New  York  and  Mon- 

a  ^  Doucette  has  purchased 
Ontario  (Cal.) 
Seller.,’  ”  announced  by  Dean  D. 
taken  ’  ^f'^l’hsher.  Mr.  Doucette  has 
advertising  and  Mr. 

U  p  '^°”hnues  as  managing  editor. 
;(Va\  T*'-  editor,  Roanake 

il'“ociuet  h^u’  ®  speaker  at  the 
Bluefield  (W.  Va.) 
I  June  15  by  Southwest - 


J.  Fred  Essary,  head  of  the  Balti¬ 
more  (Md.)  Sun’s  Washington  bureau, 
addressing  the  44th  annual  convention 
of  the  National  Association  of  Credit 
Men,  in  Grand  Rapids,  Mich.,  June 
(Continued  on  next  page) 


ing  through  the  sundry  business  as¬ 
sociations  with  which  young  men 
generally  associate  themselves.  He 
achieved  recognition  for  his  ability 
before  he  was  26  when  he  was 
made  an  executive  of  an  industrial 
firm. 

He  then  joined  the  editorial  staff  of 
the  Progress.  He  says  that  his  educa¬ 
tion  was  limited  to  grade  school,  home 
study  and  business  college,  which  he 
attended  after  working  hours. 

He  has  served  as  a  member  of  the 
Republican  State  Committee,  and  as 
a  member  of  the  Pennsylvania  State 
Legislature.  He  was  also  a  member 
of  the  Executive  Committee  of 
the  Pennsylvania  Publishers  Asso¬ 
ciation. 

He  is  past  president  of  the  Rotary 
and  Commercial  clubs  and  Chamber 
of  Commerce. 

He  is  married  and  is  the  father  of 
three  daughters. 


A  REC 

:ORD 

The  New  EDGAR  BERGEN  Comic 

\ 

“MORTIMER  and  CHARLIE” 

has  already  been  sold  to 

81  leading  papers  in  the 

United  States  and  Canada.  A  representative  list 

follows: 

Atlanta  Journal 

New  Orleans  Times-Picayune 

Baltimore  Sun 

Ottawa  (Ont.)  Citizen 

Boston  Herald  &  Traveler 

Peoria  Star 

Chattanooga  News 

Philadelphia  Inquirer 

Chicago  Times 

Quebec  Le  Soleil 

Cincinnati  Enquirer 

Rochester  Times-Union 

1  Cleveland  Plain  Dealer 

Sacramento  Union 

Davton  News 

Salt  Lake  City  Deseret  News 

Detroit  News 

San  Antonio  Express 

Edmonton  Journal 

.San  Francisco  Chronicle 

Elmira  Star>Gazette 

Shreveport  Times 

Ft.  Worth  Star  Telegram 

Sioux  City  Journal 

Harrisburg  Patriot 

Springfield  (HI.)  Slate  Register 

Hartford  Times 

Springfield  (O.)  News 

Houston  Post 

Toronto  Star 

Indianapolis  Star 

Tulsa  World 

Johnstown  Tribune 

Vancouver  Sun  1 

Joplin  (Mo.)  Globe 

Victoria  (Colonist  1 

Little  Rock  Arkansas  Democrat 

Waco  News  Tribune 

Memphis  Commercial  .Appeal 

Washington  Star 

Nashville  Tennessean 

Winnipeg  Free  Press 

The  daily  strip  will  begin  Monday.  July  10.  and 

the  Sunday  eolor  page.  July  16. 

If  your  territory  is  still 

upon,  wire  or  phone  collect 

for  a  quotation. 

McNIauji$ht:  Syndicate.  Inc. 

4ar«M>nwieh.  4'onn. 

V.  V.  McNITT 

CHARLES  V.  McADAM 

Chairman 

President 

^’hat  editors  say 
about 

ERNIE 

PYLE 


an  d 

his  daily  e  o  1  ii  m  n 

ROVING 

REPORTER 

‘‘One  of  the  strongest  features 
in  our  paper.”  —  Edtvard  T. 
Leech,  editor.  The  Pittsburgh 
Press. 

•‘The  hest  puller  we  have.  Throw 
the  rest  away,  hut  gimme  Pyle.” 
— John  T.  O’Rourke,  managing 
editor.  The  Washington  Daily 
ISews. 

“Ernie  Pyle’s  eolumn  is  tops.” 
— Louis  B.  Seltzer,  The  Cleve¬ 
land  Press. 

“Sharing  top  hilling  with  Peg* 
ler,  Broun,  Mrs.  Roosevelt  and 
[  General  Johnson.”  —  W.  /V, 
Biirkhardt,  editor.  The  San 
Francisco  News. 

Pretty  loud  applause  for  so  quiet 
^  a  feature.  But  that’s  the  odd 
i  thing  about  it:  it's  quite  unspee- 
tacular,  except  for  its  success. 

I  Would  you  like  to  see  samples? 

'XlHitiiL. 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  29 

15.  predicted  there  would  be  no  war 
in  the  immediate  future  because  Ger¬ 
many  “will  take  what  she  can  get — 
short  of  a  fight.” 

Anne  O’Hare  McCormick,  of  the 
Neu'  York  Times  editorial  staff,  was 
recently  awarded  a  Doctor  of  Laws 
degree  by  Smith  College.  Northamp¬ 
ton,  Mass. 

Ralph  E.  Reed,  publisher,  Kenne¬ 
wick  (Wash.)  Courier-Reporter  has 
been  named  president  of  Washington 
Newspaper  Publishers’  Assn.  Others 


named  were  Hill  Williams,  Pasco  Her-  ern  North  Carolina  district  of  Lions  which  his  father.  J.  A.  Hardman,  is 

International.  He  is  a  former  pres-  publisher. 

ident  of  the  Raleigh  club.  Miss  Mary  Mahoney,  Bostmi  Glob* 

Ben  Chatfield,  sports  editor,  Macon  staff  reporter,  is  one  of  the  few  women 


EDITOR  &  PUBLISHER 


Ineludinr 

The  Journalvt,  merged  1907 ;  Nttptpaptrdom,  merged 
1925;  Tht  Fourth  Eitatt,  merged  1927. 

Titlet  Patented,  Regiitered  Content!  Copyrighted 
The  editor  &  PUBLISHER  COMPANY,  Ikc. 
Jaues  Weight  Beown,  PresidtrU  and  Publuhrr 
James  W'eicbt  Beowh,  Je,  Fict-President 
Chaeles  B.  Geooues,  Treasurer 
Chae.  T.  Stuaet,  Secretary 
Aetbue  T.  Robb,  Editor 

_ Waeeen  L.  Bassett,  Director _ 

General  Offices: 

Seventeenth  Floor  Old  Timet  Building 
42nd  Street  tnd  Broadwty,  New  York  City,  N.  Y. 
Telephones: 

BRyant  9-3052,  3053,  3054,  3055  and  3056 
The  Oldest  Publisbees’  and  Adveetisees' 
_ JOUEWAL  IN  AmEEICA _ 

Aetbue  T.  Robb,  Editor;  Waeeen  L.  Bassett, 
Uanaiint  Editor;  Robeet  U.  Beown,  Associate 
Editor;  Waltee  E.  Schneidee,  Neat  Editor;  John 
I.  Clodcbee,  Maelen  E.  Pew,  Je.,  Stefben  J. 

Moncbae. _ 

James  Weight  Beown,  Je.,  Assistant  PutHsher; 
Cbaeles  B.  Geoomeb,  General  Manater;  Chaeles 
T.  Stuaet,  Adoertisini  Director;  Ge«ece  H.  Steate, 
Circulation  Manater, 

IFashiniton,  D.  C.  Correspondent:  Geneeal  Peess 
Assocution,  James  J.  Butlee  and  Geoece  H. 
Manning,  Je.,  1223  National  Press  Club  Bldt., 
Phone  Metropolitan  1080. 

Chicato  Correspondent:  Geoege  A.  Beandenbuec, 
921  London  Guarantee  and  Accident  Buildint,  360 
North  Michigan  Aoe^  Tel.  Dearborn  6771. 

Pecifie  Coast  Correspondents;  Camfbell  Watson, 
2132  Derby  Slr/rtBcrkelcy,  CaU  Telephone:  Thorn- 
wall  5557;  Ken  Tatloe,  1215  North  Hobart  Boul., 
Lm  Angeles,  Telephone,  Hempstead  5722.  Adoer¬ 
tisini  Representative:  Dhncan  A.  Scott  &  Co.,  Mills 
BuiUini,  San  Frandtce;  Telephone  Sutter  1393; 
Western  Pacific  Bnildint,  Las  Angeles,  Telephone 
Prospect  1975. 

London  Office:  Allan  Delafons,  Manner;  18 
Etcletton  Square  Mews,  London,  S.  W.  1,  England. 
Paris,  France  Correspondent;  Beenhaed  Ragnee,  25 
Rue  Renneiuin,  Telephone  Etoile  07-70.  Paris, 
France,  Represeraatioe:  Stdnet  R.  Claeee,  Inter¬ 
national  Service,  76  Rut  dts  Petits-Champs,  Tele- 

phone  Opera  66-27. _ 

Far  Eeutern  Correspondents:  Hans  R.  Johansen. 
c-o  Osaka  Mainichi,  Osaka,  Japan  and  James  Shen, 
the  Centre  Newt  Agency,  Hung  Wu  Road,  Nanking, 

China. _ 

Disflat  Adveetising  rates  effective  Dec-  1,  1937; 
85c  per  agate  line  or  series  ol  insertions  at  follows: 


Size! 

Liaei 

Agate 

1 

Time 

6 

Timet 

13 

Timet 

26 

Timet 

1  52 
Timet 

Page 

KPage 

KPag* 

KPage 

VfiPage 

672 

336 

168 

84 

42 

$275 

154 

85 

55 

33 

$234 

131 

72* 

47* 

28* 

$220 

123 

68* 

44* 

26* 

$206 

116 

64* 

41* 

24* 

$182 

103 

57 

37 

22 

a  cost  of  $22,  per  week  earns  at  low  a  rate  on  a  52 
time  basis  as  any  other  schedule  namely,  $182  per 
page;  $103  half  pan;  $57  quarter  page.  *Quartar, 
eighth  and  sixteenth  pages  mutt  be  on  deffnite  copy 
schedule. 

Classified  eates:  ilk  per  agate  line  one  time;  70c 

per  agate  line  four  timet. _ 

Situations  wanted:  50c  per  ante  line  one  time; 
40c  per  agate  line  four  timet  (o 
the  line).  _ 


(count  five  words  to 


SuBscEimoN  eates:  By  mail  payable  in  advance 
United  States  and  Island  Pottestiooa,  $4  per  year; 
^nada,  $4.W;  Foreign,  $5. 

Club  eates:  The  club  rates  are  applicable  to  all 
tubscriptioot  in  any  one  organization — whether  paid 
for  by  the  company  or  individuals.  Three  subscrip¬ 
tions  to  separate  addresses  for  one  year  each  or  one 
subscription  for  three  years,  $10;  five  subscriptions 
to  different  addresses  for  one  year  each  or  one  sub¬ 
scription  for  five  years,  $15;  ten  subscriptions  one  year 
each  or  one  for  ten  years.  $25.  Member  Atto- 

dated  Business  Papers. _ 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
irith  an  average  certified  net  paid  “A.B.C."  at 
follows : 


Six  Mootbi 

Ended 

Net 

Paid 

Total  Dit*  1 
tributioQ  ' 

June  30.  1938 . 

•  1937 . 

•  1936 . 

•  1935 . 

•  1934 . 

•  1933 . 

•  1932 . 

•  1931 . 

•  1930 . 

•  1929 . 

•  1928 . 

12,360 

11,482 

10.778 

10,225 

9,369 

8,796 

9,920 

10,497 

10,816 

9,878 

8,982 

13,312 
12,751  I 
11,801  1 
11,333 
10,592 
10,320 
10,987 
11,569 
12,216 
11,105 
10,223 

aid,  treasurer,  and  C.  B.  Lafromboise, 
Etimnclau:  Courier-Herald,  secretary. 

In  The  Business  Office 

GEORGE  BURBACH,  St.  Louis  Post- 
Dispatch  advertising  director,  and 
family  will  leave  July  17  for  a  three- 
week  South  American  cruise. 

Robert  K.  F.  Drew,  advertising 
manager,  Milwaukee  (Wis.)  Journal, 
and  Benn  Kinovsky,  advertising  di¬ 
rector,  Milwaukee  Sentinel,  have  been 
elected  to  the  board  of  governors  of 
the  Milwaukee  Advertising  Club. 

H.  E.  Downing,  controller  of  the 
Los  Angeles  Times,  returned  last  week 
on  the  Mariposa  from  a  trip  to  Aus¬ 
tralia. 

J.  M.  Blalock,  general  manager  of 
Columbia  (S.  C.)  State,  has  been 
named  general  chairman  of  the  1939 
Christmas  seal  sales  committee  of  the 
Richland  Anti-Tuberculosis  Assn. 

Raymond  Beach,  circulation  man¬ 
ager,  Springfield  (Mass.)  Republican, 
for  the  last  36  years,  has  retired.  His 
successor  has  not  yet  been  named. 

Frank  S.  Hoy,  business  manager, 
Lewiston  (Me.)  Sun-Joumal,  re¬ 
cently  was  awarded  a  Master  of  Arts 
degree,  and  Eric  Hodgins,  publisher. 
Fortune  magazine.  Doctor  of  Letters, 
at  Bates  College,  Lewiston,  Me. 

Joseph  E.  Rowett,  circulation  man¬ 
ager,  Waterbury  (Conn.)  Republican- 
American  is  on  vacation,  scheduled 
to  attend  the  circulation  managers 
convention  at  Indianapolis  and  then 
visit  his  mother  in  Arkansas. 

Miss  Ruth  Buckner,  secretary  to 
Jack  Estes,  Dallas  News,  retiring 
ICMA  president,  holds  the  distinction 
of  serving  as  secretary  to  two  ICMA 
presidents.  Miss  Buckner  was  pre¬ 
viously  secretary  to  M.  W.  Florer, 
former  Dallas  News  circulation  man¬ 
ager,  who  served  as  ICMA  president 
in  1924. 

Glen  Morrison,  formerly  circulation 
manager  of  the  old  Toledo  News  Bee 
and  the  recently-suspended  Oklahoma 
City  News,  has  joined  the  newspaper 
boy  insurance  department  of  the 
Washington  National  Life  Insurance 
Company  as  a  sales  representative. 

Louis  G.  Buisch,  assistant  general 
manager,  Hornell  (N.  Y.)  Tribune 
addressed  the  graduation  class  of  the 
Federal  Commercial  Schools  at  Hor¬ 
nell,  June  16. 

In  The  Editorial  Rooms 

GEORGE  W.  MeVEY,  managing  edi¬ 
tor,  Butte  Montana  Standard  and  ■ 
Mrs.  MeVey,  are  the  parents  of  a 
daughter  born  June  13.  There  is  an¬ 
other  child.  Mary  Clare  MeVey. 

George  F.  Lounsbury,  editorial 
writer,  Milwaukee  Sentinel,  has  been 
elected  and  installed  grand  master  of 
Masons  at  the  55th  annual  commimi- 
cation  of  the  Grand  Lodge  of  Free  and 
Accepted  Masons  of  Wisconsin. 

Albert  I.  Prince,  news  editor,  Hart¬ 
ford  Times,  who  has  been  chairman 
of  the  Connecticut  State  Board  of 
Education  for  several  years,  has  been 
re-appointed  for  a  six-year  term  by 
Gov.  Raymond  E.  Baldwin. 

Frank  M.  Huckins  has  resigned  as 
news  editor,  Springfield  (Mass.)  Daily 
News.  Frank  Kelly,  assistant,  be¬ 
comes  news  editor. 

Thomas  H.  Collins,  Atlanta  Journal 
copy  editor,  fractured  his  right  arm 
just  above  the  wrist,  while  playing 
tennis  in  that  city  recently. 

Neil  Hester,  state  editor,  Raleigh 
(N.  C.)  News  &  Observer,  has  been 
elected  district  governor  for  the  East- 


(Ga.)  Evening  News,  June  12  was 
elected  chairman  of  the  Macon  Sandlot 
Baseball  Commission. 

Eugene  Du  Bois,  financial  editor, 
Brooklyn  Eagle,  resigned  effective 
June  24  to  join  the  Pennsylvania  Rail¬ 
road’s  public  relations  staff. 

John  Procter,  writer  for  Washing¬ 
ton  Evening  Star  on  matters  of  Dis¬ 
trict  of  Columbia  history,  was  awarded 
an  honorary  degree  of  Doctor  of  Laws 
by  National  University,  Washington, 
June  13. 

J.  B.  McKinley,  oil  editor,  Ardmore 
(Okla.)  Ardmoreite,  has  resigned  to 
become  managing  editor  of  the  Mag¬ 
nolia  (Ark.)  Banner-News,  relieving 
Mrs.  W.  M.  Jones.  The  appointment 
was  made  by  Ray  Kimball,  who  re¬ 
cently  purchased  a  stock  interest  in 
the  Banner-News. 

George  W.  Stark,  veteran  Detroit 
News  writer  will  conduct  a  course  in 
news  writing  and  drama  criticism  at 
the  Nahma  Vacation  school,  Nahma. 
Mich.,  Aug.  13-26. 

Ernest  M.  Howell,  who  was  grad¬ 
uated  from  the  University  of  (Georgia, 
Henry  W.  Grady  School  of  Journal¬ 
ism  this  semester,  has  been  named  city 
editor  of  La  Grange  (Ga.)  Daily  News. 

Robert  Loftus,  former  Bufialo 
(N.  Y.)  Times  police  reporter,  and 
John  Kindelan,  Times  federal  re¬ 
porter,  have  joined  the  Rochester 
News. 

Lowell  Redelings,  Hollywood  (Cal.) 
Citizen-News  sports  writer,  became  a 
father  June  12  when  a  son  was  born 
to  Mrs.  Redelings. 

W.  Tant  Burchfiel.  city  editor  of  the 
Muskogee  (Okla.)  Times-Democrat 
has  resigned  to  become  a  reporter  on 
the  Dallas  (Tex.)  Dispatch  Journal, 
and  later  will  go  on  the  desk  for  the 
Dallas  paper.  Tony  Andreau,  Jr.,  re¬ 
signed  as  a  reporter  on  the  Times- 
Democrat  and  has  gone  to  Hood  River, 
Ore. 

Walter  Goodstein,  Brooklyn.  N.  Y., 
and  Richard  Venator,  recent  graduates 
of  the  Oklahoma  A.  &  M.  College, 
have  joined  the  Muskogee  Phoenix 
as  reporters. 

Joseph  L.  Schwimer,  of  the  Bridge¬ 
port  (Conn.)  Sunday  Herald  editor¬ 
ial  staff,  has  been  appointed  judge  of 
the  Trumbull,  Conn,  town  court  by 
Gov.  Raymond  E.  Baldwin. 

Robert  Hardman,  reporter,  Worces¬ 
ter  (Mass.)  Evening  Gazette  has  re¬ 
signed  to  rejoin  the  city  staff  of  the 
North  Adams  (Mass.)  Transcript,  of 


ever  to  go  down  in  a  United  States 
submarine  in  the  course  of  actual  ua- 
dersea  maneuvers.  She  went  down  in 
the  USS  S-21  while  off  the  coast  of 
Florida  and  re-wrote  her  impressions 
following  the  Squalus  disaster. 

Wes  Gallagher  of  the  Buffalo 
(N.  Y.)  Associated  Press  bureau  has 
been  transferred  to  the  Albany  bureau. 
Lon  Charles  Kappil,  Elmira  Star-Gt- 
zette  feature  writer  and  columnist  re- 
places  him. 

Miss  Jean  Ward  of  the  Alhambn 
(Cal.)  Daily  Post-Advocate  has 
elected  president  of  the  By-Liners, 
an  organization  of  San  Gabriel  Valley 
newspaperwomen. 

Tom  Horgan,  Associated  Press 
yachting  writer,  of  Boston,  recently- 
won  first  prize  with  his  ketch  Nomad 
for  the  best  decorated  pleasure  craft 
in  the  National  Maritime  Day  ob- 
-servance  in  Boston  Harbor. 

Wedding  Bells 

HAROLD  LESLIE  WEIR,  editor.  Van- 
couver  (B.  C.)  Sun,  to  Marian  Isa- 
bell  Shauger,  Vancouver,  recently. 

Davenport  Steward,  telemat  editor 
of  the  AP  Atlanta  bureau,  to  Miss 
Kathryn  Henderson  of  Atlanta,  there. 
June  13. 

Allan  W.  Muchmore.  son  of  Clyde 
E.  Muchmore,  publisher  of  the  Ponca 
City  (Okla.)  Daily  News,  to  Miss 
Lyntha  Carol  Weed,  Kensington.  Kan. 
recently. 

James  Albert  Jackson  III,  of  the 
Madison  Wisconsin  State  Journal  ad¬ 
vertising  department,  to  Miss  June 
Marie  Louise  Pullar  in  Chicago,  June 
16. 

Dale  Johns,  night  sports  editor, 
Lincoln  Nebraska  State  Journal,  to 
Miss  Ruth  Dobson,  recently. 

Ernest  M.  Hill,  Jr.,  Oklahoma  City 
capital  correspondent  of  the  United 
Press,  to  Miss  Dian  Berg,  Tulsa,  June 
16  at  Oklahoma  City. 

G.  C.  Griffin,  marine  reporter,  Gal¬ 
veston  (Tex.)  News,  to  Miss  Gladys 
Wetmore,  May  26,  in  Galveston. 

Mary  Louise  Farrar,  daughter  of 
Gilbert  P.  Farrar,  typographical  ex- 
perT  now  with  Blaine-Thompson  Ad¬ 
vertising  Agency  and  Mrs.  Farrar,  to 
George  C.  Smith,  Jr.,  June  16.  in  Ne»’ 
York. 

A1  Manola,  reporter,  Knoxville  Netrt 
Sentinel,  to  Miss  Frances  McPherson, 
Fountain  City,  Tenn,,  at  Bristol,  Tenn.. 
June  17. 
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The  Toledo  Blade 

in  April  and  a^ain  in  May 
made  the 

LARGEST  ADVERTISING  GAINS 

of  any  daily  neuispaper 

To  lead  the  nation's  daily  newspapers  in  advertisinjr  ^ains  two  months  in 
siie<*ession  is  an  a<*eoniplishnient  for  whieh  any  newspaj»er  niav  he  pardoned  for 
feeling:  proud. 

April  GAIN  143.932  Lines 
May  (rAlN  237.090  Lines 

And  in  Toledo  we  are  proud,  not  alone  because  the  Blade  is  first  in  ad¬ 
vertising  gains,  but  proud  of  the  business  improvement  in  OUR  CITY — 
TOLEDO — whieh  has  made  it  possible  for  the  Blade  to  lead  all  daily  news{>a- 
pers  in  advertising  gains. 

April  Linage  908.347  Lines 

May  Linage  981.149  Lines 

In  total  advertising  in  April  the  Blade  carried  908,347  lines,  jind  in  May  the 
Blade  carried  981,149  lines,  which  is  a  larger  total  tlian  was  carried  by  such  other 
important  daily  newspapers  as  the  St.  Louis  Post-Dispatch.  Kansas  City  Star,  Minne¬ 
apolis  Journal,  Boston  Herald-Traveler,  Cincinnati  Times-Star.  Louisville  Times. 

Houston  Chronicle,  New  Orleans  Tiines-Picayune.  and  many  «nhers. 

Tliere  are  320,000  people  or  81,500  families  in  the  A.  B.  C.  City  of  Toledo. 

The  city  circulation  of  The  Blade  is  over  92,000,  its  city  and  suburban  circnlaticm 
over  140,000,  and  a  total  circulation  now  in  excess  of  1,55.000. 

The  Toledo  Blade  is  a  great  newspaper  in  a  great  city.  4’here  are  not  more 
than  three  or  four  papers  in  the  United  States  which  cover  their  city  so  completely 
as  The  Blade  covers  Toledo. 

We  doubt  if  there  is  any  better  test  city  than  Tole<lo  because  of  the  great 
coverage  receiveil  by  advertising  in  The  Blade — “M«»re  copies  sold  than  there  are 
homes.” 

The  Toledo  Blade 


One  of  Americans  Great  Newspapers 
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NEW  CLASSIFIED  AD  MANAGERS  OFTICERS 

New  ofRcert  of  the 


(^bituarp 


Astoclation  of  Newi- 
paper  Classified  Ad¬ 
vertising  Managers 
following  their  con¬ 
vention  in  Rochester, 
N.  Y.,  last  week. 
Left  to  right,  Wal¬ 
ter  Lehmann,  San 
Antonio  Express  & 
Evening  News,  sec¬ 
retary;  Ralph  Ahrens, 
Chicago  Daily  News, 
treasurer;  William 
Engel,  Des  Moines 
Register  &  Tribune, 
first  vice-president; 
Carl  Ganz,  Balti¬ 
more  Sun,  second 
vice-president,  and 
seated,  Wayne 
Moores.  Charlotte 
Observer,  president. 


Newspapers  Aid 
Growth  of  Kiwanis 

Boston,  June  20 — “The  most  unsuc- 


Texas  DaUy  Gets  Ideas  HEADS  AP  GROUP 

From  Letter  Contest  James  L  McGovern,  editor  ot  the  „,„,ger  of  Henderson  ’  (Tex.)  De% 

Bridgeport  (Conn.)  Times- Star,  was  ^  ,  s„ddenlv  of  a  heart  attack  continued,  reflects  all  commurr 

The  Amarillo  (Tex.)  Globe,  p.m.,  is  re-elected  president  of  the  Connecti-  ir  /vrwnfirxad  religious,  educational  and  dr,: 

conducting  a  weekly  letter  contest  in  cut  circuit  of  the  Associated  Press  at  ^  Therefore  the  average  citizen  is  is- 

which  the  readers  are  asked  to  ex-  a  meeting  this  week  in  Waterbury  at  „  entered  the  business  with  his  nur  debted  to  his  newspaper  which  coc- 

press  their  opinions  on  current  topics,  which  William  J.  Pape,  publisher  of  .  ,  .  y  Exnress  Later  he  stantly  bring  to  him  the  news  of  loci 

Cash  prizes  of  $5  and  $2.50  are  given  the  Waterbury  Republican  and  Amer-  itnc^n  and  -.ffot-  state,  national  and  international  ai- 

for  the  two  letters  judged  by  the  edi-  ican,  was  host.  Other  officers  elected  Purchased  the  Itasca  tern  and  after 

tors  to  be  the  best.  wer;  Thomas  Ferguson,  publisher  of  ^Pe^ting  it  for  several  years  went  to 


EUGENE  B.  roach,  69  editor  and  20-“The  most  unsuc- 

publisher,  Carthage  (Mo.)  Demo-  cessful  newspaper  in  the  United  State 
crat  and  a  former  president  of  the  does  more  for  the  support  of  its  cob 
Mi^ouri  Press  A^n.,  died  June  16  ^han  the  finest  commS, 

following  a  long  illness.  does  for  the  support  of  its  news- 

Royal  Daniel,  68,  co-editor  and  paper!"  was  the  convention  stetemec- 
publisher  of  Quitman  (Ga.)  Free  made  here  today  by  Karl  Lehmaiu 
Press,  died  June  18  of  a  heart  attack,  of  Tavares,  Fla. 

At  one  time  he  was  with  the  New  “The  rapid  growth  of  Kiwanis,  boi 
York  World  staff  and  assistant  man-  committee  for  Kiwanis  Intematwni 
aging  editor  of  Atlanta  Journal.  Sur-  community  and  international,  has  beer, 
vivors  include  his  wife,  two  sons,  aided  by  the  splendid  co-operati« 
Royal  Daniel,  Jr.,  managing  editor  of  given  by  newspapers,”  Mr.  T-pbmav- 
Pittsburgh  Sun-Telegraph  and  Mell  said.  “In  over  2,000  communilte 
Daniel,  of  New  York,  and  a  brother.  newspaper  publishers,  editors  andre- 
JoHN  Arthur  Jones,  72,  editor  of  porters  are  anxious  to  give  Kiwanis 
Calcutta  Statesman  from  1908  to  1924,  publicity.  Kiwanis  does  not  sea 
and  one  of  the  best-known  journalists  publicity  just  for  prestige  alone.  As 
in  India,  died  June  16  in  London,  a  leading  community  organization  de- 
Since  his  return  from  India  he  had  voted  to  civic  betterment  and  welfar; 
been  London  correspondent  of  the  assistance,  no  Kiwanis  club  needs  to 
Statesman.  feel  that  newspapers  will  overlooi  i 


George  W.  Bowman,  52,  general  ^  being  accomplished,  he  said 

manager  of  Henderson  (Tex.)  Daily  newspaper,  r.  Lehma.” 


tors  to  be  the  best. 


Recently  the  discussion  topic  was  the  Manchester  (Conn.)  Herald,  first  Cleburne  to  operate  the  reorganized 


“What  would  you  do  if  you  were  vice-president;  George  W.  Peterson,  Cleburne  Times.  When  the  Times 
editor  of  the  Globe?”  In  came  half  publisher  of  the  Torrington  Register,  Review  consolidated,  he  went  to 

a  hundred  letters,  some  of  which  second  vice-president;  Arthur  J.  Henderson  in  1931  to  form  the  News 
were  far  from  complimentary.  Some  Sloane,  managing  editor  of  the  New  Publishing  Co.,  with  D.  H.  Harris  and 


WALT  MASON  DIES 


of  the  letters  contained  constructive  Haven  Journal -Courier,  third  vice- 


Publishing  Co.,  with  D.  H.  Harris  and 


criticism,  unique  ideas. 


president;  Roger  A.  Connolley,  man- 


The  winning  letter  suggested  that  aging  editor  of  the  New  Haven  Reg- 


Mrs.  Mary  Catherine  Shott,  68. 
wife  of  Hugh  Ike  Shott,  Sr.,  pub- 


ihe  Globe  should  run  a  column  de-  ister,  secretary  and  treasurer.  W.  J.  Usher  of  Bluefield  (W.  Va.)  Telegraph 
voted  exclusively  to  the  names  of  McCambridge  and  Byron  Price  of  the  and  Sunset  News,  died  after  a  brief 
babies  who  had  just  cut  initial  teeth.  Associated  Press  were  the  guest  illness  on  June  15.  Beside  her  hus- 
PubUsher  Gene  Howe  decided  the  speakers.  band,  two  sons,  Hugh  Ike.  Jr.  and 

suggestion  was  a  good  one,  and  in  a  Members  of  the  Connecticut  As-  James  Shott  and  a  daughter,  Mrs. 
front  page  box  he  asked  for  the  baby  sociated  Dailies  also  held  their  Clark  Brant  of  Washington,  D.  C. 
teeth  news  for  a  special  column.  annual  meeting  as  the  guests  of  Mr.  survive. 

,  Pape.  They  elected  James  H.  Darcey,  Victor  M.  Taylor.  67,  who  had  been 


Associated  Press  were  the  guest  illness  on  June  15.  Beside  her  hus- 
speakers.  band,  two  sons,  Hugh  Ike.  Jr.  and 


teeth  news  for  a  special  column. 


Members  of  the  Connecticut  As-  James  Shott  and  a  daughter,  Mrs. 
sociated  Dailies  also  held  their  Clark  Brant  of  Washington,  D.  C. 


Victor  M.  Taylor.  67,  who  had  been 


ODETTS  BUY  INTO  PAPER 


general  manager  of  the  Waterbury  ^ith  the  Jacksonville  Florida  Times 


Walt  Mason,  75,  newspaper  humor¬ 
ist  and  poet,  died  early  Thursis; 
morning  at  his  home  at  La  Jolla,  sub¬ 
urb  of  San  Diego,  Cal.,  after  an  illness 
of  several  weeks.  Mr.  Mason  was 
born  in  Columbus.  Ont.,  and  came  to 
the  United  States  in  1880  as  a  fan; 
hand  in  New  York  State.  He  mi¬ 
grated  west  and  secured  a  job  on  the 
weekly  humorous  paper,  St.  Low 
Hornet.  Later  he  worked  on  other 
mid-west  papers  and  was  employee 
on  William  Allen  White’s  Empow 
(Kan.)  Gazette  when  his  prose  poem; 
attracted  nation-wide  attention.  & 


Republican  -  American,  as  president;  Union  classified  advertising  depart-  works  have  been  syndicated  for  It 


The  purchase  of  F.  F.  McNaughton’s  Richard  S.  Jackson,  of  the  New  Haven  ment  for  the  last  14  years,  died  re¬ 


interest  in  the  Ranton  (N.  M.)  Daily  Register,  vice-president,  and  John  cently  in  a  local  hospital  following  a 


Range  by  William  L.  Odett  and  his  son,  Sudarsky,  of  the  Hartford  Courant,  brief  illness. 


Lamont  Odett,  advertising  manager  of  -secretary-treasurer 
Yuma  (Ariz.)  Daily  Sun  for  the  last  , 

three  and  a  half  years,  was  announced 

recently.  Harold  A.  Hill  retains  his  UNIONS  ORGANIZE 
half  interest  in  the  paper  and  will  wilkes-Barre,  J 
continue  as  co-publisher  with  Mr.  worker  unioi 

Odett  and  his  son.  The  executive  i^r- 

sonnel  of  the  paper  includes  the  fo  -  organizatioi 

lowing:  James  Barber  editor;  Harold  blocking,  if  possi 
A.  Hill,  managing  editor;  William  L.  . 


Miss  Dora  E.  Weeks.  60,  head  of  the 
Boston  Globe  photo  library  for  the 
last  27  years,  died  at  the  Brooks  Hos¬ 
pital,  Brookline,  Mass.,  June  13. 


years  by  the  George  Matthew  A(krj 
Syndicate,  New  York.  They  have  ap¬ 
peared  in  about  200  newspapers.  Hi 
is  survived  by  an  adopted  daughter 
Mary. 


Wilkes-Barre,  June  19 — All  news¬ 
paper  worker  unions  in  this  city  have  WILLIAM  ASA  BIGGS 
formed  what  is  known  as  the  “Free  William  Asa  Biggs  3d,  56,  cah 
Press  organization  for  the  purpose  Baltimore  Sun  and  a  n 


tal,  Brookline,  Mass.,  June  13.  ROOM  SERVICE 

Inspected  rooms  for  Golden  Gate 
OLLIAM  ASA  BIGGS  Exposition  visitors  are  provided  as  • 

William  Asa  Biggs  3d,  56,  cable  edi-  feature  of  the  San  Francisco  Ew'- 


tor  of  Baltimore  Sun  and  a  member  iner's  classified  advertising  serv» 


u  ®  ^  by  the  Wilkes-Barre  Publishing  Com- 

Ode  ,  busmess  manager  and.  Lamont  concentrate  the  publication  of 


of  blocking,  if  possible,  a  reported  plan  q£  Sunpapers’  staff  since  1917,  died  Accommodations  “inspected  fem  pro- 


Odett,  advertising  manager. 


oy  me  wiixes-oarre  ruoiisning  L;om-  June  19  in  the  Union  Memorial  Hos-  tection,  convenience  and  comfort  a."f 
pany  to  concentrate  the  publication  of  a  cerebral  hemorrhage  listed  at  the  Examiner’s  Free  Fenu 

the  Times-Leader-News  and  Record  Throughout  his  life  Mr.  Biggs  had  Bureau.  Prospective  tenants  m 
in  the  plant  of  the  Record  here,  suffered  from  haemophilia.  Restarted  after  study  of  the  bureau's  lis^ 
Charles  Casey,  head  of  the  printers,  the  Norfolk  Virginian-Pilot  in  obtain  free  transportation  to  the  lo(» 

is  the  president  of  the  Free  Press.  jgQg  and  later  became  city  and  sports  tions  in  a  station  wagon  operated  If 
Mward  Donohue,  a  reporter  on  Virginia  the  newspaper, 

th^  Times-Leader-News  is  the  sec-  West  Virginia  Legislatures.  While  - 

•  X-  u  -  X  in  that  capacity  he  was  correspondent  — == 

The  organization  embraces  printers, 

Sun  as  makeup  editor.  In 
guild  and  the  pressmen  The  publish-  Pebruary,  1918.  he  join^  the  copy 
ers  would  make  no  statement  regard-  i  ,  r  o  j  ^ 

mg  the  reported  change. 


'in  FVfDI  /^VFC  Charles  Casey,  head  of  the  orinters. 
nUINUnS)  JU  lUyilr'LUIti)  president  of  the  “Free  Press  ’’ 

Twenty-year  service  awards  to  30  Edward  Donohue,  a  reporter  on 


members  of  the  Tulsa  (Okla.)  Tribune 
staff  were  presented  recently  by  Rich¬ 
ard  Lloyd  Jones,  publisher,  at  a  gath¬ 


ering  at  his  home.  Employes  who  mailers,  stereotypers,  newspaper 
have  worked  for  the  publication  20  guild  and  the  pressmen.  The  publish- 


years  or  more  have  formed  the  Trib-  ers  would  make  no  statement  regard- 
une  Twenty-Year  Club.  Membership  ing  the  reported  change 
entitles  the  employe  to  receive  a  pin 

in  the  shape  of  a  Maltese  cross,  on  the  " 

face  of  which  is  a  double  ‘T”  with  a  ■opTAT^  TTTPV 
sun  at  the  top  and  a  star  below.  The  jUni 

figure  “20”  is  engraved  on  both  sides  The  Cincinnati  Post 
of  the  “T.”  Two  torches  cross  the  Harry  W.  Mayo,  staff  wr 
center.  Mayo  to  Newport. 


the  Times-Leader-News  is  the  sec¬ 
retary. 

The  organization  embraces  printers. 


aVd  Tst^rbew  "^h:  bring  jury  action 

engraved  on  both  sides  The  Cincinnati  Post  recently  sent 
Two  torches  cross  the  Harry  W.  Mayo,  staff  writer,  and  Mrs. 

Mayo  to  Newport.  Ky.,  famed 
■  “Gretna  Green,”  across  the  Ohio  river 

"MD  rriTYF  QDarM  from  Cincinnati,  to  investigate  the 

VtKJ  IKJ  at'/UTJ  marriage  tout  racket.  Mrs.  Mayo 

Cable  Co.  reported  wore  her  3-year-old  wedding  ring 
lew  York  the  Spanish  but  several  touts  ignored  it,  tried  to 
now  advises  that  mes-  get  the  Mayo’s  to  marry  again.  It 
and  cipher  are  not  per-  made  an  interesting  first-person  story 
in  and  all  messages  for  with  pictures.  The  final  paragraph 
be  in  plain  language,  confessed  the  couple  was  married  and 
apply  to  official  govern-  had  a  son.  A  few  days  later,  the  touts 

ss  which  may  go  for-  took  to  cover  as  the  grand  jury  con- 

as  previously.  vened. 


I  NEWSPAPER  PROPERTIES! 


Commercial  Cable  Co.  reported 
Monday  in  New  York  the  Spanish 
Government  now  advises  that  mes¬ 
sages  in  code  and  cipher  are  not  per¬ 
mitted  to  Spain  and  all  messages  for 
Spain  must  be  in  plain  language. 
This  does  not  apply  to  official  govern¬ 
ment  messages  which  may  go  for¬ 
ward  in  code  as  previously. 


INVESTMENTS 

APPRAISALS 

FINANCING 


High  Speed  Anti-Friction 

Unitube . Cox-0-T)^P* 

Multi-Color  •  •  •  Magazint 
Rotogravure 


NEWSPAPER  APPRAISAL 
CORPORATION 

I  L.  Parker  Likely,  Free.  I 

I  Times  Bide.,  Times  Sanare,  New  York  | 


PRESSES  AND 
STEREO  EQUIPMEHI 


THE  GOSS  PRINTING  PRESS  CO 

S.  PAULINA  STREET.  CHIC«t 


1 


Modem  Plant  of  the  Santa  Ana  Register 


Santa  Ana  Register 

SANTA  ANA,  CAUFORNIA 

is  now  appearing  in  a  new  dress  of 

INTERTYPE  REGAL 

Thus  another  important  newspaper  joins  the  ranks  of  users  of 
Intertype  news  types.  The  Register,  with  more  than  15,000  A.B.C. 
circulation,  serves  in  excess  of  65,000  readers  who  will  like  their 
local  newspaper  better  than  ever.  >  ^  , 

You,  too,  should  step  ahead  with  a  new  dress  of  Intertype  Regal 
news  type!  Write  for  specimens.  Please  address  Intertype  Cor¬ 
poration,  360  Furman  Street,  Brooklyn,  or  the  nearest  branch 

STEP  AHEAD  WITH  INTERTYPE 


sr  N 
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Ochs  President 
of  SNPA 

continued  from  page  13 


Won  by  A.  B.  Meyer,  Bowater  Paper  Sales 
Co..  New  York. 

I'ourth  Best  Kicker — Sami  Weilge — Won  by 
Walter  CooiH-r,  R.  Hoe  &  Company,  Birming¬ 
ham.  Ala. 

High  (iross— Set  of  Kent  Cards — Won  by 
Walter  Moss.  Intcrn.ational  News  Service,  New 
^'ork. 

High  Net — Oak  Ice  Tiili — Won  by  J.  B. 
Fisher.  New  York. 

Best  Nine  Blind  Holes — Box  of  300  Poker 
Chips — Won  by  Smith  D.avis.  Davis  &  Thomp- 


K.  C.  I'loane.  International  Paper  Sales  Com¬ 
pany,  Montreal,  Canada. 

I.ost  Balls — -Arthur  Dressel,  R.  Hoe  &  Com¬ 
pany.  New  York;  R.  C.  Doane,  International 
P.aper  Company,  Montreal.  Canada;  Walter 
Moss,  International  News  Service,  New  York; 
J  R  Hornaday;  J.  R.  Cray,  .\tlanta  (Ga.) 
Journal;  Enoch  Brown.  Memphis  (Tenn.) 
Commercial  .-Xppeal;  M.  H.  Powell,  Newport 
(Ya.)  News;  I,.  T.  Jester.  Newp-irt  (Va.) 
News. 

Ladies'  Section 


Steele  &  Co..  Inc.,  New  York;  Tenney.  Wood¬ 
ward  &  Conklin.  New  York;  Wood  Newsjxi- 
per  Machinery  Corp.,  New  York;  The  Wright 
Co.,  New  York  and  F.  L.  Seely,  Biltmore 
Industries,  .-Vsheville,  N.  C. 

ADDS  TABLOID  SECTION 

The  Sioux  City  (la.)  Tribune  pub¬ 
lished  June  17  a  special  feature  papter 
to  replace,  at  least  during  the  sum¬ 
mer  months,  its  regular  Saturday  fea¬ 
ture  edition.  Besides  16  pages  of  color 
comics  which  have  been  previously  in¬ 
cluded,  the  Saturday  edition  now  has 
a  new  16-page  tabloid  section  includ¬ 
ing  society,  editorial,  picture,  chil¬ 
dren’s  fiction  and  comic  sections  pre¬ 
viously  carried  on  regular  sized  pages 


new  woman’s  sports,  farm  and  general 
feature  pages. 

■ 

30  CARRIER  GRADUATES 

Departing  from  the  conventional 
picture  layout  to  salute  its  carrier- 
graduates,  the  Green  Bay  (Wis.) 
Press-Gazette  on  June  8  used  head 
and  shoulder  cuts  of  30  of  its  carriers 
to  form  the  numerals  ’39  and  the  apos¬ 
trophe,  significant  of  their  graduating 
year. 


Celebrates  37th  Year  os 
Circulation  Manager 

Buffalo,  N.  Y.,  June  22 — When  14- 
year-old  George  N.  Therrien  an¬ 
swered  a  want  ad  in  the  June  21,  1889, 
editions  of  the 
Buffalo  Evening 
News  and  was 
hired  for  a  mail 
room  job,  he  was 
warned  that  the 
position  “might 
be  only  a  tem¬ 
porary  one.” 

Today  Mr. 
Therrien  c  e  1  e  - 
brated  his  fif¬ 
tieth  anniversary 
as  a  News  em¬ 
ploye  and  his 
thirty-seventh  as 
circulation  manager.  And  as  he  read 
through  the  hundreds  of  congratula¬ 
tory  messages,  he  remarked  that  it 
“begins  to  look  like  the  job  might  be 
a  permanent  one  after  all.” 

The  News  had  two  mail  room  em¬ 
ployes,  two  in  the  stereotype  depart¬ 
ment  and  four  in  the  pressroom  when 
Mr.  Therrien  started  to  work.  The 


circulation  was  a  mere  43,000.  Intiw 
50  years  since  then,  and  more  partt 
larly  during  his  long  career  as  cirol. 
lation  manager  Mr.  Therrien  ha 
helped  the  News  grow  into  a  kij, 
industry  while  its  circulation  W 
passed  the  180,000  mark. 

The  Agents  Association  were  hos# 
in  Mr.  Therrien  at  a  dinner  this  ew- 
ning.  A  floral  horse-shoe  was 
sented  by  that  organization.  Ihj 
News  employes  sent  flowers,  amm 
them  50  roses  flanking  a  5-foot  by  j. 
foot  sign  lauding  Mr.  Therrien  fat 
“Fifty  Years  of  Faithful  Service.” 


HARRISON  HALL  FETE 

DePauw  University’s  new  $350.ni 
natural  science  building  at  Green- 
castle,  Ind.,  cornerstone  for  which  n 
to  be  laid  June  10,  was  made  posabii 
by  the  late  John  H.  Harrison,  fora* 
editor  and  publisher  of  the  Danrili 
(Ill.)  Commercial  -  News,  who  be¬ 
queathed  to  the  university  the  iral 
of  an  estate  valued  at  nearly  $2.l)(l(.- 
000  at  the  time  of  his  death  in  191 
E.  C.  Hewes,  present  editor  and  pub¬ 
lisher  of  the  Commercial-News,  n 
scheduled  to  speak  at  the  dedication 


'ion,  Cleveland.  Ohio. 

Most  Sixes — Anchor  Ash-Stand — Won  by 

Clyde  F.  Baylor,  Charles  11.  Kddy  Company,  Saturday  paper  and  also  has 

New  York. 

Be>t  Gross  Score  by  non-winner  in  1938  i»r 
I939_High  Hat  C^Kktail  Server — W'on  by 


Low  Gross — Suit  Biltmore  Homespun — Won 
by  Mrs.  J.  L.  Knight,  Miami  Herald. 

Second  Low  Gross — Salad  Bowl.  Silver- 
Handled  Fork  and  Spoon — W’on  by  Mrs.  J.  C. 
Harris,  Jr.,  Atlanta,  Ga. 

Third  Low  Gross — Blue  Polka  Dot  Cmbrella 
— W'on  by  Mrs.  Ted  Dealey,  Dallas  News, 

Low  Net — Blue  Fitted  Overnight  Case — 
W'on  by  Mrs.  Smith  Davis.  Cleveland.  Ohio. 

Second  Low  Net — White  Handbag — Won  by 
Mrs.  Tom  Schiieidou.  New  Orleans. 

Third  Low  Net- -Tele'iCt>ping  Gold  Pencil- 
Won  by  Mrs.  H.  M.  Pierce.  New  York. 

Following  is  a  list  of  donors  of  these 
prizes: 

Advertising  Age.  Chicago;  Addressograph* 
Multigrapb  Corp..  New  York;  The  Bell  Syn¬ 
dicate,  New  York;  Bowater  Paper  Co.,  New 
York;  The  Branham  Co.,  Chicag>>;  The  John 
Hu<ld  Co.,  New  York;  Comic  Section  Adver¬ 
tising  Corp.,  New  York;  Davis  &  Thompson, 
Cleveland. 

Editor  &  Publisher.  New  York;  Eastern 
Color  Printing  Co..  New  York;  Goss  Printing 
Press  Co.,  New  York ;  Great  Northern  Paper 
Co..  New  York;  R.  Hoe  &  Co.,  Inc.,  New 
York;  Home  Economics  Service  Corp.,  New 
York;  J.  M.  Huber  Inc.,  St.  Louis. 

International  Printing  Ink,  Division  of  In- 
terchemical  Corji.,  New  York;  International 
Paper  Sales  Co.,  Inc.,  Atlanta;  Intertype 
Corp.,  Brooklyn;  Imperial  Type  Metal  Co., 
Philadelphia;  E.  Katz  Special  .\gency,  New 
^*ork;  Lanston  Monotype  Machine  Co.,  Phil¬ 
adelphia;  Ludlow  TyiHigraph  Co.,  Atlanta; 
.McNaught  Syndicate.  Greenwich.  Conn.;  Geo. 
H.  Mead  Co..  Dayton,  Ohio. 

Mergenthaler  Linotype  Co.,  Br«»klyn; 
Montmorency  Paper  Co..  Ouebec;  George  11. 
Morrill  Co.,  New  York:  NEA  Service  Inc., 
Cleveland;  Noee.  Rothenhurg  &  Jann.  Chicago; 
IVrkins-Goo»lwin  Co.,  New  York:  Reynolds- 
Fitzgerald  Inc,,  New  York;  Mr.  Evelyn  Har¬ 
ris,  .Atlanta. 

Standard  Rate  X  Data  Service.  Chicago; 
Siora  Kopperljerg  Corp..  New  York;  St. 
Maurice  Valley’  Paper  C«»  .  New  York:  G.  F. 


If  you  are  planning  sales  campaigns 
or  are  interested  in  these  territories 

READ 

"NEWSPAPER  NEWS" 

The  only  journal  giving  the  news 
of  advertisers,  advertising,  publish¬ 
ing,  printing  and  commercial  broad¬ 
casting  in  Australia  and  New  Zea¬ 
land. 


Published  Monthly 
Subscription  rate  $1.50  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUSTRAUA 


ijtnllJ  Fiicts  That  Concern  You 


REMEMBER?.. 


^MEMBER- 

Ihal  fellow  who  was  living  off  his  folks 
in  1933  ?  He’s  got  a  good  job  now  in 
a  parts  factory  that  supplies  a  truck 
factory  that  supplies  trucks  especially 
for  the  brewing  industry,  beer  has 
CREATED  1,000,000  JOBS  IN  100  INDUSTRIES 


REMEMBER-.^ 

-■fhat  quarter  section  that  the 
farmer  was  going  to  sell  off  in  I93J 
after  it  had  been  in  his  family  since 
his  great-grandfather’s  time  ? 
Today  if  is  paying  him  a  nice 
profit,  planted  in  crops  for  the 
brewing  trade.  BEER  now  makes 
a  market  for  3,000,000  acres. 


HiMEMBllK  - 
those  down-at-the-heel 
school  houses  in  1933  ? 
BEER  taxes  have  helped 
many  a  school  board. 


Six  years  ago,  nothing.  Today,  a  source  of  a 
million  jobs,  of  real  farm  income,  of  huge  tax 
revenues. 

The  brewers  realize  that  these  benefits  for 
everyone  are  here  to  stay  as  long  as  beer  re¬ 
tailing  offends  no  one. 

True,  brewers  can  enforce  no  laws.  But 


REMIMBERK  f  X  ^ 

-those  nearly -empty  town  treasuries 
in  1933?  TODAY, through  federal 

state  and  local  agencies,  3  share 
of  the  nation’s  huge  ^400  MauON 
yearly  beer  revenue  comes  back 
to  benefit  every  community 


they  can — and  irill  support  all  law  enforce¬ 
ment  et^erywhere  —  to  keep  beer  retailing  as 
acceptable  as  beer  itself. 

May  tee  send  you  the  story  of  their  forward- 
looking  program  of  cooperation  discussed  in  a 
special  booklet?  United  Brewers  Industrial 
Foundation,  Dept.  F4,21  E.  40th  St.,  New  York. 


BEER..  .a  beverage  of  moderation 
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HELP  YOUR  ADVERTISERS 


SEU  MERCHANVISE! 


Give  the  buyer  of  your  advertising  space  the  greater  selling  power  of  good  typog¬ 
raphy.  Make  your  display  advertisements  attractive,  dear-cut  and  simple,  properly 
balanced  and  legible,  using  appropriate  modern  type  faces  in  harmony  with  illus¬ 
trations  and  text— to  invite  reading,holdattention,stimulate  desire  and  secure  action. 


V, 


SET  DISPLAY  ADS  IN  SINGLE  TYPES 

Hand  composition  of  single  types  stands  alone  in  pro¬ 
viding  that  flexibility  in  the  selection  of  proper  sizes  of 
appropriate  type  faces  and  ornaments,  and  their  re¬ 
lation  to  each  other  and  to  the  space  to  be  occupied, 
without  which  good  typography  cannot  be  attained.  It 
has  been  proved  many  times  by  tests  made  on  "live” 
copy  during  actual  composing-room  operation  that  no 
method  of  setting  display  advertisements  is  so  fast  as 
hand  work.  When  type  and  spacing  material  cast  on  the 
Monotype  are  available  in  practically  unlimited  supply 
as  needed  the  best  typography  is  combined  with  speed 
and  economy  in  production. 

PROFIT  BY  THE  MONOTYPE  SYSTEM 

The  Monotype  System  of  composition  and  non-distri¬ 
bution  makes  available  all  traditional  and  modern  type 
faces  now  generally  used  in  advertising  typography;  it 
provides  ample  resources  to  meet  "peak”  loads  and  un¬ 
expected  demands;  gives  continuous  production  with  a 
minimum  of  non-productive  time;  assures  an  unlimited 
supply  of  new  type,  borders,  rules,  leads  and  slugs  at  all 
times;  produces  the  greatest  volume  of  display  linage 
at  the  least  cost;  it  offers  a  dependable  method  of  ad¬ 
vertising  composition,  and  makes  possible  complete  non¬ 
distribution  through  all  operations. 


MONOTYPE  GIANT  CASTER 

Makes  Type  and  Precision  Furniture  in  alt 
sizes  from  14  to  72  Point,  inclusive. 


MONOTYPE  MATERIAL  MAKER 

The  fastest  and  most  versofi7e  of  all  strip¬ 
casting  machines.  Makes  Rules,  Decorative 
Borders,  leods  and  Slugs  and  Cut-Mount¬ 
ing  Base  in  various  sizes  up  to  36  poinf* 


Set  in  Monotype  Flash  and  Twentieth  Century  Family 


LANSTON  MONOTYPE 
MACHINE  COMPANY 

Twenty-fourth  at  Locust  Street,  Philadelphia,  Penna. 
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EDITOR  &  PUELISHER 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


tion  about  themselves  and  their  mar-  porter;  Lm  Porte  (Ind.)  Herald  Argm 
ket.  We  think  it  is  unfortunate  that  Chickasha  (Okla.)  Express;  Centrulij 
the  inside  of  the  folder  doesn’t  carry  (Wash.)  Daily  Chronicle;  Hamrmi 
through  the  simplicity  of  the  cover  (Ind.)  Times;  Timmins  (Ont.)  Doilj, 
design.  The  inside  pages  are  inclined  Press;  Gasoline  Retailer.  New  York, 
to  be  a  little  busy  and  to  distract  and  Retail  Ledger,  New  York, 
rather  than  to  concentrate  the  atten¬ 
tion  of  the  reader.  " 


Survey-ids  vertisers,  certainly  it  profits  adver-  Herald  Tribune  MrrW 

THE  BRASS  band  this  week  plays  --^ia.  Rate  Cards 

under  the  window  of  Charles  Gould.  .  research  jp  you  WANT  to  know  whether  a  StUQy  Ot  HOmeS 

promotion  manager  of  the  Chicago  rate  card  can  do  more  than  merely  The  Neu-  York  Herald  Tribune  ar.. 

American,  for  his  tongue-in-cheek  ^  ;  give  rates  and  rules,  we  refer  you  to  nounced  last  week  the  completion  of 

isolation  of  srirvey-itis  as  a  disease  ®®  plenty.  But  mat  s  ai  Bradford  WyckofT.  promotion  manager  its  “Study  of  Homes  ”  a  survey  of  tk. 

common  to  all  promotion  departments.  .TSirone  o"SS  "J  *0  Record  Newspaper.  Troy  N.  Y.  purchasing  h.S  t 

Fortunately  for  those  of  us  who  like  So®  u  embarks  on  a  survev^^  it  sends  samples  of  their  old  and  readers  started  during  the  summer d 
o  \iriiVk  rkiii*  rvvrtrrtrttirtrt  OelOre  Iv  eiTlDarKS  on  a  survey.  Wlll  it  nlaccifiAd  pards  Tbf»  npw  moo  _ 1*..  *1.^  _  1 


vertisers,  certainly  it  profits  adver- 


a  grain  of  humor  with  our  promotion.  f  ww*  * 

even  Mr.  Gould’s  capable  department  contribute  n.sc/u  I  information  about 
^  our  market  or  our  medium? 


new  classified  rate  cards. 


even  Mr.  uoutd  s  capable  department 
was  unable  to  remain  immune.  With 
the  result  that  we  have  at  hand  this 


The  results  of  the  survey  have 


mtrioute  w.seju.  miormauon  aoouv  been  ably  re-designed  to  been  tabulated  and  analyzed  in  ^ 

FoMheMe°noSeTwl  )  Herald-  these  features:  “picture  of  dal  portfolios.  There  will  be  no  g^. 

wf  can  ancLV  that  onestion  on  cover;  suggestions  for  eral  distribution  _of  them  to  agencies 


week  one  of  the  prize  presentations  of  j  answer  t  at  ques  ion  ^^ahing  classified  advertisements  work 

the  year -the  report  of  a  Chicago  with  a  loud  yes  so  far  as  its  current  better;  reasons  why  more  insertions 
American  survey  among  new  parents.  and  purchases  survey  is  con-  more  copy  are  better;  evidence 

_ ,  ....j _ j  _  T*  cerned.  It  is,  we  think,  a  notable  piece  .  „i _ 


newlyweds  and  new  car  buyers.  It 
deserves  as  loud  a  blast  as  this  muggy 
weather  will  permit  us  to  muster  up 
out  of  our  trumpet. 


cerned.  It  is,  we  think,  a  notable  piece  . 
of  work  for  a  small  paper;  the  Herald-  resul 
Leader  has  a  circulation  of  about  5,000 
in  a  city  of  something  over  10,000.  It  jy/jQ(jgg| 


to  show  that  classified  advertisements 
get  results.” 


or  advertisers,  although  some  of  the 
information  will  be  used  in  differer.: 
promotion  advertisements. 

The  survey  of  purchasing  habits  de¬ 
termined  not  only  the  amount  a.-!ii 
class  of  goods  bought  by  consumers, 
but  their  preference  by  brands  anc 


TT,  AU,g»t-i^or.’c  ciir-,rg.,r  ic  Teports  by  percentages  the  families  out  their  preterence  by  brands  anc 

T^e  Chicago  Americas  survey  is  ■  various  grocery  products  the  A  HAND  TO  the  Wall  Street  Journal  the  names  of  the  stores  at  which  thev 
really  a  little  different.  They  got  a  re-  ‘  ®  j  ®  u  j  ’  for  a  modest  and  well-temnered  shonned 

search  organization  to  interview  the  ^'^ounts  used  and  the  brands  pre-  for  a  modest  and  well  tempered  shopped. 


«trentc°efTe “w  i  ^n  f^^red.  Also  covered  in  the  survey  piece  of  direct  mail  advertising.  The  The  Herald  Tribune  .sent  out  a  four- 

finer  locf  rintnKnf  onrt  household  appHances,  men’s  pur-  paper  made  a  survey  recently  among  page  mail  questionnaire  containbi 
HisenwreH  flat  ^Lnlar  chases,  automobUes,  gasoline  and  tires,  officers  of  leading  national  advertisers,  almost  200  queries  about  living  quai^ 

tTr^ean  raarii^  Roger  Andrews,  president  of  the  It  was  neither  first  among  the  publi-  ters,  household  appliances,  radi. 

American  readers.  They  interviewed  „  cations  thev  read  nor  among  those  a..tnnrnKiioe  ea„inr,c 


IT  firef  1  cnimllc  wh^  Herald-Leader,  kindly  offers  to  Send  a  cations  they  read  nor  among  those  automobiles,  savings,  amusements,  v> 

Toffioa^L  iTorrle  ^TffirT  copy  of  the  survey  to  other  small  city  they  find  most  useful  in  meeting  busi-  cations,  air  conditioning,  alcohol  con- 

Tid  Teamed  S  46?  arf  JeTdaJ  publishers  who  may  want  it.  It’s  well  ness  problem^  the  two  questions  in  sumption  and  shopping  habits  k 
ana  learned  mat  w /c  are  regular  seeing.  the  survey.  Despite  which  the  paper  drugs,  clothing  and  groceries,  hs  a 

American  readers.  They  interviewed  aKlo  fr^  mate  t.vcoll<»nf  nso  fb^  u  #  .u 

^1.  c  ^  1  nnn  r  -i-  i  u  ■  was  able  to  maKe  excellent  use  ot  me  base  for  the  survey  the  newspaper 

the  first  1,000  families  that  bought  new  Mrs.  Okmulgee  survey  to  show  “that  no  single  Dubli-  nsari  mnro  fban  nn  non  namoc  nf  rumn', 

cars  during  November  and  learned 


the  survey.  Despite  which  the  paper  drugs,  clothing  and  groceries,  h  a 
was  able  to  make  excellent  use  of  the  base  for  the  survey  the  newspaper 
survey  to  show  “that  no  single  publi-  used  more  than  30.000  names  of  peop.e 


u.e  x.uvu  oouguf  uew  mrs.  Survey  to  show  “that  no  single  publi-  used  more  than  30.000  names  of  peop.e 

fb*^!  November  and  learned  ^  much  larger  scale,  but  cover-  cation  can  give  you  more  than  partial  who  had  sent  written  requests  to  is 

mat  4».4  /c  are  regular  American  pretty  much  the  same  general  coverage”  among  this  group  and  that  Reader  Service  department  in  recer: 

^^^AifTb-  ■  t  b  b  f  material,  is  the  study  just  issued  by  the  Journal’s  coverage  is  sure  and  low  months  for  information  about  where 

All  mis  intormation  has  been  most  Okmulgee  (Okla.)  Daily  Times,  in  cost.  It  is  refreshing  to  come  across  they  could  purchase  articles  mer- 

“Mrs.  Okmulgee  —  What  She  Buys,”  a  piece  that  does  not  blare  out  first  tioned  in  its  home  institute  and  fa- 
13^^4x181^  inches  m  size,  s^al  bound  analyzes  consumer  purchasing  and  best  somewhere  in  the  copy.  shion  pages, 

at  the  top — the  13%  side.  The  copy  is  i  i-.  nn.-  -  l-  i  ■ 

brief  and  to  the  ooint  and  glistens  being  sent  out  with  a  n-n^  VnClurTITDC  readers  first  were  asked  if  they 

T!!L,  r  "  standard  market  data  folder.  It  should  NEW  ABC  MEMBERS  vvould  co-operate  by  filling  out  a  lori 

The  following  publications  have  questionnaire,  and  the  form  was  sen; 
just  become  members  of  the  Audit  to  approximately  8.000  who  agreed  to 


brightly  with  humor  which  is  made  ^  valuable  addition  to  the  space 

even  more  bright  by  the  excellent  fi,.. 


with  maps  showing  where  they  live 


NEW  ABC  MEMBERS 


do  SO.  An  outside  statistical  orgar-- 


even  jiiuie  uiigiii  uy  uie  exceiieiii  .  i  -  -  - -  -  -  -  ^  -  ---  ---  -- 

cartoon  illustrations.  To  add  weight  T  f  Vbi  u  ic  fb  _ _ become  members  of  the  Audit  to  approximately  8.000  who  ag 

to  the  survey  the  names  and  addresses  Week  IS  the  second  Bureau  of  Circulations,  it  was  an-  do  so.  An  outside  statistical 

of  the  Darents  the  newlvweds  and  issue  of  “Kentuckiana  —  its  nounced  this  week:  Dover  (O.)  Re-  zation  tabulated  the  answers. 

,  ^  1  ’  •  1  potentialities,”  which  provides  statis-  - -  —  -  -  --  -  -  — 

the  new  car  buyers  are  given,  along  Louisville, 

Ky,  trade  territory.  Thia  is  published  „/  ^  V/R a. _ 


^d  a  bunch  of  pictures  of  the  babies  Louisville  Courier-Journal  and 

^e  survey  Mr  Gould  tells  us,  is  not  Louisville  Times.  It  offers  data  on 

for  general  distribution,  but  will  be  f  industrial  plants. 

Resented  by  the  American  s  salesmen.  products;  whole- 

We  re  sorry  about  that,  because  we  establishments,  payrolls  and  sales; 
certainly  think  every  one  of  you  ought  payrolls  and  sales;  liv- 

°  ’  ■  ing  standards  and  buying  power.  This 

_  ,  „  is  all  broken  down  by  counties  and 

Ana  ourveys  covers  Louisville  proper,  the  metro- 


PI^FEj^NCES 
ARE  CHANGING  cLOM^if 

IN  CENTRAL  OHIO 


WHICH  BRINGS  us  to  the  serious  side  politan  area,  the  50-mile  territory,  the 


of  surveys.  Every  survey  honestly 
made  and  honestly  reported  con- 


State  of  Kentucky  and  the  Kentuck¬ 
iana  area  which  embraces  105  Ken- 


tributes  to  the  knowledge  advertisers  tucky  counties  and  19  counties  in 
may  have  of  a  market  or  a  medium.  Southern  Indiana.  It  is  a  valuable 
The  better  advertisers  know  markets  contribution  to  market  information, 
and  media,  the  better  they  are  able  to  The  Hem  Orleans  Times-Picayune 
spend  their  money  wisely  and  profit-  and  States  also  sends  out  a  market 
ably.  And  if  advertising  profits  ad-  data  folder  full  of  valuable  informa- 


You'd  ^ef  IheNO  thinfifN  ...  if  you  iiM'd  Iho 
Oron  Arb«»4u»«f  plan  for  your  nowspapor. 


(1)  You’d  get  a  complete  adver¬ 
tising  campaign ;  a  eomplele  public 
relations  campaign. 

(2)  You'd  incrca>e  the  ability 
and  the  efficiency  of  your  local 
men  by  doing  missionary  sales 
work  ahead  of  them. 

(3)  You’d  teach  your  own 
younger  salesmen  (and  many  of 
your  veterans)  the  sound  prin¬ 
ciples  of  rifihf  advertising. 

(4)  You’d  seat  indelibly  in  the 


to  planning  their  st-trt  in  advertis¬ 
ing  i»t  your  nezvspaper. 

(6)  You’d  protect  your  huge 
capital  investment  in  property,  in 
equipment,  in  employes. 

(7)  Your  newspaper  would  be¬ 
come,  soon.  THE  authority  on 
advertising,  local  marketing,  local 
selling  ...  in  your  town. 

The  Oreii  .\rbogust  plan  is  a 
money  making  advertising  plan 
that  would  enable  you  to  buy  Ix-t- 
ter  and  more  features,  help  you  to 


The  territory 
of  The  Dispatch 
includes  32  rich 
cent  ral  Ohio 
counties  where 
nearly  a  mil¬ 
lion  adult  biTy- 
ers  spent  more 
than  half  a  bil¬ 
lion  dollars  last 
year.  .  .  .  Will 
spend  consider¬ 
ably  more  this 
year.  Colum¬ 
bus  is  consid¬ 
ered  one  of  the 
best  test  towns 
in  the  United 
States. 


minds  of  your  old  and  regular  ad-  pay  hi^lier  salaries,  help  \ou  to 


vcrti.sers ;  new  and  logical  and 
profitable  reasons  for  ix-rsistent 
advertising. 

(5)  You’d  start  your  prosiiccts, 
the  non-advertisers,  to  thinking. 


prcMluce  a  greater  newspaper.  .Ysk 
for  our  free  brochure.  Write. 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 
CHICAGO 


/ 

Thanks  to  the  "PULL"  of 

DISPATCH 

ADVERTISING 

The  Dispatch  is  easily  the  greatest 
single  sales  force  in  central  Ohio. 
...  It  influences  the  purchases  of 
every  kind  of  merchandise  under 
the  sun. 

Last  year  this  newspaper  led  in 
every  advertising  classification 
tabulated  by  Media  Records.  R 
has  completely  dominated  its  field 
for  years. 

Address  Ihr  National  Advertising  Dept, 
for  More  Information. 


O’MsiraB  A  OrmchAA  n>w  vorit.  Demtt. 

■▼lAi  A  Ol  wi  iTISOvv  Efpre»eotttlvfi  isota.  Francisco. 


Let  me  uet  vou  straight 


fLi^W 


on  this.  You  want  me  to  take  this  ticket  to  the  Maiilstrate.  Yeah,  1 


get  that.  But  whiit’s  the  two  bucks  tor,  a  tip  tor  putting  on  the  tlx? 


You  donY  want  It  ti.xed?  Listen,  Boss,  you’re  not  startm 


a  trattlc 


crusade — ^\-ou’rc  starting  a  RK\X)LL  I  IOX.  A  newspaperman  pav 


Ing  two  bucks  tor  only  running  through  a  stoj)  sign.  But,  Boss,  you 
didn’t  kill  anybody,  did  you?  Yeah,  I  know  you  might  ot.  Yes,  those 


two  August  “tatals”  happened  that  way.  But  that  was  another  guy. 
Yeah,  I  know  It  might  have  been  you.  .  .  .Say,  that  might  ha\e  been 


me!  ().  K.,  Boss,  I’m  on  my  way.  Anti  1  may  be  a  little  late  gettm 


biick.  I  want  to  copy  ott  a  list  ot  chiselers  over  at  1  rallic  Court  w  Idle 


I  ’m  there.  Might  make  some  good  copy  one  ot  these  da\  s,  eh.  Boss? 


Puhlidied  in  the  interest  oj  street  and  htgineaxi  sajetg  by 


THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 


Thiii, 

••  •  uri«i  oi 

pre. 

Mrtd  by  iMw,. 
MptroMnlp, 


V 
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EDITOR  6.  PUBLIShT? 


Pearson,  Allen  Scored 
Leche  Before  He  Quit 


By  MARLEN  E.  PEW.  JR. 


FOUR  DAYS  before  Gov.  Richard  W. 

Leche  of  Louisiana  announced  he 
would  resign  from  office  “because  of 
ill  health  —  two  severe  arthritis  at¬ 
tacks,”  the  “Washington  Merry-Go- 
Round.”  written  for  United  Feature 
Syndicate  by  Drew  Pearson  and  Rob¬ 
ert  S.  Allen,  wrote  a  stinging  col¬ 
umn  relating  to  his  alleged  intimida¬ 
tion  of  the  WPA  within  the  state. 

WPA  Graft  Charged 
In  their  column  on  June  17,  the 
Wa.shington  writers  printed  an  ac¬ 
count  charging  the  governor  with 
operating  a  sensational  WPA  graft 
and  corruption  scheme  for  his  own 
personal  benefit  and  for  the  aggran¬ 
dizement  of  his  political  party’s 
treasury. 

Based  upon  sworn  affidavits  in  the 
possession  of  the  authors,  the  story 
recounted  testimony  that  members  of 
the  political  machine  in  Louisiana 
had  used  WPA  labor  and  materials 
upon  their  private  property,  and  that 
WPA  workers  were  obliged  to  con¬ 
tribute  of  their  salaries  to  the 
state  political  organization. 

A  portion  of  the  column  read: 

“An  affidavit  by  Chester  E.  Martin 
states  that  ‘he  was  formerly  em¬ 
ployed  by  the  Louisiana  Highway 
Commission;  that  he  was  discharged 
upon  protesting  forced  contributions 
from  his  salary.’  During  this  time  he 
said  he  worked  on  four  federal 
projects. 

“Martin  claimed.”  the  column  con¬ 
tinued.  “that  the  chief  method  of  con¬ 
tribution  was  by  subscription  to  Gov. 
Leche’s  paper,  the  Daily  Progress, 
largely  owned  by  him.” 

When  the  story  was  issued  to  the 
?.00  Merry  -  Go  -  Round  subscribers, 
photostatic  copies  of  the  affidavits 
■were  in  the  possession  of  the  syndi¬ 
cate,  and  a  typewritten  copy  of  one 
of  them  was  mailed  to  newspapers 
using  the  column. 

Story  a  Sell-Out  in  Louisiana 
The  story  hit  Louisiana  like  a  tor¬ 
nado.  In  Shreveport  the  Journal 
splashed  it  across  the  front  page. 
And  readers  went  for  the  paper  fast. 
It  has  been  reported  that  demand  for 
copies  reached  such  a  pitch  that 
dealers  were  able  to  sell  them  for 
60  cents  each  and  still  have  a  sell-out. 

In  the  final  paragraph  of  their  col¬ 
umn.  Pearson  and  Allen  cited  a  pic¬ 
ture  published  in  the  New  Orleans 
States  the  week  before  showing  a 
state-owned  truck  unloading  building 
materials  on  private  property  and 
that  this  picture  brought  a  statement 
from  Gov.  Leche  which  said  that  he 
personally  would  conduct  an  inves¬ 
tigation  into  the  matter.  This  shows, 
however,  that  the  local  newspapers 
also  were  on  their  toes. 

According  to  the  Associated  Press, 
the  Governor's  Mansion  in  Baton 
Rouge,  immediately  after  publication 
of  the  Merry-Go-Round  revelation, 
became  the  scene  of  a  series  of  im¬ 
portant  conferences  for  three  days. 
The  Justice  Department  and  the  WPA 
in  Washington  both  rushed  investi¬ 
gators  to  Louisiana.  Senator  Nye  in¬ 
serted  the  Shreveport  story  into  the 
hearings  of  the  Senate  Appropriations 
Committee. 

Four  days  later,  on  June  21,  Gov¬ 
ernor  Leche  announced  his  resig¬ 
nation. 


ers.  was  announced  this  week  by  the 
Chicago  Tribune-New  York  News 
Syndicate. 

The  features  carrying  the  feminine 
interest  have  been  picked  up  from  the 
Chicago  Tribune  for  national  distribu¬ 
tion.  They  are  “Numerology”  by 
Evelyn  Holmes  and  “Needlework”  by 
Loretta  Eituer. 

“Numerology"  consists  of  a  short 
single-column  box  with  a  financial 
coupon,  offering  daily,  monthly  and 
yearly  guides  to  readers.  Among  the 
styles  offered  in  “Needlework”  arc 
crocheting,  embroidery,  quilt  and 
knitting.  Each  individual  style  fea¬ 
tures  an  illustrated  pattern  easily 
copied. 

The  third  feature,  called  “Our  Lan¬ 
guage.”  presents  a  tabloid  definition 
of  unusual  words  used  in  current 
news.  The  size  of  this  feature  does  not 
exceed  one  column  inch.  One  word  is 
defined  daily. 


Grasshopper  Man 

IN  a  first-time-told  article  distrib¬ 
uted  by  the  AP  Feature  Service  this 
week,  the  government’s  “grasshopper 
announced  that  the  grasshopper 


outbreak  in  the  Mississippi  basin  and 
the  great  plains  states  “has  now 
reached  a  crisis  which  suggests  an¬ 
other  crop-devouring  flight  like  the 
four-year  disaster  of  1873-77.” 

The  “grasshopper  man”  is  Lee  A. 
Strong,  chief  of  the  Department  of 
Agriculture’s  bureau  of  entomology 
and  plant  quarantine.  He  told  how 
the  present  plague  is  being  fought. 

A  preview  in  pictures  of  the  first 
regular  passenger  (light  of  a  trans- 
Atlantic  clipper  was  sent  out  this  week 
by  the  AP  Feature  Service,  in  addition 
to  various  other  written  and  pictured 
features  in  connection  with  the  flight. 


articles  on  military  subjects  and 
espionage. 


Renews  Contract 
IDA  JEAN  KAIN,  who  writes  a  daily 
column  “Your  Figure  Madame”  for 
King  Features  Syndicate,  renewed 
her  contract  this  week. 


Comic-Ads 

BELL  SYNDICATE  announced  this 
week  arrangements  for  a  Christmas 
strip  which  will  be  coupled  with  ad¬ 
vertising.  Drawn  by  Geoff  Hayes,  the 
seven-day  strip  portrays  four  lines  of 
poetry  which  accompany  each  panel. 
The  last  panel  is  reserved  for  adver¬ 
tising. 


Personals 


FRANK  “LANK”  LEONARD,  crea¬ 
tor  of  “Mickey  Finn,”  which  is 
syndicated  by  McNaught  Syndicate, 
Inc.,  and  Miss  Florence  A.  McLaugh¬ 
lin.  of  Brooklyn.  N.  Y..  were  married 
June  24. 


Robert  Ripley,  who  produces  “Be¬ 
lieve  It  or  Not”  for  King  Features 
Syndicate,  received  a  Master’s  Degree 
at  Dartmouth  College,  Hanover,  N.  H., 
last  week. 


Mr.  and  Mrs.  Ray  Thompson  of 
Philadelphia  have  announced  the  birth 
of  a  daughter.  Elisabeth  June,  June 
13.  Mr.  Thompson  collaborates  on 
the  S'unday  comic  page.  "Myra  North, 
Special  Nurse,”  which  is  distributed 
by  NEA  Service. 

Charles  Dillon,  political  commenta¬ 
tor  for  Exclusive  Features  of  Bever¬ 
ly  Hills,  was  guest  speaker  at  the 
High  Hatters  and  San  Diego  clubs  in 
San  Diego.  He  was  presented  by 
Edward  T.  Austin  of  the  Union  Trib¬ 
une  of  that  city. 


GETS  RED  CROSS  POST 


Adds  Three  Features 

ADDITION  of  three  features,  two  with 
a  particular  interest  to  women  read- 


Groifis  to  Paris 

JEAN  GRAFFIS.  formerly  of  the  New 
York  Acme  Newspictures  bureau, 
has  been  appointed  manager  of  the 
Paris  bureau  of  Acme  Newspic*tures 
and  NEA  Service.  He  left  New  York 
on  the  Atlantic  Clipper  of  the  Pan- 
American  Airways  with  the  corre¬ 
spondents  of  other  newspapers  and 
news  services  who  made  the  trip.  Be¬ 
fore  leaving  the  Clipper  at  Marseilles 
to  take  up  his  new  duties,  Graffis  sent 
three  stories  by  wireless  and  cable 
back  to  this  country  which  were  ser¬ 
viced  to  NEA  clients  here. 

The  new  Paris  bureau  manager  had 
10  years  of  newspaper  experience  be¬ 
fore  joining  NEA  Service  in  1936.  A 
graduate  of  Indiana  University,  he  had 
just  passed  examinations  at  Colum¬ 
bia  University  for  a  Master  of  Arts 
degree  in  International  Law.  His 
first  newspaper  experience  was  with 
Indiana  newspapers  in  Kokomo. 
Frankfort,  Richmond  and  Blooming¬ 
ton. 

For  three  years  Mr.  Graffis  was  with 
the  Des  Moines  Tribune,  leaving  his 
position  as  picture  editor  of  that  pa¬ 
per  in  1936  to  join  NEA  Service.  After 
a  turn  at  several  desks  in  the  Cleve¬ 
land  bureau,  he  transferred  to  the 
New  York  office  of  Acme  Newspic¬ 
tures  in  March,  1938. 

NEA  Service  will  issue  next  week 
six  articles  which  it  believes  represent 
the  most  exhaustive  journalistic  sur¬ 
vey  of  the  Panama  Canal  and  its  de¬ 
fenses  undertaken  in  many  years. 

The  articles  were  written  by  Thomas 
L.  Johnson.  World  War  correspondent 
and  author  of  numerous  books  and 


Washington,  D.  C.,  June  19 — G. 
Stewart  Brown,  United  Press  manager 
for  Italy,  has  been  appointed  associate 
director  of  public  relations  of  the 
American  Red  Cross  and  assumes  his 
duties  Aug.  1.  Douglas  Griesemer, 
public  relations  director  and  chief  of 
the  information  service  for  the  last 
17  years,  is  on  extended  leave  of  ab¬ 
sence  from  his  office  in  Red  Cross 
headquarters  here,  due  to  illness. 


66  CARRIERS  WIN  TRIPS 


Federal  Study  of 
Markets  and  Industry 

Washington,  D.  C.,  June  I^r^. 
sponsive  to  a  request  from  the  Natior 
Industrial  Advertisers  Associatioa 
Department  of  Commerce  is  preparir^ 
a  1,000- page  study  of  markets  ^ 
distribution  to  be  issued  about  Jir 
1  as  “The  National  Industrial  Ma.'Ke 
Handbook.” 

This  will  be  the  first  marke-^ 
survey  of  American  industry'  pn! 
sented  in  this  form.  It  will  coat 
complete  figures  on  industrial  prod, 
tion,  employment,  value  of  produc- 
cost  of  material  for  fuel  and  power  li¬ 
the  more  than  3,000  counties  i 
United  States,  similar  data  for  evtr 
city  of  more  than  10,000  populatm 
and  like  information  for  each  of  2s 
industries  on  a  national  rather  tk’.; 
county  basis. 

The  study  also  will  contain  adc 
tional  information  on  the  county 
cation  of  169,111  manufacturing  pL 
and  the  industries  in  which  they  at 
operating,  location  table  for  each  i 
the  23,000  mines  in  the  country  an 
summary  data  on  industrial  prod., 
tion  and  employment  in  the  mni 
by  counties.  This  is  the  first  time  .n; 
information  has  even  been  availab 
and  the  first  time  since  1929  k 
figures  on  the  location  of  indusn^ 
plants  have  been  so  completely  ccr 
piled. 


HRE  DESTROYS  PLANT 

Two  mechanical  department  e.- 
ployes  were  killed  when  flames  de 
stroyed  the  four-story  San  Franc, 
building  housing  the  Joponf-- 
American  News,  a  foreign  langv 
daily,  early  last  week.  Twelve  oth; 
persons,  11  of  them  firemen. 
injured  or  overcome  by  smoke,  fc 
mediate  plans  were  made  to  conti.'.i 
publication,  utilization  of  a  Japaiinc 
weekly’s  plant  in  Oakland  enab.::; 
production  to  continue  without  a 
loss  of  a  day.  Fire  department  offir.ii 
estimated  the  damage  in  exces: 
SIOO.OOO. 


Sixty-six  carriers  of  the  Nashville 
Banner  and  the  Nashville  Tennessean 
winners  in  a  circulation  contest  will 
be  guests  of  the  dailies  on  their  10th 
annual  educational  tour.  Six  city  car¬ 
riers  will  visit  the  New  York  World’s 
Fair  and  the  remaining  6D  from  nearby 
towns  will  make  a  five-day  bus  trip  to 
Chicago  with  stop-overs  at  Louisville 
and  Indianapolis. 


START  FUND  DRIVE 

The  Tribune  Fresh  Air  Fund,  sp 
sored  by  the  New  York  Herald  i'- 
bune,  began  its  sixty-third  yearJ':* 
4.  The  Fund  expects  this  year 
send  14.000  children  from  tener 
to  400  towns  in  the  Northeast 
they  will  be  put  up  in  indiv:;-- 
homes.  Others  will  be  sent  to  ’’ 
Fresh  Air  Camps. 


LATE  SPORTS  EXTRA 

The  Wilmington  (Del.)  Jw 
Every  Evening  is  issuing  a  late  r; 
extra  at  the  close  of  each  day’s  r 
at  Delaware  Park,  near  Wilmir.r 
The  meeting  will  end  July  4. 
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FEATURES 


BRESSLER 

EDITORIAL  CARTOONS 
Each  year  more  client  paiK*rs  sponsor  local 
i  xhihits  of  Harry  Brt’nsler’s  orif?inals.  Mil* 
lions  of  readers  who  follow  his  work 
hr  is  the  piker's  staff  cartoonist. 
Address,  Times  Building,  New  York,  N.  Y. 


“Features  with  a  Future 
QUEEN  FEATURES.  IN"- 
12  So.  12th  Street 
riiihidelphia,  I'a* 


NEWS 


l-SVCIIOMKiY.  Dr.  rr.'iiK'  s 
Daily.  illustratp<l.  ‘•.5-iii-r' 

stoy. 


('.ABLE.  BackcTound  ol  cable  news  by  au¬ 
thoritative  writers  from  all  comers  of  the 
worlil.  Send  for  samples.  World-Wide  News 
Serrlce,  Newfon,  Mass. 


.onalily  improvement,  business  P-' 
mental  h.viriene.  ever.v  wi-ek.  pn'*  j"  uR 
vice.  Hopkins  Syndicate.  Inr.,  fniw' 
Syndicate,  Inc.,  New  York. 


MEXir.VN  NEWS;  •'CAVALCADE-  OF  MEX¬ 
ICO’’  b.v  "Bill”  Weils  a  weekly  dispatch  from 
MEXICO  CI’TY.  Two  dollars  monthly.  Write 
Wells  Features.  Box  Hollywood,  Cal. 


KELIOIOrs.  Trav.-I  tales 
make  up  a  iro<)<lly  proportion  ol  >*. 
‘■ReliB-ioii  Day  by  Day"  articles.  *•' 
ice,  Swartlimorr,  Penna. 


IXFOKM.YTIOX  SERYICE.  Complete  service 
lor  your  readers.  NewspaiM’rs  have  lor  years 
found  our  service  of  invaluable  assistance  to 
circulation  and  reader  interest.  For  details 
write  or  wire  The  Haskin  Service,  Ulfi  E.ve 
St.,  N'.E.,  WashInBton,  D.  C. 


KEI-UilON  qiESTION  BOX  —  '''; 
anthoritiitive  information.  Attr^ts  ^ 
Write*  for  samples  to  Kellelmc‘^5*^ 
1100  Fourth  New  York  Civ* 


YOl  K  FE.YTI  KE.  If  your 
wrilinc.  it's  worth  ailvertisinir. 
rates  in  SYXDICATF:. 
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WHAT  ARE  THE  FACTS? 

“Our  concern  with  any  man  is  not  with  what  eloquence  he  teaches,  but  tvith  what  evidence.”  AUGUSTINE 


ANTHRACITE  SUMMER  SCHOOL— To  aid  in  the  proper  training  of  sales  and  service  personnel  necessary  to  keep 
abreast  of  rapidly  increasing  automatic  anthracite  stoker  sales.  Anthracite  Industries,  Inc.,  this  Summer  is  offering 
a  series  of  concentrated  study  courses  at  its  merchandising  school  in  Primos,  Pennsylvania.  The  schools  mark 
the  first  central,  industry-sponsored  course  of  instruction  in  both  theory  and  practice  of  modern  automatic  anthra¬ 
cite  burning  equipment. 

Leading  stoker  manufacturers,  producing  companies  and  equipment  dealers  and  service  organizations,  as 
well  as  the  Industries'  Laboratory  and  Field  staffs,  have  a'.l  cooperated  in  preparing  the  material  to  be  presented. 
The  faculty  has  been  drawn  from  the  list  of  authorities  who  presented  the  Anthracite  Industries  merchandising 
schools  to  more  than  1.700  fuel  and  equipment  dealer  representatives. 

Classroom  work  will  be  supplemented  by  demonstrations,  and  practical  experiments  by  the  students,  on 
equipment  in  the  Industries'  research  laboratory,  as  well  as  a  wide  range  of  the  latest  model  stokers  being  made 
available  especially  for  the  schools.  SOURCE — Anthracite  Industries,  Inc. 
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Congress  of  800  Experts 
Available  to  Newspapers 

The  Nalioiiiii  ('oiifiToiici-  of  Busi¬ 
ness  l’a|H'r  Kditors  invites  tlie  editors 
of  America's  new  spaiHTs  into  a 
closer  i)artnerslii|>  of  rrotioviir  .'tcrricv 
io  America. 
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The  S(KI  editors  of  the  l.>()  indu.s- 
Irial,  inercliandisin*;.  and  jtrofe.s- 
'ional  journals,  w  liicli  are  inendiers 
of  the  .\s.s<M-ialed  Business  I’jijiers, 
Inc.,  form  a  coni>ress  of  disintcT- 
c^ted  husiness  exjierls  .seeond  to 
none  in  collective  exjK'rienee,  knowl¬ 
edge.  hackground,  and  jiccjiniintanee. 
As  a  group,  these  editors  Imve  the 
wide.st  knowledge  of  husine.ss  teeh- 
ni()iie.s.  They  have  at  liand  an 
iihnndanee  of  ready  facts  and  ex- 
IHTt  opinions  that  may  la*  <(Uoted 
with  the  fullest  a.ssiiranee  of  relia- 
hility.  They  place  these  resources 
at  the  dis|Mi.sal  of  America's  news¬ 
papers.  SOntCE — As.soeiated  Busi¬ 
ness  Pajiers,  Inc. 

I  Because  of  Chain 
'  Competition 

f  hain  fcHnl  .stores’  lower  .selling 
prices  have  lieen  eontirnied  hy  nu¬ 
merous  comparative  price  studies. 
Now  the  I  niversity  of  Denver  has 
reiHirted  the  effect  of  ftKid  chains’ 
I  prices  on  coni|x‘titor.s'  jiriees: 

*  •  •  .  without  exception,  total  cost 

of  purcha.ses  made  from  independents 
which  were  in  direct  eoiniietition  with 

I  chains  was  lower  than  the  total  cost 
of  the  purcha.ses  imide  where  this 
'■oniiietition  did  not  «‘xist  .  .  .  inde¬ 
pendent  stores  in  towns  having  a 
chain  were  found  to  lx-  umlerselling 
indepemlenl  stores  in  towns  withi- 
"Ut  chains  .  .  .  an  average  of  ,‘3.1 
per  <-ent.” 
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acts  c 
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-ower  chain  store  prices,  and  lowe 
I*nce.s  in  competitors’  stores  Ix'CiUis- 
“  chain  comixtition  are  jiart  of  th 
oo<l  chains’  contribution  to  jmhli 
";*fare.  SOrKCE— National  Asso 
nation  of  Fo.k1  Chains. 

Study  of  Alcoholism 
^  lob  for  Scientists 


u  “^''’'^'■'•ctive  .solution  of  the 
I em  of  alcoholism  can  come  only 
"■migh  re.sr-arch  and  clinical  studies 


hy  .scientists  of  teehnicul  eoinpetenee 
juul  training,  according  to  l)r.  Wesley 
Sturges,  spokexsman  for  leaders  in 
the  distilling  industry.  'I’odiiy  it  is 
doubtful  if  even  the  scientists  yet 
have  many  comprehensive  convictions 
concerning  alcoholism,  and  certaiidy  it 
is  a  i)rohlem  beyttnd  the  scoj>e  of  lay¬ 
men. 

The  ob.servations  by  Dr.  Sturges  are 
in  <-onnection  with  the  Prohibitionists' 
cam])iugn  of  hiying  blame  for  every 
ca.se  of  alcoholism  upon  the  legal  dis¬ 
tiller.  It  is  pointe<l  out  that  even  if 
the  legal  industry  shoidd  be  voted  out 
of  exTstenee.  the  problems  of  aleolud- 
i-'in  would  still  «-ontinue  just  as  they 
did  in  the  diiys  of  N.-itional  I’ndiibi- 
tion.  SOriU'E  —  Distilleil  Sjurits 
Institute. 

Decreasing  Rail 
Transportation  Costs 

The  true  way  to  bring  this  about  is 
not  to  be  found  in  w  hole.sale  abandon¬ 
ment  or  whole.sale  unnecessary  bank¬ 
ruptcy  and  repudiation,  or  any  other 
revolutionary  re«)rganization  of  the 
railroad  industry.  'ITie  true  way  to 
.s<-rvice  and  savings  is  to  lx-  found  in 
the  same  process  of  invention  ami  im- 


provement  which  has  .-dready  accom¬ 
plished  so  much — and  that  in  turn  de¬ 
pends  iHMUi  continued  investment  in 
better  railroads  which  can  do  a  better 
job  at  le.ss  cost.  This  is  shown  by  the 
lesnlts  achieved  in  the  past  seventeen 
yejirs. 

In  the  period  from  through 

$!).8l)().ttt)().tm0  was  invested  in 
railroad  improvements  with  a  net 
increa.se  in  debt  of  only  .SHtO.OOO.ttOtl. 

1  he  total  amount  saved  in  operating 
costs  in  the  same  .seventeen  years  as 
compared  with  what  the  cost  would 
have  Ix-en  in  each  year  had  the 
level  of  unit  ojxTating  costs  continueil 
amounts  to  more  tlnm  nineteen  billion 
dollars.  'I'he.se  figures  |M)int  the  true 
way  to  really  major  improvements  in 
railroad  .service  and  gains  in  trans|K>r- 
t.-ition  economy. 

Continued  inve.stment  in  improve¬ 
ment.  however,  «lepcnds  u|)on  railroad 
(red it — and  credit,  after  all,  dc|x‘nd.s 
uj)on  earnings.  SOl'HCE — .Vs.soeia- 
tion  of  .\merican  Railrojids. 

A  Billion  Dollars 
In  Taxes 

Is  highwa>’  trjinsportation  jiaying 
its  way?'  D(h-s  the  highway  n.«er  carry 


Directory  of  Authoritative 
Sources  of  Factual  Information 


American  Road  Builders’  Assn. 

National  Preaa  Bide-,  Washington,  D.  G. 
A  Hiirhway  Press  Service,  publidzinr 
need  of  “more,  better  and  safer  roads.” 
An  educational  column.  "Down  the 
Road.”  A  series  of  articles.  "History 
of  Hirhways,”  with  mats  and  photo- 
rraphs.  Also  biirhway  facts  and  figures 
and  a  monthly  publication.  "Road  Build¬ 
ers'  News."  Free  to  editors. 

Anthracite  Industries,  Inc. 

.3267  Chrysler  Bide.,  New  York  City 
A  non-proflt  onranization  of  Pennsylvania 
hard  coal  producers,  deeismed  to  promote 
the  use  of  anthracite,  throuirh  research, 
education  and  the  development  ef  efficient 
anthracite  buminr  equipment.  Fact-flnd- 
inir  and  statistical  facilities  at  the  service 
of  editors  everywhere. 

Association  of  American  Railroads 

Transpertatlon  Bldy,,  Washington,  D.  C. 
Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf¬ 
fic.  finance,  taxation,  valuation.  Library 
and  reference  material  available  to  all. 


Associated  Business  Papers,  Inc. 

369  Lezlnxton  Ave.,  New  York,  N.  Y. 
This  xroup  of  166  of  the  nation's  domin¬ 
ant  business  publications  constitutes  a 
reservoir  of  factual  information  with  re- 
rard  to  production,  distribution,  construc¬ 
tion,  transportation. 


Copper  &  Brass  Research  Assoc. 

420  Lexlnxton  Avenue.  New  York  CIW 
Editors  interested  in  buildingr.  home  mod¬ 
ernization  and  home  fumishinx  are  in¬ 
vited  to  call  upon  us  for  data  on  the  uses 
of  Copper,  Brass  and  Bronze.  Our  library 
la  most  complete:  the  history  of  copper 
most  interestinx;  its  future  usefulness 
is  unlimited. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Bldx.,  Washinxton,  D.  C. 
Factual  information,  data  and  statistics 
relatinx  to  the  DisUllinx  Industry,  reports 
from  offl(dal  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 


Eldison  Electric  Institute 

420  Lexinxton  Ave.,  New  York.  N.  Y. 
Factual  information,  data  and  statistics 
relatinx  to  the  electrical  Industry. 


National  Assn,  of  Food  Chains 

726  Jackson  Place,  Washinxton,  D.  C. 

John  A.  Loxan,  Executive  Vice- President 
Continuinx  studies  in  social  and  economic 
aspects  of  chain  store  distribution.  Fact¬ 
ual  data  and  informative  material. 

United  Brewers  Industrial  Foun¬ 
dation  21  East  40th  Street,  Now  York 
A  non-proflt  Incorporated  membership  as¬ 
sociation,  orxanised  by  the  brewinx  indus¬ 
try  of  the  United  States  to  interpret  the 
public  interest  to  the  brewers  and  to  in¬ 
terpret  the  industry  to  the  public. 


AdverUaement 


morv  than  his  share  of  the  tax  load? 
riie  .\nieriean  Hoad  Builders'  .\sso- 
(iation  .Statistical  Service  shows  that 
motor-vehicle  taxes  have  more  than 
(laid  for  state  and  federal  (irinniry 
highway  .sy.stcms  and  a  majority  of 
the  farni-to-market  roads.  Since  l!)-2.j, 
more  than  .81.000,0(10,000  of  gas  taxes 
and  registration  fi-es  has  Ix-en  used  for 
non-liighway  purposes.  Not  only  are 
the  nation's  highways  sujiiiorted  by 
jaitomotive  taxes,  but  every  jienny 
exjH'iided  for  highway  im]>rovement 
brings  a  hundredfold  return  in  .social, 
economic,  and  cultural  benefits  to  the 
nation.  Charles  M.  I’()ham,  interna- 
tiomd  highwav  iinthority,  (xiints  out 
in  his  ••!)(  iwn  the  Hoad"  column  that 
an  incrca.sod  (irogram  of  highway  con¬ 
struction  is  the  Ix'st  jxissible  .solution 
to  the  uncm|iloyment  (iroblem.  In 
addition  to  "Down  the  Hoad,"  issued 
monthly,  jind  statistical  bulletins. 
Highway  Press  Service  relea.ses  cover 
idl  new  develojnnents  in  the  highway 
field.  Alats,  cartixin.s,  and  (dioto- 
grajdis  accompany  all  material,  which 
<an  be  obtained  by  editors  free  of 
charge  by  writing  the  American  Hoad 
Builders'  .\.s.sociation  Features  Serv¬ 
ice,  9(it3  National  Press  Building. 
Wa.shington.  1).  C.  SOURCE — Amer¬ 
ican  Road  Builders’  .Vsstx-iation. 


Beer  Taxes  Exceed  Costs 
Of  Running  C.C.C.  Camps 

Federal  and  state  la-er  ex<-ise  taxe.s. 
exclusive  of  millions  collected  in 
license  fees,  were  more  than  enough  to 
meet  the  entire  cost  of  maintaining 
the  Civilian  Con.servation  Corjjs  for 
the  fiscal  year  l!l.‘38,  it  is  shown  by  a 
comjiarison  of  (lovernment  ex(x‘ndi- 
tures  jis  against  collections  of  jiublic 
revenues. 

Cost  of  maintaining  this  (iroject  for 
the  year  wiis  8.‘3-2(!,000.000.  Federal 
beer  receipts  alone  were  $'273,19-2, 1 j8 
while  state  and  local  collei-tions 
brought  the  public  revenues  total  over 
the  .$1(10.(100,000  mark  for  the  year. 

Thus  taxes  paid  by  the  brewing  in¬ 
dustry  ('xceeded  the  cost  of  maintain¬ 
ing  ,‘300.000  boys  in  3,000  camiis. 
among  who.se  accomidi.shments  were 
im|)rovement  of  over  three  billion 
fori'st  acres,  100,000  miles  of  trails, 
and  creation  of  4.000  fire  hxikouts. 

SOURCE— United  Brewers  Indus¬ 
trial  Foundation. 


tax,  a  Bantam,  and  occasionally  a  sup. 
plementary  camera  or  two. 

Harry’s  main  diversion  is  bowlin? 
and  since  1914  he  has  held  the  Bostor. 
Odd  Fellows  league  record.  He  is  j 
bachelor. 


60-lnch,  150-lb.  Camera 
Constructed  for  AP 


The  utility  of  this  ingenious  range- 
finder  must  be  apparent  to  all  work¬ 
ing  press  cameramen.  It  is  a  pure  co¬ 
incidence  that  George  Skadding  of 
the  Washington  Bureau  of  the  Asso¬ 
ciated  Press  who  covered  the  Cana¬ 
dian  and  American  tours  of  the  king 

and  queen  of  England  spoke  of  the  PHOTOG  TO  MAKE  TRIP 

desirability  of  some  such  instrument  a.  Y.  Owen,  23  years  old.  a  photoe- 
.  xv.p  regretted  its  absence  because  his  rapher  for  the  Daily  Oklahoman  iss 

that  the  camera  without  assignment  called  for  frequent  changes  Oklahoma  City  Times,  was  diose: 
t  fits  into  a  taxi.  lenses  of  different  focal  lengths,  this  week  as  a  member  of  an  expei- 

step  forward  was  taken  Undoubtedly  the  use  of  this  range-  tion  which  will  attempt  to  naviga:e 
camera  was  built  and  finder  would  have  greatly  facilitated  the  Northwest  Passage  from  west  to 
iroves  that  the  photog-  fi*®  work.  The  report  of  the  camera  east  across  the  Arctic  Circle  this  suit.. 
living  up  to  their  reputa-  coverage  of  the  royal  tour  as  detailed  mer.  Mr.  Owen  was  notified  by  tele, 
meers  in  their  profession.  Skadding  appeared  in  this  de-  gram  by  Dr.  Homer  Flint  Kellenu 

of  the  mammoth  camera,  partment  last  week.  44-year-old  amateur  explorer  oi 

Claremore,  Okla.,  to  leave  immediate¬ 
ly  to  meet  the  party  in  Seattle,  prob¬ 
ably  this  weekend.  The  party  of  10 
persons  plans  to  round  the  top  o: 
Alaska  in  a  60-foot  boat. 


THE  LARGEIST  press  camera  in  the  Incident 
world  has  recently  been  put  into  informs  i 
commission  by  the  photo  department  the  case  ; 
of  the  Associated  Press.  This  camera  A  grea 
was  designed  for  the  purpose  of  cov-  when  th 
erage  on  assignments  where  the  dis-  again  it 
tance  between  camera  and  subject  is  raphers  a 
of  imusual  length.  Although  it  is  not  tions  as 
used  daily  it  provides  a  certain  amount  A  pictc 
of  insurance  for  perfect  coverage  on  unavailat 
assignments  where  it  is  employed.  duced  in 
The  complete  camera  weighs  150 
lbs.  and  is  five  feet  long.  The  unusual  Telescopic  Range-finder 
part  of  the  outfit  is  the  lens,  which  DISSATISFIED  with  the  present 
is  a  Dallmeyer  telephoto  havmg  a  methods  of  focusing.  Eugene  Smith, 
focal  length  of  60  inches.  The  lens  staff  photographer  for  the  Cincinnati 
when  wide  oi>en  works  at  F,  8.  It  pQgf^  recently  designed  a  range-finder 
weighs  53  lbs.  8  ozs.  It  has  a  diameter  synchornized  with  the  camera  lens 
of  8^2  inches  and  Ls  mounted  in  a  du-  brings  in  the  subject  instantly 

ralumin  barrel,  which  in  turn  is  con-  with  exceptionally  fine  definition, 

nected  with  the  camera  bellows.  j|.^  appearance  and  in  some  technical 

Tracks  for  Lens  respects  this  device  is  similar  to  the 

Because  of  the  weight  of  the  lens  Magnascope,  the  range-finder  intro- 

and  the  special  construction  the  focus-  j - 

ing  is  done  by  racking  the  camera  back  i  . 

and  forth  on  tracks  instead  of  moving  Sb 

the  lens.  The  camera  is  a  5  x  7  Gra- 
flex  rebuilt  to  fit  in  with  the  extraor- 

dinary  size  lens.  Although  any  UB 

standard  type  Graflex  holder  may  be 

used,  the  photographer  operating  this  ..  ^ 

camera  prefers  cut-film  magazines  and 

sometimes  film  packs.  - 

The  camera  was  ordered  through 
Medo  Photo  Supply  Co.,  New  York, 
which  obtained  Joseph  Sprague  of  the 
Graflex  Corp.  to  design  and  construct 
it.  It  took  a  year  and  a  half  to  finish. 

Unlike  his  other  long  focus  cameras  S 

Mr.  Sprague  was  forced  to  eliminate 
the  gear  shift  for  focusing.  How- 
ever,  the  lens  is  diaphragmed  down 
by  means  of  a  disk,  placed  near  the 
camera  itself,  inscribed  with  the  va¬ 
rious  openings  which  are  easy  to  read. 

By  turning  the  disk  the  cameraman  Camera  fitted  with  telescopic  range-finder 
close  the  aperature  of  built  by  Eugene  Smith  of  Cincinnati  Post. 


Camera  Knights 


SIGNS  FTC  STIPULATION 

Photo-Markets,  Inc.,  Washington 
D.  C.,  publisher  of  a  magazine  P/ioto- 
Markets,  has  entered  into  a  stipulation 
with  the  Federal  Trade  Commission  to 
cease  and  desist  from  the  sale  or  dis¬ 
tribution  of  cards  or  tags  bearing  the 
inscription  “Press  Card”  or  “Pres.- 
Tag.”  purporting  to  grant  bearers  ex¬ 
ceptional  privileges  through  police  and 
fire  lines.  The  so-called  “Press  Tap" 
are  designed  for  attachment  to  auto¬ 
mobile  license  plates.  The  responder 
also  stipulates  that  it  will  cease  usins 
such  misrepresentations  in  its  adi'er- 
tising  matter. 


papers  the  photographers  now  take  ____  _____ 

photos  for  both  indiscriminately  and  ARK.  DAILY  SUSPENDS 

for  the  Sunday  Advertiser  as  well.  The  Clarksville  (Ark.)  Herald- 
He  has.  in  some  capacity,  covered  Democrat  announced  June  4  consoli- 
every  large  news  story  in  New  Eng-  dation  of  its  daily  and  weekly  edi- 
land  during  the  last  decade.  At  the  tions  for  publication  semi-weekly, 
time  of  the  devastating  1936  flood 
Harry  won  the  monthly  cash  prize  for 
his  picture  of  a  washed-out  railroad 

bridge.  What  he  considers  his  most  Al 

spectacular  shot  was  taken  from  an 
aerial  ladder  extended  to  overlook  the 
third  floor  of  a  fire-gutted  Lynn, 

Mass.,  hotel,  showing  men  hunting 
the  debris  for  bodies.  Although  on 
several  occasions,  due  to  heavy  snow 
storms,  he  has  had  to  walk  from  his 
suburban  home  to  the  Hearst  plant 
Harry  has  never  missed  a  day’s  work. 

His  interest  in  photography  started 
when  he  became  a  boarder  in  the  home 
of  a  retired  Army  officer,  who  was  a 
photograph  fan. 

The  introduction  of  fast  lenses,  bet- 
ter  films,  and  flash  bulbs  has  made  the  \  \  Nm 

life  of  a  news  photographer  a  much 

happier  one,  Harry  believes,  although  ^  ^  \ 

he  likes  to  muse  on  the  difficulties  '■ 

of  a  past  era.  Harry  consistently 


may  open  or 
the  lens  to  the  desired  stop. 

The  complete  camera  costs  more  tages  over  existing  range-finders, 
than  $1,000.  It  is  carried  about  in  a  however,  are  a  broader  viewing  area, 
special  coffin-like  box  mounted  on  greater  clarity  of  subject  and  elimina- 
wheels.  When  it  is  to  be  used  on  tion  of  the  giound  glass.  The  actual 
local  assignments  it  is  transported  by  construction  of  Mr.  Smith’s  device 
taxi-cab.  If  the  camera  is  to  be  oper-  ^as  entrusted  to  Woody  Clark,  a 
ated  at  some  distant  point  it  is  shipped  friend  adept  in  metal  and  wood  lathe 
by  express.  Contrary  to  general  ex-  work. 

pectations  it  is  not  designed  mainly  a  meniscus  lens  of  5> 4-inch  focal 
for  baseball.  The  reason  for  not  em-  length  was  mounted  in  telescoping 
ploying  it  thus  is  the  difficulty  of  brass  tubing  with  provision  for  in- 
shifting  the  camera  about  from  one  terchanging  lenses  when  necessary, 
point  of  focus  to  another.  The  eye-piece  of  an  eight-power  bi- 

The  camera  was  first  tried  out  by  nocular  was  mounted  in  the  barrel, 
photographer  Joe  Caneva  of  the  New  After  considerable  experimentation 
York  AP  office  at  a  baseball  game,  with  the  three  lens  elements  of  the 
The  first  important  assignment  cov-  binocular,  and  encountering  more  than 
ered  with  this  outfit  was  the  Kentucky  g  hundred  optical  variables,  one  of 
Derby.  It  worked  so  successfully  that  fHe  lens  elements  was  discarded  and 
the  last  remains  of  skepticism  on  the  the  short  shank  of  the  eye-piece  in¬ 
part  of  some  doubting  cameramen  has  serted.  Then  one  of  the  lenses  with 
vanished.  the  covex  surface  away  from  the  eye 

Size  of  Subject  was  dropped  in.  The  longer  shank 

To  give  an  idea  of  what  may  be  was  then  inserted  and  the  second  lens 
obtained  by  way  of  subject  size  on  with  its  convex  surface  facing  the 
the  film  we  cite  ihe  coverage  of  the  other  lens  was  introduced.  After 
baseball  game.  From  the  top  of  the  numerous  trials  the  device  was  suc- 
press  box  the  lens  brought  in  the  cessfully  mounted  on  the  camera, 
pitcher  to  a  size  of  four  inches.  At  Synchronized 

second  base  the  figures  are  about  To  synchronize  the  range-finder 

inches.  with  the  camera  lens  the  camera  was 

It  has  been  pointed  out  that  this  mounted  on  a  tripod  and  focused  at 
camera  may  be  used  on  certain  types  various  distances  up  to  infinity 
of  air  assignments.  The  size  of  figures  through  the  ground  glass  of  the  box. 
which  could  be  obtained  at  low  alti-  The  required  synchronization  was 
tudes  would  more  than  pay  for  the  thus  established.  With  this  device  the 
cost  of  such  coverage.  Large  figures  light  is  built  up  until  the  transmission 
on  a  negative  certainly  mean  better  is  greater  than  that  apparent  to  the 
prints  and  less  retouching.  unassisted  eye. 
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for  JUNE  24,  1939 

M  bureau  early  Monday  morning 

i  OrnCCOO  V^UUy  Xll  to  expedite  handling  of  its  matter. 

.  Power  and  telephone  lines,  ripped  out 

Dailies  in  by  the  twister,  were  not  in  use  until 

^  the  day  after  the  storm.  As  a  result, 

p„J  l^/r^rYlOTlt  some  morning  paper  reporters  had  to 

^  Iw**  travel  miles  to  reach  telephones  and 

MtoneapolU,  S.  Paul  Pa^rs  offices  “t'" 

Undermanned  Sunday  After-  for  some  of  the  early  bulletin  mat- 
noon  .  .  .  Recovered  Quickly  ter,  the  Tribune  relied  on  the  amateur 

radio  operator  who  supplied  the  first 
Minneapolis,  June  21 — A  devastat-  flash.  The  St.  Paul  papers  at  times 
ing  tornado  which  struck  an  area  made  use  of  an  emergency  portable 
about  20  miles  from  here  at  a  time  police  transmitter  dispatched  from 
when  Twin  Cities  newspaper  staffs  that  city, 
were  almost  completely  disorganized  -  -- 
found  Minneapolis  and  St.  Paul  dailies 
meeting  the  emergency  in  outstand¬ 
ing  fashion  early  this  week. 

First  word  of  the  storm  which  struck 
Sunday,  June  18,  at  3:30  p.m.,  was  not 
received  until  about  an  ’ 


NUMBER  FOUR  OF  A  SERIES  OF  AOVERTISEMENTS  ON  MORE  AND  BEHER  NEWS  PICTURES 


almost  completely  tfisorganized  Bulletins  were  issued  for  residents 

of  the  vicinity  by  the  Anoka  Herald 
and  Anoka  County  Union,  weeklies 
which  combined  their  facilities. 

Lora  Lee  Chase,  Journal  society 
writer,  was  in  her  home  at  Anoka 

-  hour  later —  when  she  saw  the  twister  approach- 

the  period  of  the  week  when  staffs  of  mg.  She  ran  to  the  basement,  not 
morning  and  evening  newspapers  alike  knowing  whether  the  house  would  be 
are  most  undermanned.  blown  on  her.  Her  experiences  were 

Unusual  Tips  reported  on  Page  One  in  her  paper 

Afternoon  dog  watches  at  the  St.  next  day. 

Paul  Pioneer  Press  and  the  Minne-  Plane  Wrecked 

apolis  Tribune,  morning  papers,  ^ou  Daugherty,  Star  photographer. 

^  if  "tanners.  Minneapolis  by  plane  during 

The  St.  Paul  papers  desk  man  sus-  ^  eloudburst  that  struck  this  city, 
pected  ^methmg  was  amiss  when  ^^^rowly  missed  being  in  a  crackup 
long  distance  calls  on  another  story  his  plane  was  buffeted  by  the  .stron? 
were  refused  because  of  line  breakage  ^  ^ 

m  the  area  of  Anoka  l\^n  which  and  remained  at  that 

bore  the  disaster  s  brunt.  The  Tribune 
rereived  its  flash  when  a  local  amateur 

radio  o^rator  picked  up  signals  of  j  in  the  sky.  During  the  “return 

hams  in  the  storm  sector  and  called  ,  ,,  ,,  ,  j  v  u  j 

the  Da  r  storm,  the  plane  was  demolished. 

"tv  1-  j  »*•  The  extensive  coverage  resulted  in 

The  Minneapolis  Star  and  the  Mtn-  i  1  •  •  i 

neapolis  JouJZl.  afternoon  papers,  great  sales  increases,  circulation  man- 

learned  of  the  twister,  which  took  ^  u-  J  i 

j  j  -i  nnnnnn  j  The  Tribune,  which  issued  an  early 

nme  lives  and  caused  $1,200,000  dam-  ,  •  j  *  •.  _  1  1 

_  *•  r»j  *  extra  in  advance  of  its  regular  earlv 

age,  at  about  the  same  time.  Editors  •  -  4  4  u  lu  _  j  r  4  -i 

,11  4i.„  _  r  4-  11  u  evening  street  bulldog  and  fast  mail, 

ot  all  the  papers  frantically  began  , ,  nnn  4  •  t  u 

caUing  staffers  nany  of  whL  were  ^ 

unavailable  because  of  the  Sunday  r  V  •  T 

schedule.  All  executives  were  agreed  ^.ay.  according  to  F.  M.  Rook,  circula- 

that  the  most  difficult  phase  of  the  "If  T Tn?  T  ^ ®  “J® 

tornado  coverage  was  rounding  up  the  s'^^ce  the  Lindbergh  baby  was  kid- 

photographers  and  reporters.  ”^£5  'o4  1  tt-  4  u  d-  t> 

When  finally  dispatdied,  the  dailies  Dispatch-Pioneer  Press 

report,  they  were  lined  up  with  crews  extra  copies^ut  issued  no 

as  follows-  off-schedule  extras.  The  sale  there 

St.  Paul  Dispatch -Pioneer  Press  ^as  largest  since  the  Hindenburg 

(evening  and  morning  issues,  respec-  i-  C4  4  j  4 

tively):  two  photographers,  threeTe-  Minneapolis  Star  reported  extra 

porters;  Minneapolis  Journal,  eight  7. copies, 

reporters,  six  photographers;  Tribune, 

eight  reporters,  four  photographers;  ,  t  1  ■  i  4- 

Star,  seven  reporters,  four  photogra-  circulation 

phers  o  manager,  said  his  records  were  not  yet 

All  Used  Airplanes  complete  but  that  extra  sales  were 

J  L  very,  very  good — the  best  since  the 

for  wT  uV  by  e'^fy  abdication  of  King  Edward.” 

lor  aerial  photographs  of  the  storm  « 

newsmen  given  the  orig-  JQ  MARK  175th  YEAR 
assignment  stayed  at  their  posts  rrn.  .•  ^C4i.  •  1 4U  <-1  t 

for  a  24-hour  stretch  while  others  anniversary  of  the  Quebec 

were  eiv^n  roLrl.  1  *  (P-  Q-)  Chronicle-Telegraph  will  be 

were  given  relief  by  relay  crews  sent  1  u  4  j  t  1  4  -4^.  j- 

from  the  cities  ^  celebrated  July  4  with  a  dinner  in 

The  .Tm...„ai‘ - 4_J  14  „4  =4-  ‘be  Chateau  Frontenac. 


From  left  to  right,  front  row: 
Clavton  Knipiier.  ('.Icnn  Zahn. 


T  he  Photographic  Staff  of  the  Cleveland  News. 
Edwaril  Doik.  Perry  Cragg.  Bud  F.hle.  Bark  Row 


1  hat's  till'  jiimirc-taking;  record  made  bv  the  camera  staff 
<>t  tlie  (de\ eland  News  duriii):!;  — an  unusual  record  for 
a  paper  with  five  photographers.  It  proves  toncltisively 
that  the  News  is  one  of  an  ever-increasing  number  of  news¬ 
papers  that  are  finding  the  use  ot  more  and  better  news 
])i( lures  an  effective  method  of  holding  and  liuilding  reader 
interest  and  tirculation. 


'  • .  .  More  than 
satisfactory ! ' ' 

say  lending  netvs 
photographers 

ISPEEDGUN  Model  C  DELUXE 

•'lunly,  il<-piMululile  tripper,  ail- 
to  iliiTerent  bulb  types. 
”  'ill  a  ailjii-iuble  .\planntic  Rc- 
flerior.  Slh.OO;  with  7”,  SIT.OO. 
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For  hire  by  day  $15.00 
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.  .  .  when  your  staff 
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FRFE  CATALOfi  ^  desire  (omplele  iiitor- 

wHIHLwU.  mation  concerning  Gmllcx  and 
specel  Gra])liic  .\merican-ina<lc,  Pri/e-Winning  ('.aint-ras 
.111(1  .Accessories,  send  for  onr  FRFF.  catalog.  AVc  will 
gladlv  send  you  also  a  FRFiE  folder  illustrating 
.ind  describing  llic  Miniature  2I4  x  314  .Speed  Grapliit 
— an  ideal  companion  for  larger  camera  cipiipment. 
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RALPH  MORGAN 
NEWSPICTURES 

Newark  Airport  N.  J. 


.Vcie  York  for  the  IVorld's  Fair,  x'isil  the  Graflex 
Disfilay  Rooms  at  30  Rockefeller  Plaza. 


New  York  City 


42— A  DVERTISING 


EDITOR  &  PUBLISH  EB 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  122. 

IF  YOU  WOULD  know  some  of  the 

problems  and  obstacles  that  the 
local  salesman  encounters  in  his  daily 
grind,  put  on  your  hat  and  spend  a 
full  week  with  him  as  he  makes  his 
daily  round  of  calls.  We  have  been 
doing  just  this  for  more  than  three 
years.  Out  of  it  has  come  a  liberal 
education  as  to  “How  Newspaper 
Advertising  Works”  and  we  have  also 
discovered  that  most  local  salesmen 
are  rather  ingenious. 

Praise  from  the  local  advertiser, 
approval  of  the  position  of  his  ad  in 
the  last  issue  of  the  paper,  compli¬ 
ments  regarding  typography  and  art 
work  used  are  the  exception — not  the 
rule — when  the  local  salesman  calls 
for  his  copy. 

Based  on  our  experience  in  many 
newspaper  offices,  we  believe  that 
local  salesmen  spend  far  too  much 
time  in  the  actual  preparation  of  copy 
and  in  getting  O.K.’s  from  the  adver¬ 
tiser.  A  dozen  and  one  things  will 
upset  the  final  O.K.  on  a  piece  of  copy, 
but  weather  seems  to  be  the  greatest 
handicap  and  is  the  thing  that  wills 
more  ads  than  any  other  one  thing. 


Another  Way  to  Help  Local  Men 

Of  this  total,  9*^  were  from  15  to  20 
years  of  age;  8%  from  20  to  24  years 
of  age  (most  of  them  married  with  no 
children).  The  next  group,  from  24  to 
44  years  of  age,  represented  25%  of 
all  of  the  females.  Most  of  these 
women  were  married  and  had  small 
children.  The  last  group — women 
from  44  to  75  years  of  age  with  grown 
children — represented  22%  of  the  total 
market.  The  balance  of  the  females 
were  under  15  years  of  age. 

Newspapers  in  any  market  reach  all 
of  these  four  buyers  and  you  find 
these  four  buyers  in  all  income  levels. 


Result  oi  on  Experiment 

IN  AUGUST,  1938.  several  papers 
banded  together  to  conduct  an  ex¬ 
periment  that  has  proven  to  be  profit¬ 
able  in  terms  of  new  contracts  and 
additional  linage.  The  plan  adopted 
was  simple  and  patterned  after  dozens 
of  old-fashioned  ideas  that  have  been 
used  for  years.  Briefly,  here  is  what 
they  did. 

They  first  made  a  very  careful  anal¬ 
ysis  of  their  total  circulations  to  see 
what  percentage  of  their  readers  fell 
in  four  income  levels.  The  circulation 
department  gave  them  the  answer  to 
this  question.  People  on  relief  and 
with  incomes  of  less  than  $750  were 
put  in  the  D  Group.  The  C  Group 
consisted  of  families  with  incomes 
from  $750  to  $1,250.  The  B  Group 
was  made  up  of  those  with  incomes 
from  $1,250  to  $3,000  and  the  A  Group, 
from  $3,000  up. 

Based  on  a  study  made  by  the  Gov¬ 
ernment  last  year  we  now  know  that 
all  families  in  the  United  States  can 
be  placed  in  these  four  groups  and  we 
now  know  the  approximate  precentage 
of  families  in  each  group.  In  the  D 
Group  we  have  27%  of  our  families. 
These  people  are  continually  facing 
starvation. 

In  the  C  Group  we  have  37%  of  all 
of  our  families  who  are  “just  getting 
by.”  In  the  B  Group  we  have  27% 
of  our  families  who  are  known  as  the 
comfortable  middle  class.  The  A 
Group  represents  approximately  8.7% 
of  our  families. 

It  should  be  easy  for  any  circulation 
manager  to  give  the  local  department 
the  percentage  of  the  newspaper’s 
circulation  in  these  four  income  levels. 
Once  these  figures  are  established  you 
then  analyze  the  “buyers”  in  each 
group. 


How  to  Help  the  Local  Salesmen 

ASSUME  THAT  a  paper  has  50,000 
circulation.  The  circulation  depart¬ 
ment  tells  the  local  salesmen  how 
many  women  readers  are  found  in  each 
of  the  four  income  levels  and  you  are 
ready  to  prepare  a  continuous,  never- 
ending  newspaper  campaign,  signed  by 
the  paper,  directed  at  these  four  buy¬ 
ers  in  the  four  income  levels.  Most  of 
us  now  believe  that  newspaper  adver¬ 
tising,  to  be  effective,  should  be  run 
on  a  continuous  schedule  basis  and  an 
advertisement  should  appear  in  a 
given  daily  at  least  every  48  hours  or 
3  ads  a  week. 

Prepare  special  copy  for  Group  1 — 
young  women  from  15  to  20  who  repre¬ 
sent,  say  9%  of  the  market.  It  doesn’t 
take  a  seer  or  a  prophet  to  know  that 
most  of  these  young  women  are  inter¬ 
ested  in  marriage.  A  certain  per¬ 
centage  of  them  are  already  engaged; 
others  will  be  engaged.  These  young 
women  are  potential  housewives,  buy¬ 
ers  of  all  sorts  of  commodities  now  or 
in  the  very  near  future.  The  group 
of  papers  mentioned  above  talked  to 
these  young  women  about  marriage. 
In  each  of  their  advertisements  they 
listed  dozens  of  items  that  will  be 
needed  for  the  new  home,  for  the 
honeymoon  trip  —  everything  from 
kitchen  utensils  to  curtains,  cosmetics 
to  a  new  or  used  car. 

Assume  that  the  first  advertisement 
in  this  program  starts  on  a  given 
Monday.  On  Wednesday  special  copy 
is  prepared  for  young  married  women 
who  have  no  children.  Suggestions 
are  offered  as  to  how  they  can  set  up 
a  family  budget,  how  they  can  assist 
their  husbands  in  keeping  within  the 
budget.  Again,  dozens  of  items  are 
listed  in  the  advertisement  and  the 
reader  is  told  that  all  of  these  items 
are  advertised  frequently  in  the  paper. 
These  women  are  told  to  watch  for 
the  sale  periods,  for  unusual  sports 
clothes,  foods  and  gadgets  that  may  be 


used  for  home  entertainment.  The  ad 
is  directed  at  these  women  alone. 

Friday  a  special  piece  of  copy  is  pre¬ 
pared  for  married  women  with  small 
children.  We  now  know  that  many 
young  married  couples  with  small 
children  find  it  difficult  to  keep  within 
the  husband’s  income.  Salaries  and 
pay  checks  do  not  rise  as  fast  as  the 
expense  of  the  family.  These  women 
do  not  have  as  much  time  to  shop — 
particularly  those  who  do  most  of  their 
own  work.  Tell  them  about  the  stores 
which  advertise  in  your  paper,  which 
specialize  in  things  for  families  with 
small  children.  Sugge-st  that  they  use 
the  telephone,  that  they  call  on  your 
advertisers,  select  things  over  the 
phone.  This  conserves  time  and.  with 
the  return  privilege,  the  mother  knows 
that  if  she  doesn’t  like  the  things  she 
has  selected  over  the  phone  they  can 
be  returned  and  exchanged  for  other 
items. 

The  fourth  ad  in  the  series,  directed 
at  women  from  44  to  75,  married  with 
grown  children,  appears  on  the  fol¬ 
lowing  Monday.  The  same  copy  theme 
is  used  but  the  copy  is  directed  at 
these  elderly  women  who  are  more 
conservative,  who  are,  in  most  cases, 
more  sophisticated  in  their  buying. 
Wednesday  of  the  second  week  you 
are  back  to  the  unmarried  girl.  Fri¬ 
day,  the  young  married  couple  with¬ 
out  children;  the  following  Monday, 
married  couples  with  small  children; 
Wednesday,  women  from  44  to  75  with 
grown  children,  etc. 


to  be  sure  that  the  headline  and  the 
illustration  pick  out  one  of  the  four 
women  one  at  a  time  and  the  copy 
should  be  directed  at  one  woman  in  j 
given  income  level.  True,  married 
women  with  no  children  are  interested 
in  reading  about  Turkish  rugs,  grand 
pianos,  and  expensive  automobiles  but 
if  their  husbands’  incomes  are  less 
than  $2,500  a  year,  there  is  little  lih- 
lihood  that  they  can  ever  afford  this 
class  of  merchandise.  This  may  seen 
to  be  “drawing  the  line”  very  fine  but 
in  a  period  of  one  year  it  is  possible 
to  prepare  and  release  156  separate 
advertisements  to  these  four  women 
in  four  income  levels  so  that  the  writ¬ 
ing  of  an  individual  piece  of  copy  for 
one  large  group  in  one  income  levd 
is  not  at  all  complicated. 

As  a  matter  of  fact,  four  separate  ad¬ 
vertisements  might  be  written  for  die 
young  women  from  15  to  20— -one  for 
each  income  level.  The  same  is  tn* 
of  the  other  three  groups.  If  this  plan 
were  followed,  it  would  require  U 
separate  advertisements  to  readi  aH 
16  buyers.  It  is  our  belief  that  tbt 
copy  should  be  restricted  to  the  A,  B 
and  part  of  the  C  Group.  The  D 
Group  with  small  incomes  today  spod 
almost  40%  of  their  total  income  (b 
food  alone.  They  are  bargain  hunt® 
first,  last  and  always.  They  have  m 
choice. 


How  to  Use  This  Advertising 

AS  SOON  AS  this  plan  of  continuous 
advertising  has  been  decided  on,  the 
local  manager  places  in  the  hands  of 
each  salesman  a  copy  of  the  paper  in 
which  a  given  ad  appeared  and  then 
gives  each  man  one  or  a  dozen  pros¬ 
pects  who  sell  merchandise  that  fits 
into  the  copy  that  was  run  the  previ¬ 
ous  day.  A  list  of  these  prospects  i;. 
found  in  the  classified  telephone  direc¬ 
tory.  Dozens  of  these  prospects,  who 
are  now  users  of  the  telephone  book, 
are  ready  for  a  solicitation.  Not  only 
does  this  advertising  run  over  the 
paper’s  signature,  enable  the  salesmen 
to  obtain  new  prospects  and  new  con¬ 
tracts  but  it  also  becomes  an  educa¬ 
tional  feature  for  readers  which  they 
welcome.  That  is  one  of  the  by-prod¬ 
ucts  that  has  come  from  the  campaign 
that  has  been  running  the  last  nine 
months  for  the  group  of  papers  al¬ 
ready  mentioned. 


Will  Help  National  Selling 
ONCE  SUCH  A  CAMPAIGN  has  beer 
started  and  new  contracts  have  beer 
sold,  the  complete  story  of  the  opera¬ 
tion  should  be  placed  in  the  hands  oi 
the  national  department  and  national 
representatives  and  just  as  soon  ai 
success  stories  appear,  they  should  be 
forwarded  to  some  central  bureau  fo: 
distribution  throughout  the  country 
The  Bureau  of  Advertising  is  con¬ 
stantly  seeking  such  stories  and  thii 
seems  to  us  to  be  the  logical  place  to 
send  the  stories.  Local  salesmen  need 
every  tool  in  the  kit  to  hold  their  oW 
customers  to  continuous  schedule; 
and  to  sell  new  contracts  on  a  con¬ 
tinuous  insertion  basis.  This  plan,  if 
followed  for  a  year,  will  in  our  juda- 
ment  help  them  greatly. 


Size  of  the  Copy 

AN  IDEAL  SIZE  for  this  copy  is 
about  3  columns  6  or  7  inches  deep. 
Illustrations  that  will  tie  up  with  the 
headlines  can  be  selected  from  any 
cut  service.  The  important  thing  is 


Four  Buyers 

PRACTICALLY  all  statisticians  and 
Government  reports  agree  that  80% 
of  all  of  our  consumer  goods  are  pur¬ 
chased  by  women.  The  1936  Census 
of  Rhode  Island  listed  347.571  females. 


A.  T.  HENDERSON  COMPANY,  INC. 

551  Fifth  Avenue,  New  York 

Phone  VAnderbilt  3-4760 


TRAVEL  EXPERTS 


European  OmlMa,  Toon  by  Steamer, 
Ball  and  Air — ^AU-Ezpenie  Independent 
Itineraries — Vo  Charge  for  Service 


European  Repreeentativee 
INTERNATIONAL  SERVICE — 76  me  dee 
Petite-Champi,  PARIS,  France 
NORTHERN  TRANSPORT  TRAVEL 
BCREAC — 7  Oerrard  Street,  LONDON. 
W.  I.,  England 


Since  1925 


.  .  .  The  Personnel  Bureau  hii 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes- 
men  recommended  because  they 
are  especially  qualified  for  tht 
job. 


Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicit! 
and  allied  fields. 


IVrite  or  wire — 


THE  PERSONNEL  BUREM 


James  C  Kiper,  Director 

35  e.  Wacker  Drive,  Chicago,  HI 


A  nation-wide  non-profit  terviee  •*? 
ported  by  Sigma  Delta  Chi,  ProfeM'®* 
al  Jonmaliatic  Fraternity. 


OR  JUNE  24,  1939 


Tlie  Humui  of  Atlvcrtisiiiy;'.' 
function  is  to  keep  ever  before 
National  Advertisers  tlie  fact 
that  newspaper  ad  vertis'nuj 
comes  nearest  to  doiiifi  a  real  job 
in  reaching  groups  of  people  un¬ 
der  most  favorable  cirenm- 
stances. 

^lany  methods  are  devisetl  for 
keeping  this  message  alive — in¬ 
structive  booklets,  statistical 
brochures,  inspirationally  create<l 
advertisements  for  the  newspa¬ 
pers  themselves  to  rnn  in  their 
own  columns,  and,  periodically, 
some  heavy  artillery  piece,  stag¬ 
ing  every  phase  of  the  newspa¬ 
per’s  influence,  its  native  power 
and  the  markets  .served. 

The  latest  of  these  high-geared 
pieces  —  “TII  E  K  E  Y  TO 
EVERYTOWN."  is  the  most 
pretentions  and  impressive  so 
far — an  illustrated  argument  of 
surpassing  excellence,  shoulder 
to  shoulder  with  the  best.  BT^T 
— although  perhaps  contribut¬ 
ing  to  the  Burean'>  activities, 
new.spapers  everywhere  must 
have  it  clearly  understood  that 
such  efforts  are  directed  to  sell 
the  Media  as  a  whole,  and  does 
k  not.  could  not,  sell  individual 
^  newspai)ers  and  their  markets. 

There  must  be  TWO  keys  to 
^^^the  htek  of  Newspaper  linage. 


TWO  DOORS  MUST  BE 
OPENED  in  the  swift, 
modern  competition  FOR 
NATIONAL  ADVERTIS¬ 
ING 

With  competition  gnaw¬ 
ing  at  newspaper  advertis¬ 
ing  revenue  in  the  national 
field,  TWO  doors  must  be 
entered 

To  the  left — that  highly 
essential  KEY  which  opens 
up  to  national  advertisers 
a  con.sciousness  of  the 
newspaper  as  a  media. 

To  the  right — the  Key 
to  M.VRKETS.  Erom  our 
Market  (luide  a  character¬ 
istic  territorial  summary 
of  a  one  Market,  has  l)een 
taken. 

BET  BEYOND  THIS, 
the  individual  newspaper 
AIEST  present  its  own 
story  of  its  own  influence, 
and  market  as  a  whole. 
It  must  find  new  ways  to 
put  last-minute  news-value 
into  this  story  and  then 
spread  it  before  the  exeeu- 
ti\'e  who  pays  for  newspa- 
|)er  space.  Editok  K 
I’lbmshku  is  the  logical 
carrier  of  such  messages 
becau.se  it  is  —  the  one. 
individualized  weekly  busi¬ 
ness  paper  road  Ity  the 
Men  Who  Decide. 


YOUR  MARKET 

ro|iuIallnn  (lO.'iO  U.  S.  Census)  :  Corporate 
limits,  60.342:  suburban  area  included.  67.- 
346  (City  Zone  A.B.C.);  estimated  pop..  July 
1,  1038.  corporate  limits.  65,000;  transient 
pop.,  2,000;  resort  and  relatives  of  patients 
in  Government  hospital. 

Retail  Tradins  Area:  Radius  in  miles, 
north,  60;  south,  60;  east,  60;  west,  60. 
Most  important  cities  and  municipalities  in 
this  area  are:  Louisville,  Ga.  (pop.,  1,650): 
Warrenton.  Ga.  (1.289);  Washinrton,  Ga. 
(3.158):  Sylvania.  Ga.  (1.781);  Thomson. 
Ga.  (1,014);  Waynesboro.  Ga.  (3.022): 
Aiken,  S.  C.  (6,033);  Allendale,  S.  C. 
(2.066):  Barnwell,  S.  C.  (1.834);  EdpeOeld. 
9.  C.  (2,1.32);  Greenwood.  9.  C.  (11,020); 
9aluda.  9.  C.  (1,381);  Abbeville.  9.  C. 
(4.414);  Bamberg.  9.  C.  (2,450);  Langley. 
SC  (1  688 ) 

Analysis  of  City  Population  (1030  U.  9. 
Census,  Corporate  Limits)  ;  Native  White, 
68.4%;  Foreign  Bom,  1.2%;  Negroes, 
40.1%;  Other  Races,  0.3%.  Families,  16,- 
360;  Dwellings,  13.051;  Home  Owners, 
3.084;  Industrial  Workers,  16.4%. 

Buying  Power  Indices:  No.  Banks,  Na¬ 
tional.  2;  9tate.  1;  Trust  Companies,  1; 
Savings  Banks,  1;  Total  Deposits.  $18,448,- 
689.79;  Total  Resources,  $4,000,000;  Total 
Savings  Deposits.  $11,000,000. 

Location  and  Transportation:  County  Seat. 
Located  in  the  extreme  eastern  and  central 
portion  of  the  state  at  the  head  of  navigation 
of  the  Savannah  River,  the  boundary  be¬ 
tween  Ga.  and  9.  C.,  171  miles  SE.  at  At¬ 
lanta,  153  miles  NW.  of  Charleston,  and  80 

miles  W.  of  Columbia.  Served  by  the  Sou., 
A.  C.  L.,  Ga.,  Ga.  &  Fla.,  C.  &  W.  C.  R  Rs.; 
Delta  Air  Lines;  Greyhound  Bus  Line,  Camel 
City,  Southern  Stages,  Southeastern  Stages, 
and  Union  Bus  Lines.  On  U.  S.  Highways 
Nos.  1,  78.  and  26. 

Number  of  Retail  Outlets  for  Nationally 
Advertised  Products: 

Passenger  autos..  16  I  Hardware  .  26 

Auto  tires .  20  Jewelry  .  12 


Auto  accessories.  16  Liquor  (pkgs.)...  67 
Pilling  stations...  76  Meat  markets.  .  .118 

Bakers .  16  Men’s  clothing...  34 

Beer . 115  Opticians  .  4 

Confectioners  ...  46  Optometrists  ....  10 
Delicatessen  ....  3  Musical  instru.  .  2 

Department  stores  10  Radio  .  50 

chain  .  6  Restaurants  ....115 


Druggists  30.  ch. 


Stationers .  2 


Dry  goods .  66  Tobacco  . .574 

Electrical  suppbes  28  Shoes  .  61 

Furniture  . 31  Sporting  goods...  4 

G.araves  .  26  Wonicii'.s  apitarel  ..32 


Grocers,  indept..  .310  i 
Grocery  eliains. .  .  2 

Grocery  stores,  ch.  28 


.5  &  KIc  store; 
25etoSl  store 


EDITOR  &  PUBLISHER 


1700  Times  Biiilcliii!; 


New  York  City 
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Here's  a  Sales 
Tool  That  Gets 
New  Subscribers 

Cincinnati  Enquirer  Develops 
Dramatized  Story 
of  Daily  Features 
By  GEORGE  A.  BRANDENBURG 
Last  fall  the  Cincinnati  Enquirer 
circulation  department  was  aware  of 
the  need  for  a  sales  tool  that  could  be 
used  by  all  salesmen  of  the  newspa¬ 
per  and  that  circulation  sales  repre¬ 
sentatives,  particularly,  could  utilize 
in  doing  a  more  informative  job  of 
selling.  In  other  words,  there  was  a 
need  for  showmanship — a  means  of 
dramatizing  every  sales  talk. 

Called  Most  Effective 
Now,  after  more  than  four  months’ 
experience,  C.  W.  Staab.  Enquirer 
circulation  manager,  reports  that 
“Come  on  in  and  Meet  the  Folks,”  a 
16-page  (newspaper  size)  dramatized 
presentation,  has  proven  to  be  one  of 
the  most  effective  sales  tools  ever  de¬ 
veloped  by  the  Enquirer  to  acquaint 
prospective  readers  with  the  daily 
newspaper’s  contents.  The  presenta¬ 
tion  represents  15  weeks  of  work  by 
the  promotion  department. 

Miss  Martha  M.  Reuwer  wrote  the 
copy  and  Harold  McCormack  did  the 
layout  and  art  work.  The  result  is  an 
exceptional  circulation  promotion  job 
— one  that  might  well  be  emulated  by 
other  newspapers.  We  present  here¬ 
with  Miss  Reuwer’s  story  of  how  the 
job  was  done: 

Plenty  of  Spadework 
“It  me.Tnt  digging  in  the  Enquirer  files 
for  promotion  and  pictures  on  our  features 
and  interviewing  Enquirer  editors  and  feature 
writers.  It  meant  writing  to  the  news  ser¬ 
vices  and  syndicates  to  get  all  data,  promo¬ 
tion  copy,  and  action  photos  on  the  various 
feature  writers  and  press  correspondents. 
Each  article  had  to  lie  dramatized  by  a  picture 
and  put  in  a  certain  section  of  the  presenta¬ 
tion.  Eor  example,  two  pages  were  devoted 
to  news  coverage,  one  page  to  editorials,  two 
each  to  sports,  .and  women's  features,  and  the 
comics. 

“A  candid  picture  of  each  feature  writer 
was  placed  next  to  the  feature  and  space  was 
reserved  for  selling  copy  on  each  feature. 
The  copy  was  written  in  the  ‘you  attitude*  di¬ 
rected  at  the  prospect,  telling  her  something 
aliout  the  feature  and  its  writer  and  what  that 
feature  would  do  for  her.  And  like  the  copy, 
the  headlines  were  also  written  in  a  friendly 
spirit.  There  is  a  special  headline  for  each 
section  of  the  presentation.  For  example  the 
Editorial  headline  is  ‘Untangling  the  News 
for  You.’  The  front  page  has  a  hea<liine  that 
reads,  ‘Come  on  in  and  .Meet  the  Folks,*  the 
folks  being  all  the  writers  who  write  for  the 
Enquirer. 

“Since  all  cuts  were  made  at  the  Enquirer, 
and  the  presentation  set  up  in  the  composing 
room,  and  run  off  on  Enquirer  presses,  on 
newsprint,  the  cost  was  very  reasonable.  Xot 
one  penny  was  siH*nt  for  outside  work. 

Tested  in  Field 

‘‘Hefore  intrcxlucing  ‘('ome  on  in  and  Meet 
the  Folks*  to  the  s;ilesr.;en  it  was  tested  and 
rc-tested  in  the  field  f<tr  two  weeks  to  dctir- 
mine  its  effectiveness  as  a  sales  tool. 

“On  cold  canvass  the  presentation  proved  to 
be  a  ‘natural.*  It  got  the  •^ale'^man  in  the 
housed  It  ke]*t  him  there!  It  heliK*ri  him  get 
that  order!  (hhhI  results  were  also  obtained 


Above  IS  shown  whdf  would  happen  if  a 
single  average  day*$  Issue  of  the  Albany 
(Ga.)  Herald  were  sfaciced  in  one  pile, 
the  stack  reaches  43  feet  in  the  air,  tow¬ 
ering  above  the  Herald  building.  This  pic¬ 
ture  was  used  in  the  series  of  full  pages 
devoted  to  presenting  the  Herald  person¬ 
nel  and  activities  to  its  readers.  Co-opera¬ 
tion  of  the  local  fire  department  was  ob¬ 
tained  in  staging  this  picture. 

when  ‘Come  (-n  m  and  Meet  the  Folks’  was 
used  as  a  sample.  Carriers  wore  instructed 
to  place  pre«entations  in  the  homes  of  five 
prospects  Fridays,  requesting  each  pros¬ 

pect  to  read  it  that  night.  While  collecting 
on  Saturdays,  the  carriers  called  back  on  these 
prospects  and  went  through  the  pre'*eutation, 
page  by  page,  pointing  out  the  many  inter¬ 
esting  features  in  the  presentation.  The  sale 
was  closed  by  driving  home  one  main  point  in 
the  presentation  that  interested  the  pros|>ect. 

“Having  found  the  best  method  of  using 
the  prescntati<m.  the  ne>:t  step  was  to  intro¬ 
duce  it  the  fiebl  men  and  sell  them  on  this 
new  <ales  tf»ol.  .\  special  meeting  was  held 
for  this  purpose,  ami  ‘Come  on  in  ami  Meet 
the  Fi»lks'  was*  introduced  through  a  drama¬ 
tized,  sample  sales  demonstration  l)etwe*en  a 
‘salesman*  and  *prosi*<ci.'  stercoptican 

^lide  was  made  of  each  page,  and  fiasbed  on 
the  screen,  page  by  page,  as  the  salesman  told 
the  pr(»spect  about  the  varimis  features.  Since 
the  headlines  and  c<»py  were  written  in  such 
a  way  that  they  ‘put  words  in  the  “salesman's** 
mouth,*  everyone  at  the  meeting  was  im- 
I'ressed  hy  the  simplicity  and  effectivemess  (ff 
this  new  tfKth 

Variety  of  Uses 

“Tc»  get  e\try  man  to  study  the  i»rcsentation, 
sc*  that  he  we-uld  he  able  to  do  a  better  informa¬ 
tive  j<»h  of  selling,  special  quiz  sessions  wore 
held  at  the  monthly  meeting.  Written  multi¬ 
ple-choice  quizzes  were  given,  and  the  grailes 
published  in  the  weekly  house -organ.  .\ii  ora! 
quiz  l)ctween  teams  was  also  conducted  along 
the  line  ct  Frofes^i-r  (Quiz's  ptogram,  and  a 
prize  was  given  to  the  winner. 

“The  presentation  i^  now  lieing  u«ed  in  place 
of  sampling,  on  c(»ld  canvassing  and  on  veri- 
ficatifuis.  It  ha'“  proved  to  he  the  best  institu¬ 
tional  Copy  ever  to  he  put  in  the  salesman's 
hand  ...  it  has  educaie<l  him  and  sold  him  (*n 
the  Daily  EtMjiiirer.  It  has  caused  him  to 
show  greater  enthusiasm  in  his  work,  because 
he  has  something  to  work  with  in  the  field. 
LpsI,  and  most  inuMirtant,  ‘Come  on  in  and 
.Meet  the  Folks*  lias  Uen  in«trnnuntal  in 
building  and  holding  circulation.  It  has 
broken  down  sales  resistance  ami  obtained  the 
order,  where  a  general  sale-i  talk  failed.  Why’ 
Hccause  it’s  iiif»*rmitive!  lt*s  dramatized! 
It's  •-howman^hip  and  ^ale>nTan-bip  in  print!  * 


Scientific  Career  Tests  That  Show  You 

How  To  Get  Ahead  Faster 

These  Tests  Quickly  Help  You  To: 

1.  Discover  Your  Natural  Abilities. 

2.  Select  the  Work  Where  You  Can  Cash  Your  Talents. 

3.  Assure  Yourself  of  the  Best  Chance  for  Present  Advancement  end 
Future  Security. 

Send  for  the  FB££  boohlet  that  proves  how  hundreds  of  others  in 
advertising  and  sales  have  benefited  hj  these  tests. 

Write  todav  to 

WILLIAM  J.  REILLY,  Ph  D.,  Director 

THE  FOUNDATION  FOR  CAREER  PLANNING 

230  PARK  AVENUE  NEW  YORK  CITY 


EDITORS  ON  AIR 

“Around  The  State  With  Weekly 
Editors”  is  a  new  radio  program  which 
was  inaugurated  recently  over  state 
stations  WHA,  Madison,  Wis.,  and 
WLBL.  Stevens  Point,  Wis.  The  series 
of  broadcasts  takes  listeners  to  all 
parts  of  the  state  visiting  its  many 
communities  with  weekly  newspaper 
editors.  Radio  scripts  were  prepared 
with  the  assistance  of  Carl  A.  Zielke  of 
the  Wisconsin  Press  Association.  The 
first  of  the  series  was  conducted  by 
W.  H.  Conrad.  Medford  Star-News, 
assisted  by  Zielke. 

SPONSORS  reSTIVAL 

Knoxville,  June  20 — The  Knoxville 
(Tenn.)  Journal  sponsored  the  pres¬ 
entation  Monday  to  Thursday  of  this 
week  of  the  second  annual  Great 
Smoky  Mountains  Wildflower  Festival, 
attended  by  more  than  10,000  out-of- 
town  visitors. 


MORAL  RE-ARMAMENT 

T  he  world’s  condition  cannot  but  cause  disquiet  and  anxiety. 
Hostility  piles  up  between  nation  and  nation,  labor  and 
capital,  class  and  class.  T  he  cost  ot  bitterness  and  fear 
mounts  daily.  Friction  and  frustration  arc  underinining 
our  homes. 

Is  there  a  remedy  tfiat  ivill  cure  the  individual  and  the 
nation  and  gi\c  the  hope  of  a  speedv  and  satisfactory  recov¬ 
ery? 

The  remedy  may  lie  in  a  return  to  those  simple  home 
truths  that  some  of  us  learned  at  our  mother’s  knees,  and 
which  many  of  us  liavc  forgotten  and  neglected — honesty, 
purity,  unselfishness  and  love. 

The  crisis  is  fundamentally  a  moral  one.  The  nations 
must  re  arm  morally.  T  his  is  the  first  and  most  urgent  need. 
This  takes  precedence  over  all  other  wavs  of  achieving 
security. 

Moral  recovery  is  essentially  the  forerunner  of  economic 
recovery.  Imagine  a  rising  tide  of  absolute  honesty  and  abso¬ 
lute  unselfishness  sweeping  across  every  countryl  What 
would  be  the  clTect?  W’hat  about  taxes?  Debts?  Savings?  A 
wave  of  absolute  unselfishness  throughout  the  nations  would 
lie  the  end  of  war. 

Moral  recovery  creates  not  crisis,  hut  (onfidciKe  and  unity 
in  every  phase  of  life.  How  can  we  precipitate  this  moral 
recovery  tlinnighout  the  nations?  W’e  need  a  power  strong 
enough  to  change  human  nature  and  build  bridges  between 
man  and  man.  faction  and  faction.  Ffiis  starts  when  every¬ 
one  admits  his  own  faidts  instead  of  spot  lighting  the  other 
fellow’s. 

God  alone  can  change  human  nature. 

Fhc  secret  lies  in  that  great  forgotten  truth  that  when 
man  listens,  (.od  speaks:  when  man  ohevs.  (iod  acts;  when 
men  change,  nations  change.  Fhal  power  active  in  a  minor¬ 
ity  ran  he  the  solvent  of  a  whole  countrv’s  jcrohlcins.  One 
leader  changed,  a  nation’s  thinking  changed,  a  world  at 
peace  with  itself. 

Dr.  Frank  X.  1).  Huchman 

from  “Moral  Re-Armament, ’’ef/i/ef/ /*v //.  11’.  (liiitnn)  Austi"- 
At  all  bookstores  25c 


(Editor  is;  l*i  blishi.r  is  gh'ing  this  spare  free  for  Moral  R^' 
Armament,  which  xce  heliet'e  to  he  the  most  construetkt 
news  of  the  day.) 


177  CARRIERS  TO  FAIR 

The  St.  Paul  Dispatch-Pioneer},^^. 
is  host  to  177  of  its  carrier-sales: 
who  left  St.  Paul  Sunday  moraii 
June  18,  for  a  one-week  tour 
will  include  visits  to  Washington,  .i. 
York  World’s  Fair,  Niagara  Falk 
BuiTalo  and  Detroit.  Represents 
sixty  Minnesota  and  seven  Wisconji 
cities  and  towns,  the  young  tourists 
won  the  trip  by  getting  more  4® 
6,000  subscribers  to  their  news, 
papers. 


2,767  CUTS  IN  EDITION 

Containing  2,767  cuts  of  gradtiaa 
from  36  high  schools,  the  Woshingtn 
(Pa.)  Observer  and  Reporter  on  It ' 
24  issued  their  fourth  annual  tig 
school  edition.  The  editions  ran#- 
tabloid  pages.  John  L.  Stewan  t 
president  and  editor. 
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Roy  C.  Hoiliss 


Mary  King 


Harvey  Deuell 


Reuben  Maury 


C.  D.  Batchelor 


Ray  T.  Wllken 


F.  M.  Flynn 


Max  Annenberg 


Fabulous  Rise 
of  N.  Y.  News 

continued  from  page  7 

on  - - 

^  %  stone  is  left  unturned  in  fulfilling  his 
rani  ^^-ishes. 


any  special  picture  coverage  he  wants  don’t  worry  about  the  cost.  And  where  ways  knows  exactly  what  he  wants, 

and  absorbing  the  most  intimate  de-  speculation  is  concerned  always  re-  It  is  told  how  a  hot-tempered  execu- 

tails  of  the  day’s  schedule  the  Chief  member  that  even  the  best  of  us  make  tive  disputed  the  Patterson  plans  for 

is  ready  to  go  into  production  of  the  mistakes.”  the  handling  of  a  story, 

next  day’s  editorial  with  Maury  and  Leeway  to  Editors  Beneficial  /‘Now,”  the  Captain  interposed,  ‘’the 

Batchelor.  t  •  l-  r  j  c  ^  decide  against  you  is  no 

Respect  he  demands  to  the  nth  de-  “  freedom  of  operation  given  pj.Qf,f  that  I’m  right  and  you’re  wrong, 

gree  from  even  the  topmost  executive.  desk  has  helped  j’j^  wrong  and 


mistakes.”  the  handling  of  a  story. 

Leeway  to  Editors  Beneficial  /‘Now,”  the  Captain  interposed,  ‘’the 

^  .  ,  .  ,  ,  .  fact  that  I  decide  against  you  is  no 

It  IS  this  freedom  of  operation  given  p^oof  that  I’m  right  and  you’re  wrong, 
the  men  on  the  desk  that  has  helped  jj.  j^ay  be  true  that  I’m  wrong  and 


wishes.  He’s  “Joe”  only  to  Burns  Mantle,  20-year-old  record  of  the  you’re  right.  The  fact  that  I  decide 

If  he  says  in  the  morning  he  wants  jj-ama  critic,  whose  friendship  dates  tabloid  Avith  numerous  journalistic  against  you  is  no  proof  that  there’.i 
a  certain  movie  star  photographed,  their  days  together  on  the  foats.  The  Vestris  disaster  picture,  anything  wrong  with  your  judgment, 

she  has  to  be  found  in  a  matter  of  Chicago  Tribune  and,  of  course.  Miss  fi^quently  acclaimed  the  greatest  news  jj’g  purely  because  of  an  accident  of 
hours,  whether  she  s  in  New  York,  Usually  it  is  “Mr.  Patterson”  photograph  ever  published,  was  ob-  birth  that  I  happien  to  be  in  a  position 

in  Hollywood  or  on  a  liner  bound  ..chief”  and  their  are  two  schools  twined  by  concentration  of  the  picture  ^here  I  get  my  way.” 


for  Europe. 

Whatever  the  answer  may  be,  Mr. 
Patterson  is  impatient  until  he  gets  it. 

Enormous  Interest  in  Haps 

!  He  has  an  enormous  interest  in 


of  thought  on  the  use  of  “Captain”  in  staff  on  the  rescue  ship  arriving  in 
addressing  him,  but  this  writer  learned  New  York,  simply  on  the  possibility 
from  Miss  King  that  he  rather  likes  that  pictures  had  been  rnade  by  one 


to  be  called  Captain. 


of  the  Vestris’  survivors.  Some  photos 


The  voice  of  the  Captain,  at  times 
rather  musical  as  he  uses  perfect  dic¬ 
tion,  suddenly  became  steely,  so  the 
story  goes,  and  the  Patterson  fist 


He  snaps  out  his  commands  in  stac-  tiad  been  the  hanged  down  upon  the  desk  to  empha 


ne  nas  an  eno^.uus  ...  News,  luckily,  got  them,  again  specu- 

maps  of  all  kinds.  This  mterest^show^  cato  Jashmnjnd  lating  on  the  chance  that  tL  filins  the 


the  numerous  charts  and  maps  repeat  himself. 


familiar  to  readers  of  the  daily  and 
Sunday  issues.  It  is  doubtful  if  any 
periodical  of  general  circulation  has 


whenever  he  speaks,  his  executives 
scribble  hard  and  fast  to  note  every¬ 
thing  he  says.  And,  they’ll  tell  you 


lating  on  the  chance  that  the  films  the 
sailor  believed  worthless  might  turn 
out  after  all. 

On  the  possibility  that  some  one 


“BUT,  I  do  get  my  way,  and  don't 
erer  forget  that.” 

A  reporter  once  asked  Mr.  Patter¬ 
son  if  he  were  sure  he  knew  exactlv 


gone  in  so  heavily  for  maps  as  the  at  the  News,  “he  has  no  use  for  a  might  make  an  attempt  on  the  lives  wanted  on  a  certain  assign- 


News  has.  phoney  or  a  weakling. "  oi  me  rsruisn  monarcns  aurmg  tneir 

In  his  ninth  floor  office — Room  906 —  The  Captain,  however,  pays  as  much  recent  New  York  City  tour,  the  News 
is  a  globe  he  consults  frequently.  attention  to  a  squawk  from  one  of  the  the  royal  party  in  camera  range 

The  walls  of  the  editorial  and  News’  48  copy  boys— most  of  whom  f ‘  free-lance  pho- 

Sunday  departments  are  decorated  are  college  graduates  hopeful  of  a  tographer  available  was  hired  for  the 
I  with  maps  of  all  descriptions,  as  well  staff  berth— than  he  does  to  memos  ‘'I  ,, 

las  with  the  jumbo  prints  of  outstand-  from  his  editors.  He  loves  the  under-  with  the  full  force  of  28  Daily  News 
1  ing  news  pictures  which  Mr.  Patterson  dog.  and  with  respect  to  the  copy  boys  photographers,  were  deployed  along 
'inspired  with  a  suggestion  to  "cover  he  likes  to  see  them  get  ahead  under  me  54-mile  city  route  covered  by  the 

i these  walls  with  pictures."  the  News’  policy  to  make  promotions  Queen.  Some  staff  men 

TT"  .  •  11*1  fliA  nrft*^n lyai ir%ri  whpnpvpi*  tios—  ^vere  moveci  up  to  the  orld  s  P  air 

His  attention  to  plant  details  again  X^thnn  t^^^  from  Red  Bank  N.  J.,  and  Fort  Hau¬ 
ls  illustrated  by  a  recent  order  to  re-  si ble,  rather  than  to  hire  an  uis  .  News’  ulanes  after  the  earlier 

move  several  old  nrize-winninc  nho-  Rewrite  men  are  among  the  few  clas-  m  f  l  P‘®r>es  alter  the  earlier 

J.iuve  several  oia  prize-wmnmg  pno-  _ ^ _ ,  . _ ,  ,  arrival  had  been  envered  Aiitomn- 


of  the  British  monarchs  during  their 


The  Captain,  however,  pays  as  much  recent  New  York  City  tour,  the  News 
attention  to  a  squawk  from  one  of  the  me  royal  party  in  camera  range 


these  walls  with  pictures.”  the  News’  policy  to  make  promotions  King  and  Queen.  Some  staff  men 

TT"  .  •  11*1  fHp  lyai  ir%ri  whpnPVPl*  tiOS—  ^V0^0  mOVCCl  Up  tO  thc  Orlu  S  P  311' 

His  attention  to  plant  details  again  X^than  t^^^  from  Red  Bank  N.  J.,  and  Fort  Hau¬ 
ls  illustrated  by  a  recent  order  to  re-  si  ble,  rather  than  to  hire  an  uts  .  News’  ulanes  after  the  earlier 

move  several  old  nrize-winninc  nho-  Rewrite  men  are  among  the  few  clas-  m  l  P‘®r>es  alter  the  earlier 

tographs  opposite  the  elevators^iif  the  sifications  excepted  from  his  rule,  and  j*rnval  had  been  covered.  Automo- 
.u  a  11,^  elevators  in  im.  turnover  of  asnirants  to  these  were  in  readiness  to  rush  pho- 

Mventh  floor  lobby  and  substitute  me  turnover  ot  aspiiants  to  these  j^ers  to  the  Fair  if  rain  crounded 

more  timely  prints  of  King  George  VI  is  rather  high  as  the  quest  for  mgmphers  to  the  rair  ram  grounded 

and  Queen  Elizabeth  made  during  writing  talent  goes  on.  me  pianes. 

their  New  York  visit.  Annual  Payroll  $8,000,000  happened  to 

Frnn,  iko  J _ _  ...  .  ..  ___  ooo _ Kmg?  was  the  response  to  a 


their  New  York  visit. 

iJnT  department  Cap-  All  told  there  are  339  employes  in  questYon'’concel?ning''the'Txpense'”inY 

editorial  department  today,  from  solved.  “Three  million  people  were 
10  me  city  desk.  There  he  discusses  copy  boy  up  to  managing  editor  and  „„„  Viim  Wo  .. 


Annual  Payroll  $8,000,000 


out  to  see  him  We  had  to  have  a 


‘'"®P  fwo  airplane  pilots  who  if  any  nut  took  a  pot  shot  at 

0  certl?n  ®.f®Pment  or  treatment  make  as  many  as  eight  or  ten  flights  picture-minded 

LZ  •  are  Mr.  daily  in  two  News  planes  to  transport  ^ow  to  accept  any  excuse.  It’s  up  to 

citv^dl.^fp^  reporters  and  cameramen  on  assign-  anticipate  where  things  will 

ed  tor  tk  u'  «f  picture^  happen-and  get  them  when  they  do. 

DarM’fnr  ,k  editorial  staff  ^any  unusual  pictures  have  resulted 

to  nf  They  MUST  know  headed  by  Mr.  Clarkes  father,  there  this  succeLful  policy.” 

ails  ot  important  stories,  even  un-  were  four!  , 

S'Tv^^k  The  total  payroll  of  the  tabloid  „  r  **  ?*  ik  i 

kL/  i  So  the  city  desk  today  is  in  exceL  of  $8,000,000  annu-  Executives  know  better  than  o 

S  .n"  elly.  Employes  total  about  3,500.  ^"Sue  with  the  Chief  because  he  al- 

fore  minute  be-  in  1921,  when  the  number  was  around 

itiommo  direction  every  400,  the  annual  payroll  expenditure  I 

,..^11  OtJAA  Ann  I _ _  _  _ _ 


ID  bv  nt-  r The  total  payroll  of  the  tabloid 
lepnc  a  u  •  ,  f'  So  the  city  desk  today  is  in  excess  of  $8,000,000  annu- 
minv  i.Yi  informed  on  news  devel-  ally.  Employes  total  about  3,500. 
ore  hp  k  "Y  minute  be-  in  1921,  when  the  number  was  around 

nomine  direction  every  400,  the  annual  payroll  expenditure 

.*■  was  well  under  $500,000. 

•  tirnes  he  goes  over  details  of  his  Expense  is  no  factor  when  he  wants 
assi^ments  with  a  reporter,  and  performance  on  a  story.  If  the  Chief 
thin*k^^k°*^  will  tell  exactly  how  he  feels  an  editor  has  made  an  honest 
It  is  should  be  written,  if  mistake  in  judgment  which  the  sub- 

n  ear  m  his  own  mind.  ordinate  can  justify  because  he 

Hard  Taskmaster  thought  he  was  acting  in  the  best  in- 

While  he  is  a  very  hard  taskmaster  Berests  of  the  paper,  the  executive 
^manding  performance  from  his  well-  with  an  admonishment.  Such 

executives  as  a  matter  of  course  picture  desk 

Captain  is  not  hard-boiled  in  his  several  years  ago  whether 

waiings  with  his  executives  and  the  wouldn’t  have  been  a  good  idea  to 
staff  members  with  whom  he  now  ®  search  for  a  ship  missing 

'”*5  into  contact  regularly  York  the  previous  day.  They 

Re  frequentlv  u  .  thought  of  that,  but  foggy  weather 

•  >‘>>^^31  increage  Yn  ^  1  expenditure  too  much  of  a 

done.  ^  gamble,  in  their  estimation. 

•  Another  •  ..  “Remember  one  thing  and  don’t  ever 

iesk  of  MartiT  Y’  forget  it,”  Captain  Patterson  admon- 

“snment  editnr^  ttEvilly,  picture  as-  ished  his  sub-editor.  “I  want  results 
"^'^urately  miph*  j  ®  duties  more  in  this  paper  and  I  don’t  care  what 

editnr  ^  described  as  pic-  it  costs  to  get  those  results.  Any  time 
lor,  and  after  outlining  you  think  you  MIGHT  get  results 
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ment. 

“You  wanted  to  know  WHAT?”  de¬ 
manded  the  Captain. 

The  reporter  stood  his  ground  and 
recited  some  information  that  had 
(Continued  on  next  page) 
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EDITOR  &  PUBLISHER 


than  the  News'  payment  of  $150,000 
Fabulous  Rise  annually  because  the  Chicago  Daily 

#  »  »  »  News  and  Chicago  Times  were  Wire- 

Ol  W .  1  •  IN  eWS  photo  pioneers  with  the  Tribune  and 

continued  from  page  45  the  necessary  guarantee  was  pro- 

_ rated.  The  News  was  able  to  obtain 

been  lacking.  The  boss  listened  pa-  the  service  exclusively  in  New  York 
tiently,  took  the  point  with  a  broad  because  the  other  metropolitan  dailies 
grin  and  it  might  be  said  that  the  considered  the  cost  prohibitive, 
reporter  won  the  skirmish.  Two  car-  At  the  editorial  conference  with  Mr. 
dinal  rules  might  be  drawn  from  this  Maury  and  his  cartoonist  between  11 


and  related  editorial  incidents; 

“Don't  argue  with  JMP  unless  you're 


a.m.  and  noon  Mr.  Patterson  again  i.s 
a  volcano  spouting  ideas.  The  con- 


sure  of  your  facts.  NEVER  argue  ference  may  last  five  minutes  or  Richard  W.  Clarle  A.  C.  Smith 


with  him  AFTER  he  renders  his  deci¬ 
sion. 

Suggested  Ruth  Snyder  Photo 

An  undisclosed  bit  of  News  history 
was  uncovered  this  week  when  it  was 
learned  that  Captain  Patterson  him- 


forty-five.  Mr.  Batchelor  usually  sits 
quietly,  his  pencil  making  swift 
strikes  as  the  next  day's  cartoon  takes 
shape  in  rough  sketch  form  from  the 
flow  of  conversation.  Frequently  he, 
too,  suggests  ideas.  One  of  the  re¬ 
porters  working  on  a  major  policy 


self  suggested  that  a  pictuie  be  ob-  gjQj.y — Lowell  Limpus,  Fred  Pasley  or 
tained  of  Ruth  Snyder  m  the  electric  Warren-might  join  the  confer- 


chair.  His  instructions  were  given 
several  months  previously  when  he 
remarked  that  “If  this  woman  dies  I 
want  a  picture  of  her."  Frank  J. 
Hause,  then  managing  editor,  followed 
this  order  and  the  memorable  exclu¬ 
sive  picture  obtained  by  the  News  was 
played  on  the  front  page  in  the  last 
edition  of  Jan.  13,  1938.  Two  hundred 
and  fifty  thousand  extra  copies  were 
sold. 

Mr.  Patterson  happened  to  be  in 
Chicago  and  the  m.e.,  when  he  arrived 
in  the  office  that  Saturday  afternoon, 
was  greeted  by  scowls  of  the  business 
office.  “What  the  hell  are  you  trying 
to  do  to  this  newspaper,"  one  execu¬ 
tive  demanded  as  he  announced  that 
advertisers  were  threatening  to  can¬ 
cel  schedules  because  they  felt  the 
picture  was  too  revolting. 

The  managing  editor  explained  Mr. 
Patterson  had  ordered  the  picture 
made.  He  admitted  he  had  not  wired 
Chicago  regarding  the  use  of  the  pic¬ 
ture  and  undaunted  by  the  advertisers' 
threats  he  announced  he  was  going 
to  rerun  the  front  page  in  the  Sunday 
issue  and  also  put  it  through  for  the 
following  Sunday’s  roto  section.  Three 
hundred  and  fifty  thousand  extra 
copies  of  the  reprint  were  sold  and 
the  Sunday  roto  had  an  extra  sale 
of  400,000. 

"Since  You  Used  It,  Okay” 


ence  if  the  Captain  feels  detailed  in¬ 
formation  on  it  is  needed  for  an  edi¬ 
torial. 


-x  OAIIjLY..f|;_  NE.'WS 

CALL  DISASTER  ‘MURDER!’ 


I^Tbe  Vaatris  Trasedy— e  Paces  at  Ptetures  | 

Front  page  of  the  News  for  Nov.  15,  1928, 
with  its  memorable  scoop  on  the  Vestris 
disaster  pictures  obtained  from  a  seaman. 

The  Patterson  ideas  sprout  not  only 
from  his  daily  analysis  of  newspapers 


Nothing  was  heard  from  Chicago,  from  military  books,  history  and 

About  10  days  later  Mr.  Patterson,  biography.  He  reads  a  fireat  deal, 
visiting  the  office,  admitted  that  had  mostly  at  night  following  a  brief  after- 
he  been  in  Hause’s  shoes  he  wouldn’t  dinner  walk,  but  still  he  wants  to 
have  known  whether  to  run  the  pic-  |^>me  off  f<^  reading.  Mr.  Pattei - 

ture  or  forget  it.  “But  since  you  used  thinks  his  oost  days  for  ideas  arc 


the  picture,  okay,’’  the  Chief  con¬ 
cluded. 

As  the  indiscernible  change  was  tak¬ 
ing  place  from  super-sensationalism  to 
the  newspaper  of  today  which  has  be¬ 
come  “very  respected  and  very  re¬ 


those  when  a  cold  keeps  him  at  home. 

“I  should  stay  home  and  think,”  he 
frequently  tells  Miss  King. 

Monday  Executive  Conferences 
On  Mondays  he  holds  a  luncheon 
meeting  in  the  office  of  Roy  C.  Holliss, 


spectable,”  circulation  had  reached  the  general  manager,  with  the  five  ad- 
point  where  advertisers  were  forced  ministrative  heads  of  the  News— Mr. 
to  recognize  the  Patterson  tabloid  as  a  Holliss,  Max  Annenberg.  circulation 
medium  and  linage  climbed  consist-  director;  Ray  T.  Wilken,  advertising 


ently  toward  the  highs  of  the  1930s. 

To  obtain  the  Associated  Press  re¬ 
port  Mr.  Patterson  in  1927  paid  the 
Bidder  brothers  $500,000  for  the  Com- 
merical  Bulletin.  The  financial  daily 
had  been  merged  in  1893  with  the 
New  York  Journal  of  Commerce  and 


want  in  the  way  of  equipment,  and 
while  the  publisher  “doesn’t  let  them 
buy  junk”  their  preferences  usually 
prevail. 

Matters  not  of  immediate  import¬ 
ance  are  saved  during  the  week  for 
the  “cleanup  day’’  the  following  Mon¬ 
day.  General  management  problems 
are  discussed  and  the  group  acts  in 
concert.  Either  Mr.  Patterson’s  ap¬ 
proval  is  obtained  or  he  may  ask  for 
a  written  report  for  further  study  if 
one  has  not  been  submitted.  The  con¬ 
ferences  are  sometimes  attended  by 
Mr.  Clarke,  the  Sunday  editor,  or 
outside  business  associates  of  the  pub¬ 
lisher. 

Assistants  Also  Attend 

Assistants  of  the  five  key  executives 
attend  during  the  time  their  superiors 
are  on  one-month  vacation,  twice  an¬ 
nually.  under  the  system  instituted  by 
Mr.  Patterson  to  develop  the  junior 
executives.  They  include  Ivan  M. 
Annenberg.  circulation  manager  and 
son  of  the  circulation  director;  Mr. 
Carson,  or  Mr.  Clarke  for  Mr.  Deuell. 
Philip  B.  Stephens,  assistant  business 
manager;  and  either  H.  B.  Sherwood, 
national  advertising  manager,  or  T.  J. 
Cochrane,  local  advertising  manager, 
for  Mr.  Wilken. 

Every  Monday  afternoon,  promptly 
at  4:30  p.m..  Mr.  Patterson  also 
meets  with  the  heads  and  assistants 
of  all  departments  and  a  represen¬ 
tative  of  the  Chicago  Tribune  -  New 
York  News  Syndicate,  which  Mr.  Pat¬ 
terson  also  heads.  He  thinks  it  is  a 
good  idea  for  his  executives  to  face 
one  another  when  difficulties  are  dis- 
cus.sed  and  at  these  meetings  interde¬ 
partmental  friction  is  smoothed  out. 
If  any  one  has  a  squawk  about  an¬ 
other  department  delaying  operations 
both  sides  are  heard. 

Those  weekly  meetings,  it  was  ex¬ 
plained  to  Editor  &  Publisher,  virtu¬ 
ally  eliminate  alibis,  because  on  any 
complaint  made  one  or  more  execu¬ 
tives  know  some  angles  of  it.  The  man 
airing  a  “gripe”  must  be  sure  he 
knows  what  he’s  talking  about  or  he'll 
be  tripped  up.  They  also  provide  n 
common  understanding  of  the  prob¬ 
lems. 

Early  Monday  afternoon  Mr.  Pat- 


manager;  F.  M.  (“Jack”)  Flynn,  busi¬ 
ness  manager,  and  Mr.  Deuell. 

The  Chief  sends  few  notes  to  these 
executives.  He  believes  in  going  to 
the  offices  of  executives  or  others  he 
wants  to  see,  instead  of  summoning 
them  to  his  office.  This  saves  him  a 


was  revived  for  one  week  as  an  AP  great  deal  of  time,  he  feels.  Mr.  Deuell 
paper  by  the  Bidders  under  the  sale  is  in  contact  with  Mr.  Patterson  nearly 
arrangement,  to  conform  with  the  AP  every  day  but  the  other  executives 
by-law  which  stipulates  that  a  mem-  seldom  see  him  unless  it  is  on  an 
bership  cannot  be  acquired  as  such  urgent  matter  or  one  in  which  he  has 
but  must  be  sold  in  connection  with  shown  a  definite  interest.  He  is  infre- 


a  member’s  paper. 


quently  seen  in  the  business  offices,  or 


Mr.  Patterson’s  decision  to  obtain  j”  mechanical  department  which 
for  the  News  exclusive  use  of  AP  **  headed  by  A.  C.  (Gus)  Smith. 
Wirephotos  in  New  York,  by  guaran-  They  know  that  he  wants  to  have 
teeing  payment  of  $750,000  over  a  five-  good  printing,  the  latest  and  best  news 
year  period,  was  made  in  less  than  and  pictures  available,  and  that  within 
five  minutes  by  the  publis’ner  late  in  reason  he  is  willing  to  spend  the 
1934.  At  the  same  time  he  advised  the  money  for  the  equipment  and  the 
Chicago  Tribune  to  contract  for  Wire-  manpower  to  do  it,  never  losing  sight 
photo,  which  was  done.  The  cost  to  of  the  dollars  and  cents  involved.  Hi.s 
the  Tribune  was  considerably  lower  men  have  a  large  voice  in  what  they 
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terson,  whose  interest  in  comie  a 
well  known,  spends  a  brief  period  in 
his  office  with  Mollie  Slott,  assistant 
syndicate  manager,  going  over  the 
week-end's  production  of  the  princ. 
pal  Tribune- News  artists. 

Has  Fathered  Many  Comici 

The  constant  rise  of  the  News'  cir. 
culation  definitely  parallels  the  binh 
and  growth  of  features  fathered 
Captain  Patterson.  Going  back  to 
those  early  days  of  1919,  we  find 
“Andy  Gump,”  then  drawn  by  'he 
late  Sidney  Smith,  in  the  News. .- . 
toinette  Donnelly,  beauty  columta, 
was  another  pioneer.  Today,  11  coni® 
and  18  editorial  features  of  cosm. 
politan  appeal  are  published. 

As  each  feature,  comic  or  editors, 
has  come  into  being,  Capt.  Patters: 
has  either  suggested  the  idea  ort 
encouraged  the  originator.  His  a- 
canny  knowledge  of  what  appeahi 
the  man  in  the  street  and  his  wk 
acquaintance  with  literature  of  s! 
types  have  stood  him  well  in  hands 
selecting  features.  The  success  d 
these  features,  according  to  the  cap¬ 
tain's  close  associates,  is  his  “editor.. 
super-VISION.” 

Unlike  an  ordinary  publisher  nc 
might  leave  selection  of  features 
subordinates,  Capt.  Patterson  hasanc 
still  does  take  an  intimate  interest  1: 
their  well  being.  Typical  of  the  la: 
is  the  story  told  of  how  he  wair. 
into  the  office  of  Arthur  W.  Crawfox 
general  manager  of  the  Tribune-Ner 
syndicate,  in  the  days  when  4i 
Teenie  'Weenies”  were  a  popularSs:- 
day  juvenile  feature.  Seriously,  4* 
Captain  inquired: 

“Arthur,  don't  you  think  we  oul 
to  put  a  skunk  or  weasel  in  E 
Teenie  Weenies?” 

How  did  Andy  Gump  get  his  naa 
Capt.  Patterson  named  him.  recaka 
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u'  mother  referred  to  a  “goofy'’  publisher  of  the  W ashington  Herald  the  paper  s  Park  Place  days  of  the 
“gump.”  Times;  Edward  S.  Beck,  assistant  1920s  and  pictures  of  various  plant 

person  a®  '  editor-in-chief  of  the  Chicago  Trib-  operations  are  thumbtacked  on  the 

Suggested  /  Jraw  une,  and  Mrs.  Albert  G.  Simms,  for-  cork  walls.  When  the  move  to  the 

When  Frank  King  set  out  Hanna  McCormick,  Henry  present  building  was  made  he  rejected 

a  daily  panel,  the  Captain  suggestea  Lloyd  and  Alfred  Cowles,  3rd,  are  plans  to  give  him  a  modern  walnut 

oc  an  am  TltlP.  he-  -  ^  ,  i.  .s  i  «  v-r  e  •  •  .  i  _  1 _ : _ _ 


d  uaiv  r —  ,,  .  .*^1  L  U.  J-Jluyu  dUU  i-kllicru  ^  - -  - 

‘Gasoline  Alley  as  an  apt  iiiie,  oe-  other  members  of  the  News  Syn-  desk.  He  also  insisted  upon  having  a 

cause  in  those  days  (1921)  peop  e  Company’s  board  of  directors.  green  carpet  instead  of  one  in  t’ne 

tinkered  with  their  a“tomobi  es  in  Colonel  McCormick  and  color  ordered  for  executives’  offices, 

the  alley  on  un  y  '  Captain  Patterson,  other  members  of  Captain  Patterson’s  children  of  his 

Because  e  York  Citv  Cant  iRc  board  of  the  parent  company  of  first  marriage  are  Alicia,  Josephine 
graphers  m  ew  ,  j  News,  the  Tribune  Company,  are  and  Eleanor.  He  also  has  an  adopted 

Patterson  work-  Eleanor  Patterson,  Alfred  Cowles,  3rd,  son,  James,  16,  a  junior  at  the  Scar¬ 
ing  withagP  popular  Henry  D.  Lloyd,  Mrs.  Simms  and  Mr.  borough  School,  Scarborough,  N.  Y. 

ing  girls  proble^  would  be  popular,  ^  Brooks,  an 

So  ‘Winnie  m  e,  ®  ,  ,  There  are  2000  shares  of  Tribune  insurance  broker  in  the  News  Build- 

was  born  wi  Rranner  Company  stock  extant.  When  a  small  ing,  is  the  tabloid’s  literary  critic. 

tbp  News  was  think  number  of  shares  of  this  stock  was  Josephine,  formerly  a  reporter  on 

I"  when  t  edition  made  available  two  years  ago  to  the  Chicago  Daily  News,  is  now  the  wife 

five  men  on  the  operating  or  man-  of  J.  Fred  Reeve,  Chicago^  la^er. 


. . f  ivTor-iin  Rrannpr  Company  stock  extant,  wnen  a  smaii  mg,  is  tne  laoioius  luerary  ciuiu. 

”bpn  tbp  News  was  think  number  of  shares  of  this  stock  was  Josephine,  formerly  a  reporter  on 

I"  when  t  edition  made  available  two  years  ago  to  the  Chicago  Daily  News,  is  now  the  wife 

ing  of  f  five  men  on  the  operating  or  man-  of  J.  Fred  Reeve,  Chicago  lawyer, 

the  cap  ®  S  needed  Harold  Grav  agement  board  of  the  News — Messrs.  Eleanor  married  Griffith  Mark,  a 

strips  would  be  needed.  y,  ^  ^erg.  Holliss,  Wilken,  Flynn  and  banker,  and  has  had  a  stage  career. 

h'S  TubmUted  a  strip  te£  Deuell-and  to  some  40-odd  other  em-  Frequently  Mr.  Patterson  takes  his 

^*1  11  li  "T  itflp  Ornhan  Annie  "  ployes  whose  service  dates  back  to  office  boy  to  a  baseball  game.  Many 

S  in?eresrin  av^  ffie  beginnings  of  the  News  or  to  the  of  the  “gags”  in  “Smitty,”  drawn  by 

f  arnpd  to  Dilot  his  own  plane  Chicago  Tribune,  the  stock  sold  at  Tribune-News  Syndicate  artist  Wal- 
tion  (he  learned  to  pilot  his  own  plane  e  Berndt,  are  supplied  by  the  Cap- 

after  he  was  fifty)  led  to  Zack  Mos-  ^33.600  Per  share. 

ley's  adventure  strip  known  as  Smil-  1  16  of  Share  Sold  .gmitty.”  A 

in  Jack.  .  o  .  •  .  i  ♦  ■  ®  share  as  small  as  one-  “Smitty,”  son  of  a  woman  who 

Not  only  does  the  Captain  take  great  sixteenth  were  made  available  to  the  newspapers  in  front  of  the  News- 

delight  in  helping  an  artist  or  writer  tried  and  trusted  employes  and  the  former  Park  Place  plant,  was  promoted 
get  under  way,  but  he  continues  to  News  also  made  arrangements  with  a  j  ^^^^her  department, 

follow  the  feature,  making  suggestions  Chicago  bank  to  finance  purchases  of  ^  f  ,  •  x-.  .  j  i_ 

on  how  to  improve  it,  or  a  new  idea  the  stock  in  order  that  they  might  have  The  five-day  week  was  institu  e  y 
for  continuity.  These  suggestions  come  some  share  in  the  fabulous  profits  be-  Captain  Patterson  for  non-union  em- 
as  a  result  of  his  mingling  with  the  ing  accumulated.  There  is  no  em-  ployes  m  all  departments  m  the  fa 
masses.  ploye  who  owns  as  many  as  five  1932  the /lays  of  the  News - 

Bred  as  an  editorial  man  under  the  shares.  When  the  owner  of  any  stock  paper  Guild  and  the  NRA.  It  deve  - 

hirS  '.Torr,  Will  leaves  .he  employ  of  Ihe  News  Ihe  oM  from  a„  earlier  auggeshon  by 

Ihllersoo  who  managing  edimr  shares  mus,  be  sold  back  to  .he  com-  ,ed„c.io;  in 

of  the  Chicago  Tribune  Capt  Patter-  pany.  pay  to  provide  jobs  for  unemployed 

son  thinks  of  his  readers  first.  He  Every  employe  may  buy.  when  wv,gsn  fivg>-H«v 


luieiage  oi  nis  lainer,  nooeri  wiisuii  —  _  ^ 

Person  who  w^  managing  edimr  shares  mus.  be  sold  back  .o  .he  com-  ,ed„c.io;  in 

d  0.e  Chicago  Tribune  Cap._  Pa..er-  pany.  pay  lo  provide  jobs  for  unemployed 

son  thinks  of  his  readers  first.  He  Every  employe  may  buy.  when  ^ewsDaDermen  When  the  five-day 
knows  that  if  he  gives  the  public  a  available,  the  News  Syndicate  Com-  ,  F in  iqt9 
,««lrfi.o,l,lproduo.,adver.iserswill  panys  K  preferred  slock,  bu.  none  Slmployi  kep.'^Sli,  for^^^^^ 

»"  »»"  -"r  J"  Th7Ners&  li  fiSrcoXc. 

Scat*  for  Dramatic  News  issue.  At  one  time  Eddie  Jack-  Newspaper  Guild  covering 

His  sense  for  dramatic  news  is  illus-  who  staited  wit  editorial  employes  on  Dec.  1,  1936. 

trated  by  the  story  told  concerning  ‘^^^ews  in  1919,  owned  several  hun-  „  ^  j  ^  editorial  staff  in 

Lindbereh's  flicht  to  Paris  Several  ^red  sJiares  and  some  executives  had  eaitoriai  sian  in 

junaoergns  nignt  to  t'aris.  beveral  cno  u  but  their  hold-  June,  1919  were: 

'  days  before  Lindy  hopped  to  Paris,  ,  ^  j  ^  'rv,  a  kV,  t'hc  late  A.  L.  Clarke,  manaKinK  eilitm ; 

the  Captain  asked  his  associates  in  *ngs  were  reduced.  The  five  on  the  nioss.im,  now  eilitor  of  .hm-rican 

New  York  whether  E.  S.  Beck,  then  management  board  and  some  of  their  ni.'sgazinc,  city  editor;  Mr.  and  A1 

!  Tribune  managing  editor,  had ’made  assistants  also  share  in  a  management  Cohnnh...  who  were  “pictiirt  chasers'*  rather 

arraneements  for  a  stntAr  about  “a  bonus  under  a  system  set  up  in  the  reih.rterh.  .Tn.l  Mius  McF.lliott.  .Ir.mia 

dirangemenis  lor  a  story  aoout  a  r  .il  xt  •  t  coliinmist.  Siicc.ssor>  to  .\lr.  Clarke  as  man- 

young  fellow  who  left  California  last  d^s  of  the  News  m  lieu  of  e.lnors  wen  ilu  laie  Merton  K  Hurke. 

week  and  i.s  fl  vinP  bpro  from  Si  Stock  participation.  Employes  bonuses  --l,,,  ioifie.l  thi-  .talT  in  Inh.  lOlO;  the  late 


The  News  signed  its  first  contract 
with  the  Newspaper  Guild  covering 
editorial  employes  on  Dec.  1,  1936. 

Members  of  the  editorial  staff  in 
June,  1919  were: 

The  late  A.  L.  Clarke,  inanaKiiiK  e.litor; 
.Sumner  M.  lllossom,  now  e.litor  of  .lim-ricaii 
niag.Tzine,  city  e.litor;  Mr.  Hattse  and  ,\1 


week  and  is  flying  here  from  St  participation.  Employes  bonuses 

Louis,  He  is  coming  to  Roosevelt  field,  P"  Christmas 

where  he  plans  to  take  off  on  a  flight  ^920^ 

to  Paris,”  years  in  the  paper  s  employ  the  bonus 

,,  ,  .  on  salaries  ud  to  $4,000  may  be  as 

Chi  ^  grandfather,  Joseph  Medill.  high  as  lO'/r.  These  are  purely  gra- 
I  Chicago  Tribune  founder,  who  threw  tnitips 


out  the  classified  section  to  print  news 


The  first  bonus  given  by  the  News  13.  1927 


with  the  Clticag.i  Trilniiie 
1919,  anil  ji.ineil  the  .Newi 


0  e  Johnstown  flood,  Mr.  Patterson  jjq  p^j.  employe  at  Christmas, 

unng  the  Hall-Mills  trial  tossed  1919.  The  first  20  months  were  rather 
I  th  uf  advertising  after  rocky  but  once  profits  started  the 

e  rst  edition  to  make  room  for  the  golden  stream  was  shared  with  the 
'I  and  a.  testimony  of  Jane  Gibson,  emnloves 
'he  "pig  woman.”  Again,  severa 

pages  of  ads  went  overboard  for  a  ^  “'““u  *  “u  !  u 

remake  on  the  Morro  Castle  disaster  O'*  3uly  10,  1920.  when  the  few  hun- 
'  story.  dred  employes  celebrated  the  tab- 

Captain  Patterson,  besides  being  loid's  first  anniversary.  Captain  Pat- 
president  of  the  News  Syndicate  Com-  terson  sent  this  message  from  Chicago: 
pany.  which  publishes  the  News,  is  “The  News  will  be  a  success.  I 

vice-president,  secretary  and  board  ^  think  one  can  say  that  it  is 
tnairman  of  the  Tribune  Company,  already  a  success,  because  it  is  not 
the  parent  firm  of  the  News,  the  Chi-  self-sustaining.  When  it  has  be- 
^go  Tribune-New  York  News  Syn-  come  a  definite  financial  success  we 
“icate.  Station  WGN,  Chicago;  Chicago  •‘'Rail  install  the  Chicago  Tribune’s  wel- 
Tribune  Building  Corporation.  Chica-  ^are  plan,  a  substantial  bonus  at 
go;  Ontario  Paper  (jompany,  which  Christmas,  sickness  and  disability  pen- 
a  mill  at  Thorold,  C)nt.;  the  slon  system.  .  .  .  Other  liberal  plans 
Webec  and  North  Shore  Paper  Com-  riot  yet  formulated  are  in  contempia- 
whose  mill  is  at  Baie  Comeau,  tlon.  We  expect  to  pass  from  red  fig- 
^ae..  and  the  Quebec  and  Ontario  ures  to  black  on  our  balance  sheets 
ransportation  Company,  whose  ships  -shortly  after  we  get  into  the  new 
'ran^rt  newsprint.  building.” 

Patterson’s  cousin.  Colonel  The  News  was  then  housed  in  rented 
of  P*’^^l^crit  and  publisher  quarters  in  the  Neie  York  Evening 

(j  ®  Chicago  Tribune,  is  vice-presi-  Mail  building.  25  City  Hall  Place,  and 
of  th  arid  board  chairman  was  printed  on  the  Mail’s  presses.  The 

other*  Syndicate  Co.,  Inc.  Its  “new  building”  referred  to  was  a  five- 

officers  are  Mr.  Holliss,  second  story  structure  at  23-25  Park  Place, 
and  assistant  treasurer;  occupied  from  April.  1921,  to  Febru- 

l  Mr  u  secretary.  ary,  1930. 


fi.rcmaii;  Simi  Steiger,  now  ilclivery 


1920 

Lyle  \V.  Finch,  imtional  ,a.lvei'ti>ing  snlicitur: 
M.  Click,  ruutenian;  Michael  Nnrtnn.  mailer; 
\V.  Sternlierg.  routeinan;  M.  T.  Creetilierg. 
routeman;  Raymond  Binder,  auto  an.l  real 
estate  editor;  H.  Conboy.  routeman;  .Mliert 
Frcygang,  stereotyper,  Brooklyn  plant;  .Martin 
P.  Lyneh,  stereotyper,  Brooklyn;  Charles 
Keber,  stereo  foreman;  Helen  Stone,  auditing 
ilepartment;  Samuel  Weiman,  stereotyper. 
Brooklyn;  \V.  .McCutre.  delivery  clerk.  .New 
York. 

Ceorge  Schmidt,  studio  head;  Harry  Bolig. 
chief  telegraph  operator;  Dorothy  Tenenbaum, 
secretary  to  F.  M.  Flynu;  K.lward  J.  UiKthe. 
credit  manager;  .Maurice  Symonds,  librarian; 
Charles  Hoerter,  assistant  sports  editor;  Wil¬ 
liam  While,  picture  an.l  roto  editor;  .Martin 
Hranncr,  cartoonist  (“Winnie  Winkle"); 
Isaac  Goldstein,  routeman;  George  Kivel,  re¬ 
porter;  Max  Ba.ster,  routeman;  Richard 
(lill.  assistant  publication  manager;  Henry 
I’falT,  assistant  librarian;  Edward  Rosenblatt, 
assistant  delivery  foreman;  .Maurice  Kivel. 
lobster  trick  city  editor;  Edward  Boisseaii, 
elcctrici.an,  Brooklyn;  James  Savage,  electri¬ 
cian,  New  York. 

1921 

Philip  .\ntnian.  composing  day  foreman; 
W.  (i.  .McGuinness.  composing  foreman;  A.  L. 
Deysher,  printer;  Walter  Eiason,  printer;  .Sam 
C.Kxlman,  copy  cutter;  James  A.  Spiers,  as¬ 
sistant  makeup  editor. 

Other  veterans  of  the  McCormick-Patterson 
organization  now  with  the  News,  and  the  date 
their  .service  with  the  Chicago  Tribune  beg.in. 
include: 

Mr.  Holliss,  1-1-08;  Thomas  J.  Cochrane, 
local  advertising  manager,  7-7-09;  George 
Morris,  advertising  copy  writer,  7-23-10;  Har¬ 
old  Sherwood,  nation.al  advertising  manager, 
.s-24-12;  H.  Morehouse,  jiup  makeup  e.litor, 
5-(>-13:  E.  Flagler,  western  advertising  man¬ 
ager,  2-6-14;  Loretta  King,  movie  critic, 
1-1-17;  H.  Broecker,  circulation  traveling  rep¬ 
resentative,  1-30-18;  and  .Arthur  Craw  for.!, 
syndicate  manager,  5-6-18. 

.Mary  King,  woman's  editor  an.l  syn.licate 
fiction  etlilor;  Mollie  Slott,  assistant  -.ynilicate 
manager,  and  Antoinette  Donnelly,  syndicate 
lie.auty  editor,  have  been  with  the  Tribune- 
News  organization  “a  great  many  years.  " 

Above  the  doorway  of  the  imposing 
(Continued  on  next  page) 


and  M  PI  ot-'cupiea  irom  /\prii.  1321,  10  reoru- 

i  -Mr  H  n-  secretary.  ary,  1930. 

IPatters  ^  '  Annenberg,  Eleanor  The  Captain's  unpretentious  office 

on.  sister  of  the  Captain  and  contains  his  old  mahogany  desk  from 


early  days  of  the  News  in  lieu  of  columnist.  Successors  to  Mr.  Clarke  as  man- 
,  f  a-  ■  a-  r>  ^  1  aKnii:  iditors  wtri-  the  late  Mertoii  K.  Hurke. 

Stock  participation.  Employes  bonuses  j, j,,  ,y,y.  p.„. 

have  also  been  given  at  Christmas  phiiip  a.  Payne,  who  left  the  staff  t,.  join  the 
since  1920.  After  a  certain  period  of  Y.IC  J’i.rfr  Mirror  and  later  wml  lo  his  de.-ilh 
years  in  the  paper’s  employ  the  bonus  •m  '‘‘‘•t  trans-.Atlantic  plane  "Ol.l  Glory"; 

on  salaries  ud  to  $4,000  may  be  as  •Ian'';;.  «h'> 'vas  u,  the  m...  s  ch.ir  to 

U'-i.  inr*/  ‘  T'U  ’  .1  ^  1926  to  1925.  ami  Mr.  Dem-l!.  uh..  !ia.!  I»etn 


incf  March  24. 
citv  <«litor  Jan. 


Still  with  the  New^  art  iIu-m  t  xccutivt 
ami  cmploycx  who^c  service  *lat<«s  liack  iu  the 
paper's  early  existence: 

.Mr.  Ilollis'i.  Kcttcra!  nianajier;  K.  T.  Wilken. 
a<l\ erti^iiijr  manager;  K'lwanl  .M.  .Miner,  art 
tlirector.  who  orRanizeil  the  art  (lei»artnient : 
Ijiimett  J.  (ionlon,  ni»w  in  eharj^e  of  a«lver- 
tisinn  inake-np;  J'.  J.  ('ochrane.  now  Itical 
ailverti'siiiK  manager:  J.  K.  <»iittin.  now  i»ress 

^  aoice  0//£-H.^0 

of  ^  aytymO-^17^ 


COMPtEtr  MAT  GROUPS 


12S.  12  St.Phila.,Pa. 


You  Can  Please 
Everybody 

Stereotypers,  press  fore¬ 
men,  mechanical  superin¬ 
tendents,  business  manag¬ 
ers,  editors,  advertisers 
and  readers  —  all  are 
pleased  by  the  newspaper 
which  uses 

MORLEY 

MATS 

They  give  deep,  clean-cut, 
accurate  impressions  at 
low  moulding  pressure — 
prolonging  the  life  of 
moulding  blanket,  type 
and  cuts. 

Mill-conditioned  to  con¬ 
trol  shrink — scorch  quick¬ 
ly — release  easily,  without 
need  of  oil  or  powder. 

We’d  like  to  send  you 
samples. 

Morley  Button 

MANUFACTURING  CO. 
Portsmouth,  New  Hampshire 
New  York  Office  -  46  E.  11th  .'^t. 
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pired  at  the  recent  Buffalo  meeting, 
New  Faith  Will  Create  urged  better  education  of  the  consum- 

Wealth,  AFA  Soys  business. 

continued  from  page  8  Alfred  T.  Falk,  director  of  the  Bu- 

_ _ _  reau  of  Research  and  Education,  Ad- 

group,  William  Robinson.  New  York  vertising  Federation  of  America,  spoke 
Herald  Tribune;  Paul  Hollister,  R.  H.  legislation  affecting  advertising  and 


Macy  &  Co.,  and  Otto  Kleppner  of 
Kleppner  Co.,  Inc.,  urged  more  prac¬ 
tical  college  training  in  advertising. 

At  the  meeting  of  the  sales  man¬ 
agers  division  of  the  National  Associa¬ 
tion  of  Broadcasters.  Tuesday  after- 


its  relation  to  advertising  clubs.  He 
urged  a  nation-wide  investigation  of 
school  text  books  to  weed  out  all  that 
give  an  untrue  picture  of  advertising 
and  business. 

At  the  final  general  luncheon  ses- 


noon,  a  tentative  code  and  standards  sion  in  the  main  ballroom,  Ae  tfmee 
of  practice  for  the  radio  industry  were  speakers  were  Miss  Elizabeth  Arden 
presented  for  discussion.  It  is  sub-  Walter  H.  Hoving,  president.  Lord  & 
ject  to  action  to  be  taken  at  the  annual  Taylor,  and  George  Sokolsky.  column- 
convention  of  the  National  Associa-  for  the  Neui  York  Herald  Tribune 
tion  of  Broadcasters  in  Atlantic  Citv,  Clarence  Francis  president.  General 
July  10-13.  Foods,  Inc.,  presided. 

The  basic  code  covered  ten  points.  Miss  Arden  urged  a  repetition  of  a 
It  called  for  a  yardstick  of  good  taste,  main  theme  in  advertising  to  make  a 
broadcasting  of  controversial  public  successful  business.  Walter  Hoving 
discussion,  religious,  political  news  and  called  on  newspapers  for  more  news 
educational  broadcasts,  propaganda,  of  merchandise,  stressing  women’s  in¬ 
children’s  programs,  acceptance  of  terests.  He  wound  up  his  talk  with 
commercial  programs  and  announce-  the  suggestion  that  all  newspaper  edi- 
ments,  and  standards  of  practice.  tors  and  assistant  editors  take  the  sum- 


preach  and  cultivate  national  disunift- 
and  class  hatred  and  against  “thoj^ 
who,  while  professing  lip  allegiance 
to  the  capitalisic  system,  prejudice  the 
public’s  mind  against  its  every  deiice 
for  successful  operation,  at  a  time 
when  its  successful  operation  is  needed 
most.” 

Matthew  Woll,  vice-president  trf  die 

AFL,  urged  co-operation  of  all  Indus, 
try  for  the  welfare  and  safety  (rf  die 
nation. 

Gov.  Lloyd  C.  Stark  of  Missou.-. 
addressed  the  annual  banquet  MemdiT 
He  praised  the  profession  of  advert¬ 
ing.  saying  that  “throughout  its  whole 
history  advertising  has  been  a  cease¬ 
less  struggle  to  substitute  improve: 
methods  for  antiquated  ones;  to  i:.. 
spire  the  human  race  toward  hi^.- 
standards  of  living  and  proviie 
the  means  for  fulfilling  that  a- 
spiration. 

Hits  Chain  Store  Lowi 

In  his  address  before  the  confer¬ 
ence  on  club  activities,  Monday  mor.- 
Norman  S.  Rose  ing,  Alfred  T.  Falk,  director  of  the 

Federation’s  bureau  of  research  aad 
president  of  the  Advertising  Club  of  education,  attacked  those  measures 
New  York,  spoke  briefly.  “which  cold-bloodedly  set  out  to  ta 

Seek  Confidence  of  People  chain  stores  out  of  existence.” 

At  “These  are  not  justified,”  he  ik- 


ments,  and  staiidards  of  practice.  tors  and  assistant  editors  take  the  sum-  president  of  the  Advertising  Club  of  education,  attacked  those  measures 

At  a  symposium  on  women  s  reac-  mer  off  and  let  their  wives  run  the  York,  spoke  briefly.  “which  cold-bloodedly  set  outtoai 

tion  to  premiums,  held  by  the  Pre-  papers  so  that  there  would  be  a  Confidence  of  People  chain  stores  out  of  existence.” 

mium  Advertising  Association  of  Am-  greater  amount  of  this  type  of  news.  wonnaence  ot  •'•opie  “These  are  not  iustified  ”  Hp  ik 

erica,  it  was  found  that  women  gener-  He  was  followed  by  Mr.  Sokolsky  who  At  the  general  session  Monday  at  .  ,  «  ,  regardless  of  whpV 

ally  liked  those  which  they  could  see  took  him  to  task  for  his  suggestion,  the  Waldorf-Astoria,  four  speakers  ’  ,  aeainst  the  chains 

in  retail  stores.  Where  the  premium  saying  that  the  newspapers  of  today  urged  advertising  men  to  lead  a  imited  _-_-i-„r,Hisinv  method  we 
was  advertised,  they  demanded  that  give  much  space  to  these  topics.  In  effort  by  government,  industry  and  i,  ipauiation  that  attPm-»- 

the  description  of  it  be  factual.  his  main  talk  he  stated  the  consumer  labor  to  restore  confidence  to  the  ^PP  business  tk# 

Newbold  Morris  Speaks  group  did  not  have  as  its  objective  people  of  the  country,  to  wipe  out  the  taxation” 

The  principal  speaker  at  the  reeling  rj"",  Charles  W.  Keliogg,  president 


of  broadcasters  was  Newbold  Morris, 

president  of  the  New  York  City  Coun-  conaucung  a  campaign  lor  me  auera-  ^  meeting  of  the  Public  UtiUties  Ad- 

cil.  speaking  for  Mayor  La  Guardia.  the  Arnerican  private  enter-  ^e  session  w^  o^ned  by  M^^  vertising  Association  Monday  mor- 

He  di^ussed  the  broadcasting  of  meet-  Pnse  system  of  production  and  dis-  Sl^um  who  read  President  ^  emphasized  the  three-sided  re- 

ings  of  the  City  Council.  tnbution  to  a  government-controned  ve  Its  mes^ge.  He  then  sponsibilities  of  public  utilities  to  the: 

Speaking  before  the  meeting  of  the  of  production  and  distribution.  P^u  W  Garrett  dmector  of  public  employes  and  stockholders 

Industrial  Advertising  Conference,  Col.  Other  groups  holding  sessions  at  the  u’  „  eVi  ir  nnt  The  customer  relations  angle  is  first t 

Waldorf  durinff  the  week  were  direct  ‘‘on.  who  gave  the  keynote  address  . _ . _ 


informing  the  American  public  of  the  foreign  phflosophi^es  with  P  ^  Kellogg,  president  of  the 

value  and  quality  of  goods,  but  of  toi^  of  despair  and  preserve  our  Institute,  speaking  a: 

conducting  a  campaign  for  the  altera-  demc^ratic  principles  a  meeting  of  the  Public  UtiUties  Ad- 

tion  of  the  American  private  enter-  The  session  was  opiened  by  Mr.  a  m„r-. 


HedlSt^i^Vrdc^strgo^^^^^^^^^^  prise  system  of  production  and  dis-  Sl^um  who  read  President 


ings  of  the  City  Coimcil. 


Louis  Johnson,  Assistant  Secretary  of  Waldorf  during  the  week  were  direct 


i-.i>uis  uuiiiisuii,  i^ssisicm,  v/i  -  - o  —  -  - -  “Advorticintr  Tr^dau  Riiildc  T«mr.r  importance,  he  Said,  adding  that  vfc  ; 

War,  stated  that  if  the  government  mail  advertisers  and  the  National  In-  -rt^averusmg  loaay  ouiias  lomor-  customer  wants  mo.st  is  reM: 

should  have  to  mobilize  industry  in  dustrial  Advertisers  Association.  u  j  tu  uninterrupted  service  at  a  fair  pries 

.1  A  r  j*  ^ M.  A.  j  A.  ui  m  •  iVlr,  (jrdrrctt  sttscKcci  tn€  nurn0ro\is  tirrn  i  r  ui* 


should  have  to  mobilize  industry  in  dustrial  Advertisers  Association, 
the  event  of  war.  direction  would  be  Started  at  World's  Fair 


the  event  of  war.  direction  would  be  Started  at  World's  Fair 

left  entirely  in  the  hands  of  civilians.  The  convention  got  underway  Sun 
Wednesday  morning  s  rneeting  of  the  jjgy  afternoon  in  the  large  amphi 


»T  TTwr.u  ,  iUusions  that  are  killing  individual 

The  convention  got  underway  Sun-  initiative,  saying  that  prosperity  can- 


Cl^b  AcTv»ier;k-ri  of  S.roTfS.Courrof'p7aco‘,,7h; 

,h.  Coon.il  on  Adverfislog  Clubs  and  „  York  World’s  Fair,  where  sev-  f^ttrbe  4kore^^ 


the  Council  on  Women  s  Advertising  thousand  visitors  to  the  exposition  ctore  belief  in  onnortiinitv  Relief  P^fltnent  to  the  business  of  suppKii^  I 

S“^lSve!S«1^d°.raZan  oMh^  ‘“T'*  T".  "''"a''*"  ^pport^W  cannTbe  rSoref^-  <»— >^  =  1 

State  University,  and  chairnian  of  the  ^^d  guests  of  the  Federation  to  hear  restore  belief  in  the  future  of 

Js°“ro‘''lha?n^an''^w\TESth''B“^^^  speakers  proclaim  the  importance  of  unfettered  enterprise.  He  said: 
as  co-chairman  with  hiOith  d.  Hills-'  oHvprticmct  tn  bnsmA'^c  and  onnep.  _ 


“The  need  of  our  public  utility 
today,”  Mr.  Kellogg  said,  “is  sr- 
chronized  activity  in  telling  a  unifies 
story  locally  to  our  customers,  wi" 
each  company  preparing  informatio: 


advertising  to  business  and,  conse- 


worth,  chairman  of  the  Council  on  quently,  to  progress. 
Women’s  Advertising  Clubs.  i-  r--  r 


Points  stressed  by^eight  speakers  at  ,,  William  Crawford,  president  of  greater  than  the  product.  We  want,  WI  1^.  1  .  l^CWS 
this  session  centered  about  more  fac-  ‘he  Incorporated  Practitioners  in  Ad-  course,  to  create  in  individuals  the  continued  from  pag«‘' 

tual  advertising,  closer  co-operation  ‘"I  ■!■  V  ^"*5  f  J  a'  ^  Chevrolet,  a  Plymouth, - - 

among  business,  advertising,  consum-  British  delegation  to  the  AFA  ^  p^j.^  ^j.  whatever  we  have  to  home  the  News  now  occupies  at  - 

ers  and  the  Better  Business  Bureaus,  convention,  stated  that  advertising  is  ggU  That  we  have  done  well.  But  East  42nd  Street,  in  a  tenement  (t;- 
and  a  greater  amount  of  effort  in  the  an  epential  force  not  only  in  business  important  far  is  it  that  we  give  trict  very  similar  to  hundreds  w 

education  of  consumers  to  the  im-  maintenance  of  a  free  press.  individuals  an  understanding  of  the  others  into  which  Captain  Patters; 


“The  time  has  come  when  we  must 
remind  ourselves  that  the  institution 


Fabulous  Rise 
Of  N.  Y.  News 

continued  from 


education  of  consumers  to  the  im-  ,.Jr  maimenance  oi  a  iree  press.  individuals  an  understanding  of  the 
portance  of  business  to  communities  T”.®  real  and  true  purpose  of  ad-  economic  system  that  makes  the  prod- 
and  to  the  nation.  vertising,  he  said,  is  not  merely  to  available.  Tlnles..;  we  ean  some- 


Dr.  Dameron  presented  the  public  people  think,  and  strengthen  belief  in  our  institu 

relations  program  prepared  for  the  60  thinking  comes  action,  and  then  there  will  he  nn  nrnHnet. 


others  into  which  Captain 
often  goes  incognito  to 
mind  of  the  masses,  are  inscribed  ta* 
words  of  Abraham  Linclon:  "He 


tions,  soon  there  will  be  no  products,  so  many  of  them.”  They  are 


advertising  clubs  affiliated  with  the  nabits  ot  action,  tso  adver-  ^g  advertisers  we  have  built  per-  from  the  more  popular  version; 

Federation.  The  program  suggests  “S‘ng  ‘p  an  eciucatiori  ana  a  tnougnt--  gonality  into  the  merchandise  but  left  must  have  loved  the  common  p«r- 

various  ways  in  which  the  story  of  P*"®'’’®  ‘‘‘c  organization  to  be  delineated  by  because  he  made  so  many  of  then- 

industry  and  advertising  can  be  create  habits  which  mean  a  continu-  For  these  commoners  Captain 

brought  home  to  the  people  of  the  advertising  can  be  Individuali  and  Institutions  terson  moulded  the  Daily  News  nC 

community.  It  calls  for  newspaper  “Size  has  no  importance  to  the  in-  from  the  start,  and  with 


create  habits  which  mean  a  continu- 


brought  home  to  the  people  of  the  f 

community.  It  calls  for  newspaper  economies 


advertising  telling  industry’s  contri-  anu 

bution  to  the  progress  of  a  city.  destroyed^  I  believe  adve 

Crump  SmitK  editor.  The  American  f  f  and  good  force  in  bu 
Consumer,  stated  that  the  consumer  ^  mishandle  it. 

movement  is  definite  and  that  business  Change  in  Business  Morality 

and  advertising  should  come  to  appro-  Representative  Bruce  Bartoi 


critics. 

Individuals  and  Institutions 

“Size  has  no  importance  to  the  in- 


ol  business,  and  then  you  and  I  will  ^  i  ^  -l-  t  u-  *  „  KwiViptabcS 

K.,  T  dividual  except  as  it  relates  to  his  years  of  history  written  by  tne 

be  destroyed.  I  believe  advertising  _ u™.  u:.  n.  head  still  ma?' 


i-^a  vrpat^^nd  trn  id  in  husinps^  being.  Show  him  how  his  its  multi-millionaire  head  Still 

Kiif  rinn’f  ipf  11=  m icti Ip  !♦  ”  fortunes  movo  with  the  institution’s  with  them  to  keep  in  touch  with  • 


Representative  Bruce  Barton  told  pie  thing.” 


fortunes  move  with  the  institution’s 
and  he  will  be  for  the  institution,  big 
or  small.  We  have  not  done  that  sim- 


the  man  on  the  street  is  saying 
application  of  what  he  learned 
been  the  keystone  of  the  News  ^ 


ciate  this  movement  of  their  own  voli-  the  delegates  that  there  has  been  a  Henry  F.  Grady,  vice-chairman  of  cess. 

tion  or  they  will  be  forced  to  do  so  marked  change  in  business  morality  the  U.  S.  Tariff  Commission,  discuss-  A  photograph  of  the  late  ^  I 
later.  in  recent  years  and  that  trend  is  con-  ing  “Commercial  Policy  and  World  Northcliffe,  who  urged  CaptaW  *  I 

Rosamond  Cooke,  of  the  University  tinuing.  “Industry  is  more  conscious  Prosperity,”  praised  the  Hull  trade  terson  late  in  1918  to  launch  m  •  l 
of  Cincinnati,  gave  the  opinion  that  of  its  obligation  to  the  public  that  agreement  policy,  which,  he  said,  has  York  a  tabloid  like  his  own  Lfi<- 
the  consumer  and  business  are  Siam-  gives  it  life.  Advertising,  though  still  made  real  progress  in  giving  leader-  Daily  Mirror,  has  a  prominent  ^ 
ese  twins  and  one  cannot  work  with-  far  from  perfect,  is  more  nearly  meas-  ship  to  the  world  in  the  theory  of  the  in  the  study  of  the  publishers 


out  the  other.  She  scored  advertising  uring  up  to  the  ideals  in  which  all  good  neighbor. 


ship  to  the  world  in  the  theory  of  the 


Daily  Mirror,  has  a 

in  the  study  of  the  publishers 

It  was  sent  to  him  before  the  • 


which  gives  no  factual  information  of  advertising  men  worthy  of  the  name  Water  B.  Weisenburger,  executive  was  launched.  It  bears  this 
the  product  it  is  supposed  to  repre-  believe.  In  the  world  of  tomorrow  we  vice-president  of  the  American  Fed-  tion:  ^ 


shall  surely  try  to  be  better  as  well  as  eration  of  Labor,  urged  a  ur\ited  front  _ . 

Edward  L.  Greene,  general  manager,  wiser.”  against  “crackpotphobia,”  the  remak-  ber  of  an  old  and  distinguished  , 

National  Better  Business  Bureau,  New  George  M.  Slocum,  president  of  the  ing  of  America  by  novices,  tyros,  and  paper  family,  from  a  newcomer 

York,  after  explaining  what  had  trans-  federation,  and  G.  Lynn  Sumner,  unseasoned  minds,  against  those  who  field. — Northcliffe.” 


ion:  ^  1 

“To  Joseph  Medill  I 

ler  of  an  old  and  distinguished  , 
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Campaigns  and  Accounts 

STEWART  WARNER  CORP,  empha¬ 
sizing  the  company’s  new  line  of 
radio  receivers  will  launch  an  inten¬ 
sive  newspaper  advertising  campaign 
during  September  and  October.  Copy 
will  run  about  6,000  lines  in  major 
markets,  with  other  territories  receiv¬ 
ing  1.800  and  3,000-line  insertions. 
Hays,  MacFarland  &  Co.,  Chicago,  di¬ 
rects  the  account. 

Philco  Radio  &  Television  Corp., 
plans  to  start  advertising  television 
sets  in  New  York  and  Los  Angeles 
newspapers  about  July  1.  Hutchins 
Advertising  Co.,  Rochester,  N.  Y., 
handles  the  account. 

Sales  Affiliates,  New  York,  with 
the  Grey  Advertising  Agency  placing 
the  account,  will  use  a  co-operative 
advertising  campaign  with  dealers  in 
newspapers  of  270  cities  for  Wisk,  a 
new  cool  cream  hair  remover. 

Supplementing  current  newspaper 
and  outdoor  advertising  schedules, 
magazine  copy  in  the  “Wine-for- 
America”  drive  of  the  Wine  Advisory 
Board  of  California  will  break  July 
22  in  full  and  half  pages  in  color. 
J.  Walter  Thompson  Company  is  the 
agency. 

The  Wm.  H.  Rankin  Company  has 
been  appointed  advertising  counsellors 
for  the  Traymore  Deluxe  Motor 
Highway  Cruises,  New  York  to  At¬ 
lantic  City  and  return  via  Gray  Line, 
also  Deluxe  2.  3  and  5-day  tours  via 
the  Pennsylvania  Railroad  and  the 
Central  Railroad  of  New  Jersey.  They 
are  u.nder  the  supervision  of  Bennett 
E.  Tousley.  general  manager  of  the 
Traymore  Hotel,  Atlantic  City,  N.  J. 

Dictograph  Products  Co.,  New  York, 
makers  of  Acousticon  Hearing  Aids 
and  Dictograph  office  communication 
systems,  has  appointed  Redfield- 
Johnstone,  Inc.,  New  York,  as  its  ad¬ 
vertising  counsel.  Local  Acousticon 
newspaper  advertising  is  running  in 
150  cities  to  be  supplemented  with 
national  media  in  the  Fall. 

Because  of  the  success  of  its  previ¬ 
ous  two  advertising  campaigns, 
Olympic  Knitwear  Inc.,  of  New  York, 
is  now  completing  plans  to  launch  a 
greatly  expanded  autumn  and  winter 
advertising  program  in  behalf  of  its 
Tish-U-Knit”  sweaters.  Class  and 
women’s  magazines,  the  rotogravure 
sections  of  newspapers  in  key  cities, 
trade  publications  and  radio  will  be 
'*sed.  The  advertising  is  being  di¬ 
rected  by  the  Hicks  Advertising 
Agency,  New  York. 

.  Using  200-line  space  in  newspapers 
•n  principal  cities,  the  3XB  Corpora¬ 
tion  OF  New  York,  will  launch  a 
”®'?®P^Per  campaign  this  week  fur 
•Op  liquid-powder  combination  for 
athlete’s  foot.  Brown  &  Thomas  Ad¬ 
vertising  Corp.,  New  York,  has  the 
account. 

Hollywood  Hotel.  West  End.  N.  J., 
^d  Grand  Hotel,  Highmount,  N.  Y., 
th  under  Frank  Seiden’s  manage¬ 
ment,  have  released  summer  cam- 
in  metropolitan  newspapers. 

Heauty  Parlors  is  releasing 
schedule  in  metropolitan  newspa- 

H.  Kupsick  Agency  has  both 

accounts. 

Gibson  Distilling  Co.,  has  sched- 


biin,  *  ®®Ties  of  advertisements  in  a 
‘  orous  vein  to  run  this  month  in 
frv  f^^^P^P^TS  throughout  the  coun- 

sumrn  rye  whisky  in 

h,.  inixtures.  Federal  Agency, 
•1  nas  the  account. 


National  Distillers  has  increased 
its  newspaper  list  about  50%  and  in¬ 
creased  insertion  sizes  for  Old  Over¬ 
holt  bottled-in-bond  rye  whisky,  to 
announce  price  reductions  on  this 
product.  Arthur  Kudner,  Inc.,  is  the 
agency. 

ScHENLEY  Distillers  Corp.,  is  plan¬ 
ning  to  conduct  one  of  its  largest  cam¬ 
paigns  on  price  reductions  on  its  bot- 
tled-in-bond  whiskies.  A  campaign 
for  Old  Schenley  bonded  bourbon 
whisky  is  expected  to  start  soon  in 
New  York  newspapers.  Lord  & 
Thomas  handles  the  account. 

Parfums  Chevalier  Garde,  Inc.  has 
appointed  Abbott  Kimball  Co.  Inc.,  as 
advertising  agents  for  its  new  odorless 
cosmetic  depilatory,  Imra.  National 
advertising  in  magazines  and  news¬ 
papers  will  start  immediately. 

Marvin  Green,  Chicago  agency,  is 
now  placing  advertising  for  the 
Belleview  Biltmore  Hotel,  Bell.iair, 
Fla. 

Meldrum  and  Fewsmith,  Inc.,  Cleve¬ 
land,  will  direct  the  advertising  of  the 
Jackson  a.\d  Perkins  Co.  of  Newark, 
N.  Y.,  largest  growers  of  roses  in  the 
United  States. 

Among  Advertsing  Folk 

continued  from  page  15 

tive  research  work  in  the  interest  of 
its  clients. 

C.  E.  Livingston  of  Standard  Statis¬ 
tics  Company  on  July  1  becomes  me¬ 
dia  director  of  Ketchum,  MacLeod  & 
Grove,  Pittsburgh,  succeeding  Homer 
L.  Andrews  who  is  joining  Architec¬ 
tural  Record,  Cleveland. 

James  A.  Wales,  Jr.,  space  buyer 
and  account  executive  of  Wales  Ad¬ 
vertising  Co.,  Inc.,  for  four  years,  has 
been  appointed  sales  manager  of  the 
airplane  division,  Reairwin  Air¬ 
craft  and  Engines,  Inc.,  Kansas  City, 
Kan. 

Henry  Tritschler,  president  of  Nel¬ 
son  Chesman  Co.,  Chattanooga  agency, 
celebrated  his  50th  year  in  the  pro¬ 
fession  June  12.  Mr.  Tritschler  who 
started  with  an  St.  Louis  agency  in 
1889,  two  years  ago  at  the  Texas  Cen¬ 
tennial  Exposition  was  named  “Am¬ 
bassador  Extraordinary”  and  pre¬ 
sented  a  10-gallon  friendship  hat  by 
newspaper  publishers.  In  an  inter¬ 
view  he  said:  “After  50  years  in  the 
profession,  I  can  truthfully  say  that 
I  believe  advertising  has  brought  the 
best  products  to  the  greatest  number 
of  people  at  the  lowest  price.” 

A.  C.  MacFadyen,  formerly  with  the 
San  Francisco  office  of  N.  W.  Ayer  & 
Son,  has  joined  Shattuck  and  Ettinger, 
Beverly  Hills,  Cal.  agency,  as  account 
executive. 

Ralph  W.  Andrews,  who  formerly 
opierated  a  Seattle  advertising  agency 
under  his  own  name,  and  was  until 
recently  with  Strang  &  Prosser,  Seat¬ 
tle  agency,  will  shortly  undertake 
newspaper  promotional  work  in  Ore¬ 
gon. 

A.  E.  Meyerhoff  of  Neisser-Meyer- 
hoff,  Inc.,  Chicago  agency,  won  first 
prize  in  the  candid  camera  division  of 
the  Third  International  Photographic 
Salon  in  which  5,000  amateurs  com¬ 
peted. 

James  E.  Gillespie,  for  the  last  12 
years  sales  and  advertising  manager 
of  the  Richardson  Boat  Co.,  Tona- 
wanda,  N.  Y.,  has  been  apx>ointed  ad¬ 
vertising  and  sales  promotion  manager 
of  USL  Battery  Corp.,  Niagara  Falls, 
N.  Y.  In  his  new  position  Mr.  Gilles¬ 


pie  will  be  responsible  for  the  promo¬ 
tional  activities  of  both  USL  and  Auto- 
Lite  storage  batteries. 

Monroe  H.  Shaw  has  joined  Roeding 
&  Arnold,  Inc.,  New  York,  as  research 
director  and  account  executive.  He 
formerly  was  on  the  creative  staff  of 
Schenley  Distillers  Corp.,  and  National 
Biscuit  Co.,  and  conducted  his  own 
advertising  business  for  several  years 
in  New  York. 

Forrest  E.  Green,  formerly  design¬ 
er  at  Match  Corporation  of  America 
and  art  director  of  William-Bramen 
Agency,  has  been  appointed  art  direc¬ 
tor  of  Marvin  Green,  Inc.,  Chicago, 
agency. 

■ 

'MONEY  BACK'  GAS  ADS 

Richfield  Oil  Corporation  of  New 
York  is  testing  the  application  of  the 
“double  your  money  back”  idea  to 
gasoline  in  a  summer  campaign  in  14 
newspapers  in  eastern  states.  Last 
month  the  Richfield  Oil  Corporation, 
which  operates  on  the  Pacific  Coast, 
was  first  in  the  petroleum  industry  to 
apply  this  idea,  which  has  been  in  ac¬ 
tive  use  in  the  food  industry  though- 
out  the  last  eight  years.  The  guaran¬ 
tee  offers  the  motorist  a  refund  of 
double  the  price  paid  for  10  gallons  of 
Richfield  Hi-Octane  Gasoline  if  in  his 
opinion  Richfield  does  not  prove  itself. 
Sherman  K.  Ellis  and  Company  is  the 
agency. 

■ 

GWALTNEY  TO  SPEAK 

Harry  G.  Gwaltney,  advertising 
manager,  Milwaukee  Journal,  will  de¬ 
liver  the  keynote  speech  of  the  Pacific 
Coast  Classified  Advertising  Associa¬ 
tion’s  convention  at  Oakland,  it  is  an¬ 
nounced  by  Morton  J.  A.  McDonald, 
Oakland  (Cal.)  Tribune,  president  of 
the  organization.  Mr.  Gwaltney  will 
speak  June  29.  the  opening  day  of 
the  three-day  convention,  on  behalf 
of  the  National  Classified  Advertising 
Association.  The  speech  will  be  made 
at  the  international  luncheon  at  which 
Joseph  R.  Knowland,  publisher,  Oak¬ 
land  Tribune,  will  speak  for  the  pub¬ 
lishers  of  California. 

■ 

BAN  PRICE  ADS 

Under  a  new  Indiana  licensing  law, 
funeral  directors  are  prohibited  from 
mentioning  price  in  their  advertising. 
Violation  of  the  act  is  a  misdemeanor, 
subject  to  a  fine  not  exceeding  $500 
upon  conviction. 


Chain  Store  Tax 
Is  Unconstitutional 

Harrisburg,  Pa.,  June  20 — Pennsyl¬ 
vania’s  graduated  chain  store  and  the¬ 
atre  tax  has  been  declared  unconsti- 
tional  by  the  State  Supreme  Court 
as  conflicting  with  the  uniformity 
clause  of  the  State  Constitution  which 
provide  that  taxes  be  identical  on  all 
taxable  subjects. 

In  a  unanimous  opinion,  the  Court 
found  that  the  tax  act,  which  im¬ 
posed  a  levy  ranging  from  $1  for  one 
store,  to  $5()0  for  each  unit  in  a  chain 
of  more  than  500  outlets,  was  “a  plain 
and  palpable  attempt  at  graduated 
taxation  which  obviously  violates  the 
provisions  of  our  Constitution.” 

State  Attorney  General  Claude  T. 
Reno  said  he  is  undecided  on  making 
an  appeal  to  the  United  States  Su¬ 
preme  Court.  Previously,  the  Dauphin 
County  Court  had  declared  the  act, 
which  was  adopted  in  1937,  unconsti¬ 
tutional  for  the  same  reasons. 

■ 

Predicts  More  Farm 
Products  Advertising 

Expansion  of  state  financed  adver¬ 
tising  of  farm  products  was  predicted 
by  Ross  W.  Gast,  editor.  Western 
Grower  and  Shipper,  in  an  address 
recently  before  the  Western  Area 
Standardization  Congress  held  at 
Berkeley,  Cal.  Participation  by  half 
of  the  states  within  a  few  years  was 
predicted  by  the  editor. 

“Six  years  ago  the  New  York  Legis¬ 
lature  made  available  $500,000  for 
advertising  milk  and  also  levied  a 
tax  on  milk,”  he  said.  “The  money 
so  raised  was  to  be  used  for  advertis¬ 
ing  the  product  within  the  state. 

“Since  that  time.  10  other  states 
have  approved  legislation  for  the  pur¬ 
pose  of  developing  funds  to  promote 
the  sale  of  products  within  their  own 
borders.  Other  states  are  considering 
such  legislation  and.  without  doubt, 
a  dozen  or  more  will  enter  the  lists 
within  the  next  few  years.” 

18-PAGE  AD  SECTION 

Turner  Hardware  &  Implement  Co. 
used  an  18-page  section  in  the  Stock- 
ton  (Cal.)  Record  and  drew  18,000 
persons  to  the  opening  of  its  new 
store.  Sales  for  the  day  were  re¬ 
ported  to  have  set  a  record  in  the 
history  of  the  Turner  organization, 
which  ofierates  six  branches  in  the 
Stockton  area  in  addition  to  the  main 
store. 


YOU'D  BE  SURPRISED," 
SAID  THE  ADVERTISER 

“That  little  ad,  buried  on  Page 
9,  brought  us  a  flock  of  custom¬ 
ers.  Yes,  run  it  again.” 

But  the  space  man  wasn’t 
surprised.  He  knew  he  had  the 
kind  of  paper  that  people  read 
clear  through — thanks  in  good 
measure  to  Certified  reading 
quality.  You  can’t  bury  items 
or  ads,  where  the  reading  qual¬ 
ity  is  right. 


For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S  A. 


CERTIFIED  DRY  MAT  CORPORATION,  9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 


EDITOR 


publishe? 


IPMA  Will  Widen 

I  TTiii  TT*v*^i*  Louis  Globe-Democrat,  member-  tion  a  year  ago.  Dealing  with  the 

'  Its  S©rviC©S  ship  chairman,  had  moved  Mr.  Stodg-  suggested  future  policy  of  ICMA.  Mr. 

'  •  j  ^  19  hill’s  election  to  life  membership.  The  Stodghill’s  report  pointed  out  that 

I  continue  jrom  page  motion  was  seconded  by  Jasper  Rison,  while  the  association  has  been  doing 

*  loaUlatnr<!  tn  art  favorablv  Louisville  Courier- Journal  and  Times,  a  creditable  job  for  individual  mem- 

tW  associate  of  Mr.  Stodghill.  bers,  it  has  failed  to  carry  through  to 

i  tn  V.O  rrrtrrcpntrd  he  said  and  Deeply  moved  by  the  presentation,  Mr,  publishers  a  full  appreciation  of  cir- 

t  instituL3ir3^ow  how  Se’gen-  Stodghill  thanked  the  association  ior  culation  problems  and  their  solution 

I  ,  1  1.  ^  1  .1 _ *  _ the  honor  bestowed  UDon  him  and  as-  through  association  action.  “We  have 


presented  with  a  bouquet  of  red  roses,  appointed  in  accordance  with  a  reso- 
The  award  was  made  after  James  Jae,  lution  adopted  at  the  Quebec  conven¬ 


tion  a  year  ago.  Dealing  with  the 
suggested  future  policy  of  ICMA,  Mr. 


eral  public  feels  about  candidates 


.  In  politics,  he  said,  there  sured  ICMA  members  he  would  con-  not  made  the  publisher  fully  con- 
^  -  tinue  to  be  actively  interested  m  the  scious  of  the  ICMA,  he  said.  In  ad- 


r  n  npxt  U^^^^Pre^i  welfare  of  the  organization.  vocating  the  association  take  steps  to 

He  announced  his  organization  in-  The  convention  hall  was  filled  to  °  iatinn  mnct”  mnHprni?^  its 

tends  to  poll  the  American  public  capacity  when  President  Elstes  called  ^  c  iriwiA  ic  ♦  rbr^irross  anri 

concerning  its  opinion  of  newspaper  the  meeting  to  order  Tuesday  morn-  °  ‘  abtf  1  nla*!.  bb  npws 

boy  work  'Dr.  Gallup  struck  a  re-  ing.  Gov.  M.  Clifford  Townsend  of  achieve  ite  rightful  place  n  the  news- 


vocating  the  association  take  steps  to 
acquaint  publishers  with  the  func¬ 
tions  of  ICMA,  Mr.  Stodghill  declared 


boy  work.  Dr.  Gallup  struck  a  re-  ing.  Gov.  M.  Clifford  Townsend  of 
sponsive  note  when  he  asserted  he  Indiana  delivered  the  address  of  wel- 
would  like  to  have  his  youngsters  de-  come  and  E.  R.  Hatton,  Detroit  Free 
liver  newspapers,  adding:  Press,  successor  to  Mr.  Stodghill  on 

“I  can’t  subscribe  to  the  theory  that  the  ABC  board,  responded  to  the  gov- 


the  meeting  to  order  Tuesday  morn-  methods,  if  ICMA  is  to  process  and 
ing.  Gov.  M.  Clifford  Townsend  of  ite  rightful  place  in  the  news- 

Indiana  delivered  the  address  of  wel-  publishing  business, 

come  and  E.  R.  Hatton,  Detroit  Free  was  devot^  to 

r.  .  »/r  „  group  meetings,  aptly  termed  shirt 

Press,  successor  to  Mr.  Stodghill  on  "  ^  >•  .  u  •  i.  •  . 

.u  A  n/-  u  j  j  j  .  iv,  ..  ..  sleeve  sessions  at  which  intimate  cir¬ 


culation  problems  were  discussed  by 
the  membership.  Eric  Macinnes, 


^  A  1.  11  •  u _  *  A‘  uuiaiiuii  uiuuidiid  wtric  uiscudacvi 

this  TOuntry  IS  going  to  hell  m  a  bas-  ernor  s  greeting.  membership.  Eric  Macinnes, 

ket  if  It  asks  Its  youngsters  to  do  a  keeping  with  the  innovation  of  chillicothe  (O.)  Scioto  Gazette-News 

little  worK.  having  committee  reports  printed  in  Advertiser,  newly-appointed  circula- 

Say<  Educate  Boys  booklet  form,  routine  convention  busi  -  manager  of  Tampa  Daily  Times 

Highlight  of  the  Wednesday  after-  ness  was  quickly  disposed  of.  Mem-  effective  July  1,  presided  over  the 

noon  session  was  a  talk  by  Elisha  bership  Chairman  Jae  announced  that  group  representing  newspapers  with 

Hanson,  ANPA  general  counsel,  who  approximately  115  new  ICMA  mem-  daily  circulations  of  less  than  50,000. 


In  keeping  with  the  innovation  of  chillicothe  (O.)  Scioto  Gazette-News 
having  committee  reports  printed  in  Advertiser,  newly-appointed  circula- 
booklet  form,  routine  convention  busi-  tion  manager  of  Tampa  Daily  Times 
ness  was  quickly  disposed  of.  Mem-  effective  July  1,  presided  over  the 


Hanson,  ANPA  general  counsel,  who  approximately  115  new  ICMA  mem-  daily  circulations  of  less  than  50,000 
suggested  that  circulators  add  another  bers  were  obtained  during  the  year,  q  g  Carvell,  St.  Louis  Post-Dispatch, 

educational  phase  to  newspaper  boy  the  largest  number  since  1929.  In-  chairman  of  the  session  for  papers 

training.  “Make  each  one  of  your  eluded  among  committee  reports  was  ^^re  than  50,000. 
boys  a  ‘knight  of  liberty,’  ”  he  said,  that  of  M.  G.  Sullivan,  Gannett  News-  . 

“Teach  them  what  free  speech  and  a  papers,  chairman  of  the  publishers’  as-  USED  318  PICTURES 

free  press  mean  in  a  democracy  such  sociation  committee.  Mr.  Sullivan  em-  Using  318  pictures,  L’ Action  Cath 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED  ” 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 
(Cash  with  Order) 

I  Time  —  .90  per  line 
4  times  —  .75  per  lint 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  numbe  It 
be  counted  as  three  words.  Mininwi 
space,  three  lines.  References  rtqw’d 
with  "Business  Opportunities"  and 
ads  involving  sale  of  property  or  goods 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situations  Wanted"  td  ca¬ 
ries  with  it  a  six-month  registration  in  ih 
Personnel  Service.  Applicants  art  rsgt- 
tered  only  in  this  manner. 


Mr.  Hanson  devoted  a  ma-  phasized  the  growing  appreciation  on  Quebec,  in  a  special  40-page 


jor  part  of  his  appearance  on  the  pro-  the  part  of  newspaper  publishers  in  supplement  printed  June  17,  pictorially 
gram  to  questions  and  answers  con-  the  value  of  well-managed  circulation  reported  the  progress  of  King  George 
cerning  carrier  boy  status  as  inde-  departments.  Viewing  the  newspaper  yj  grid  Queen  Elizabeth  from  the 
pendent  contractors  under  the  Wage  business  as  a  whole,  Mr.  Sullivan’s  jj,rie  they  left  England  until  their  sail- 
and  Hour  Act.  leport  stated.  jrrg  from  Halifax.  The  supplement 

The  traditional  ICMA  banquet  “Revenue  is  still  the  big  topic  for  was  made  up  entirely  of  photos  of  the 


Public  Notice 


time  they  left  England  until  their  sail¬ 
ing  from  Halifax.  The  supplement 
was  made  up  entirely  of  photos  of  the 


Wednesday  evening  marked  the  final  all  newspapers:  There  is  more  of  an  royal  couple  during  their  sojourn. 

entertainment  feature.  Retiring  Pres-  optimistic  note  on  the  part  of  pub-  ■ 

ident  Jack  Elstes,  Dallas  News,  was  lishers  instead  of  the  depressing  atti-  WILL  GIVE  AWAY  $2,750 


presented  with  a  placque,  appropri-  tude  of  a  year  ago.  In  local  advertis-  The  Tupelo  (Miss.)  Daily  Journal 
ately  inscribed,  by  members  in  ap-  ing  there  has  been  an  improvement  has  announced  that  the  paper  will 
predation  of  his  untiring  efforts  in  during  the  past  few  months  which  puts  gjve  away  $2,750  during  the  next  five 
their  behalf  during  the  past  ^eai.  this  linage  ahead  of  the  corresponding  years  to  farm  boys  girls  and  farm 
Don  Waldron,  Newton  (Kan.)  Kan-  period  of  last  year.  If  this  trend  con-  women  in  northeast  Mississipoi  for 


The  Tupelo  (Miss.)  Daily  Journal 


their  behalf  during  the  past  year 
Don  Waldron,  Newton  (Kan.)  Kan- 


women  in  northeast  Mississippi  for 


san  Republican  carrier  boy,  winnci  tinues,  and  publishers  believe  it  will,  excellence  in  diversified  farm  man- 
of  the  Midwest  Circulation  Managei  s  the  situation  will  be  considered  satis-  agement  and  improvement  of  i  ural 
Association  contest,  told  what  his  ex-  factory.  Classified  advertising  is  Homes.  Co-operating  with  the  Journal 
perience  as  a  carrier  boy  had  meant  showing  a  stability  that  is  encouraging  jn  sponsoring  these  contests  are  the 
to  him.  paraphasing  the  words  of  Ben  -  and  is  at  least  holding  its  own  with  Mississippi  Extension  Service  and  the 
jamin  Franklin  healthy,  wealthy  perhaps  a  slight  gain.  .  .  .  Although  Vocational  Education  Department, 
and  wise.”  national  advertising  suffered  badly  in  ■ 

Elected  to  Life  Hemberfhip  newspapers  last  year,  it  has  shown  THORNQUIST  NAMED 

Howard  W.  Stodghill,  publisher  of  slight  improvement  during  the  last  Boston,  June  19 — Hamilton  Thorn- 
the  Atlanta  Georgian  and  Sunday  Ad-  couple  of  months.”  quist.  formerly  city  editor,  has  been 

vertiser,  past  president  of  ICMA  and  Revenue  from  Subscriber  appointed  news  editor  of  the  Boston 


and  wise.”  national  advertising  suffered  badly  in  ■ 

Elected  to  Life  Membership  newspapers  last  year,  it  has  shown  THORNQUIST  NAMED 

Howard  W.  Stodghill,  publisher  of  slight  improvement  during  the  last  Boston,  June  19 — Hamilton  Thorn- 
the  Atlanta  Georgian  and  Sunday  Ad-  couple  of  months.”  quist.  formerly  city  editor,  has  been 

vertiser,  past  president  of  ICMA  and  Revenue  from  Subscriber  appointed  news  editor  of  the  Boston 

until  recently  a  member  of  the  Audit  Mr.  Sullivan  asserted,  however.  Evening  Transcript,  and  Harland  R. 
Bureau  of  Circulations  board  of  direc-  there  will  be  a  continued  search  for  Ratcliffe,  formerly  make  up  editor, 
tors,  was  elected  to  life  membership  additional  revenue  and  each  year  cir-  has  been  promoted  to  city  editor.  Al¬ 
in  ICMA  and  was  presented  with  a  culation  income  is  assuming  a  more  Hoag  remains  managing  editor  of 

gold  membership  certificate  at  the  important  place  in  the  total  revenue  Transcript.  The  position  of  news 
opening  session  Tuesday  morning.  In  received  by  newspapers.  “Because  of  ^^hor  had  been  unoccupied  for  some 
electing  Mr.  Stodghill  to  life  mem-  the  shrinkage  in  advertising  revenue, 


electing  Mr.  Stodghill  to  life  mem-  the  shrinkage  in  advertising  revenue, 
bership,  the  association  bestowed  this  publishers  believe  it  to  be  wise  to  get 


honor  for  the  second  time  in  41  years. 
The  association  had  previously  named 
James  Wright  Brown,  publisher  of 


any  additional  money  for  the  success¬ 
ful  operation  of  a  free  press  from  those 


HEARING  CONTINUED 

Hearing  before  Special  Referee  Wil- 


who  are  benefiting  most,  and  for  whom  Morehouse  on  the  petition  for 


Editor  &  F*ublisher,  to  life  member-  the  newspaper  has  been  much  im-  re-organization  of  the  Brooklyn 
ship.  proved  and  that  is  the  subscriber,  Eagle  under  terms  of  the 

The  presentation  was  made  by  Pres-  himself,”  he  stated.  While  a  year  ago.  Chandler  Act,  filed  with  the  Brooklyn 
ident  Jack  Elstes  in  testimony  of  the  there  was  much  interest  in  the  future  Federal  Court  April  13.  was  adjourned 
ICMA  appreciation  of  Mr.  Stodghill’s  possibility  of  facsimile  broadcasting  J^rie  16  until  June  30. 


ICMA  appreciation  of  Mr.  Stodghill’s  possibility  of  facsimile  broadcasting 
‘‘conspicuous  devoted  service”  to  the  for  home  consumption,  he  pointed  out 
association.  The  appropriately  in-  that  such  interest  has  lessened  and 


scribed  gold  card  stated  life  member¬ 
ship  is  the  “highest  tribute  this  asso¬ 
ciation  can  bestow  upon  any  living 


possibilities  of  television  have  come 
to  the  front. 


GOV.  MEETS  EDITORS 

Gov.  Frank  Dixon  of  Alabama  last 
week  invited  all  editors  of  the  state 


Three  resolutions  of  appreciation  ®  conference  at  Montgomery  to  dis- 


man  in  his  chosen  field  of  newspaper  were  adopted  at  the  opening  session.  official  program  and  receive 

work.”  In  token  of  Mr.  Stodghill’s  They  commended  L.  B.  Palmer,  who  constructive  criticism.  More  than  a 
many  years  of  service  to  ICMA  and  recently  retired  as  general  manager  score  of  editors,  representing  most  of 
his  insistence  that  no  precedent  be  of  ANPA.  for  his  many  years  of  ser-  larger  papers  of  the  state,  attended 

set  in  receding  from  the  principle  that  vice;  welcomed  Cranston  Williams.  conference, 

there  should  be  a  place  on  the  ABC  former  SNPA  secretary-manager,  as  «««  j  *  nTmTi-. 

board  for  an  actively  engaged  circula-  successor  to  Mr.  Palmer;  and  thanked  $25,000  FOR  4  CHARITIES 
tion  manager,  the  membership  card  Editor  &  Publisher  for  its  co-operation  San  Francisco  dailies  recently  joined 
contained  these  words  of  tribute:  “The  in  connection  with  the  advertising  in  promotion  of  a  sp>ecial  day  at  the 
measure  of  one’s  worth  is  not  the  campaign  conducted  by  ICMA  for  new  Bay  Meadows  race  track,  with  all  re¬ 
number  of  his  servants  but  the  number  members.  ceipts  divided  among  the  four  papers 

of  those  he  serves.”  Mr.  Stodghill  returned  to  the  plat-  for  use  in  their  Christmas  charity 

Accompanying  Mr.  Stodghill  to  the  form  to  present  the  report  of  the  fund.  The  event  grossed  approxi- 
platform  was  Mrs.  Stodghill,  who  was  ICMA  ways  and  means  committee,  mately  $25,000. 


AN  AUXILIARY  SERVICE! 

•EDITOR  AND  PUBLISHER"  is  i  r 
vice  station  on  the  Journali»tic  hithn” 
of  the  world.  On  our  permanent  libn’ 
and  museum  files  will  be  found,  ea.; 
available,  important  basic  dati  u<r 
newspaper  markets,  ownership,  idm;:.' 
tration.  manaRement.  personnel,  feitm 
circulations,  advertisin);  rates,  lintien 
tistics  and  mechanics  of  productioc  • 
well  as  a  wealth  of  informative  miwn 
reftarding  national  advertiser  and  i{r.'! 
Service.  A  specialist  on  the  daili  nm 
paper,  ‘‘EDITOR  &  PUBLISHER." ’-v 
in  its  fifty-fifth  year,  occupies  an  n'' 
sive  field.  Rubscribers,  without  Inucs 
obligation  of  any  sort,  are  earnestly  WT* 
to  call  upon  us  for  any  service  thej  !- 
we  may  be  able  to  render. 

Manager,  Reader  Serna 


Circulotien  Promotloi 

Successful  subscription  contesti  for 
30  years.  CHARLES  PARTLOWE  C 
Occidental  Building.  Indianiipolio. 


Diroct-Moil  Sorvicti 

N.ELCO  TYPED  LETTERS 
The  personal,  effective  means  of  «e  • 
more  prospects  by  mail  -inexpensi'- 
NEW  ERA  LETTER  COMPAXY  & 
47  West  Street.  New  York,  Dlghl  *'•_ 

Our  Process  Letters  are  taken  for  pers^ 
coinmiiiiications.  Try  us.  Complete  a*; 
ing  service.  Perfect  Letter  Co..  » 
•ilKt  St.,  N.  Y.  C. 


If  Looking  For 

A  JOB 

In  Any  of  These  Fields: 

Advertising  Manage]^' 

Circulation  ****15?!^?” 

Editorial  PubUdty 

Utlllxe  These  Services 

1.  Draft  a  four-time  ad  setting  l*‘ji 
your  qualifications,  and  send 

us  with  payment.  (Count  five 
to  line ;  40c  per  line  i>er 
a  month  your  me.ssage  will  ryj; 
prospective  employers.  Maof^.. 
been  placed  directly  in  this 

2.  Fill  out  completely  (  ■  “  *  * 
photo)  the  Personnel  appl^ 
that  will  be  sent  you  upon  rew 
of  ad.  This  application  will  *>• 
in  our  files  for  six  months.  *  ^ 
make  your  record  available  to 
publishers  and  executives 
upon  us  constantly  tor  employ 

3.  Better  act  now  to  catch  our 
line  of  next  Thursday. 

PERSONNEL  SERVICE 
Editor  A  Publisher  ^ 

1700  Times  Bldg.,  Times  Sq-  >'•  M 
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niwspapers  iought  and  sold 

listed  below  ore  offered  either  by 
publishers  themselves  or  by  the  more 
reliaole  brokers  in  the  held. 

Nawtpaper  For  Solo 


Situations  Wanted 
AdTcrtUinf 

Admen,  27;  ten  years’  in  adTertising  and 
news  departments;  seeks  change  where 
opportunity  lies.  Box  6348,  Editor  & 
Fiiblisher. _ 

Advertising — -Sales,  copy,  promotions,  mer¬ 
chandising.  Sixteen  years'  large  and 
small  dailies.  Qo  anywhere  for  advan¬ 
tageous  opportunities.  Box  6388,  Editor 

&  Publisher. _ _ 

Advertising  Manager,  Salesman — 32,  9 

years  same  mid- West  paper,  executive 
ability.  National,  Classified,  Local  Ex¬ 
perience.  Personable,  capable,  real 
worker,  merchandising  experience.  Seeks 
opportunity  for  advancement.  Address 
Box  6330,  Editor  t  Publisher.  _ 

ficut"’  aVless  ^th’an  "half  price,  for’ cash.  Advertising  Solicitor,  31.  Ten  years’  daily, 
L-foont  ill  health  of  owner  $5,000  will  radio  and  trade  paper  experience.  Em- 
•  ••  ployed,  but  available  immediately. 

Princeton  graduate.  Box  6480,  Editor 
&  Publisher. 

MU.  PUBLISHER 

Have  you  a  reason  for  a  Special  Edition 
or  Feature  Page?  46  Editions  without 
a  failure.  Clean  selling  make  collections 
100%..  Newspaper  and  bank  references. 
Extra  linage — extra  dollars.  Box  6440, 
Editor  &  Publisher. 

Secretary — Assistant  to  busy  executive;  ac¬ 
customed  to  handling  details;  adept  at 
figures;  flair  for  writing;  rapid  and  ac¬ 
curate  stenographer  and  typist:  eight 
years’  experience — last  four  in  publish¬ 
ing  and  advertising.  Box  6424,  Editor  & 
Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Sovo 

U*ti  Etpsipment — New  Equipment  6  Smppliet — Friueie  SuureeM,  Deeiert,  Supply  Bmuut 


Cemposiaq  Room  Eqaipmaat  For  Sal# 

Moehaalcal  Eqaipmaat  For  Solo 

rslifomia— 3  weeklies;  one  plant;  good 
nrofif  $15,000  with  $10,000  cash.  A.  \V. 
j-TYPEH.  MjUs  Bldg.,  San  Francisco. 

- fot~Side  —  Best  weekly  in  fast 

growing  prosperous  County  Seat  in 
the  South  $5,000.00  all  needed. 
MURRAY  E.  HILL  &  ASSOCIATES 
Newspaper  Broker  at  NashviUe,  Tennessee 
ThrlTiog^ weekly  with  well-equipped  job 
plant,  good  town,  fine  location,  Connec- 


handle,  if  taken  quickly. 

LEN  FEIGHNER  AGENCY 
Nashville,  Michigan 

Ntwipapar  Rrokars 

^ftiis  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LeN.  FEIGHNER  AGENCY.  Nashville, 
Mich. 

Brokerage  service.  Valuations  for  any 
parpose.  Newspaper  Appraisal  Corp’n., 
Times  Bldg.,  New  York. 
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Nawtpaptrs  Waatad 

Midwest  daily  in  town  of  7,500-12,000 
wanted  by  an  experienced  newspaper  man. 
Your  reply  treated  in  the  strictest  of 
confidence.  Box  6260,  Editor  &  Publisher. 

Newspaperman,  37,  experienced  in  editorial, 
circulation,  selling,  merchandising,  pro¬ 
motion,  wants  to  buy  whole  or  part  in 
weekly,  semi-weekly,  or  daily,  anywhere. 
Financial  and  personal  references  ex¬ 
changed.  Box  6487,  Editor  &  Publisher. 

We  have  immediate  buyers  for:  Small  or 
medium  daily  in  Western  North  Carolina. 
Daily,  city  of  50,000  or  above,  Atlantic 
or  Gulf  coasts.  Daily,  city  of  25,000  or 
above.  New  Y'ork,  Pennsylvania,  Ohio  or 
Indiana.  Daily  4000  circ.  or  more  in 
Florida.  HARWELL  &  FELL,  2026  4th 
Ave.,  Birmingham,  Ala. 


Sitwatioas  Waatad 
Circolatioa 

Circulation  Manager — Unlimited  experience; 
specialist  in  buy  promotion  and  home 
delivery,  with  enviable  record  for  produc¬ 
tion.  Will  Io.;ate  anywhere.  Best  of  refer¬ 
ences.  Box  6138,  Editor  &  Publisher. 

SitaatioMS  Waatad 

Editorial 

An  editor,  reporter;  any  position;  excep¬ 
tional  record,  pleasing  salary.  Apt.  C-15. 
at  8656  Dumbarton  Road,  Detroit,  Michi- 

gan. _  _ _ 

Copy  desk,  sports,  general  reporting,  make¬ 
up.  Capable  and  fully  experienced.  29. 
single,  college  graduate,  widely  traveled. 
Highest  references.  Reasonable  salary; 
go  anywhere.  Box  6332,  Editor  &  Pub¬ 
lisher. 

Low  Cost  Process  reproduces  all  sorts  of  Editor  of  vif^kly  wants  Job  with  ^uthern 
iUustraU'd  sales  letters,  advertising  liter-  Daily.  University  graduate:  24:  experi- 
•ture,  promotional  material,  charts,  dia-  in  daily  field.  Box  6374,  Editor  & 

irrams.  bulletins,  etc.,  direct  from  your  Publisher. 

copy.  Costly  typesetting  and  cuts  unne-  —..r - - i - T - "au - ii 

ccMsryll  500  copies  (8%xll'')  $2.63;  Editor,  36,  seeks  connection  with  small 
sHrt  l  inn,  unlv  2->c  All  sires  available.  daily  or  weekly.  Experience_d_  desk,_  re- 


(1)  Model  C-3SM  Interl^e,  serial  number 
over  9700,  equipped  with  (3)  main  Maga¬ 
zines,  Tripod  Auxiliary,  (4)  Molds.  Mo¬ 
tor,  etc.  Practically  new.  Terms. 
PAYNE  &  WALSH  CORPORATION,  82 

Beekman  St.,  N.  Y.  C. _ 

Buy  Idnotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ _ 

Guaranteed  Bebullt  Linotypes  ft  Intertypes 

See  HOOD  FALCO  CORP.  First 
225  Varick  Street  New  York.  N.  Y. 

linoWpe,  intertype  machines 

All  models.  Completely  Rebuilt. 

Linotype  Snpply  Co. 

335  Canal  Street _ New  York  City 

Linotype  Blachlnes  Are  ^hnilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
_CRy^ _ 

Nawspapar  MachiaUt 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Ammon  ft  Co.,  136  Lafayette 
St.,  N.  Y.  C. 


Complete  News  and  Job  Plant 

1  Hoe  32-page  press,  complete  stereotype 
equipment;  1  Babcock  Optimus,  25x38; 
1  Kluge,  10x15;  1  Thomson,  14x22;  1 
Intertype  Model  A,  6  magazines,  6  fonts 
mats;  1  Miller  Saw;  1  Poco  Proof  Press; 
1  Challenge  Diamond  Power  Cutter,  32” ; 
1  Wesel  Electric  Proof  Press;  4  Hamil¬ 
ton  steel  cut  cost  Type  Cabinets;  4  Dou¬ 
ble  City  Stands;  5000  lbs.  Foundry  Type; 
1  Hamilton  steel  cut  cost  news  bank ; 
4  Imposing  Stones,  Steel  turtles,  together 
with  Leads,  Slogs,  Rule,  Quoins,  Lead 
Cutters,  Mitering  Machines,  Composing 
Sticks,  15  cases  Wood  Type,  6  ton  Metal, 
etc.  Will  sell  at  sacrifice  prices,  all  or 
part.  Terms  can  be  arranged. 
CRAFTSMEN  MACHINERY  COMPANY 
307  Atlantic  Avenue  Boston,  Mass. 


We  have  closed  our  plant  and  will  sell 
1  Miehle  4-0  46x62 — $800.  1  Miehle  4-2 
roller  29x40— $500,  1  Optimus  4-3  roller 
29x41 — $400,  1  Optimus  6-32x47 — $400. 
Model  5  linotypes  $500,  Miller  Saw  with 
router,  etc.,  $250,  Proof  press  $85,  Maga¬ 
zines.  Matrices,  Galleys,  Racks,  Stones, 
Chases  and  other  equipment.  Bargain 
prices  for  quick  sale. 

THE  FINANCIAL  AGE 
132  Nassau  St.,  New  York 
Phone:  BEekman  3-6683 


Situations  Wantad 

Editorial  (Cont'd) 


Press  Photographer,  age  23,  fifteen  months’ 
experience  on  progressive  daily;  interest¬ 
ed  in  straight  photography.  Will  go 
anywhere  at  $20  to  start.  Box  6383, 
Editor  &  Publisher^ _ 

Reporter — dally,  weekly  and  magazine  ex- 


AU  sixes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 
24th  Street,  New  York  City. 

For  Sale:  Full  page  new  casting  box.  Op¬ 
timus  press  22x31  maximum  sheet,  4  rol¬ 
ler,  with  motor — no  junk.  By  owner. 
Burton  Heights  Record,  Grand  Rapids. 
Mich. 


perience.  Age  27;  Scotch-Irish.  Writer.  Junior  Antoplate  Caster,  Semi  Caster,  Os- 

■  trander-Seymour  Typehigh  planer,  circu¬ 

lar  router  in  good  condition.  Recent  used 
by  Nashville  Banner.  Very  cheap.  News¬ 
paper  Printing  Corporation,  Nashville, 
Tenne.ssee. 
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add’l  100s  only  22c.  All  sizes  available. 
Send  for  informative  Manual  —  free. 
LAUREL  PROCESS,  480  Canal  St.. 
S.  Y.  C.  WAlker  5-0520. 


HELP  WANTED 

Bxecntlve  between  the  ages  of  30  and  35 
who  has  had  experience  in  the  news,  ad 
vertising  and  general  management  of  a 
newspaper.  Must  be  a  college  graduate 
with  pleasing  personality.  'The  position 
available  is  with  a  publi-sher  (not  news¬ 
paper)  having  offices  in  several  large 
rilies.  Applieant  must  be  willing  to  live 
in  city  designated  by  the  publisher. 
Write  fully  nf  your  experience,  family, 
general  qualifications  and  salary  expect 
ed;  also  send  photo.  All  inRirinatioii 
held  in  cnntiileiiee.  Box  6430,  Editor  & 
Publisher. 

Experienced  advertising  man  with  good 
personality,  well  qualified  to  do  detailed 
sales  planning  and  execution  of  )>lans. 
The  man  for  this  job  lnll.^t  be  competent 
in  copy  writing  and  layout  and  have 
plenty  of  id-.'as  and  initiative  to  increase 
newspaper  advertising  in  ‘  •Miscellaneous’  ’ 
elassifiration.  In  confidence,  tell  all  about 
yourself  in  first  letter — age,  education, 
experience,  giving  nature  of  work  handled, 
compensation,  etc.  Enclose  photograph. 

_  Box  64‘d5.  Editor  &  Publisher. _ 

Experienced  Advertising  Solicitor  who  wants 
to  come  to  the  Pacific  Northwest  to 
am  *  ttiedium  daily  in  an  exclusive 
•eld.  State  age,  experience,  family  status, 
•ith  picture  and  references.  Position 
utters  chance  for  advancement.  Please 
Mate  aalary  expected  with  application. 
Arr  mail  answera,  as  early  decision  will 
«  made  to  fill  vacancy.  Box  6375,  Edi- 
*  Publisher. 

Ehr  Newspaper  Promotion  Department.  Col- 
fit-aduate  1938,  or  this  year.  May 
not  know  much  about  advertising  layout 
““t  has  art  and  creative  ability 
u«  willingneas  to  work  like  hell  to 
Include  two  or  three  samples. 
— 2?  8405.  Editor  ft  Publisher. 

xPIktxhnnity  on  west  coast  metropoli- 
I  tuwspaper  for  aggressive  advertising 
Oir*™*”  "'tth  ideas  and  layout  ability. 

experience,  salary  expected. 
^2i-°*g^ditor  &  Publisher. _ 

^vertising  Specialist  to  get  out 
Anniversary  Edition  August 
,  j '  special  edition,  84  pages.  Best 

"‘•“'ted  The  EVENING  VIR- 
Covington,  Virginia. 


write.  new8*’aating,  general.  Metropolitan 


editor,  makeup  man.  Also,  extensive  ex¬ 
perience  as  publicist.  B.A.  degree.  Box 

6364.  Editor  ft  Publisher. _ 

Reporter  and  writer,  age  32,  12  years’  ex¬ 
perience  metropolitan  paper,  employment 
on  midwestern.  western  daily  preferred; 
nominal  salary.  Box  6333,  Editor  & 

Publisher.  _  _ _ 

Reporter,  feature  writer,  picture  editor; 
eight  years’  experience;  be  happier  on 
newspaper.  Box  6275,  Editor  ft  Pub¬ 
lisher.  _ _ _  _  _ 

^TELEGRAPH  OK  STATE  DESK 
Y’oung,  qualified.  Box  6325,  Editor  & 
Publisher. 


Shavers:  O.  S.  12x18;  Fields  14x24;  Hoe 
16x30.  Furnaces:  5  ton,  2 ',4  ton,  1500S. 
Ueflelman,  406  W.  Pico,  Los  Angeles. 

Mvchonical  Equipment  Wonted 

Press — 16  pnpp  used  with  stereotype  equip- 
ment,  drive.  Give  description,  price,  terms. 
Box  6433,  Editor  &  Publisher. 


and  suburban  training.  Box  6444,  Editor  Trade  journ^  correspondent,  age  30,  de-  ^^anted  to  buy — Duplex  Rotary  mat  scorche 


&  Publisher  _ _ _ 

Editor — All  round  reporter,  sprightly  dignity- 
news  conductor,  37,  past  good.  Box 

6448.  Editor  &  Publisher. _ 

EditorlM  department  of  a  newspaper,  maga¬ 
zine  can  use  me.  I  write  well,  think 
straight,  work  hard.  Was  University 
instructor,  am  copywriter  (success  at 
both).  Salary  secondary.  Single.  26. 

Box  6^0^  Editor  ft  Publisher. _ 

EditoiiM  Man — Young,  vigorous  writer  de¬ 
sires  opportunity  with  paper  or  maga¬ 
zine.  Experienced  rewrite,  layout,  copy, 
proof-reading,  and  production.  College. 

Box  6265,  Editor  &  Publisher. _ 

Editorial  writer  or  managing  editor;  talent¬ 
ed;  30  years’  experience  editing  and 
iniblishing.  magazine  feature  writing, 
roliinini.<t.  F.xcellent  references.  Box  6445, 

Editor  &  Publisher. _ 

Experienced  daily  deskman  and  editorial 
writer.  Republican.  Steady  worker. 
Box  6385,  Editor  &  Publisher. 

Experience  Metropolitan  daily,  reporting, 
rewrite,  telegraphs;  25;  position  outside 
Metropolitan  New  York.  Ambitious.  Box 

6428,  Editor  ft  Publisher. _ 

Experienced  Newsman,  28,  married,  take 
charge  editorial  department  small  daily, 
large  weekly.  Box  6360,  Editor  ft  Pub- 

lisher. _  _ _ _ 

Feature  Writer-Newsman.  University  grad 
iiate;  experienced  publicity.  Member 
Writer’s  Guild.  Former  Editor.  Box 

6432,  Editor  &  Publisher^ _ _ 

JobT as  small-daily  reporter;  age  24,  Yale 
’38:  two  years’  teaching  background. 
Writing  experience.  Box  6485,  Editor 

A-  Publisher. _ _ _ _ 

journalism  Graduate — Excellent  training  in 
makeup,  copy,  reporting,  feature,  proof¬ 
reading.  etc.  Willing  to  start  low  and 
travel  anywhere.  Box  6389,  Editor  ft 
Publisher. _ _ 

Managing  Editor,  38,  nineteen  years'  ex¬ 
perience,  now  executive  Metropolitan 
paper,  seeks  managing,  news,  city  edi¬ 
torship  smaller  Eastern  daily.  Unexcelled 
references,  never  dismissed  from  news¬ 
paper  position.  Box  6486,  Editor  ft 
Publisher. _ _ 

Photographer  —  Formerly  chief  ■  of  •  staff, 
paper  suspended.  Five  years’  experience, 
26,  married,  car.  Seek  newspaper  job 
anywhere.  Box  6371,  Editor  ft  Pub¬ 
lisher^ _ 

(More  Situations  Next  Column) 


sires  position  on  reportorial  staff  of  trade 
journal.  Position  with  future.  Can 
write  copy  for  ads.  Box  6289,  Editor 

&  Publisher. _ _  _ 

Young  Man,  26.  experienced  all  ’round 
editorial  work — reporting,  publicity,  etc., 
metropolitan  papers.  University;  Chris¬ 
tian:  now  employed.  Go  anywhere.  Box 

6255.  Editor  &  Publisher. _ 

Young  Newspaperman,  26,  seeks  advance¬ 
ment  ns  feature  writer  or  feature  editor. 
University  graduate  at  20.  Five  years’ 
experience  in  magazine,  radio  and  metro 
politan  newspaper  work.  Copy  desk  ex¬ 
perience.  Now  employed,  seeking  better¬ 
ment.  Single,  can  go  anywhere.  Box 
6380.  Editor  &  Publisher. 

Young  woman,  seven  years’  experience  gen¬ 
eral  reporting,  editing;  court  coverage 
a  specialty;  interviews;  human  interest 
stories.  South  preferred.  Box  6464,  Editor 
&  Publisher. 

Young  Woman,  •24.  single,  college  graduate, 
weekly  editor,  wants  position  anywhere. 
Salary  secondary.  Excellent  references. 
Box  6465,  Editor  &  Publisher. 

Sifaationt  Waatad 

General  &  Administrative _ 

College  graduate  accounting;  twelve  years’ 
experience  newspaper  accounting  and 
general  business  office.  Single.  Age 
twenty-nine.  Go  anywhere.  Box  6285, 

Editor  &  Publisher.  _ 

Executive,  Business  Ofllce,  Highly  capable 
in  office  management,  credits,  accounting, 
production  costs.  labor  negotiations. 
Further  characteristics  upon  request. 
Box  6324,  Editor  ft  Publisher. 


and  a  coiiiiOlete  4  pp.  unit  for  Duplex 
Tubular  Press.  Address  Box  6462,  Editor 
&  Publisher,  stating  prices  and  condition. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces- 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

Wanted:  Cutler-Hammer  newspaper  dia- 

pateh  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  ft 
Publisher. 


Fhete-Engravinq  Eqnipmaat  For  Sola 


CHEMCO 

Photo  Engraving  Eqiii|iment 
complete  film  plants 
Chemco  PhotoFroducts  Company 
230  W.  41st  Street  New  Y’ork  City 


Complete  Photo  Engravers  Equipment 
chemicals  and  supplies,  manufacturers 
and  distributors.  Send  for  catalogue, 
THE  DOUTHITT  CORPORATION. 

650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBAROER  <X). 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  HI, 


Situations  Wanted 

Mechanical 


Foreman  Composing  Room— Desires  eoiitact 
with  publisher  seeking  efficiency,  eroiiomy. 
reliability  and  co-operation.  Thorough 
knowledge  all  phases  composing  room 
operation.  Trade  25  yrs.  Foreman  14  yrs. 
City  40.000  upward.  References.  Family 
man  age  39.  Union.  State  conditions, 
salary.  Box  6442,  Editor  &  Publi.sher. 


Sitaations  Wanted 

Promotion 


Tasope’,  world’s  largest  builders  of  com* 
plete  phuto-engraving  plants.  Precision 
built,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Bldg.,  Aurora,  Mo. 

Frau  Reen  IqaipoMat  Far  Sale 

$6,600  cash  buys  12-page  Duplex  Tubular 
press  comi>lete  with  all  stereotype  equip¬ 
ment,  mat  roller,  motor,  etc.,  chases, 
turtles.  FOB  floor.  New  blankets.  Good 
rnllers.  Good  condition.  In  use  to  March 
3l8t,  when  papers  consolidated.  EXAM¬ 
INER-ENTERPRISE,  Bartlesville,  Okla-. 
homa. 


Promotion,  Advertising  man;  Journalism 
Grad.  22.  Now  with  promotion  staff  on 
large  N.  W.  daily.  References.  Qo  any¬ 
where.  1606  Thomas  Ave ,  No.  Minneapo¬ 
lis.  Minnesota. 


Sixteen  or  twenty-four  page  Duplex  tubular 
press,  2  to  1  impression  cylinders,  ex¬ 
cellent  condition.  Equipped  for  color 
printing.  Available  July  or  August.  For 
further  information  write  R.  HOE  ft  CO 
INC..  910  E.  138th  St.,  N.  Y.  C. 
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SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

ORDINARILY,  the  20th  anniversary  chewers  and  office  boys,  etc.,  and  ad  lib.  to  have  some  idea  of  inoculating  us 


with  the  tabloid  germ,  but  it  never 


Anniversary 
That  Has 
News  Value 


of  a  metropolitan  newspaper  is  not  Art  work  at  the  start  was  not  re-  with  the  tabloid  germ,  but  it  never 
an  occasion  for  fireworks,  beating  of  markable.  Press  work  was  well  below  took.  What  did  take  was  a  conscious- 

drums,  and  dancing  par,  as  might  have  been  expected  ness  of  the  tremendous  alertness. 

Anniversary  the  streets.  For  from  the  ancient  machines  which  speed,  discipline  of  the  outfit,  and  its 

That  Has  thing,  20th  an-  turned  out  the  standard-sized  Evening  zeal  to  get  every  important  item  in  the 

.  niversaries  of  metro-  Mail  by  day  and  the  tabloid  News  by  day’s  news  into  the  paper. 

News  Value  poiita^  newspapers  night.  The  staff  was  small,  but  from  Every  morning,  there  was  laid  on 

have  been  rare  events  our  memory  of  those  fellows,  no  Payne’s  desk  (and  we  suppose  the 

in  recent  years;  most  of  the  big  city  newspaper  was  ever  started  by  a  more  desks  of  other  executives)  a  compari- 
papers  now  operating  can  trace  their  earnest  and  enthusiastic  crew.  son  of  the  News  with  the  other  mom- 

ancestral  roots  deep  into  the  last  cen-  One  of  them,  Jim  Spiers,  now  on  ing  papers.  To  our  surprise,  the  paper 
tury,  and  the  majority  of  those  which  makeup,  had  faith  from  the  outset.  He  which  was  checked  most  closely 
saw  the  light  of  day  after  1919  failed  offered  to  bet  $200  that  the  News  against  the  News  was  not  the  Amer- 
to  stand  the  hazards  of  infancy.  would  reach  a  million  circulation  icon  or  the  World,  but  the  Times.  If 

The  outstanding  exception  to  that  within  five  years.  He  would  have  lost  the  News  muffed  a  good  story  that  the 

rule  and  to  a  good  many  other  rules  by  a  few  months’  margin  had  he  found  Times  had,  there  was  hell  hot  and 

of  modern  journalism  is  the  New  York  anyone  with  $200  and  the  courage  of  plentiful,  and  by  “good  story”  we  don’t 
Daily  News,  which  passes  its  20th  his  convictions,  but  the  News  attained  mean  a  bathtub  murder,  a  love  nest 
milestone  on  June  26.  The  News  its  million  shortly  afterward.  Spiers  raid,  or  champagne  out  of  a  floosie’s 
entered  the  biggest  and  most  bitterly  today  is  one  of  several  survivors  of  the  slippier.  Any  story  that  the  Times 
contested,  and  for  the  most  part  at  original  organization,  still  on  the  job.  thought  worth  a  head  had  to  be  in  the 

that  time,  the  least  profitable  news-  Many  interesting  phases  of  the  News,  even  if  only  four  or  five  lines 

paper  city  in  the  country.  It  had  17  fabulous  growth  of  the  News  to  the  long, 
established  competitors.  So  little  did  largest  circulation  in  the  United  States  *  •  ♦ 

the  dominant  publishers  of  the  city  are  told  on  other  pages  of  this  issue.  IT  WASN’T  a  difficult  transition  from 
fear  the  newcomer’s  competition  that  Many  others  are  embedded  in  the  that  to  the  depression  policy  de- 

they  admitted  it  to  the  co-operative  journalistic  history  of  the  past  20  years,  scribed  in  Walter  Schneider’s  story 

circulation  plan  of  the  morning  paper  What  influence  the  journalism  typified  this  week.  The  News 

group,  freeing  the  management  of  by  this  paper  has  had  on  American  Out  of  captured  hun- 

the  expense  and  worry  of  building  newspaper  and  popular  thought  is  yet  Gum-Chewer  of  thousands 

individual  distribution  arrangements,  difficult  to  assay,  but  it  might  be  re-  Class  readers,  many  of 

Within  three  or  four  years,  the  infant  marked  that  the  News  has  had  few  whom  had  apparently 

had  grown  to  such  proportions  that  it  successful  rivals  or  imitators.  never  read  any  news- 

had  to  take  over  its  own  distribution,  The  Mirror  in  New  York,  starting  paper  before,  by  sharpening  the  old 
but  by  then  it  could  well  afford  it.  five  years  after  the  News,  had  a  long  Hearst-Pulitzer-Bennett  news  formula. 

Today  there  are  four  English  Ian-  stern  chase  before  it  attained  circula-  It  had  also  sought  to  cultivate  the 
guage  morning  newspapers  in  New  tion  and  financial  success.  The  Phila-  attention  of  readers  of  other  papers 
York,  including  the  News;  five  eve-  delphia  Daily  News  and  the  Chicago  by  presenting  important  news  in  brief, 
nings;  six  Sundays.  The  late  Frank  Times,  both  published  in  cities  with  The  Scarsdale  commuter  and  the 
A.  Munsey  has  been  accorded  most  of  transportation  problems  like  those  of  Seventh  Avenue  garment  worker  alike 
the  responsibility  for  this  shrinkage.  New  York,  had  a  long  fight  to  become  were  in  no  mood  for  champagne  parties 
but  we  have  come  to  the  opinion  that  firmly  established.  The  New  York  by  1931  and  we  doubt  that  any  big 
Munsey ’s  mergers  and  those  which  Graphic  gave  up  the  fight  after  seven  league  outfielder  ever  had  a  better 
came  later  were  involuntary  responses  fruitless  years,  because  it  never  eye  for  the  ball  than  the  News  crowd 
to  an  unreahzed  new  force — the  fast-  grasped  a  successful  editorial  formula,  has  for  a  change  in  public  moods.  Ten 
growing  tabloid.  Munsey  himself.  The  Detroit  Mirror  seemed  on  the  way  years  before  1931,  they  knew  by  ex- 
nearly  three  decades  before  the  News  to  success,  under  McCormick-Patter-  perience  that  a  picture  in  the  News 
began  in  New  York,  had  experimented  son  ownership,  when  it  suddenly  sus-  could  set  a  style  in  women’s  shoes, 
briefly  and  unsuccessfully  with  the  pended.  The  Washington  News,  Los  skirts,  or  hairdress  overnight.  Circu- 
tabloid  Daily  Continent.  Angeles  News,  and  Newark  Ledger  lation  trends,  even  in  1921,  were  ana- 

If  Munsey  was  three  decades  too  are  not  strictly  tabloids.  l^zed  daily,  in  conjunction  with  every 

earlv.  Cantain  Patter.<son  and  hi.s  a.ssn-  *  *  *  factor  that  might  raise  or  lower  sales. 


sensible;  to  another  we  are  guilty  if 
highest  folly.  Congress  sets  up  social 
legislation;  To  some  observers  the 
has  simply  accepted  its  rightful  rei 
ties;  to  others  we  have  abandoned  t 
American  ways  for  those  of  socialiaia. 

"These,  and  hundreds  of  others  like  i 
are  honest  differences  of  opinion.  The 
will  conclude  that  his  newspaper  is 
rate  chronicler  of  the  facts  or  an  uimi: 
ated  liar  according  to  his  own  ideas. 


m 


the  expense  and  worry  of  building  newspaper  and  popular  thought  is  yet 
individual  distribution  arrangements,  difficult  to  assay,  but  it  might  be  re- 
Within  three  or  four  years,  the  infant  marked  that  the  News  has  had  few 
had  grown  to  such  proportions  that  it  successful  rivals  or  imitators, 
had  to  take  over  its  own  distribution,  The  Mirror  in  New  York,  starting 
but  by  then  it  could  well  afford  it.  five  years  after  the  News,  had  a  long 
Today  there  are  four  English  Ian-  stern  chase  before  it  attained  circula- 


Out  of 
Gum-Chewer 
Class 


mu 


tabloid  Daily  Continent.  Angeles  News,  and  N( 

If  Munsey  was  three  decades  too  not  strictly  tabloids, 
early.  Captain  Patterson  and  his  asso-  *  * 


ciates  hit  the  time  sQuarely.  During  WE  DOUBT  that  outside  of  the  big  Often  enough,  after  weather,  holiday 


the  two  years  that  Patterson  was 
winning  his  double-bar  in  the  Amer¬ 
ican  Expeditionary  Forces,  New  York 
had  been  transformed.  So  much  had 
its  underground  channels  changed  that 
the  writer  of  this  piece,  on  his  first 
visit  to  Manhattan  after  returning 
from  France  in  May,  1919,  was  “lost” 


cities,  under  peculiar  transportation  traffic,  top  head  stories,  had  been 
conditions,  there  is  any  special  virtue  discounted,  a  remarkable  daily  in- 
in  the  tabloid  size,  crease  was  traced  to  a  story  of  seem- 

Size  Wai  except,  of  course,  ingly  secondary  importance,  maybe  a 

N  ♦  th  economyinpaper.  minor  picture  in  the  double  spread. 

*  *  The  numerous  fail-  Those  things  are  watched,  of  course. 

Answer  tabiojj  ygn.  by  all  newspapers,  but  the  News’  rec- 


from  France  in  May,  1919,  was  “lost”  fures  may  be  attrib-  ord  seems  to  justify  the  conclusion 

for  five  minutes  at  Times  Square,  ^ted  to  the  assumption  by  their  that  its  staff  watched  them  more 
New  subway  lines  had  extended  the  promoters  that  the  size  itself  was  some  clo^ly  and  acted  upon  them  more 
city’s  “lebensraum,”  without  lessening  magic  talisman.  They  could  have  decisively  than  most  of  their  rivals, 
the  overcrowding  of  trains  for  which  failed  just  as  quickly  with  a  standard-  Perhaps  the  News  reaction  to  the 
the  town  had  long  been  notorious,  sized  newspaper.  serious  trend  of  public  thought  in  the 

^Var-time  advertising  had  pushed  sev-  ’The  News  set  a  stiff  pace  because  it  depression  can  be  put  in  the  words 
eral  of  the  standard-sized  newspapers  was  organized  and  staffed  by  men  and  from  its  fellow  tabloid,  the  Chicago 
to  dimonsions  which  were  deplored  hy  women  who  knew  how  to  out-yellow  Tijnes^  which  in  its  series  of  comments 
the  late  Adolph  S.  Ochs,  who  then  tho  sensational  press  of  the  previous  on  the  Canons  of  Journalism,  said  this 
believed  that  32  pages  was  enough  to  20  years,  who  stopped  at  rio  exploita-  week; 

hcind  3  msn  or  a  woman  for  their  tion.  no  expense,  no  consideration  of  **ln  recent  years,  accusations  of  press  inac- 
morning's  reading.  And  it  was  almost  individual  privacy  to  get  a  story.  That  c>"-acy,  of  deliberate  distortion  of  facts  of 

impossible  to  get  past  Page  One  of  went  all  right  in  the  ’Twenties,  most  suppression  or  news  ex.-igger.itiwi,  have 

Iiiipuaaiuic  lu  gci  pdsi  rage  wiie  ,  ,,  reached  a  point  hardly  ever  equalled.  The  fact 

these  journalistic  monoliths  in  a  sub-  the  time,  even  though  all  three  New  ,j,e  main  new.spapers  are  more  accu- 

way  rush-hour  ride.  York  tabloids  nearly  wrecked  thern-  rate  than  they  were  20  years  ago.  Their  news- 


selves  in  their  lunatic  coverage  of  the  gathering  facilities  are  far  superior.  Newspa- 
notorious  Peaches  Browning  case.  The  personnel  is  better  educated  and  better 


THE  NEWCOMERS  saw  the  chance  News  was  first  to  realize  the  peril  of  . 

for  a  small  fo^at  pai^r  which  could  psychopathic  re^rting  and  swung  which  lo!hris  deintnyd  by  Ih^^i^^^ 

be  read  by  the  millions  of  strap-  hard  right  away  from  the  rocks.  The  out  going  back  into  the  files,  it  is  hard  to 

hangers.  Captain  Pat-  Mirror  soon  found  another  top  story,  realize  the  differences  between  the  newspaper 

N«w  Idea  terson  had  seen  the  The  Graphic  held  its  course,  to  event-  Economics,  sociology,  fun¬ 


damental  political,  philosophy — all  the  ques- 


Laughter 


Greeted  With  British  tabloids,  ual  destruction.  uamental  political,  phUosophy-al  the  ques- 

'*^**'*®  »»••*>  J’TT*™....  j  nn.  A  -i-  f  WT  X  tions  which  bulk  so  large  in  today  s  press — 

Laughter  ^tassy  and  The  transition  of  the  News  froin  „ere  almost  non-existent  in  the  1925  news- 

Arthur  Clarke  also  ultra-sensational  to  ‘  respected  and  paper. 

had  tabloid  ideas.  ’The  respectable”  has  been  commented  "These  subjects  are  so  highly  controversial, 
first  products  of  their  joint  imagina-  upon  frequently,  but  it  was  really  not  into  the  realm  of  such  inexact 

tions  were  greeted  with  hoots— New  remarkable.  We  recall  many  an  eve-  frequently  directly 

York  would  never  take  that  rag;  it  ning  with  the  late  Phil  Payne  in  the  nation"  goes"  off  "the'°gold“7tandardf  To  one 

could  never  rise  above  the  gum-  old  plant  on  Park  Place.  Phil  seemed  school  of  thought  we  have  been  eminently 


rrn.  -i-  '  f  .,1-  wT  X  •'“"s  which  bulk  so  large  in  today’s  press — 

The  transition  of  the  News  from  „ere  almost  non-existent  in  the  1925  news- 
Itra-sensational  to  “respected  and  paper. 

espectable”  has  been  commented  "These  subjects  are  so  highly  controversial. 


OUR  STORY  this  week  hints  at 
News’  remarkable  editorial  rei 
of  supporting  winning  causes.  An 
vious  reason  is  tha 
Pick  Winners  newspaper  with 
and  ^  million 

Win  With  Them  circulation  can  put 
much  pressure  1 
hind  any  candidate 
cause  as  to  almost  insure  succea 
its  advocacy.  Another  reason  n 
be  the  perspicacity  with  which 
News  picked  its  winners  in  adv, 
and  then  turned  out  the  guard  ™ 
them.  A  newspaper  with  that  cm 
bination  needs  no  alibis  for  lost  ca 
Another  instance  of  the  sagadty, 
administrative  and  commercial, 
which  the  News  has  been  ope; 
may  be  found  in  its  attitude 
the  American  Newspaper  Guild.  At 
time  when  the  overwhelming  majori., 
of  publishers  were  resisting  the  guM 
program  in  all  its  elements,  especial 
the  Guild  Shop,  the  News  signed 
contract  granting  the  guild  shop,  sev 
erance  pay,  generous  wages,  guarac 
teed  promotion  for  minor  employe 
The  guild  rubbed  its  eyes  in  astonii 
ment,  publishers  across  the  coun 
muttered  in  their  whiskers  and  c 
Why  did  the  News  run  so  wide! 
counter  to  the  opinion  of  its  class 
We  don’t  know,  but  we  can  mak 
several  guesses.  Captain  Pattersoi 
for  instance,  had  for  many  years  bee 
a  “liberal”  in  the  best  sense  of  thi 
widely  abused  term.  He  undoubted! 
believed  in  the  aims  of  the  Nati 
Labor  Relations  Act,  under  which 
guild  was  organizeni.  He  believed 
fair  pay  for  editorial  workers,  oi  vdi 
the  guild  was  then  composed,  and 
before  the  guild,  the  News  staff 
well  paid,  even  for  New  York  in 
good  days.  It  wasn’t  hurt,  as  otl 
were,  by  the  1929-1933  depresaon. 

All  in  all,  there  was  less  real  rea 
for  a  guild  unit  on  the  News  than 
many  newspapers.  The  News  has 
comparatively  small  staff  turnover, 
that  neither  the  guild  shop  nor  sev 
ance  pay  offered  the  obstacles 
they  did  for  managements  of  n 
papers  on  which  men  came  and  w 
frequently.  The  new  pay  scales  f 
minor  employes  meant  a  considerab 
outlay,  but  not  one  which  was  vital 
the  News’  economy.  The  net  of 
seems  to  be  that  while  the  News 
not  sacrificing  much  material 
vantage  by  recognizing  the  guild 
the  full,  it  was  giving  the  guild  so 
thing  which  10  years’  income  of 
paper  could  not  have  purchased. 

From  a  purely  selfish  standpo^ 
might  be  surmised  that  the  N 
management  preferred  to  Iwve 
guild  with  them  rather  than  in 
sition.  The  management  may 
had  prescience  of  the  guild’s  be- 
strike  tactics,  and  believed  it  b^ 
keep  out  of  range  of  the  youthful  a» 
wielders.  The  News  would  B  ‘ 
probability  have  had  no  trouble 
its  people,  regardless  of  the 
and  the  contract,  which  has 
newed  and  extended,  has  been  efl 
insurance  against  trouble. 

And,  not  least,  with  its  treme 
circulation  among  wage  eamert 
were  then  learning  about 
emphatically  stamped  itself  as  syi 
thetic  to  unionism.  That 
been  an  asset  worth  more  to  the 
in  its  unique  journalistic  siW 
than  the  guild’s  extra  cost  diu^ 
past  three  years.  Happy 
Daily  News! 


1 


